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You don’t have to explain 


to the consumer— 


he knows 


Supreme Quality 


‘‘A kind for every purpose.’’ Fill out 
coupon and let us tell you about the Defin- 
ite Selling Plan and the Webster Way to 
bigger business. 


F. S. WEBSTER COMPANY, Incorporated ° 
338 Congress Street, Boston, Mass. 
New York—San Francisco—Pittsburgh—Chicago—Philadelphia Cleveland 


Ve. S. Webster Company, Incorporated a 
| 338 Congress Street, Boston, Mass. | 
| Gentlemen: Kindly tell me about the Webster Way and | 
| the Definite Selling Plan. | 








| Name 


| Street 








MultikKopy ana Star Brand 





* 











ce. ee 
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{ OFFICE APPLIANCES 
is a news and technical trade 
journal, serving the entire 
industry of office equipment. 
It covers the manufacture 
and distribution of office ma- 
chinery, office devices, office 
furniture, office supplies and 
the entire range of commer- 
cial stationery. Its compre- 
hensive news reports of the 
industry and its valuable 
special articles upon sub- 
jects germane to its field 
have given it unusual pres- 
tige. It serves a clientele 
composed of managers and 
agents for the various office 
machines, devices and sup- 
plies, commercial stationery 
dealers and many of the 
largest corporations in the 
United States. It also 
reaches some dealers in fifty- 
four other countries who 
deal in American office 
equipment. 


§ SUBSCRIPTION RATES 
payable in advance, in the 
United States and its pos- 
sessions and Mexico — one 
year, $2.00; two years, $3.00. 
Canada—one year, $2.50; 
two years, $4.00. Foreign, 
all countries in the Postal 
Union, the equivalent of 
$3.00 American gold for one 
year and $5.00 for two years. 
Remittances may be made 
by personal checks, drafts 
on New York or Chicago, 
Postoffice or Express Money 
Orders, or in American Post- 
age Stamps or currency, if 
sent by registered mail. 


§ CHANGE OF ADDRESS: 
Subscribers may have their 
mailing addresses changed as 
often as desired. In order- 
ing such changes it is neces- 
sary that both old and new 
addresses be given. 
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Published on the First Day 
of Every Month by The 
Office Appliance Co., 
417 S. Dearborn St., 
Chicago, II1., 

U S.A. 


Cable Address: APPLICO, CHICAGO—Phone Harrison 3698 


EVAN JOHNSON, Pres. & Treas. A. H. HITCHCOCK, V. Pres. 
Cc. F. MALHOIT, Secretary 
H. W. MARTIN, Assoc. Ed. OTTO KNBEY, Asst. Ed. 

J. A. GILBERT, Bus. Mgr. B.C. WALLSTEN, Mgr. Copy Dept. 
J. A. PALMER, Cir. Mgr. G. C. WHEELER, Mgr. Ser.B reau 
D.C. MILLER Western Advg. Mgr. 

Cc. H. EVERLY, Eastern Mgr. D. N. BRIGGS, Asst. Mgr. 
1701 Pershing Square Bldg., New York, N. Y. 

Phone Ashland 8319 





‘This Muster Contains: 


STATISTICAL SECTION—Recording Patents, Ete... 7 
ORGANIZATION MEETINGS TO COME ............ 10 
MINTINGS—Quotations that Stimulate Thought .. 11 


NEW CODE FOR OFFICE EQUIPMENT SLOGANS 
—Written for Office Appliances by Waldron Fawcett 13 
THE OFFICE APPLIANCES TROPHY TO BE RE- 


PREG? a ¢ oes ba ae eee Ce ees ene eben at 15 
THE ¢ ‘ONVENTION AT GRAND RAPIDS ....... , 17 
BUSINESS OUTLOOK—A Symposium ..........+... * <i 
SL Pere ee 20 


THE CU STOME R’S CUSTOMERS- -Written for Office 
Appliances by M. L Rareees eae 22 

HOW DO YOU CLOSE THE SAL 5? Reprinted from 
The Remington Broadcaster 


RUN A ROLL CALL OF LOC AL TYP E WRITER 
USERS—Written for Office aGpneness by Frank H. 
Williams. cad Ae Ghe ud chee newaak ne 23 

Office Furniture Section Serr ep re a ee —_ 

NEW AID TO LOOSE LEAF SALES .. be wne 28 

In Other Lands—Tidings from Overseas .............-. 32 

FROM MOSCOW TO SIBERIA... ccc ccescceccvcde 36 

SNAP SHOTS AND SKETCHES . solthtai ae 

New Machines and Devices—Efficiency and Con- 
venience for the Office ............ ; EAS oP 7 

NEW POSTAGE RATE PROBLEMS re 

NEWS AND MISCELLANY—August Happen ings ee 

Excuse Us, Please! .........-..6+--, 48 

The Guest Book—Visitors at Headquarters and at New 
WAGE 6.c.odnie vb000 cb ctSbs Pattee eeebee teh eea vaca 51 

Meetings—Dinners—Outings—Conventions 53 

REMINGTON ASH REGISTER COMP ANY WINS 
SEITE gan eltescecut sve tcc sreeeesen coermnannh Caer ce 68 

DIXON STAFF ORGANIZES SOCIAL, 1; ae 78 

EATON, CRANE & PIKE CHANGE ‘NEW YORK 
EAC A TR. cccvacacsbaceadees jdt tabs Oli sees ee 81 

CHICAGO FURNITURE DEAL ‘ERS CONSOLIDATE. 85 

Salmagundi—including Fifteen Years Ago 87 

DEMOUNTABLE PRESIDENT RETI RNS FROM 
ty ok, rrr per rere frre Pee 98 

L. BE. WATERM AN COMPANY BUYS AT SAN 
PE PE. 20 oc eth cauaseséemines seeesee 98 


ROYAL SALESMAN DIRECTS ELK’S PU BLICITY.. 106 


Wedding Bellis and Birthdays ......... 2.6 cecewccvuee 113 
National Association News .......... re .. 114 
2...) MO eer ee > ae 
DUNHAM LEASES NEW STORE. ......cccccccvccccs 143 
WESTERN GOL F ASSOCIATION OPEN TOURNA- 

DERE oeatececboevéccdseesdesabe ue hd 00066 ¢e06b eeneea 148 
MR. P ARRINGER ON BUSINESS OU TLOOK;,.. 171 
RAZZBERRIES FOR THE OFFICER PEST —Written 

for Office Appliances by John Lane .......... io s5 6, ae 
INTERESTING “FOREIGN SALES LETTER” 191 
NEED OF STANDARDIZATION IN LOOSE LEAF 

SOCEM BEE CY oo Sac SENS he pac dee ed FENC bes beeccdead as 199 


Classified -Accounting Machines, 211; Adding Machines, 
211: Catalogues, 223; Furniture, 203; House Organs, 
224: Loose. Leaf, 199; Other Machines, 212; Pens and 
Pencils,, 200;:. Ribbons and Carbons, 219; Stamps and 
Stencils, 216; Stationery, 219: Typewriters, 207. 

[218] 








its readers informa- 
tion concerning the 
and development of the of- 


{ CONTRIBUTIONS are 
invited upon any topics of 
interest to this trade. All 


which will be withheld from 
publication if requested. 


{ADVERTISING RATES 
upon application—only ar- 
ticles of office equipment or 
directly related products 
eligible. 


§ Entered as Second-Class 
Matter, July 8, 1905, “ 
Postoffice at Chicago, Ill 

under Act of March 3, 1879. 


“Office Appliances” is reg- 
istered in the United States 
Patent Office, Washington, 
D. C. 


{ COPYRIGHT. Contents 
covered 


by Copyright, 1925, 
by The Office Appliance 
Company. 
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A Reynolds Env. Sealer Co...23 
tishel, J. K., Furniture Co.142 


Accounting Devices Co....210 
Acme Gold Pen Co.......... 237 : waperts ~apeuaniend oof 
Acme Staple Co............124 a we sons esiees 
Adams, Henry T., Mfg. Co.223 ] men S Roberts, Weldon Rubber 
rs Co. : ee 
sonaswaenee 



































Add-Index Corp’n ......... 18 ; : 
Addressograph Co. ..... 64, 5& Robinson Mfg. Co. 
Adjustable Table Co....... 144 Rockwell—Barnes Co. . 209 
Advance Paper Box Co.....188 - ava 2: ear Cs 
Aigner, G. J., & Co........216 ‘ Royal Metal Mfg. Co 235 
Ajax Time Stamp Co......213% * These advertisements present the prod- Royal Typewriter Co ) 
—,> Pe. os psce sess . 228 yj; ucts of the leading manufacturers in each pach- Brace Co 226 
erica >. 5 ‘wisi 7 : yan, . oy re Co 237 
American Electric Go. ~ f+ d division oF the industry. Because of the soa a - 
American Embossing Co... 213 agp honest differences of opinion s 
American Lead Pencil C 92 the publishers Hously ‘ : 
American Manifold Prod— tak , pacar eon, — under- Safe-Guard Ck. Writer Co.1%9 
ucts Corp. ......... "204 ake to guarantee transactions between Sainberg & Co : 214 
American Mfg. Concern 191 advertisers and customers. They do, —, Mtg. ~ oe 19 
ic J ari P ; es . ° . : : ymeta *roducts Co., 
American Numbe ring Ma- a however, offer their service in resolving The . — 995 
American Pad & Paper Co | 230 4] any disagreements between advertisers Schwab Safe Co., The 247 
American Writing Machine and customers, which result from rela- > te ee “* if Closi I gy 
(ot Rep 126 ions establishes nce Sengbusch Self-Closing Ink- 
Ames Safety Envelope Co 927 tions established through the journal. . stand Co. .... k 175 
Ames Supply Co........... 97 Service Products Mfg. Co. .283 
Anderson, C. F., & Co.....232 Shallcross Co., The 1237 
Argus Duplicator Mfg. Co..184 Shaw—Walker Co. ...... 116 
Arlac Dry Stencil Co., Inc. .222 Sheaffer, W. A., Pen Co 109 
Art Metal Constr. Co......82, 3 Shedd-Brown Mfg. Co. 231 
Be Tn CB ccccccs 167 L Sheppard, T he C. E., Co 199 
Ault & Wiborg Co The.... G2 Eegens—Hambler Co........236 - Shipman-Ward Mfg. Co 16¢ 
Auto. File & Index Co.....1162 Elliott Co.. The .++++++169 Leopold Desk Co gg Shirley Pen Co...... 236 
Auto. Pencil Sharp. Co..... 152 Eliiott-Fisher Co. .......-. 153 Lincoln Rubber Key Co... .207 Shuttle Machine Co 237 
Autopoint, ¢ Oo new ecen eee, 237 a 8 ee acovseeEae Line A-Time Mfg. Co., Inc.215  Sipes Ci =. @ 235 
anh ber Co.... 000 e2d8 : ar ten pon aeie oe . sittle, A. P., Ine 221 Sime ¢ “7 ; oo Se 
Kureka Blotter Bath Co....117 : : a Simonson, R. A., & Co 237 
Evansville Desk Co “"y97 Luther Ink & Stamp Pad Smead Mfe. Co.. The 290) 
8 EB ly Mfg. C i nen 29° Smith, L. C I Tw.14 
. Sveready Mfg. Co. ........213 vo ets . “a _ ee Pe Smith, L. C., & Bros. Tw.149 
paekra Specialty + Lyon Metallic Mfg. C« 044 Smith Premier Tw. Co. .160, 61 
ee ute. Co... sbaadaanee: 185 F M — Tw. Sales Corp 232 
' ssell E... ccvele . ‘ , : Smokador Mfg. Co 77 
Beaumel, D. W.. & Co....299 Faber. A. MW oe ...232 Macey Co, The 141 Snelling & Son 237 
Bentley & Gerwig Furni- Faber, Eberhard . 158 Manifold Supplies Co 59 Speed Key Mfg. Co 929 
ture Co. .... 2 238 Faries Mfg Co tee aeeeees 2350 Marchant Cale Mac hine Hi Spencerian Pe n Co 147 
penteon Mfg. Co., The.....225 “eatherweight Eyeshade . *Queaee 190 Standard Mailing Machine 
OD. cen dcvccc 154 Co . sescadecess4enee Markilo Co oe Co ; 18 4 
Bettcher Stpg. & Mfg. Co...238 ae - Ms : voces seco Bae McGill Metal Products Co.. Standard Specialty Co 105 
Boorum & Pease Co........ 88 Pox er- Manson Sherman 214 Medearis Moulding Co Stationers’ Loose Leaf Co. 71 
joston Index Card Co . 125 OR, Geo. E., & ¢ 0 aa ee Meilink Steel Safe Co Steel Equipment Corp 87 
Bridgeport Pen Co., The. ..235 Furnas Furniture Co....... 221 Melind, Louis, Co e St. Johns Table Co 123 
eee. _ Stanley R........234 Metal Office Furniture Co Storms, H. M., Co 241 
oo > veeee eT G nad o Wenthe Superior Furniture Co 144 
mm, ds. La, aper Co.. 236 G. 322 Invalidendank 226 ilwaukee Chair Co 
prowne-torse Co a, an Gaydoul Gold Pen Co . ro Mittag & Volger, In T 
Co eye Ribbon & Carbon General Eclipse Co ; 9] } — Bureau Telef Desk Pad C 109 
b : pie.» 602 ses — G eral Fir . io ta @ , Moore Push Pin Co = crer es é oO 18 
RB aner Fy be * 44 enera ireproofing Co..74, | < , . Tel es ‘o 151 
at sees Fastener Co. .156 General Typewriter Exch. we Morden Mfg. Corp Yd Pt _ < +e”. ; 
urt vuughs Adding Machine Gits Co *S Morschhauser, W. A Terrell’: - _ . Cc .° 
. eectoense YY ‘ ° we ae hy . Mor fo ‘’ erre Ss HEquipmen Co 110 
Bushnell, Alvah. Co.....__ a8 Globe—Wernicke Co. Mi, soy ae ~ Thompson Time Stamp Co 
Bushnell. FE. F.. apittebss ent Goes Lithographing Co.....209 \ og Reg AP on : ; Tiffany Adjustable Stand 
ihevan Deak on os6 ene Golding Press Division 218 Mun-—Kee I roduc ts Corp ’ — ‘ wages 
0 -1L:112 Graff-Underwood Co........194 Munson Supply Co Tip Top Mfg. Co 297 
Guild Products F 79 Mutschler Bros. Co Todd C Ft, « ; 
: . ’ ‘ lap Myrtle Desk C« oat o., The l 
; Cc Gunlo¢ ke W. H.. Chair Co.179 aieda tatet Buraitese Ca? 
Canode Ink Co ogg Gunn Furniture Co., The. .107 N Treiber-Cahill Mfg. Co D 
Canton Art Metal Co., The.122 P Triner Sales Co 9 
Content a KE. W., Mfg. Co..232 H ner mee ——_ ~~ Co...246 Triner Scale & Mfg. Co 188 
; F aper Co met Bahn. Arthur W neil National Business Show Co.164 Trussell Mfg. Co 201 
pe py Binder & File Co..171 Hallomax Co ‘ t+ National Desk Co : 211 Turner & Harrison Pen C 
‘hicago Eyeshield Co ** 997 , — } oes ve National Fiberstok Enve- Typewriter Circle Co 226 
‘ hicago Mirror & 4 " — fammond rype writer Corp.234 lope Co 12° " . - 
Co ‘ & Art Glass Hampshire Paper Co 99] National Supply C . 29 Typewriter Emporium TT, 
— 999 . s Se Ni ont Si ) oO 226 
« meee Safe & Merchan aid Helleon —, + nn” men “934 ee VeRmaee Pian U 
adise ‘o eee ‘ ‘ s : 23 Co —~ 
ne , — Hever Duniicator © $4 ; 67 * — ; 
Clar ‘ ‘oT + iplicator Co .212 Neidice Process (% 92 I ‘ lan , Equip. C ‘ 
cl oye ' " Phe . 235 Heywood-Wakefield Co 4S ewe - z, + Tr eo ‘ +44 ed - . — . —_~ P. - cae 
_lemetsen Co.. The se 197 ciestnn 4 . ; . Noesting Pin Ticket Co 236 1derwood Typewriter Ce 
Coles Copyholder Co 182 oe en 'R me M & Co.. 241 Northwestern Paper Goods ‘ 63. 143. Back Cover 
Columbia Ribbon & Carbon _ Core teceiver Holder Co 949 Union Ribbon & Carbon Co.20( 
Cc é orp 236 oe U.S Invelope Co 7 
Galen bia S ves coseeslad Hoffman, L 18? ; . ken loy a , 
: ibia Steel Equip. Co..135 Hoge Mie. C Pde 1) 7. S. Pencil Co 2 
Colytt Laboratories........225 Holland, The +--+. -233 ©. K. Mfg. Co , U.S. Tw. Ribbon Mfg. Co.207 
Commercial Furn. Co 145 Pen C te John, Gold _ Old Town Rib & Cor. United Tw. Exch. Co 
nommercial Paste Co i ae Hoosier Desk Co Via Oliver Typewritet Co  * oon Universal Index Tab Co 
ne { orp & Sales Co.. .298 Horn. VW c ~ Reo & Co . 217 Orpin ay sk Co yy 
Cenant-Sal Co 76 Hotchkiss Sales Co 219 Orthwine. R 233 by 
‘onklin Pen Mfg. Co os Hunt. C He 4 ‘ 21 Oxford Filing Supplv C <En Vv Dor , 
Conrades Mfe Co at. Howard, Pen Co 1g Ipply ) 150 an ] ri Iron Worl Cr 
Cook, C. A.. Co . eet .s 167, 171 Van Valkenbur oe ff 
Cooper Carbon Coat iP - P Vietor Adding Mach. C 
per Co. . ated Pa 208 1 Pantlind Hotel 102 Visblex C Ine 
Cordley & Hayes.... . 237 Ideal School Supply Co 204 —— susiness show 168 
forona Typewriter Co i199 «=CsdS.:~‘TD. La. Mfg. Corp.........221 on eae oe Rib. Co... .212 Ww 
orry Jamestown Mfe Imperial Desk Co ‘ 194 Sass Key Co Ine 66 Wabash Cabinet C 
Cr ab . ‘hai » 208 Imperial Methods Co 240 Pelouze Mfe. — Lo 23 Wagemaker Co 
ror ~ 7 hair Co 117 Imperial Steel Cabinet Co..202 Peters Morne Mie BS 191 Wahl C: 
own Ribbon & Carbon Improved Joehner Binder Phil ors fg. Corp 86 Wales Adding Mach. C 
Co ; —_ Co ens — Rib, & Car. Co 194 Saharan, * 
sig Ink-Out Mfe. Co : "933 _— S K., & Son C A) Watson Mfg “Co. 
D Invincible Metal Furniture» : eng — . n . 198 Webster F.S Cc 
cn Gui ; ‘o . » RL oO 233 elie Mfe Co. 99. 106 
pamneraditenl $37 Ireland \ , y178 = Portable | Adding = Machin are Dar ‘o 
a renport-Taylor Co 158 ine & latthews 126 Sales Co nin 186 estern Furniture Co 
Defiance Sales Corp ¥99 ving-Pitt. Mfg. Co 80 Premier Metal Products C 4 wi Si Typewriter ¢ 
Derby, P.. & Co ne ei Irvin \ H Co °14 Metal roducts Co.173 Wiggins Joh R y 
Dick, A. B., Co 115 Q Wilson-Jones L. L. C 
Dictaphone Sales Corp'n. 61 J Quigley F : , Winnebago Furn. Mfg. ¢ 
[sea ge F, Co . .200 Tamestown Metal Desk Co.148 —— wcueeniegs — ee ck Type — c 
Dixon ne J F ‘ Co . 240 Jaspe r Novelty Works .. «248 R alae . Mfg . 
Downey. Oe are Co. .146 Jasper Office Furniture Co.218 Rand Cc D — 
Dunleavy Co aren” wad 235 Jersey City Prtg. Co....... 89 Ravenswo- 1 Office & : rite Y 
3 ; We'skans 226 Joslin, A. D., Mfg. Co...... 187 pony oe Mice Special 239 Yawman & Erbe 
E K Regal Typew riter Co. .155, "159 Young Typewriter Co 2 
Eaton, Crane & Pike Co.... 81 Kihn Bros 99 Reliable Tw. & Add. Mach 
Eclipse Fountain Pen Co...181 Kohl Co., T peeqeoume ee 134 z 
Economy Seat Co 1ko Kw i] atik mn , The.... ‘oheemee aoe Tw. Co..60, 96, 137 Zion Institutions & Indus 
ws cSUIK CO 92 tepublic Box Co 214 tries ' 
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Adding Machines. 


Add-Index Corp , -180 
Burroughs Adding Machine Co. 248 
Elliott-Fisher Co : +153 
Peters-Morse Mfz Corp...... 36 
Portable Adding Machine Co. .186 
Todd Co., The iessedoad ean 195 
Victor Adding Mac hine Co 165 
Wales Adding Machine Co... .206 
Adding & Cal. Machines, Used. 
Reliable Tw. & Adding Ma 
chine i 134 
Adding Machine Rolls & Paper. : 
Central Paper Co a bs) | 
Re ckwell- Barnes Co... ‘ 200 


Adding Typewriters. 


B urroughs At ldin Mach. Co. .248 


lliott-Fishe Co cs ee 
Remington Type writer Co ‘ 
60, 96, 137 


Underwood Typewri'ite Co 


68, 143, Back Cover 
Addressing Machines. 
Addressograph Co e 
Elliott Co., The 16 
Adhesives. 
(See Inks, Adhesives, etc.) 
Arch and Clipboards 
American Mfg. Concern . 191 
Globe-Wernicke ¢ rhe «+ Lb 
Rockwell-Barnes Co .» 200 
Weis Mfg. Co 100, 101, 102 
Yawman & Erbe Mfze. Co. .90, 91 
Associations. 
Guild Products 172 
Bankers’ Note Cases. 
Globe-Wernicke Co a ae 133 
Va Dorn Iron Works Co 
rt 70 
Billing “Machines 
P ughs Ad Mac} Co. .248 


Sonaienien Typewriter Co se 

. 60, 96, 137 
Underwood Ty ewr'iter Co 
Pack Cover 


3 a3, 14 
Binders, Catalog and Periodical, 
Adams, Hent I Mfg. Co 20 
American Clip Co ...58, 108 
Blank Books. 
Roorum & Pease Co ° &8 
National Blank Pook Co 246 
Rockwell Barnes Cr oo at 


Zion Institutions & Ind 
Blanks for Bonds 


ustries .195 


and Stocks. 


(joes Lithographing Co 209 
Kihn Bros ‘ oooee 
Board Cutters, Parer & Card. 
Golding Press Division ‘ 218 
Ideal School Supply Co 204 
Bond Boxes. 
- f 4 ae ere 167 
Corry-Jamestown Mfg. Corp 28 
Erie Art Metal C o« 202 
General Fireproofing Co....74, 5 
Globe-Wernicke Co The.....183 
Metal Office Furniture Co.....104 
Steel Equipment Corp... oo Oe 
Book Cases. 
Globe-Wernicke Co., The 133 
Gunn Furniture Co isdme 
Macey Co ° .141 
Van Dorn Iron Works (Co., 


rhe seus ae 70 
Weis Mfg. Co 99, 100, 101, “102 


Yawman & Erbe Mfg. Co..90, 91 
Book Ends. 

Os Meo lGt GRiccevcikcsss 237 
Bookholders. 

American Clip Co .. 58, 108 

American Electric Co je 223 
Book Rings. 

Adams, Henry T Mfg. Co. 


Carpenter, E. W., Mfg. Co. 
Morden Mfe. Corp The 
Bookkeeping Machines. 
Burroughs Adding Mach. Co. .248 
Elliott-Fisher Co «+ 153 
Remington Typewriter Co 
60, 96, 137 
iter Co.. 
. 63, 143 tack Cover 
Business Shows. 





rwood Tynewr 


Unde 


National Rusiness Show Co 144 

Paris Business Show 168 
Busses. 

Auto File & Index Co , 162 

General Fireproofing Co....74, 5 

Toledo Metal Furn. Co.......131 
Calculating Machines. 

Purroughs Adding Mach. Co. .248 

Marchant Cale 


Machine Co..190 
A 


Morschhauser, W 219 
Calendar Pads and Stands. 
Defiance Sales Cort Te 
Jersey City Prtg. Co oese 8 
Shedd-Brown Mfg. Co rer 
Telefo Desk Pad Co. ... 183 


Carbon Papers. 
(See Ribbons and Carbons.) 
Card Cases, 


Improved Roehner Binder Co.234 
Wiggins, The John B., Co...230 


Chair Irons. 
Rettcher Stp. & Mfg. Co 228 
Chair Pads and Cushions. 


Economy Seat Co ..-152 
Fox, Geo. E., & Co 69 
Irvin, A. H., Co 214 
Polar Mfg. Co 198 
Chairs. 
Conant-Bali Co ‘ 76 
Conrades Mfg. Co 224 
Cook, C. A., Co .211 
Crocker Chair Co omue 
Derby, P., & Ce Im 139 





IN Classifications 


For the benefit of the subscribers the 
lines advertised are here classified. 
Many of the requirements of the 
modern business office are represented. 
Should subscribers be interested in any 
article of office equipment not listed 
here, they are cordially invited to com- 
municate with the service bureau, 
through which the information will 





be promptly and cheerfully furnished 
with no obligation to you. 




















Gunlocke, W. H., Chair ¢ 179 Clemetsen 197 
Milwaukee Chair C 85 Commercial Furniture Co 145 
Pierce, S. K., & Son 203 Corry-Jamestown Mfg. Corp. .208 
Royal Metal Mfg. Co 235 Dietz, The J. } Cc 240 
Sikes Co 72 Englewood Desk Co 179 
Superior Furniture Co 144 Evansville Desk Co 7 27 
Toledo Metal Furniture Co 131 General Fireproofing Co ‘4 5 
Van Dorn Iron Works Co Gunn Furniture Co., The 107 
rhe 70 Hoosier Desk Co 217 
Check Protectors and Writers. Imperial Desk Co 104 
aven 236 Invincible Met. Furn. Co 178 
Safe Guard Check Writer Co.199 Jamestown Metal Desk ( 148 
edd Co me. oe 195 Jasper Novelty Works 243 
Check Sorters. Jasver Office Furniture Ce 218 
Kohlhaas ¢ The 201 Leorold Desk Co R4 
Checks, Stamped Metal. Macey Co The . 141 
Meyer & Wenthe 218 Metal Office Furn. Co 104 
Cl Ps, Paper. M\ rtle Desk Co 138 
(S< Paper Clips.) National Desk Co 211 
Coin Fags ont Wrappers. Orpin Desk Co 206 
Downe L., Co., The 235 Quigley F urniture ¢ ‘o 205 
Oclumnar ‘Pads. Rishel, J Furniture Co 142 
American Pad & Paper Co... .230 Shaw-Walker Co 116 
Copyholders, Steel Equipment Corp ‘ 87 
American Clip Co 58, 108 Tell City Desk Co... 151 
American Electrie Co 993 Van Dorn Iron Works Co... 70 
Coles Copyholder C 182 Wagemaker Co ; 118 
Line-A-Time Mfg. ¢ 215 Western Furniture Co 2038 
Premier Metal Products Co 173 Winnebago Furn Mfg 0 224 
Copying Devices. Yawman & Erbe Mfg. Co..90, 91 
Eureka Blotter Bath Co.....117 Dictation Machines. 


Yawman & Erbe 
Costumers. 


Dictaphone Sales Corp.. 61 
Directory Boards. 


Mfg. Co. .90, 91 


Metal Construction Co.82, 3 Davenport-Taylor Co 156 
rool eaeg Co ; 294 Dvplicating Machines & Svpplies. 
Furnas Furniture Co . 221 Argus Duplicator Mfg. Co....184 
Globe-Wernicke Co., The 133 Arlac Dry Stencil Co., Inc.. 222 
Premier Metal Products Co...173 Canode Ink Co..... 236 
Sanymetal Products Co 227 Dick, A. B., Co ’ 115 

Cuspidors. Heyer Duy licator Co 212 
Cordley & Haves. 227 Rotospeed Co., The o oan 
Ireland & Matthews Mfg. Co.126 Envelope Sealers, 


Elliett Co 


Cutters, Paper and Card, Reynsids Bavelepe 


Golding Press Division ss Sealer Co 


Ideal School Supply C« 294 Standard Mailing Machines Co x 
Dating Stamps. -..218, 229 
American Numbering Machine Envelopes. : 2 
RS oes ee 73 Ames Safety Envelope Co 227 
Melind Louis, Co. 215 Bushnell, Alvah, Co 4 O4 
Meyer & Wenthe 218 Diemer, John F., Co . 200 
Desk Calendars. Nat'l Fiberstok Env. Co......129 
Defiance Sales Corp 299 Northwestern Paper Goods Co.242 
Shedd Rrown Mfg. Co 231 Smead Mfg. Co., The 220 
Telefo Desk Pad Co Rg Tension Envelope Co : 245 
Desk Lamps. U. S. Envelone Co. .176 
Faries Mfg. Co... 230 Envelopes, Celluloid, 
Desk Pads, Blotter. Markilo Co. .. . 254 
Poorum & Pease Co RR Erasers. : : 
Fox. Geo. F., & Co 69 Dixon, Jos., Crucible Co 
Hoffman, 1. ..... 182 Eberhard Faber 
Irvin. A. H.. Co 214 Ink-Out Mfg. Co... 
Sainberg & Co.... 214 Oo, K. Mfg. Co.. tees 
Desk Pads, Glass. Roberts Ww eldon, Rubber Co. 
Chieago Mirror & Art Glass Rush Eraser Co.. 
Cs sn ate RS 222 Expense Accounts, Personal. 
Fox, Geo. E.. & Co 69 Hallomax Co. ...... .192 
Polar Mfc. Co... 198 Eyelets & Eyelet Paper Fasteners. 
Ravenswood Office Spec. Co. ..239 Pates Mfg. Co......... 185 
Sainhere & Co... 214 IDI. Mfg. Corp.... : 221 
Desk Pads, Linoleum. Eyeshades, — : = 
Polar Mfg. Co ave 198 Chicago Eyeshield Co.. 237 
Wagemaker Co.. 118 Featherwe ight Eyeshade Co...236 
Desk-Pending Letters Holder. File Boxes, Metal. — ; 
American Clip Co 58, 108 Rockwell-Barnes Co ...-209 
Desk Trays. File Folder Mfg. Machines. 
American Electrie Co 993 Anderson, C. F., & Co 232 
Fox, Geo. E., & Co : 69 Filing Cabinets, Cloth Covered. 
General Fireproofing Co 74. 5 Advance ag h Box Co. 188 
Imperial Methods Co 240 Diemer, John F., Co . 200 
Macey Co The 141 Hoffman - ‘ 162 
Yawman & Erbe Mfg. Co..90. 91 Imperial Meth dis Co 240 
Desk Work Distributors. Macey Co., The.... a 
Fox, Geo. E., & Co 69 Sainberg & Co 214 
Horn, W. C.. Bro. & Co 23% Filing Cabinets, Metal. 
Irving-Pitt Mfz¢. Co 7) Art Metal Constr. Co 82, 3 
Sainberg & Co 914 Art Steel Co 167 
Desks. Auto, File & Index Co 162 
Art Metal Construction Co.82. 23 tentson Mfg. Co - 225 
Auto File & Index Co., 162 Berger Mfg. Co. ..154 
Rentley & Gerwig Furn. Co. .238 Browne-Morse Co.. 113 
Browne-Morse Co Ti? Canton Art Metal Co .122 
Byron Desk Co. 112 Columbia Steel Equipment c 0.135 





Corry-Jamestown Mfg. Corp. ..208 
General Fireproofing Co...74, 5 
Globe-Wernicke Co...........188 
Imperial Steel Cabinet Co... .202 
Invincible Metal Furn, ©o....178 
Mace 3O.g TROii ce sc Cds clesy 
Metal Office Furn. Co.........104 
Premier Metal Products Co...173 
Shaw-Walker Co........ 
Steel Equipment Corp........ 87 
Terrell's Equipment Co.......110 
Ulrich Planfiling Equip. Co...234 
Van Dorn Iron Works Co..... 70 
Watson Mfg. Co . 198 
Yawman & Erbe Mts. Co. ‘90, 91 

Filing Cabinets, Wi 
Auto. File & Index ae | 
Boston Index Card Co........125 
Browne-Morse Co...........+.118 
Globe-Wernicke Co., The.. .133 


Imperial Methods Go.........240 
Macey Co., The..... i vin te kdl 141 
Republic Box Co...... Sie 
Shaw-Walker Co, ......... ov saan 


Ulrich Planfiling Equip. Co...234 
Wagemaker Co, ......... .118 
Weis Mfg. Co,..99, 100, 101, 102 
Yawman & Erbe Mfg. Co. .90, 91 
Filing Supplies. 
Aigner, G. J., & Co....05..-218 
American Clee Odin +4 ...58, 108 
American Mfg. Concern.......191 
Boston Index Card Co...,... 
Browne-Morse Co, 
Daco Guide Co.......006 oe +287 
Dunleavy Co., The 


General F ireproofing Co...74, 5 
Globe-Wernicke Co., The. eased 133 
Imperial Methods ery 4 240 


Invincible Met, Furn. ©o...... 


Macey Ga, Te, wince bata 141 
Oxford Filing Supply Co..... 150 
Rockwell-Parnes Co.......... 209 
Shaw-Walker Co. ........... -116 
Simonson, R. A., Co...... “ost 
Smead Mfg. Co., The. «+220 
Steel Equipment Corp.. oost OF 
Ulrich Planfiling Equip. Co. . 2 
Wahash Cabinet Co......... - 
Weis Mfg. Co...99, 100, 101, 102 
Yawman & Erbe Mfg. Go . 0, D1 
Folding Machines, 
Baum, Russell E.......... .. 205 


Fountain Pens. 
Beaumel, D. W., & Co. 
Conklin Pen Mfg. Co : 
Eclipse Fountain Pen Oa. as 181 
Eggens-Hambler Co...... . 236 
Holland, John, Gold Pen Co..177 





Sheaffer, W. A., Pen Co.. -109 

Wahl OB... .ssscadeieus bees 163 

Waterman, L. E., Co......... 140 
Gold Pens. 

Acme Gold Pen Co....... 060 RBT 

Gaydoul — PUB Od. 600% +» - 286 
Gold Stam 

Aigner, G. J., & Go........ ..216 
Gummed Cloth 

Aigner, G. an B Ddisosinitdi 216 
Hotels. 

Pantlind Hotel .......... +++.108 


Index Card Signals. 
Graff-Underwood Co.......... 196 
Moore Push-Pin Co...... -235 
Yawman & Erbe Mfg. Co. 90, 91 

Index Tabs. 
Aigner. G. J., & Co...... 

Rand Co. Division............ 157 


Universal Index Tab Co.......222 
Ink Eradicators, 

Ink-Out Mfg. Oo..... covcemee 
Inks, Adhesives, Etc. 

Camese WE Gio arnssdsindanad 236 

Commercial Paste ‘Co.. esdees 132 

General Eclipse Co.. sevccmen 

Higgins, Chas. M., Co. eer Fe 241 

GS GO. chehaseewk waa 192 

Sanford Mfg. Co.. ovcokae 106 


Inkstands, 
Bachrach Specialty Co.......230 
General Eclipse Co...........218 
Sengbusch 8-O Inkstand Co. . 175 
Inkwell a 
Irvin, A. H. Terr | 
Labels, Law Book and Number. 


Aignee, &. J5. 2 Gis decease .216 
Leads for Mechanical Pencils. 

Amer. Lead ie OO. reser: 8 

Wabet, A. Wis BiRise<cie> cae 

Scripto ~ a iissieonecncaul 174 
Letter Distributors, 

Bristow, Stanley R..... . .234 


Imperial Methods Co... ; f ‘ ; ° , 


Kohihaas Co., The.......... . 201 

ists. 

Poms, Mh, Tas Bi ksesavsss . 233 
Lockers. 

Lyon Metallic Mfg. Co......244 

Terrell’s Equipment Co......110 


Van Dorn Iron Works i <sc 7 


Accounting Devices Co....... 210 
Boorum & Pease Co........ . 88 
Chicago Binder & File ‘Go err 171 
Irving-Pitt Mfg. Co.....s..; 80 
National Blank Book Go...... 246 
ShepparG, GO, Bi, Os. sncccots 199 
Stationers L. L. Co er | 
Seuss Wi Gs cncks 45 sks oe 201 
Wilson-Jones L. ps Co.. .189 
Workmap Mfg. Co.......... 11174 
Loose hideilocsen Celluloid, 
Peete. Ge. 44 < sienna aoeus coves 
Map Tacks, 
Graff-Underwood Co, .........196 


Moore Push Pin Co...........235 








oe 
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Matched Office Suites. 
Commercial Furniture Co 14 
Macey Co., The 141 
Rishel, J. K., Furniture Co 4 

Memorandum Devices. 


Fox, Geo. E., & Co ’ ou 
Robinson Mfg. Co 106 
Moisteners. 


Sengbuaech S-C Inkstand Co 175 
Numbering Machines. 
American Number Mach. Co 73 
Fates Mfg. Co 185 
Roberts Numbering Mach. Co 
1 


Oil, Office Machine. 
Clarotype Co 
Deflance Sales Corp 
Morton Mfg. Co 
Pads, Figuring (Ruled or Plain) 


American Pad & Paper Co 200 

Boorum & VPease Co bata 
Paper. 

Brown, L. L., Paper Co 226 

Eaton, Crane & Pike Co a1 

Hampshire Paper Co 221 
Paper Clamps. 

American Clip Co 58, 18 

Noesting Pin Ticket Co 2 

Ven Valkenburg, L. D 231 


Paper Clips. 
American Clip Co 58 
Graff-Underwood Co 
Hoge Mfg Co 
IDL, Mfg. Corp 
Noesting Pin Ticket Co 
oO. K. Mfg. Co 
Rockwell Barnes Co 
Tip-Top Mfg. Co 
Treiber Cahill Mfg. Co 
Paper Fastening Machines. 


Acme Staple Co 124 
ump Paper Fastener Co 1M 
Compo Corp. & Sales Co 228 


Deflance Sales Corp 
Eveready Mfg. Co 
IDL Mfg. Corp 


Irvin, A. H Co 214 

Rockwell-Barnes Co a0) 
Paste. 

(See Inks, Adhesives, Etc.) 
Patents. 

Siggers, E. G 235 


Pen and Pencil Clips. 
Deflance Sales Corp 
Hoge Mfg. Co ; 
Van Valkenburg, L. D 251 
Waterman, L. E., Co i” 

Pencii Sharpeners. 

Auto. Pencil Sharpener Co 152 
Graff-Underwood Co 106 





Pencils, Cedar. 
\mer, Lead Pencil Co 2 
Dixon, Jos Crucible Co 146 
Faber Eberbard coe LOO 
I S. Penell Co 220 

Pencils, Thin Lead Magazine. 
Autepoint Co 227 
Conklin Pen Mfg. wn 
Hoge Mfg. Co 233 
Sheaffer, W 4 Pen Co 1 
Seripto Mfg. Cx 174 
Wahl Co 1 

Pens, Steel. 
Hunt, C. Howard Pen Co.107, 171 
Shirley Ven Co ivy 
Spencerian Pen Co 47 


Turner & Harrison Pen ( a 
Pens, Shading 
Bridgepert Pen Co y 
Picture Hooks 
Moore Push-Pin Co 
Pins 
Defiance Sales Cory 
Pin Tickets. 
Noesting Pin Ticket Co 2 
Platens, Typewriter 
Amer, Writing Machine Co 1 
Ames Supply Co 
Rushnell. ft I 
Postal! Scales 
Hansen Pros. Scale ( ‘i 
Pelouze Mfg. Co a 


Shuttle Machine Co 23 

rriner Sales (x , 

Triner Seale & Mfg. ¢ 188 
Publications 

British Stationer 111 

Mon Parea 42 
Punches 

Feoorum & Pease Co as 

Chicago Binder & File ¢ 171 

Defiance Sales Corp 90 

Metilll Metal Products Co 232 
Push-Pins. 

Moore Push-Pin Co 2 
Ribbons and Carbons. 

Allen & Co ee% 

\mer, Manuf. Products Corp..2'4 

Auit & Wiborg Co a2 


Buckeye Ribbon & Carbon Co Ws 
Volumbia Rib. & Car. Mfg. Co.128 
Coover Carbon Coated Paper 
Co : TYTTTT 
Crewn Ribbon & Carbon Co : 
Little, A. P Im 
Manifold Supplies Co 
Mittae & Vogler n7 
Neidich Precess Co 200 
Old Town Rib. & Carbon Co. .198 
Peerless Carbon & Ribbon Co. 212 
Phillips Ribbon & Carbon (o. 194 


Remington Tw. Co 60, 96, 197 
Rockwell-Barnes Co Zon 
Shalicross Co 237 
Snelling & Son 237 

















Storms, H. M., Co eeves 
Union Ribbon & Carbon Co 
U. &. Typewr. Rib. Mfg. Co 


Webster, F. 8., Co 2, 


Rubber Bands. 
Faber, Eberhard 
Rubber Stamps. 
Medearis Moulding Co 
Melind, Louls, Co 
Mever & Wenthe 
Rulers. 
American Mfg. Concern 


Safety Deposit Boxes. 


General Fireprooting Co ‘4, 


Invincible Met. Furn. Co 


Safes 


General Fireproofing Co 74, 


Globe-Wernicke Co., The 
Macey Co The 

Meilink Steel Safe Co 
Metal Office Furn, Co 
Mosle Safe Co 

Schwab Safe Co The 
Steel Equipment Corp 
Van Dorn Iron Works ¢ 


Yawman & Erbe Mfg. Co. ®, 
Seals, Notary and Corporation. 


Melind, leuis, Co 
Mever & Wenthe 


Second-Hand Office Machinery. 


Chicago Safe & Mise. Co 
Reliable Tw. & A. M. Corp 
Shelf Boxes. 
Diemer, John F., & Co 
Hoffman, I 
Shelving. 
Berger Mfg. Cc 


General Fireproofing Co 74 


rerrell’'s Equipment Co 
Van Dorn Iron Works Co 
Sign Markers 
Hellesoe, Hans H 
Signs 
Davenport-Taylor Co 
Smoking Stands. 
Smokador Mfg. Co 
Sorting Devices. 
Kohlihaas Co 
Stamp Affixers. 
Standard Mail. Mach, Co.218 
Stamp Pads. 
Lather Ink & Stamp Pad Co 
Meyer & Wenthe 
Mun-Kee Products Corp 
Peerless Car. & Rib. Co 
Stands for Office Machines. 
Adjustable Table Co 
Fowler-Manson-Sherman 
Premier Metal Products Co 
Tiffany Adjustable Stand Co 
Stapling Machines. 
Acme Staple Co 
Compo Corp. & Sales Co 
Defiance Sales Corp 
Eveready Mfg. Co 
Hotchkiss Sales Co 
Irvin A. H Co 


Stationery, Embossed, Engraved 


American Embossing Co 

Kihn Brothers 

Wiggins, John B., Co 
Stationery Cabinets. 


General Fireproofing Co 74 


Imperial Methods Co 
Macey Co The 
rerrell’s Equipment Co 


Van Dorn Tron Works Co Ihe 


Stencils 
Me r & Wenthe 
Stenographers’ Note Books. 
Boor & Pease Co 
Rockwell-Barnes Cs 
Stools 
Conant-Pall Co 
Conrades Mfg. Co 
Crocker Chair Co 
Milwaukee Chair Co 
Teledo Metal Furn. Co 
String and Cord Cutters. 
Gites ( 
Stylographic Pens 
leaumel D. W & Co 
Swinging Typewriter Stands. 
An in Writing Mach. Co 
Weis Mfg Co, .99, 100, 101 
Tables 
Corry Jamestown Mfg. Cor; 
I nas Furniture © 
General Fireproofing Co 
Mutschler Bros. Co 
'remier Metal Products (< 


St Johns Table Co 

Van Dorn Iron Works Co 
Tablets 

Rockwell-Parnes Co 
Tags 


Noesting Pin Ticket Co 
Telephone Accessories, 

American Electric Co 

Rates Mfg. Co 

Colytt Laboratories 

Hoban Receiver Holder Corp 

Robinson Mfg. Co 

Telefo Desk Pad Co 
Thumb Tacks. 

Hoge Mfg. Co 

Moore Push-Pin Co . 

Noesting Pin Ticket Co 
Time Stamps & Recorders. 

Ajax Time Stamn Co 

Joslin A D.. Mfg. Co 

Melind, Louis, Co 

Thompson Time Stamp Co 


~- 22> 
ace Zee 


te 
32! 


Transfer Cases 


Art Steel Co 
berger Mfg. Co 
General Fireproofing 
Metal Office Furn 
Steel Equip. Corp 


Van Dorn Iron Works 


Weis Mfg. Co on 


Yawman & Erbe Mfg 


Trimming Boards. 


Golding Press Divisio 


Ideal School Supply 
Type, Tyvewriter. 

Ames Supply Co 
Typewriter Cabinets. 


Toledo Metal Furniture 
Typewriter Cleaning Brushes. 


Hahn, Arthur W 
Morton Mfg. Co 


Typewriter Cleaning Material. 
” 


Clarotype Co 
Orthwine, R 


Service Products Mfg 


Webster, F. 8 ( 


Typewriter Cushion Keys. 
Lincoln Rubber Key 


Munson Supply ¢ 
Peerless Key 
Speed Key Mfg. Co 


Typewriter Cushion Knobs & Fe 


Ames Supply Co 
Azora Rubber ( 


Typewriter Parts and Tools. 


Ames Supply ( 
Typewriters, New 


American Writing Mach. Co. 


Corona Typewriter 
Hammond Typew 


Oliver Typewriter Co 


Remington Typewr 


Royal Typewriter C: 


Smith, L. ¢ & I 
writer. Ir 


~ 


Umbrella Stands. 


Ventilators, Office 








Visible Index Systems. 





= Ani 
AF =~ 4 


’ WANTS and 








SITUATIONS WANTED. 


I KNOW LOOSE 
thoroughly Have 
furniture Could 
Prefer traveling 


EXCEPTIONALLY 


Thoroughly exper 


manager covering 


machines Addre 

Al TYPEWRITER 
typewriters; understand 
plating Sore dding 


Will go anywhere 
T-34 


miliar witl ill uy 
desks chairs filir 
estimator on all 
\edre }’ 


EXPERIENCED con 


man with fifteen 


BUSINESS OPPORTUNITIES. 


would like positior 

be 1 chance for the 
supply or manufac 
ind married Will no 
dress X-119. care Offic 
FOR SAI cnt 

tier \ < VW 


owner has other business 


has the cash \ re 


to be ndependent 
care Office Appliances 


Wk HAVE A FEW 


valuable territory 


chines on the market 


Liberal commissi« 


letter Standard Mailing 


Mass 


FULL TIME OR SIDE LINE 
articles. Samples easily carried 
Anrplv A-—28. 1701 Pershing Square 


(CONTINUED ON PAGE FOLLOWING) 


eare Office Appliances 
MANAGER-BUYE 


ijwners 


AGENTS WANTED. 





icf 
£3 
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WANTS AND FOR SALE, CONTINUED FROM PRECEDING PAGE. 


SALESMEN WANTED. 
part or full time to 
Commissions will average 
Moers & Company, 320 West 


and 
Must 
troit, 


SALESMAN—Eit! sell 
tv] ter ribbor 


ef neces 


carbon 
5 per 
Fort 


paper 
cent 


LD 


ewr oo 


i ere St 
Mic! 
GROWING CONCERN 
ffie. upplies 
(ood future 
Addre Vv 
SHAW-WALKE 
for veral good 
write us 
States 


has opening for several salesmen to sell 
graving, printing, etc, Chicago and suburbs 
right party All replies strictly confidential 
ire Office Appliances, Chicago 

t DEALERS have 
experienced filing 
ng salary expecte 
pre Shaw—Walker 


eT 
for 


‘ 


“ 


their sales force 
alesmen If inter 

what part the 
mmpany, Muskegon, 


openings 
cabinet 
and 
Cs 


d f 


\ of 


] 


lr a 

Mic! 

EXPERIENCED offi 
“oe lige: et 


u ler. 


for assist 
We want 


salesme! 


Address 


r appliance specialty 

ew national proposition 

leader and trainer of 

man who can qualify 
Mich 


man nt 
in 
Tre 


‘asey 


i 
17 
itside 
us 
Mi 


igfeT a 
work 
future 
(raw St 


( 
t 


who is a 1g 
office furnitu sup 
splendid opportunity 
McNamara Office 
lowa 


WANTI 
W 


rl) 
ledge 
and 


at 


} 


exper } 
if des 
Statione 
ement 
(C‘ompar 


KIT 


ced salesman; one 
filing cabinets, general 
Good position wit! 
right party Addre 
Locust St., Des Moines 


w 
re 


| 


li 
kr ‘ 
ilies 
rT 


Supply 


SALESMEN WANTED 

nz machines { 
rT tne new 
made by 
Wells St 
Ww 
La 


order 


the 


Men experienced 
office to office 

duplicator 
Heyer Duplicator 


T 
il 
our 


selling type 
the Rotar 
display 
Company 


t 
{ 


ad 
eral 


‘ oO sé 


encil 
The 


. id 


In¢ 


(see 


Se tl 


SAI 1D—An unusually 
fountain pen 
It is unbreakabk 

mission Can give 

Centr States Le 
Chik 


od side line oppor 
asily sold, makes friends 
and absolutely guaran 
su some exclusive terri 
Boeuf Fountain Pen Co., 


sESMAN z 


The is « 
re 
eral cor 


al o« 


ag 
MEN 

illy to 
nposter a 


offices 
a side 

loose 
retaliin 
Henriks« 


add 
Col 
ords 
up 
43 


calling on |! 
by carrying 
every user of 
article of real 
information 


SALES u are ( " 
mater come as 


lar 
mer 


‘ 
A 


os 


we 
t 


Patentec 


H 


. FASTENING MACHINE \ 
taplir pliers direct to offices and fax 
ight of exclusive feature 
Exclusive territory Full 
a day me 
Clog Produ 


new pportu 
because 


; 


Ine 


sales , 


Neva 


ste 


ints 
ities 


tT 


l 


office 
high 
St 


and 
< co 
T) 


business 


up a 


Oommissions 


uGi The RECENT | 
PATENTS 





x) 





_— 











or 


of the patents re- 
rd 


be obtained by send- 
ts in stamps to E. G. 
N. 


men- 


\ 
ew 
= 
Ne 


Suite 33, U 
Di, Ge 


pbliances. 


"7 


and 


ex dey James 
2 NN 


ne 


Y 
machine 

N 

ter 
ration 


KIV 


co 


pew 
nder Harry st 
¥ 
achine 
Conn (assigr 
ewr r Companys 


orporation of Del 


7 ” 


Jes 





= 
te 


i- 


encil 
Lyn 
lite 


Harry 


’ 


ng machine 
N y (assignor 
ter Company, New 
ration of Delaware) 
ting machine Jess 
tamford, Conn. (assignor 
Typewriter Company 
corporation of Del 


‘ompany, 
li 

l 
Fis 
Lr 
corporatior 

1.540.342 
gc mact 


Zurich 


izZzo, 


] nois) 
540.115 


chet 


wr 
Pen 
aul 


Ww 


St Pp 
& gel 


B 


of 


a own 
LAne 
es 


t ze 


Thomas i 
the 


New 


riting machine 
(assignor to 


Company, 


Intario , 
ter Sw rlan¢ 





igZo 
a) 


amford 
Typewriter 


He: 


il 


Minnesota) 


Victor 





pe SALESMEN WANTED. 
SALESMAN WANTED to sell line of high-class office special- 
ties. Preferably one selling to the trade. Address R-28, care 
Office Appliances, Chicago 

SALESMEN 
(one—plece 
peaters : 
DISTRIBL 
lute protes 
Possibilities 
Bidg , Bostor itil 
ENVELOPE SEALER selling $4.50; seals 3,500 envelopes hour! 
Tremendo demand. Exclusive territory. Big repeats. Write 
today Fr parciculars. Red-E, 2001 Nottingham Bldg., Bos- 
ton 
SALESMEN 
et 








traveling to sell the new Savadres 
and stationery. Wonderful re- 
1322 Wabash Ave., Chicago. 

Wonderful pricing system, all stores. Abso- 
Exclusive territory. Immediate repeat sales. 
yearly. Write Millen Mfg., 5500 Nottingham 


and 
envelope) 
Co 


Lax al 
window 
Eagle Envelom 
TOR 


tor 






> 


$10,000 





is 


Full time or side line, who can sell 
genuine steel die engraved and em- 
P.. Oo. 


WANTED 
2 inquiries f 
“i stationery from business and professional firms. 
1264, Columbus, Ohio 

TERRITORY REPRESENTATIVES—Men who are calling on 
the stationery trade to represent our line of visible loose leaf 
equipment in their respective territories (see our ad page 217). 
Write or wire for our sales plan stating territory covered and 
d Visblex Co., Inc., Rochester, N. Y. 


o ’ 
ood T 








lines carrie 





MANUFACTURER'S AGENTS. 


KNOWN MANUFACTURER of wood filing cabinets 
a desirable proposition to offer responsible 
ission basis. We want three men. One for 
for the Pacific Coast and another 
N-52, care Office Appliances, 


WELL 
and supplies 
agents on 
the lares 
for southe 


(Chicago 


A 
has 
omn 


territs 


cities, one 


Ad 


e% 
ry Tess 


FOR SALE. 


bookkeeping machines bought 
508 S. Dearborn, Chicago. 
machines, mu:tigraphs, duplicators, letter fold— 
ilers, mailometers, check writers, dictating ma- 
lor pres at about half the manufacturer's 
ympany North Market, Chicago. 


and 
Co., 


billing 


Gilmore 


ELLIOTT-FISHER 
and Malone\ 
ADDRESSING 
envelope 
chines, multic 
price Pruitt C 


sold 





ers s 


ses 


1h 
LINES WANTED. 


Ixperienced sales organization thoroughly 
stationery and allied industries in Chicago 
find continuous, satisfactory out- 
market. Satisfactory references. 
T. Marshall, 8 S. Dearborn St., 





LINES 
acquainted 
and north 
let for your 
W EK. «Bill) 
(* izo 


Il 
THE DESK 
high 


grade 
Indiana, 


sales) 


WANTED 
with the 
central 
product 
Smit! 


etat 


ates 


in 
nd 


can 
that 
Louis 
manufacturer who is looking for 
sentation in the southern states, Ohio, 
Michigan, is offered the services of a first- 
now covering this territory with a kin- 
good service to another office furniture 
RY-27. care Office Appliances, Chicago. 
ible manufacturers’ agent calling on 
additional line of exceptional merit for 
I desirable product, exclusive basis 
facturer Will put a worth-while prop- 
mmission basis. Satisfactory refer- 
7 Western Indemnity Bldg., Dallas, 


table 


chalr 
’ repre 
inois and 
l at 


dred line a 


nanufacturer 


PROGRESSIVE s 
offices desires 


é 
manu 
C 


‘ 








Paper supply holder for type- 
riters Arthur A. Miller, Selinsgrove, 
nna 
540,416 Fountain 
Tokyo, Japan. 
10.429. Attachment for typewriters 
the like Charles V. Shipley, San 
indro, Calif. (assignor to J. H. Riding, 


akland, Calif.). 
i Edward M. 


pen. Ryosuke Na- 


40,524 Notebook holder. 
son, Jersey City, N. J. (assignor to 
nn & Prigge. Inc., New York, N. 
corporation of New York). 

10,763 Fountain pen. Samuel V. 


i. Jonesville, Wis. 

540,895. Calculator. Harry 8S. Moir, 

Calif. (assignor by direct and 

assignments to the Moir Calculator 
ration, San Francisco, Calif.). 

907. Typewriting machine. George 
ib. Tlion, N. Y. (assignor to _ the 
neton Typewriter Company, Ilion, 

a corporation of New York). 

Self filling pencil, Hannibal 
Centerville, Mont. 

1.943, 1,541,044 and 1,541,045. Resili- 
ap for the keys of typewriters or 
ir machines. Robert 8S. Graham, 

York, N. Y. (aesignor of one-half to 
M. Follmer, New York, N. ae 

11,078. Punch. Jonathan Sudweeks, 

hraim City, Utah. 

41.085. Pencil. Charles E. Wehn, 

lameda, Calif. (assignor to Listo Pencil 
orporation, Alameda, Calif., a corpora- 
n of California). 
1,541,141. Typewriting machine. Fred- 
ick W. Hilliard, Tottenville, N. Y. 
1,541,155. Envelope opener. Frank N. 
) n. Indianapolis, Ind, 
1.541.183. Coding attachment for type- 
writers. James Powers, New York, N. 
(assignor to the American Code Machine 
Company. Memphis, Tenn., a corporation 
of Tennessee). 


1,541,191 Typewriting machine. Jesse 


poratior 

index 
Il] 
iny 


nde 


r 
(assigr erst 
Muskeg 
lichigan) 
riting 


Brita 


a 


? 


Ww 


>" ry 
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No. 1,546,137.—Having reference to devices for holding com- 
paratively stiff cards against the platen of a typewriter above 
the printing line, the device to be readily attachable to type- 
writing machines, particularly of the Underwood type; patented 
July 14, 1925, by Alfred G. F. Kurowski of Brooklyn, N. Y., 
assignor to the Underwood Typewriter Company of New York. 

No. 1,544,401.—Copyholder patented June 30, 1925, by Waiter 
A. Homan, Denver, Colo., assignor to the Homan Copyhoider 
Company of that state. 

No. 1,545,816.—Loose leaf binder; patented July 14, 1925, by 
Charlies J. Dunbar of Kalamazoo, Mich., assignor to the Wil- 
liam C. Windisch Compary of Detroit, Mich. 





see 





iad «© -——7 


No. 1,546,715.—Combined memorandum paper holder and four 
tain pen; patented July 21, 1925, by Pedro J. Calvento of Manila 
me Us 

No. 1534,547.—Pencil sharpener; patented April 21, 1925 
Laurente Rupp of New York, N. Y. 

No. 1,546,961.—Clutch type of lead pencil; patented July 
1925, by David Zakin of New York, N. Y., assignor to the Ste 
ling Metal Noveity Manufacturing Company, Inc., of New York 
City. 

No. 1,524,635.—Fountain pen; patented January 27, 192 
Morris H. Siecel of New York, N. Y., assignor to Beatrice San 
ville of the same place. 


A. B. Smith, Stamford, Conn ‘(assignor to ticularly for fountain p Theodor writer Com, ‘ Inc Grotk 
Underwood Typewriter Company, New Kovac Berlin, Germany orporat New York 
York, N. Y., a corporation of Delaware) 1.544.204 Typewriting machine Edwin 1.546.137 'vpewriting ma 

1,541,192 Typewriting machingse Tesse EF. Barney, New Rochelle, N. Y. (assignor G. F. Kurowsk Brooklyr N. ¥ 
A. B. Smith, Stamford, Conn. (assignor to Remington Typewriter Company. Lion nor to Underwood Typewriter ¢ 
to Underwood Typewriter Company, New N. Y., a corporation of New York) New York, N. Y¥ a corpor 
York, N. ¥., a corporation of Delaware) 1,544,401. Copyholder. Walter A. Ho- Ware) 

1,541,219. Typewriting machine. Joseph man (assignor to the Homan Copy Holder 1,546,142. Typewriter. Albert M 
B. Holden, Syracuse, N. Y (assignor to Company, a corporation of Colorado) North Braddock, Penna.; Potter 
= a a ¢ Sere 1,544,610. Typewriting machine Burt Prust| > ompany, Pittsb irgh, Pe 
tm EE oe | hac. Siner, weeneeth, NH. J. (assig- corporation of Evanerivants ae . 
Vania) nor to Underwood Typ writer Company tol of said Albert Mamatey, de 

1,541,332 Copying process and appa- New York, N. Y., a corporation of Dela- signor to Remington Ty : 
ratus for typewriters. Clarence H. Cald- ware). York: ae ee ee a 

. ote on on ; ork) 
well. Oak Park, nt , ¢ 1.544.806 Full cycle stop for calculat- seins id - 

1,541,498. Typewriting machine. Fred- ing machines George C. Chase, South 1,546,143 mz rewriter \ bet 
erick W. Hillard, Tottenville, N. Y Orange, N. J. (assignor to Monroe Cal tey, North Braddo« k, Penna.; I net 

1,541,742 Typewriting machine John culating Machine erg ond New York, = =e ge ped ay “te 
Waldheim, Elizabeth, N. J. (assignor to N. Y., a corporation of Né York) conan <r} te a. M: ~ i ig. eee: 
Underwood Typewriter Company, N. Y 1.544.842. Thrust bar typewriter. Wel med io RP; Be ations amas a vpew! = 
a corporation of Delaware) lington P. Kidder, New York, N. Y. (as- pal y. Ilion N , Y 1 corporatior 

1,541,743 Typewriting machine. John signor to Rochester Industries, Inc., Roch York). di 
Waldheim, Elizabeth, N. J. (assignor to ester, N. Y., a corporation of New 1.546.167 ae ee 
Underwood Typewriter Company, New York)  taemeter trite a - yo 
York, N. Y., a corporation of Delaware) 1,544,971 Ring holder for pencils. Zig nor b eE WwW. Cupmenies M r 

1,541,826 Pencil having a : slidable munt Gadomski, Jersey City, N. J ing Company Bridgeport, Conr 
lead Emil Kroutl, Budweis, Czechoslo- 1,545,141 Loose leaf advertisement poration of Connecticut) 
vakia Friedrich Heiss, Munich, Germany 1.546.228 Pencil holding att 

1,541,916. Penholder and protector 1,545,277 Fountain pen. Abraham Pol for books William J. Gray, Ea 
Philip M. Brondo, Brooklyn, N. Y. (as- ok. New York, N. Y. rence, Ala 
signor of one-third to Joseph Messina : ’ A , —_ rae a0, iii : ton 7 
and one-third to Charles Ciravola, both , ~ oo 30. B os gg oe 4 David Barron, =! — — Me me Joakim J 
of Brooklyn, N. Y.) yorchester, boston, Mass Aristianssan¢ worway 

1.542.924 Typewriting machine John . 545,408. — Famer d nes Jose ph S 1.546.456 Tvpewriting macl 
Waldheim, Elizabeth, N. J. (assignor to Drummond, Port Gamble, es ham C. Stickney, Elizabeth, N 
the Underwood Typewriter Company 1,545,467 Typewriting machine _ Wer signor to Underwood Typewriter C 
New York, N. Y., a corporation of Dela- ner F. Ruthermund, Brooklyn, N. Y. (as pany, New York, N. Y., a corporat 
ware) signor to Underwood Typewriter Com Delaware) 

1,542,975. Typewriting machine. John pany, New York, N. Y., a corporation of 1,546,516. Pencil. Sidney Ernest Sr 
Waldheim, Elizabeth, N. J. (assignor to Delaware). London, England (assignor to Br 
Underwood Typewriter Company New 1.545.530. Typewriting machine. Burt Woodhouse and Walter Bradk S 
York, N. Y., a corporation of Delaware ham C Stickney, Elizabeth. N. J. (as herd, both of London, Eng.) 

1.543.193. Typewriting machine. Charles signor to the *nderwood 'ypewriter 1,546,538 Automatic electi 
BP. Smith (assignor to Underwood Type- Company, New Yorn N. Y 1 corpora sharpener. Andrew Fisher, Los Anges 
writer Company, Ilion, N. Y., a corpora- tion of Delaware). Calif 
tion of New York). 1,545,816. Loose leaf binder. Charles J 1,546,692. Typewriting machin: 

1,543,731. Typewriting machine Jesse Dunbar. Kalamazoo, Mich. (assignor to os ildheim, Elizabeth, N. J. (assigi 
A. B. Smith, Stamford, Conn. (assignor the William C. Windisch Company, De- "nderwood Typewriter Compar 
to Underwood Typewriter Company, New troit, Mich., a corporation of Michigan). York, ms a corporation of Delaw 
York, N. Y., a corporation of Delaware) 1,545,867. Typewriting machine John 1,546,715. Combined memorandun 

1.543.879. Loose leaf book. John Schade, Waldheim, Elizabeth, N. J. (assignor to holder and fountain pen. Pedr« 
Holyoke, Mass. (assignor to the National the Underwood Typewriter Company, vento, Manila, P 
Bank Book Company, Holyok« Mass., at New York, N. Y., a corporation of Dela 1.546.956 Typewriting machine 
voluntary trust association of ¢ part ware) Waldhein El be et i. N. J. (assig 
nership, F. B. Towne, E. S Town J. M 1,545,926. Stenciling device James H the Underwood Type writer Cor 
Towne and F. W. Wilson, trustees) Rand, North Tonawanda, N. ¥ New York, N. Y., a corporation 

1,544,016. Score card one — * older 1,545,983. Work sheet or web for type ware) 
es Cc. Lyman, uthhampton writing machines. Je:se A. B. Smith 1,546,961 Lead pencil Dav Z 
Mass Stamford, Conn. (assignor to Underwood New York, N. Y. (assignor to Ster 

1,544,109. Typewriting machine. Jesse Typewriter Company, New York, N. Y., Metal Novelty Manufacturing Com, 

are) Inc., New York, N. Y., a corporat 


A. B. Smith, Stamford, Conn. ‘assignor a corporation of Delaw 


New York) 


to Underwood Typewriter Company, New 1,546,116. Supporting means for type 
York, N. Y., a corporation of Delaware) writing machines. Charles H a. 1,547,092. Pencil sharpener. Fra 4" 
1,544,161 Drawing pen nib, more par Groton, N. Y. (assignor to Corona Type- fenton, Wilson, N. C. 
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U. S. Needs Flat Bed Machine Operators. Standard, New Portable, New Used & Rebuilt Parts of 
\ competitive examination will be held by the United States N Dollars No. Dollars No. Dollars. Lbs. Dollars 


Civil Service Commission for operators of flat bed bookkeeping Cuba 202 14,081 a 1,860 24 877 380 779 
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machines. Applications will be received until September 26; Dominican Re} S 613 . 20 2 30 ee vee 
candidates will be notified of the dates of assembled examina- Dutch W. Ind 12 796 5 180 <5 an eee eee 
tions Eligibles will be provided for vacancies in the depart- Haiti . ; 635 2 75 22 eee eee 


ent service at Washington, D. C.; entrance salary $1,500 a ee Is. of 





foot columns; and to perform other work as required. 


names ae , , . : 1 70 on 2 71 ote ava 

vear Advancement in pay up to $1,860 a year may be made Py Bee SER Beg 6-88 FBR 129 4.488 116 5.664 420 ona 
without change in assignment. Promotion to higher grades Bolivia @ 560 6 218 es: +2 ie sci 
may be made in accordance with the rules of the commission Seaall 819 54.621 120 4.280 id 605 1.665 737 
Competitors will be rated on clerical tests, and practical tests Chile 218 15,273 ™ 1,800 4 170 = 378 734 
in operating a flat bed bookkeeping machine Colombia O1 22.804 142 5,126 15 525 574 170 
The duties of appointees will be to operate flat bed book- Ecuador 28 2,452 oo 1,884 . oe ase pee 
keeping machines on ledger and statement work, involving the — Guiana 2 118 : eee oes eee ine 
operation of a number of adding or subtracting registers; to araguay ) ° ; . ess eee tee 
ana : ane % fo yr St Peru 1 107 3 5 1%) 5 38 
enter old balances, debits, credits and new balances; to cross a A ~ > 2 = 1.346 ie bse 

35 


Venezuela as 6.842 eT) 1,806 1 


Full information and application blanks may be obtained from British India 91% 15.428 18 15.462 16 687 857 1,708 
the United States Civil Service Commission, Washington, D. C., Ceylon a 1.090 0 1.080 he. ig 3 457 865 
or the secretary of the local examining board, Atlanta, Ga Straits Settle 
Be Mass.; Chicago, Ill.; Cincinnati, Ohio; Denver, Colo.; ments 19 1.417 4% 1.500 : ae Pet ee 
New Orleans, La New York, N. Y¥ Philadelphia, Penna.; China 178 11,827 117 4,002 20 900 14 71 
Portland, Ore.; St. Louis, Mo.; St. Paul, Minn.; San Francisco, Chosen 2 1M) J 


Calif or Seattle, Wash Java and 
——— Madura 16 2,662 100 3,000 18 738 33 13 
Other Dutch I 


United States Leads in Egyptian Typewriter Imports. Indies st 1,470 15 540 : 


French Indo 


Zz 
te 


Commerce Reports Egypt's typewriter imports amounted to China : 42 2.961 ‘ ‘ 
LES 8 [£ Egyptian equals $4.943 at par], of which the United Hejaz, Arabia 
States was credited with ££E7,129. during the first quarter of ete 2 200 , daa aie a 
1925 The corresponding values for the first quarter of 1924 Hongkong 4 2,601 12 360 ie 143 55 
were £E8,063 and £E6,4128, respectively Japan 70 1,208 20 600 23 920 2 33 
‘ om . Palestine and 
Commencing with January, 1925, the Egyptian customs re Syria 2 1.488 10 260 . 
tur? ndicate, in addition to lump value the number of ma Persia 8 ei : ie 
chines coming from each country of manufacture Typewriter Philippine Is 78 4.236 132 8.0389 1 ™ 
arts are now separately enumerated also During the period Siam 14 TD 1 60 
January to Marcel 1925, these additional statistics show that Turkey in Asia 6 216 ‘ 5% she coe 
Eevpt imported 547 machines from the United States: 166 from Australia 644 42.008 266 9,981 oO SO4 534 1,634 
rermany 34 fror the United Kingdom, and 26 from Italy Brit. Oceania ; 112 1 60 aes 
Nine machines were imported from other countries, and type French Oceania 1 a Tr —— 
vriter parts received were valued at £E712 The United New Zealand 72 1,700 62 2,110 26 00—C«i 134 289 1,056 
Kingdom proved to be the chief supplier of the latter iten Other Oceania J 4) 1 an ow aoe 
. , Belgian Kong 25 1,368 174 8,180 so ina wo 100 
\ comparison of mports for the first quarter of 1925 with Rrit. W. Africa 16 1.176 "2 2 O88 1 65 ais By 
ponding period of 1924 shows that Egypt's imports Brit. S. Africa 274 19,177 71 2.005 1 35 56 50 
typewriters from Germany increased 150 per cent It is be Brit. E. Africa 17 1,270 30 1,080 
eved howevel! that American manufacturers can success Canary Islands 18 1m 5 1m , ees evs 
maintair heir firm position n the market which has : 172 12,619 15 ae 5 130 10 43 


been established, in the case of many individual manufacturers 





through years of hard work and painstaking catering to local H40 
lemands Germans have imitated the American Arabic Key 

rd, but due to the inferior workmanship of their product 4 98") 1,250 
nd their inability to equal the service offered by the leading el =°4 or | 30 
American manufactures it is not believed that competitior Africa. 18 1,362 38 1,242 
from them will be far reaching or of long standing Other Portu 


Egyvptiar mports of British and French typewriters have guese Africa 10 TOO 
le geregates this year, in comparison with the ai ~ eens = 
first quarter of 124 rotal 14,199 $981,932 7,634 $287,330 2,190 $77,563 56,192 $151,165 


> 


Shipments of Typewriters to Non-Contiguous Territories. 


Alaska ; [Number] 31 $2,683 
Hawa ....[ Number] 158 9,490 
ippliances Porte Ri ..{Nuamber] 57 3.881 


Typewriter Exports ; dene 


is f Metal Office Furniture and Filing Supplies 
Ribb s and Carbons are on page 227 of this issue f Office 


| te States ¢ rts of typewriters by ntries during June 192 . . . 
_ Weted Mote om ‘liektien winee’ tne mcninn tt an Adding and Calculating Machine Exports 
alerts tar the 4 f the motor s in nied wit! the ma ‘ +¥ 
Sigs ee rele ee PRO United States export f adding and calculating machines, by 
Se ‘ New Portable. New Used & Rebuilt Parts of countri¢ n June, 192 In exports under this classification 
he Notiees Me. Sallass Moltare Lhe. Dollars where the machine i riven by an electric motor the value of 
armas : ; sre * ? the motor is included with the iachine. Parts of adding and 
4 an s , iS ok 8.060 A Di 2428 44 . 1 . 
- calculating machine ire not shown separately. They are in- 
\ «& M : cluded unde general classification, “Other machinery and 
B . sina 647 - aia ; 1.208 ‘ 177 parts of,” wl not segregated for publication. By the Divr- 
Czec , { 17.70 17? 6,25 ' 1,554 115 101 sion of Stat Department of Commerce 
Me SGT 5 1 ni 7 624 | v4 Countr Number Countries. Number. 
; 1: S547 0 1,020 1 _253 3 15 Austri $1 16 Cuba eee 3,018 
I ‘ 89,045 S37 2,720 14 ONG 4 ‘ 10, 08% Belgiun f 18,390 Dominican Re 


G 2 19,194 265 «10.94 21 35 9,404 16, 300 Czechoslov , { R3¢ A & 1,227 
( ‘ ! ; l .. Denmark f 4,402 Es 640-0 ncn ee 2 110 
2 i2 - Finlar { 1,247 Argentina ....... 204 28,922 
France y 112,254 Pa 46 13,874 
Germalr ) 213,095 ee neewes PE as 8,261 
. aes : Gibraltat 39 Cobeente.. «..ss2see) Ge 1,596 
. ~ tT : ce i MOCUGEOE: oscccseve 1 593 
~ ” Hungar 3,834 a, Boe = 2 199 
. : 144 ‘ | 93.685 Perea 18 3,040 
: ; i = (7 : 1 2 © = 1 19] Net he ' 19,142 Venezuela ..... 21 1,238 
‘ . 0 1.08 GR 10 Norw : 7,31¢ COPFTOR  cccecoves 11 460 
I Poland i Straits Settle—- 
D ‘ 2 252 «10.016 6 i S ( Danzig 7,141 WOES: vcd vives 3 540 
Portus 14 732 25 Th 5 Portug 10 Cite -..0d tnd 17 3,321 
168 5 1,2 Rumatr 600 Java and Madura 16 2,945 


R - , Spair 614 Other Dutch East 
= 9 Ww: ay fi 2¢ Swede 16,079 Indies . ; . i 1,020 
a4 14 now 2 ie Switze1 RS Hongkong i P 6 1,124 
2 4 4002 6.272 f 2.45 Sit I'nited Kins " SRBOM.. che winene 53 12,324 
oe Pipe , 2 Canad 12,886 Kwangtung ...... 1 60 
Oo 304 807 30 06 «40,44 14,325 4 - Rritish H ) Palestine and 


Co R f SR Syria j , 5 428 
oe a ; +5 @ one Guaten 57 Philippine Islands 16 1,622 
7 - , one ' fondu i Australia . 35 10,921 
ear 12 , ‘ Nic 1,27¢ New Zealand..... 30 4,148 
ae Panama ih British South 
‘ 4 $8 re Mexi 10,956 Africa ane ee 2,247 
tir - , « Newfoundlat Egypt rire 4 636 
os {~ ~ 14 ind | } t 240 Liberia o*” s — 1 131 


e ‘ { " \Trinidac ae 


TS7 ® 15,069 2,48 42 1,122 Tobas 9 Total . . «+++ 2,556 $643,047 


ud 21h 10 Shipments ef Adding Machines to Non-Contiguous Territories. 
1 69 \lash [Number] 14 $2,813 
W Hawa [Number] 45 6,845 

1 HT 1 Porto R [Number] 6 780 
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Meetings to Come. 
Apela Clubs. 

The Houston Apela Club, Houston, 
Tex., meets every Monday noon at the 
Houston club, fifteen-minute 
demonstrations from mem- 
ber of the club are given. 
tions so far made have the 
Multigraph, Royal Edi- 
phone, Safe-Cabinet, Rand-Kardex and 
Burroughs adding machine. Ten min- 
utes of each meeting is devoted to the 
exchange of selling ideas and business 
information. 


where 
some one 
Demonstra- 
included 


typewriter, 


* * * 

The Apela Club of Wichita, Kas., 
meets each Saturday at the Wichita 
Club. One of the special topics will 
be “Closing the Sale.” 

o » 

On October 16 and 17 the 

tional Convention of Apela Clubs will 


be held at Wichita. 
* . * 


Interna- 


The Kansas City Apela Club meets 
every Monday at the City club. The 
for September will be 


special topic 

“Sales and Prospects. 
2 

The Tulsa, Okla., Apela Club meets 

at noon every Saturday at the Mayo 

hotel. attend the 

international Apela Clubs Convention 


Ten members will 


referred to above. 


National Associations. 

The National Association of Station- 
ers, Office Outfitters and Manufactur- 
ers will hold its annual convention at 
the Pantlind hotel, Grand Rapids, 
Michigan, October 12, 13, 14 and 15. 
A comprehensive, instructive and in- 
teresting trade exhibition will be 
featured. ow 

The Greeting Card Association, 354 
Fourth avenue, New York, will meet 
October 22 and 23 at the Hotel Sinton, 
Cincinnati, O. 
ing. The following 
charge of the 
Fry, The Gibson 


This is the annual meet- 
committee has 
arrangements: <A. C. 
Art Company, chair- 
man; The Buzza 
Company; T. R. The P. F. 
Volland Company; George F. 
the Stanley Manufacturing Company; 
W. H. Merton, The Henderson Litho- 
graphing Company. 

* * * 


George E. Buzza, 
Gerlach, 


Stanley, 


The board of directors of the Inter- 
national Stamp Manufacturers’ Asso- 
ciation will meet at the Old Colony 
club, Hotel LaSalle, Chicago, on Octo- 
ber 1 and 2. tte Ph. 

The Ninth District of the 
tional Stamp Manufacturers’ Associa- 
tion will meet at Richmond, Va., on 
October 3, under the direction of M. E. 


Interna- 


Reinhard, district governor. 
7 7 * 
District No. 1 of the I. S. M. A. will 
meet at Buffalo, N. Y., September 19. 





H. E. Willard, 450 Huron 
Toledo, O., is district governor. 
, *-2 
District No. 3 of the 
Stamp Manufacturers’ Association will 
meet at Lincoln, Neb., September 18 
and 19. One of the leading items for 
discussion will be the radical advance 
in price of rubber. 


street, 


International 


However, it ap- 
pears doubtful, according to informa- 
tion at hand, if an advance in the price 
of rubber stamps will be made at this 
time. shalt cle 

District No,,10 of the 


Stamp Manufacturers’ Association will 


International 


hold its semi-annual meeting at Hous- 
ton, Tex., September 7 and 8. An at- 
tendance of a dozen or fifteen members 
is expected. 
Office Appliance Managers. 
The Office Appliance Managers’ 
(Association of New York City meets 


every Monday noon at the Uptown 
club, Forty-second street and Madi- 
son avenue, except during the summer’ 
when meetings are held every two 
weeks. C. H. Reed is secretary- 
treasurer. sil ction 

The Office Appliance Managers’ 
Association of Philadelphia meets 


every Thursday at the Adelphi hotel, 
at noon. oS 

The Scranton Office Appliance Man- 
meets on Monday 
at the 


different 


agers’ Association 
noon of each week Engineers’ 
club. In October 
from the organization will talk on their 


salesmen 


several lines. 
« * * 

The Reciprocators’ Club of Des 
Moines, Ia., meets every Saturday at 
at the Fort Des hotel. 
Beginning on September 12 Professor 
S. C. Sonnichsen, director of the lowa 
State Board of Vocational Education, 
will begin a series of ten consecutive 


noon Moines 


lectures on “Business Psychology.” 
Stationers’ Local Associations. 
The trustees of the Stationers’ & 
Publishers’ Board of Trade meets the 
second Tuesday of each month at 99 
Nassau street, New York, N. Y. 
don Cameron is secretary. 
* * * 


Gor- 


The Stationers’ Association of Mon- 
treal The 
secretary has started compiling a retail 


meets every Wednesday. 
selling price list to be distributed to 


each member of the association with 
the idea of maintaining uniform selling 


In September it is expected to 


prices. 

devote some of the meetings to the 
subject of forming a Canadian national 
association. oS 


The Boston Stationers’ Association 
held no meeting in August. A 
ing will be held on September 14 under 
An- 
other meeting will be held on October 


19, when Davis of Adams, 


meet- 
the supervision of Sam Narcus. 


George 


Cushing & Foster, will make a report 


of the National convention at Grand 
Rapids. * * 
The Dallas Stationers’ Club of 


Dallas, Tex., meets on the third Mon- 
No meet- 
ing was held in July, but a regular 
August 17 i 


day evening of each month 
meeting was held on and 
meetings will be held on September 
and October 19. 


1 


 * * 

The Stationers’ Club of Buffalo, N 
Y., may hold a meeting the first Mon- 
day in September at the Buffalo Ath 
letic Club, if it can be arranged 
definitely understood, however, 
meeting will be held at that place on 
the first Monday of October. 

* * ~*~ 

Asso 


for the annual elec 


The Rhode Island Stationers’ 
ciation meet 


tion of officers at the Westminster tea 


will 


rooms, Providence, R. I., on September 


20. The October meeting will be held 
at the same place on the nineteenth of 
that month, when the new staff will be 
inducted into office. 
x * * 
The Philadelphia Stationers’ Associa 


tion meets on the second Thursday oft 


each month. No meetings were held 
in August, but will be resumed in Sey 
tember. = Ss 

The Capital District Stationers’, 
Office Outfitters’ and Manufacturers’ 


Association of Albany, N. Y., will meet 
on September 16 at the Hampton hotel 


given to 
+} 


where a reception will be 
Charles L. Mitchell, president of the 
National Another 


ing will be held in October at a place 


meet 


Association. 


designated. 
~~ * * 


to be 
The Stationers’ Association of Sout! 
will meet 


\lexandria 


ern California, Los Angeles, 
on September 8 at the 
hotel. 


Typewriter Dealers’ Associations. 
Los Angeles Typewriter Dealers’ As 


sociation will meet at the Mary Louiss 
cafe, Los Angeles, Calif., on September 
7, to discuss insurance of lease 

tracts for the dealer, its cost, et \t 
this meeting new officers will be elect 


association will hold its 


on the fifth of the 


ed. The 

October meeting 

month at the same place 
* =x 7 


Deal rs’ 


The 


Association meets on the second Tues 


Chicago Typewriter 


day evening of each month at the 


Hamilton club, Chicago The next 
meeting will occur on Tuesday evening, 
September 15. 
* * ~ 
District No. 8, I. S. M. A.., 

at Los Angeles, California, October 22, 
23 and 24, 

S. Pels, district governor, 369 Market 


street, San 


+ 


will mee 


under the chairmanship of 


Francisco. 











Page 11 OFFICE APPLIANCES For September, 1925. 

















MINTINGS 


A Page Dedicated to Progress 


Principle is defined in the dictionary as the fundamental truth of all things. 
True progress consists in getting these truths into consciousness, whereby 
thoughts, words and acts are directed in accord with principle. 











“\Ve spiritualize our work by learning that 
each task has a spiritual purpose, and we draw 
upon infinite power with which to perform 
every task. When we get a spiritual concept 
of our work, each separate task unfolds new 
possibilities, becomes a new opportunity for 
service. The renewing influence has its effect 
upon working conditions, and the dingiest office 
or shop becomes illumined with the light of new 
understanding. 

“Our pleasures are renewed in the same 
manner. Every occasion for happiness that 
comes to us is recognized to be an expression 
of the universal joy, which is of God. We no 
longer seek pleasure that excludes others; we 
seek nothing for ourselves which others may 
not share; we strive to bring equal measures 
of happiness to all mankind. Knowing that 
joy ts infinite, we learn to develop an infinite 
capacity to receive it. If our new conception 
of happiness demands that we forego any of 
the forms of pleasure which have formerly 
appealed to us, we know that new kinds of 
happiness will come and will bring us still 
"—Francis J. Gable.—Unity. 


x + = 


greater JO\ 


“As a progressive and evolving being, man ts 


where he is that he may learn that he may 
and as he learns the spiritual lesson 
circumstance contains for him, 1t 
and gives place to other circum- 


row; 
which an 
passes awa) 
stances 

‘Man is buffeted by circumstances so long 
ts he believes himself to be the creature of out- 
side conditions, but when he realizes that he is 

creative power, and that he may command 
the hidden soil and seeds of his being out of 
which circumstances grow, he then becomes the 
rightful master of himself.’—Allen. 

* + + 
“Forbearance.” 

“Hast thou named all the birds without a gun? 
loved the wood-rose, and left it on its stalk ? 
\t rich men’s tables eaten bread and pulse? 
Unarmed, faced danger with a heart of trust? 
\nd loved so well a high behavior, 
L, 


“It is pleasing to human vanity to believe 
that one suffers because of one’s virtue; but not 
until a man has extirpated every sickly, bitter 
and impure thought from his mind, and washed 
every sinful stain from his soul, can he be in 
a position to know and declare that his suffer- 
ings are the result of his good, and not of his 
bad qualities; and on the way to, yet long be- 
fore he has reached that supreme perfection, 
he will have found, working in his mind and 
life, the Great Law which is absolutely just and 
which cannot, therefore, give good for evil, evil 
for good. Possessed of such knowledge, he 
will then know, looking back upon his past 
ignorance and blindness, that his life is and 
always was justly ordered, and that all his past 
experiences, good and bad, were the equitable 
outworking of his evolving, yet unevolved 
self.”"—Allen. 


» + * 


“That circumstances grow out of thought 
every man knows who has for any length of 
time practiced self-control and self-purification, 
for he will have noticed that the alteration in 
his circumstances has been in exact ratio with 
his altered mental condition. So true is this 
that when a man earnestly applies himself to 
remedy the defects in his character and makes 
swift and marked progress, he passes rapidly 
through a succession of vicissitudes.”—Allen. 


* * * 


“Truth students know that not in the with- 
out, in the realm of effects, will be found that 
which the world has been vainly seeking through 
the ages. They know that within every one of us 
is the very source of all that is dear to the heart 
of man. Thus they work in the realm of mind, 
that marvelous mind in man which is conscious, 
subconscious and superconscious in its opera- 
tions. They know that the subconscious mind 
is the storehouse of the past and the present. 
They know that it is the untiring intelligence 
directing every operation of the body, fashion- 
ing it, renewing it, and building into it strength 
or weakness, health or sickness, life or death, 


lt man or maid, that thou from speech r without argument or protest, according to the 
ee pattern that is impressed upon it by the con- 
Nobility more nobly to repay ? —- scious and superconscious. They know that it 
O be my friend, and teach me to be thine!” invariably returns fruit after the kind of seed 

Ralph Waldo Emerson. that is sown in it. Knowing this, Solomon 


* * * 


If you would have friends you 
‘eekly Umity. 


must be a 


warned : ‘Keep thy heart with all diligence; for 
out of it are the issues of life.’”’—Wailliam S. 


Eldredge. 


Cire 
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The undersigned cordially invite the 
retailers, wholesalers, manufacturers 
and salesmen to come to Grand Rapids 
the week of the Twentieth Annual 
Convention of the National Association 
of Stationers, Office Outfitters and 
Manufacturers from October 12th to 
15th, 1925. 3 An unusually important 
program has been arranged for the 
business sesstons and pleasant enter- 
tainment has been provided for the 
hours of recreation. 3 Grand Rapids 
will welcome you cordially and will 
strive to make your visit enjoyable and 


— 


THE MACEY COMPANY METAL OFFICE 

THE GUNN FURNITURE TURE CO 
IMPANY TERRELL’S EQUIPMENT CO 

TABLE COM 


FURNI 


WAG ioaaten COMPANY 

BROWNE-MORSE COMPANY* 

THE SUPERIOR FURNITURE 
CoO 


ADJUSTABLE 
PANY 


THE SHAW-WALKER CO.* 
PANTLIND HOTEL 

THE STATIONERS AND OFFICE Et 4 IPMENT DEALER 
of G nARS RAPII 


NATION OF IMMERCE of GRAND RAPIDS 


Te 


*Mus -- er « mm Lake ate — an is but ~ miles on paved road from convention head 
quarte All —— ordially invited to visit our factories and to see the 
othe attrs ction of. ‘Mic saigen’s larges t ut ake City 
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New Code for Office Equipment Slogans 


Written Expressly for Office Ap- 
pliances by Waldon Fawcett. 


ELK 


rallying cry 


‘TION or composition of a 
for any given op- 
eration in the marketing of office 
equipment is to be no longer the 
simple operation we have been wont 
to regard it. Until a comparatively 
recent date, the fitting of a slogar to 
an office outfitting business 
sheer exercise of fancy. The man- 
ufacturer of office supplies who 
needed a catch-line for his product, 
or the merchant who felt the itch for 
a store motto, was apt to take pos- 
session of any phrase that caught 
his imagination, asking no questions, 
save the queries necessary to deter- 
mine whether any competitor had 
already staked a claim to the coveted 
slogan. 

Sloganizing has progressed two 
long steps from that happy-go-lucky 
That is to say, the approved 
ritual of sloganizing has grown 
more complex, not only in office ap- 
pliance circles, but in all other busi- 
ness communities. If the captain of 
trade or industry can be content 
with an unpedigreed advertising slo- 
adage he may remain 
undisturbed by fresh restrictions or 
qualifications. But, to be in fashion, 
and face a growing army of com- 
petitors, your alert marketer of bus- 
iness paraphernalia cannot take that 
easy-going view of the slogan situ- 
ation. His instinct tells him that if 
he is going to put in the money to 
adequate publicity he 
that is 


was 


stage. 


gan or sales 


give a slogan 
must needs have a slogan 
protectable in the fullest degree 
against imitation or piracy. That ts 
comes this new sophisticated 
sloganry. 

The first the latter-day 

elf-consciousness in the selection of 


how 


stage of 


a slogan was born of the discovery 
that virtually the only way to ob- 
tain the right to warn away tres- 


passers is to register the slogan as 
a trade-mark. Oh, to be sure, a 


slogan owner, whose 


property is 





poached upon, has a chance for re- 
dress under the common law against 
unfair competition. But that is a 
form of redress that cannot be in- 
voked until after the harm is done, 
and then only if the slogan owner 
can prove that he has sustained 
actual damage in terms of dollars 
and cents. What most slogan misers 
have desired is the right to mount a 
threatening sign, such as “Patented” 
or “Copyrighted,” calculated to 


scare off the slogan snatchers with- 
out any necessity of going into 
court. It came, therefore, as a dlis- 


appointment to many safeguarders 
of slogans that the copyright laws of 
the land could afford no ‘shelter for 
slogans. 

Protection as a trade-mark is per- 
haps the most effective single form 
of protection open to ‘industrial 
property, but what gave pause to the 
slogan cherishers was the fact that 
the requirements for trade-mark 
registration are very exacting in 
certain respects and tend to put obli- 
gations upon a slogan that the 
gan would not have in its primary 
responsibility. Thus, as the first set 
of limitations upon sloganry, came 
the ultimatum that, to be registra- 
ble, a slogan must not be geographi- 
cal, nor deceptive, nor any other 
things a trade-mark dast not be, and 
that to have any standing in official 
eyes at Washington a slogan must 
first have been used on goods pass- 
ing in interstate commerce as an 
identifying symbol rather than in 
any of the other capacities in which 
we are wont to think of catch 
phrases. 

It was a long jump from the idea 
of the divine right of discovery in 
sloganry to this legal standard which 
allowed nothing for priority in the 
coinage or adoption of a commercial 
proverb, but only for priority of 
use—and that on goods. This last 
was a particular Shock because many 


slo- 


business men who have been most 
enthusiastic regarding slogans have 
thought of slogans only in connec- 
tion with oral salesmanship, adver- 
tising, or publicity, and not at all in 
the capacity of merchandise-marks. 
To be told that a slogan must be a 
clue to origin or ownership of goods 
before it could be a talking point 
seemed very much like putting the 
cart before the horse. Gradually, 
however, numbers of marketers. of 
specialties accepted the situation and 
brought slogans that successfully 
passed the examinations at the U.S 
Patent Office. 

For a number of years slogan 
sponsors shared with owners of 
other classes or types of trade-marks 
the benefit of that spirit of liber- 
ality and indulgence in Patent Office 
administration which gave the ben- 
efit of any doubt to the applicant 
for Federal insurance for his good 
will asset. Particularly was there a 
disposition on the part of the cen- 
sors at the trade-mark gate not to be 
too finnicky as to the requirement 
that a slogan, to win Uncle Sam’s 
diploma, must not be “merely de- 
scriptive.” A Patent Commissioner 
went so far on one occasion as to 
confess misgivings lest his generos- 
ity was excessive. But, by and 
large, there was a readiness to look 
upon a slogan that was not flagrantly 
and aggressively descriptive as noth- 
ing more than suggestive or boast- 
ful or extravagant. 

Suddenly and unheralded a new 
order has come. Unsung but not 
unlamented, what might be called 
the golden age of easy credentialing 
of slogans has passed. A new code 
for office equipment slogans has 
quietly come into force, the result 
of the adoption of a new or stiffened 
policy in Patent Office administra- 
tion of which the reader of Office 
Appliances may not have so much 

heard, if it so happens that he 
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has not had occasion to apply for a 
slogan passport within the past few 
months. All this, in turn, is the con- 
sequence of the passage of the sup- 
plementary trade-mark law, known 


as the Act of 1920. 


It seems that the Federal super- 
visors of trade-marks knew all the 
time what they were doing with re- 
spect to slogans; knew that they 
were bestowing trade-mark commis- 
sions on some slogans that could not 
pass an examination based on the 
letter of the law. But, if they did 
not take compassion on the slogan 
owners, the latter would have no de- 
fenses for their brain children. So 
the benefit of the doubt was given 
so long as the basic trade-mark 
statute, the rigid Act of 1905, was 
the only agency available. But, fol- 
lowing the passage of the Act of 
1920, it gradually dawned upon 
Washington that there was no 
longer need to wink at the doubtful. 


There had become available con- 
solation prizes for the slogan owners 
whose candidates could not prevail 
under the Act of 1905. Indeed the 
new law specifically said that it was 
designed to afford protection (albeit, 
maybe only a half portion of protec- 
tion) to marks unregistrable under 
the older law. Presence of the alter- 
native has given the administration 
courage and conscience to put into 
force its more exacting code. 
Henceforth the office equipment slo- 
gan that is backed to the utmost by 
Uncle Sam as its owner's exclusive 
possession, must look and act like a 
trade-mark first and must get what 
we think of as slogan character only 
incidentally through reiteration and 
popular familiarity. Knowledge of 
the fresh strictures may spare many 
heart burnings and perhaps some 
loss of time and waste of fees. 

In line with their general ulti- 
matum that advertising slogans may 
not obtain diplomas at the Patent 
Office, the censors at Washington 
are being pestered with requests to 
lay down hard and fast rules of 
current slogan eligibility. For ex- 
ample, the question was put not long 
ago of how many words are allow- 


able in a slogan that is designed to 
carry a title certificate from Uncle 
Sam. The First Assistant Commis- 
sioner of Patents said, in response, 
that no rigid specifications can be 
set up as to the number of words 
which mark the limit of a phrase 
which may constitute a good trade- 
mark. Each case, he said, must be 
decided on the particular circum- 
stances involved. But, he conveyed a 
thinly-veiled hint in the remark that 
it so happens that all the slogans 
that have been accepted under the 
new code have the “somewhat in- 
tangible quality of a short catchy 
slogan.” 

For all that the gatekeepers at 
Washington warn sloganizers that 
they are going to be more strict 
henceforth. Without being able to 
name every boundary stone, they do 
tell us something on the negative. 
For example, the Patent Office ad- 
ministration has let it be known that 
it will be inhospitable to any slogan 
that “conveys information.” A slo- 
gan may stir the imagination, or cre- 
ate desire, or point to a favored 
result, without violating Uncle 
Sam’s new rules of slogan etiquette. 
But let the slogan convey informa- 
tion, specific or general, and it is 
doomed in so far as enrollment as a 
trade-mark is concerned. For ex- 
ample, the slogan “Office Equipment 
for Every Need” would be taboo at 
the Patent Office. You see by this 
sample that it is not alone the slogan 
that describes an office appliance 
that is out of luck. The slogan that 
imparts information as to the char- 
acter or extent of store service, or 
the age of an old-established insti- 
tution, is doomed none the less. 

Another hurdle that the new pol- 
icy of watchfulness at the Patent 
Office has raised before the slogan 
steeplechasers is found in the re- 
quirement that a slogan, to be regis- 
trable, must not be made up of 
words which persons other than the 
sloganist have a right to use, more 
particularly words which other op- 
erators in the office outfitting field 
might need or desire to use to de- 
scribe or designate their goods. This 
is another way of saying that ordi- 


nary English words, used in an 
ordinary way, cannot be preempted 
as a slogan, even though the slogan 
improviser gives the words a lyrical 
twist or an arrangement that lends 
alliteration’s artful aid. Reduced to 
the intimacies of the office equip- 
ment field, the dictum means that 
the marketer who would be sure of 
his slogan should avoid use of trade 
terms, grade indicia, and everything 
else in the way of popular or tech- 
nical language that is the common 
property of the trade at large. 
How far this lately-invoked d 
trine extends was indicated in a re- 
cent test case at the trade-mark 
clearing house. A slogan, on trial 
for its life, as a ward of the govern 
ment, was shown to be innocent 
enough of description of the quality 
or characteristics of the goods. But 
it did convey information as to how 


Wn 


the goods are made. This was its 
undoing, the head of the Patent 


Office deciding on appeal that other 
manufacturers or owners of goods 
should not be prevented, by a lan- 
guage monopoly, from telling cus- 
tomers that their goods are made in 
the same way or to the same effect. 
It was remarked by the high author 
ity on that occasion that distinctive- 
ness and individuality in a 
must reside in something 
others have not the right to use. 

It is inevitable that the very fre- 
quency of reiteration required of 
slogans under the new code will re- 
sult in greater care in selection. For, 
in order to enjoy Federal protection 
the slogan must be used continu- 
ously on the goods. This is no task 
for a seasonal or style slogan or one 
founded on passing popular fancy 
Occupancy of place as a rider on the 
goods imposes its own limitations, 
physical and sentimental. Here is 
reason enough for terseness, es 
pecially if the article or package be 
small. Here also is inducement to 
drait a slogan that in actual prac- 
tice will become a buying check that 
customers will mention when ordet 
ing and which will do its part to 
prevent substitution, even if there 
are other trade-marks on the same 


a ¢ ds. 


slogan 


which 


@ Bring your buyer with you to your trade convention and 
exposition at Grand Rapids, Michigan, October 12 to 15 


inclusive. 


@ It will help both him and you in producing Better Busi- 
ness Homes for your customers. 


@ A real investment for you. 


Try it. 
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“Office Appliances” Trophy to 


This trophy is an emblem 
of the progress made in type- 
writing during the past eigh- 
teen years. 


Che Silver Cup, known as _ the 
“Office Appliances” trophy, which 
for eighteen years has been the high- 
est award for speed and accuracy 
in typing and which carried with it 
for the winner the title of ““World’s 


Champion Typist,” has been with- 
drawn from competition. For 
eighteen successive years the cup 


was won by operators of the Under- 
wood machine and for all but one 
week of each of those years was In 
the custody ot the victors, for each 
of whom it was stored by the Un 
derwood Typewriter Company. In 


consideration of this fact Office 
\ppliances, under whose super 
vision the contests were held for 


about nine years, and the National 
Business Show Company, which has 
supervised the contests for a similar 
ler it appropriate that 
the famous trophy should pass into 
the temporary custody of the Un- 
derwood Typewriter Company, 
never again to be put up for compe- 


tition. 


period, const 





This trophy and the contest for 
which it was the special award were 
the ideas of the late George H. Pat- 


terson, the founder of Office Ap- 
pliances. It was purchased with 
the funds contributed by the follew 
ing companies : 

Columbia Typewriter Manufac 

turing Company 
Elliott-Fisher Company 
Fox Typewriter Company 


Hammond Typewriter Com 
pany 
Kee-Lox Manufacturing Com 


pany 

Mittag & Volger, Inc 

Monarch Typewriter Company 

Remington Typewriter Com- 
pany 

Royal Typewriter Company 

Secor Typewriter Company 

Smith Premier 
Company 

EK. C. Stearns & Company 

Underwood Typewriter Com- 


‘| ypew riter 


pany 


Be Retired 


The development of speed 
with accuracy has been a 
gain to the business world. 


A. B. Dick Company 

The Business Show Company 
(the last named contributing 

$500 of a total of $1,105). 
Designs for the trophy were made 
by leading silversmiths of the coun- 
try, and eight of these designs were 
submitted to Office Appliances 
readers in the June, 1907, number 
of the journal. The choice fell upon 
a later design which was shown for 
the first time in the August, 1907, 
number. It was won at the first 
international contest, held under the 
supervision of Office Appliances at 
the business show in Madison 
Square Garden, New York City, in 
September, 1907, by Miss Rose 
l‘ritz, with a record of eighty-seven 
words per minute. In following 
years it has been won successively 
by the following: Mr. H. O. Blais- 
dell, Miss Florence E. Wilson, Miss 
Margaret B. Owen, Mr. Emil A. 
lrefzger, Mr. George L. Hossfield, 
Mr. William F. Oswald, and Mr. 
\lbert Tangora. Mr. Tangora, 








———— 
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whose name is the last to be in- 
scribed on the silver plate which re- 
cords the winners, won the trophy 
with a record of one hundred forty- 
seven words per minute, the highest 
ever made. 

Varied Character of Contests. 


Prior to 1907 
tests, in which speed and endurance 
were the principal factors, had been 
held in the East. There had been 
twenty-four-hour contests in three- 
hour relays, four-hour contests, two- 
and “blindfold” 


ty pewrit ing con- 


hour, one-hour 

events, and also a number of special 
tests. Penalties for errors were 
slight. The contests had demon- 


strated the possibilities of writing 
machines, but afforded little inspira- 
tion for efficiency. Mr. Patterson 
had been interested in the contest 
idea from the start. In 1906 he had 
donated for Office Appliances an 
American championship cup, which 
carried with it the title of “Cham- 
pion of America.” Although not a 
speed operator, Mr. Patterson had 
for a long time done novel and in- 
teresting work on the machine. His 
most conspicuous achievement was 
a portrait of Major Mckinley, 
afterwards president of the United 
States. This was the first portrat- 
ture done on the typewriter and it 
attracted a great deal of attention 
throughout the country. Mr. Pat- 
terson believed that contests should 
be conducted in a way to promote 
greater excellence of typewriting 
and to increase the daily output of 
letters of the average operator in 
the business office; that the aim 
should be not mere speed, but more 
work of a better class and, there- 
fore, a higher standard for the pro- 
fession and better pay for the typist. 
He conferred with leading commer- 
cial school proprietors of the coun- 
try and received a hearty response 
to his initiative. 

Contest Conditions Changed. 

New plans were formulated for 
the contests and new rules were 
adopted. The widespread interest 
taken in the idea and the excellent 
results accomplished by the first 
contest proved the popularity of the 
plan. The management of this con- 
test was under five judges: James 
N. Kimball, associate editor of the 
Phonographic World and proprietor 


of a typewriting school in New 


York; Robert A. Kells, of the Kells 
School, New York: M. L. Miner. of 


Academy of 


Miner’s Business 


Brooklyn; Franklin P. Pratt, of 
Pratt's School of Business, New 
York; and David O’Keefe, of the 
Washington Irving High School, 
New York. Professional pre ot - 
readers and school teachers checked 
the work of the contestants with the 
original copy. This was a long and 
tedious process. In all the succeed- 
ing contests Mr. J. N. Kimball was 
made general manager, and for the 
following two years was assisted by 
four or five judges and a committee 
of counters. 


Speed with Accuracy Achieved. 

The value of the idea exceeded 
Mr. Patterson’s hopes for it. 
“Speed with accuracy” was the slo- 
gan. The records were set up in 
commercial schools throughout the 
country as the goal for students. 
These records not only showed what 
speed might be made in accurate 
writing, but presently resulted in a 
larger number of better written let- 
ters in business offices. Interest on 
the part of contestants became in- 
tense. To win the trophy was a 
great honor. With it not only went 
the championship title, but very de- 
sirable and highly paid employment. 
Ambition for achievement was stim- 
ulated and so great was the interest 
that amateur and novice classes were 
formed for the annual event. Rules 
and regulations designed to hold the 
contests to the established standard 
were carefully worked out. 


Late History of Trophy. 


Mr. Patterson died in March, 
1908, leaving the present editor of 
the journal to carry on the work 
which he had started. Much of this 
detail fell upon Mr. J. N. Kimball, 
who was then and has continued 
through the years an ardent enthu- 
siast for speedy and accurate typ- 
ing. No man in the country has 
done so much as he to elevate the 
standard of the work and to increase 
the production of the machine. For 
eighteen years he has been an inde- 
fatigable worker in the cause for 
which he has made a considerable 
sacrifice. For fifteen years he has 
managed the contests and during 
the last ten years has devoted his 
entire time to the work. Under his 
careful study of the changing con 
ditions and in conference with 
schools throughout the country the 
rules and regulations of the contests 
have been developed. Their form 
has been much simplified. By Mr. 
Kimball’s idea of having the rival 


contestants check each other's work, 
the necessity of all outside checkers 
and counters has been eliminated 
This has made a great saving in time 
and made it possible to know the 
records within an hour after the 
close of the event. In order to get 
copy with which no contestant coul 
have the slightest acquaintance, M1 
Kimball has written special stories 
to be used as the copy, for a num 
ber of years. The matter that 
has prepared for this purpose shows 
him to be a writer of humor 
originality. 


The Future of the Contest. 


The retirement of the “Office Ay 
pliances” Trophy will have no in 
fluence upon future contests. It 
means merely the withdrawal of 
Office Appliances and the Business 
Show from participation. The an 
nual professional contest, which 
carries the title of “Champion Typ 
ist of the World” with it, will, no 
doubt, be continued as an annual 
event, and the result of the Inte: 
national Contest will continue to 
hold the place of keystone in the 
arch around which all minor contests 
are builded. More than two hun- 
dred school contests have been held 
in 1925 throughout the [ 
States alone, in which were more 
than thirty thousand (30,000) e1 
thusiastic contestants. 

The contests have outgrown the 
Business Show and (Office Appli 
ances. The former no longer offers 
an adequate place in which to stage 
the professional event, and the work 
and responsibility are too great to 
be handled incidentally with th 
journal or the Business Show. 


nite d 


New Trophy Expected. 

In withdrawing from participa 
tion in the contests it has 
appropriate that the trophy, whicl 
was established under their manage 
ment, should be retired. lhe 
thought is held that this trophy has 
accomplished the purpose for whic! 
it was intended. It has inspired 
interest in activities that make 
more and better typewriting. The 
event for which it was created has 
now become but one of many events 
for the purpose. 

It is expected that some new 
phy, something more appropriat 
for the accomplishment of the times, 
will be designed, and it is assumed 
that Mr. Kimball, who has done s 
much and spent so many years 
contest work, will continue hi 
efforts and out of his versatilit 
probably bring forth something th 
will be a new inspiration for even 
greater achievement. 


seemed 
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The Pantlind Hotel will be 
the capitol in the capital of 
the stationery and office 
equipment industry from Oc- 
tober 12 to 15 inclusive. 
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A guest of the Pantlind is 
sure to realize every reason- 
able expectation. 


Grand Rapids Ideal Convention City 


The Next Convention City a Place Where Nature 
and Art Combine to Give Both Profit and Pleasure 


r.% CORDING to the tradi- 
tions of the Ottawa Indians, 
hereditary overlords of the coun- 
try surrounding the present site 
ot Grand Rapids, Michigan, Man- 
the Creator of 
thing good, came one day to rest 
beside the Place of Falling Water. 
He asked a fisherman for food, 
but the man had only one fish 
which he needed for his wife and 
child. Gathering up a handful of 
pebbles, the Creator cast them 
upon the river, whereupon there 
appeared many fish. From his 
pack the Creator took fire, and 


a boo-sho, everyv- 


the Ottawas had a great feast. 
He taught the people how to 
catch the fish in traps. On the 


bank of the river He set the roots 
of a tree and the forests sprang 
into being. He commanded the 
war eagles in the sky and water 
came into all the valleys. He 


called to his the Four 
Winds, who came on wings and 
brought the birds which nested 
in the trees and swam on the 
waters. 

In 1850 Grand Rapids, which 
then had a population of 2,686 
persons, had already commenced 
its career as a center of furniture 
manufacturing. In that year it 
was incorporated as a city, hav- 
ing been made a village in 1837. 
On January 1, 1924, its official 
population was 153,877 persons. 
The city is situated in the south- 
western section of the state about 
thirty miles inland from Lake 
Michigan and one hundred miles 
north of the Indiana line. 

Few cities in the country are 
more accessible by automobile, 
for paved roads lead in every 
direction and tap the great high- 
several states. Grand 


sons, 


wavs of 


Rapids is a railroad center, with 
lines of steel radiating to all 
points. 

Grand Rapids is blessed with 
hotel facilities of an uncommen 
character and amplitude. The 
Hotel Pantlind, where the con- 
vention of the National Associa- 
tion of Stationers, Office Out- 
fitters and Manufacturers will be 
held, is the leading hotel in the 
city and the second largest in the 
state. It contains 730 rooms. 

Grand Rapids has a wonderful 
water system which protects the 
health of its citizens. It is re- 
markable for its homes, for its 
efficient government, for its edu- 
cational institutions, its coun- 
try clubs, its factories. It is a 
good place in which to spend a 
week or a lifetime. As the city 
boosters say—‘You will like 
Grand Rapids.” 


@ When buying your ticket to your convention held in 
Grand Rapids, Michigan, October 12, 13, 14 and 15, be sure 


and ask the railroad ticket agent for a convention certificate. 


@ Present this certificate at the time you register at the 
convention headquarters, Pantlind Hotel, Grand Rapids, and 
it will entitle you to buy a ticket back home via the same 
route you came at one-half the regular fare. 


@ This privilege is not extended to you unless you comply 
with the above requirement. Any thoughtlessness or omission 
to do this will not entitle you to anything except ‘‘being out 


of luck.”’ 
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HE present situation, of business 

is such that manufacturers and 
dealers throughout the country have 
much ground for optimism. The 
only cloud on the horizon at present 
appears to be the necessity of mak- 
ing new contracts with the coal 
miners and this always means the 
possibility of a coal strike. How- 
ever, such matters have been han- 
dled successfully heretofore and 
there is no reason to suppose that 
the country is to be plunged into a 
long fuel struggle this winter. It is 
believed that the unions and the em- 
ployers will be able to get together 
upon an equitable basis and that 
coal will continue to be produced at 
somewhere near the usual prices 
which have prevailed in the year 
past. 

The crop outlook in general is 
good and the amount of building go- 
ing on in the United States has 
reached large figures. All over the 
country there are evidences of civic 
improvement and never in the his- 
tory of the country has the general 
distribution of capital been greater. 
Our country is developing. The 
South is absorbing capital and in- 
dustries are in a satisfactory condi- 
tion. Everywhere roads are being 
built as a result of the amazing 
growth and the use of automobiles 
of all kinds. Some complain that 
the amount of money which the peo- 
ple are spending for automobiles is 
taking capital away from other in- 
dustries and while this may be true 
for a certain time, yet this money is 
soon distributed into other channels 
and no permanent disability results. 

Charles I.. Mitchell, president of 
the National Association of Sta- 
tioners, Office Outfitters and Manu- 
facturers, has given us the following 
comment on the business outlook as 
it appears to him. He says: “I am 
not anticipating any heavy run of 
business this fall and by that I mean 
anything beyond a good substantial 
trade. I believe that conditions are 
going to be a good healthy normal in 
most sections of the country, but | 
do not look for any boom in any 
section unless we shall find it in the 
Southeastern portion of the country 
where they have gone wild on Flor- 
ida real estate. 

“I do not believe that we can ex- 
pect any marked increase in volume 
until international problems have 


been put further along in the way 
There is going to be a 
feeling until the 


of solution. 
certain unsettled 


The Outlook 


Some Views on the Probable Business 
Situation for the Fall and Winter. 
international debt paying proposi- 
tion is settled. Conditions in China 
and Japan are not good and our ex- 
ports to those countries are much 
curtailed. Labor and _ financial 
troubles in England and in conti- 
nental countries are unsettled. In 
Russia and France particularly, the 
situation is difficult. Germany is 
probably in a better situation owing 
to the fact that their money has been 
put back on a gold basis and they 
have a definite point from which to 

figure values. 

“Few of us realize how great an 
influence the automobile has upon 
financial and business conditions in 
our country. Millions and millions 
of dollars are being put into these 
machines, into automobile acces- 
sories, oil and fuel. This, of course, 
has its influence upon the movement 
of capital. 

“In our state of Kansas, we have 
been dealt a pretty severe blow this 
year because ina strip of land down 
through the central part of our 
state, over two hundred miles wide, 
there has been no moisture for a 
period of five months and in that 
section there will be no wheat or 
corn. The result will be that Kansas 
will have about half of the standard 
crop. lowa and Nebraska are going 
to fall somewhat short of the full 
crop also, but where we fail in one 
section of the United States, we suc- 
ceed in another and taking the coun- 
try as a whole, there is going to be 
a healthy run of business. Our cus- 
tomers are going to buy perhaps not 
much more than what they need and 
will probably regulate their pur- 
chases according to their ability to 
pay for them. This need not cause 
any alarm, however, because it 
makes for the solid operation of 
business and gives the right stand- 
ards for credit.” 

W. R. Cummings, president of 
the National Association of Office 
Appliance Manufacturers, in re- 
sponse to a letter from Office Ap- 
pliances, says: “I will answer the 
question in vour letter of August 


seventeenth in one sentence. The 
outlook for fall business is excel- 
lent.” 


©. A. Wilkerson, president of the 
National Association of Steel Fur- 
niture Manufacturers, who as vice 
president succeeded to the presi- 
dency of the association on the death 
of J. D. Rogers, says: “I am glad 
to be able to give you an encourag- 
ing report on fall and winter pros- 


pects. The steel furniture industry 
is in a very healthy condition. Sum- 
mer business has been in good vol- 
ume and the fall and winter outlook 
is very bright. Users have not 
bought in a great many cases what 
they actually need for the efficient 
operation of their business. They 
will soon be buying heavily and as 
the dealers’ stocks are most con 
servative, also the stocks of the 
manufacturers, we are bound to ex- 
perience the natural results of the 
law of supply and demand.” 

Charles H. Barnaby, president of 
the American Walnut Manufactur- 
ers Association, declines to make 
any comment on the outlook except 
in a general way on account of his 
absence from business on vacation. 
He says, however, generally, that he 
is optimistic. The fine crop outlook 
and the generally better condition of 
the farmers should make for good 
business. 

One of the leaders in the writing 
paper industry, who prefers that his 
name be not mentioned, says that in 
the opinion of his associates and 
himself, business is going to be very 
good this fall, much better, in fact, 
than it was last fall, and manufac- 
turers are making every effort t 
have a good supply of paper on 
hand. No chances in prices being 
less are to be observed since all raw 
materials are somewhat advanced 
Reports Show Good Harvests. 

The Government estimate of t! 
wheat crop as of July 1, 1925, is 
fora yield of all wheat of 680,000, 
O00 bushels as compared with one ot 
872,000,000 bushels in 1925. Prices, 
about fifty per cet 
higher than at the corresponding 
time last year, so that net returns 
should be much the same 

Products for canning wert 
quite so plentiful this year, but her« 
also higher prices will offset the | 
of volume. Sales in this industry 
run from $300,000,000 to S490 
000,000 annually, with shipments 
the active season of 20,000 cat 


however, are 


weekly. 

The Government estimate t 
corn crop as of July 1 is for on 
3.095,000,000 bushels—the sec 


largest corn crop on record. \W 
an abundance of corn hogs 
again be profitable, for pork is 
and corn will be low. - 
Government forecasts indicat 
third largest crop of cotton 
ord—14.339,000 bales. 
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THE CARTOON IN “LIFE” OF NEW 
YORK FOR JULY 23 GIVES NEW 
TALKING POINT ON SALE OF FILING 
CABINETS.—Life quotes the salesman 
saying, “‘And another feature of our 
filing cabinets which appeals to 
the modern business man is the fact that 
the drawers are designed to accommodate 
full quart bottles In an upright position.” 


The General Fireproofing Com- 
intimates that it does not sanction 
breaking of the eighteenth amend- 

but grateful to the cartoonist 
and to Life for recognizing the fact that 
Allsteel filing cabinets fulfill the slogan 
“every possible filing need is anticipated 
and cared for."’"—Reprinted by courtesy of 
Life Publishing Company of New 


as 


allsteel 


Note 
pany 
tne 


is 


nent 


the 


York, 
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AR EQUIPPED WITH “CROP METER” AS 
USED BY THE UNITED STATES DEPARTMENT OF AGRI- 
CULTURE.—Crop observers of the United States Department 
griculture ire using a ‘“‘frontage meter’ on their motor 
to recor frontage of the various crops viewed while 
ling in the farming country The instrument was devised 
Mississiy man, and twenty-six of the machines have 
I built in the shops of the Department of Agriculture The 
nes of tl ers aid in forecasting crop acreages 
\ eries of dial extends across the face of the meter, with 
I holders In these the individual observer inserts slips 
S wing the nes of the various crops he will meet in the 
t under stigation. These labels vary in the dif- 
sections of the country, and also in the different grow 4 BARONESS TYPIST.—This charming young 
sons TT) ‘biect is to obtain readings for all the im lady, the Baroness Ilse Schonaich, now earns her 
crops r idle land. new land. etc. The dial readings living in Vienna as a typist. She is the daughter of 
units of 0 feet The crop observer's car is juipped a former Kaiserlich and Koniglich war minister of 
with trim s total mileage dials the ld Austro-Hungarian monarchy.—Reprinted 
fron emtico Export Review. 
Hii ¢ 
VINDOW DISPLAY OF THE : 
FICE SPECIALTIES COM | : 
NY O} MANKATO, MINN mii 7 r 
bserve ] able type =: | 
I new ma = 3 7 
" g mach s 
reg rhe n 
show L. ( 
Re ( imong 
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EDITORIAL 





Retail Price an Index of Value. 

OING down the street the other day, we saw a 
c sign in a little store carrying a variety of knick- 
knacks and novelties, “Why pay seven dollars when 
you can buy a good pen for one dollar?” The answer, 
of course, is that one pays seven dollars because he 
cannot buy a seven dollar pen for one dollar. One 
can purchase a good seven dollar pen for seven dollars 
and not for six dollars or five dollars or any less price. 
A good iridium pointed gold nib cannot be bought for 
a dollar, in fact, the writer paid $2.50 for one not so 
long ago and did not consider himself overcharged. 
We see no such signs in stationery store windows. The 
stationer is too wise and too honest to attempt to de- 
ceive the public into thinking it is getting a first-class 
article for a fourth-class price. 

The retail established price of an article is arrived 
at after the careful computation of its cost of manufac- 
ture and the allowance of a fair margin of profit to 
manufacturer and retailer. Therefore, the retail estab- 
lished price of an article is an actual index of its value. 
It does not promote prosperity to reduce prices. Pros- 
perity comes to us on the wings of advance in prices 
and not on falling markets. There is no money to be 
made by misrepresentation, nor by selling goods at 
prices which bring less than a fair margin of return. 

<> 


Mr. Waterman’s Opening Speech. 

an ae in this issue is the announcement of 

the fact that Frank D. Waterman of the L. E. 
Waterman Company is Republican nominee for mayor 
of New York. Mr. Waterman, on the evening of 
August 24 at the National Republican Club, formally 
accepted the nomination in a speech in which he out- 
lined his policy and pledged himself to conduct the 
administration of New York City as a business man 
would conduct a business, and thereby established the 
issue of the campaign. 

“T am a business man,” said Mr. Waterman. “En- 
trance into this campaign is to me simply another bus- 
iness undertaking. I look upon the government of our 
city as a business problem. * * * Iam not thinking 
in terms of politics. [ am thinking of how our city can 
be put on a business basis and run on that basis. I 
propose that during the next four years our municipal 
affairs shall be conducted in that business way which 
has built our city and made it commercially great. To 
me the one big thing in this campaign is business versus 
politics.” 

Mr. Waterman expressed vigorous opposition to the 
plan of municipal operation of subways. To put the 
subways in politics, he declared, would be to impair the 
efficiency of management and operation, since em- 
ployees would be selected from the standpoint of poli- 
tics instead of greater efficiency. No person could 
afford to trust his life daily to the mercies of a system 
run in that fashion. 

The following summary of Mr. Waterman’s pledges 
is of interest in this connection: 

Mr. Waterman promised as a business man and not 
as a politician that if elected he would dig subways 
build schools, lift schools and hospitals out of politics, 
insure a pure milk supply, try to lower taxes and assess- 
ments, drive the grafters out of the Department of 
Markets and give the city a business budget. 

Personal and political favorites would get no con- 
tracts, he said, no imperial limousines or sedans would 


be bought, garbage would be disposed of in a prompt 
and sanitary manner, attention would be given to the 
sewage problem, parks would be enlarged and im- 
proved, side streets as well as show streets would be 
cleaned and the five-cent fare would be maintained 
without political clamor. 

Merit would be the basis for promotion in the 
department, and the fire department would be free from 
political interference. 

“If elected,” said Mr. Waterman, “I will give the 
best that is in me to the city of New York.” 

<-> 
Loose Leaf Prices Advance. 

HEN reductions were announced in loose leat 

prices a few months the house which 
started the movement stated that certain improve 
ments in machinery devised by them made it pos 
sible to put the lines indicated on the market at a 
price less than that which the trade had been accus 
tomed to pay. 

But the results were apparently as disappointing 
to manufacturers as they were to the trade at large. 
for recently prices on the lines involved have been 
advanced to a point nearly approaching the figures 
which prevailed before the reduction. This ad 
vance has been general among loose leaf houses. 

The restoration of leaf prices to what is 
considered a fair basis removes a doubt that was 
beginning to exist as to whether or not quality could 
be maintained under reduced prices. Likewise it 
has removed a feeling of uncertainty in the trade as 
to whether reductions in so important a department 
as loose leaf might not portend reductions in other 
lines as well. Indeed, following loose leaf reduc 
tions, buying slowed up in all lines and 
waited to see what might happen. 

That loose leaf prices have returned to, or nearly 
to, former figures is an encouraging omen. The 
trade can once more go ahead with confidence i: 
the future. 


police 


ago 


lo« se 


dealers 


<--> 


Greetings to British Co-Worker. 

FFICE APPLIANCES rejoices in the oppor 
tunity to extend the hand of fellowship to Mr. 
A. E. Owen-Jones, editor of The British Stationer, 
who has been selected by the Stationers’ Associa- 
tion of the United Kingdom to represent the sta 
tioners of Great Britain at the Grand Rapids con 
vention of the National Association of Stationers, 

Office Outfitters and Manufacturers next month. 
The British Stationer is one of the foremost and 
most substantial periodicals in the stationery in 


dustry. Its pages are always instructive, and it 
faithfully mirrors in every issue the conditions oi 
this trade in Great Britain and discusses intelli 


gently the problems with which British stationers 
have to contend. Mr. Owen-Jones is a keen analyst 
of business tendencies and has a thorough unde: 
standing of the field his journal serves. It will be 
a pleasure to meet him and to listen to whateve 
suggestions he feels inclined to make. His 
we are sure, will be a factor in creating a 
unity between the trade of the two great Englis 
speaking nations. American stationers will 


Visit, 


closet 


tempt to repay as best they can the kindness and 
hospitality extended by Britons to Ivan 
the occasion of his recent trip abroad. 


Allen on 











a 
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The Loose Leaf Index. 

S A PART of the loose leaf form index in the 
A present number the reader will find a complete 
index to columnar sheets. This is a part of the index 
which Office Appliances is publishing serially. But 
this columnar sheet index is a complete unit in itself. 
lhe stationer who will fasten it under the glass of his 
showcase or under a glass desk pad will find it a means 
of saving a great deal of time in the course of a day’s 
work. If not placed where it will be in sight always 
it should be clipped and filed with the other install- 
ments of the loose leaf form index where it will be 
instantly accessible. The manufacturers were kind 
enough to cooperate with us in checking the index so 
that it is thoroughly up to date as it stands. 

<-> 
Mayor ? Governor ? 
N' )W that a man prominent in this field has been 
nominated for the great office of mayor New 
York City, the thought comes to us that some day an- 
other prominent commercial stationer and office equip- 
ment man may be named for governor of his state and 
still another for mayor of the city in which he lives. 
We are living in an age when the executive and ad- 
ministrative mind is coming into its own. Executive 
positions in our states and cities demand men who can 
get value out of the public’s money for the public. 
Party holds are weakening in municipal communities, 
hence political parties are seeking men who are “prac- 
tical” in other fields than politics. The office equipment 
business offers good training for public office. It 
teaches investment for economy and moves in straight 
lines from causes to effects. 
<-e > 
Retirement of the Office Appliances Trophy 

HE RETIREMENT of the Office Appliances In- 

ternational Typewriting Trophy mentioned else- 
where in this issue recalls to mind the extent of the 








influence which this trophy has had in the develop- 
ment of speed with accuracy in typewriting. Not only 
has the honor of holding it been a tremendous incen- 
tive to speed typists, but the wide interest developed in 
the art through the international contests has stimulated 
among typists and students an ambition to excel and 
has emphasized the fact that speed in typing is nothing 
unless accompanied by its hand-maiden, accuracy. 

Since George Patterson first conceived the idea of 
the International Trophy there has been an amazing 
development of skill in typing not only here but abroad. 
The trophy and the distinction which went with it not 
only stimulated individuals who hoped to win the cham- 
pionship title, but went beyond and entered all the busi- 
ness schools, encouraging teachers and students to do 
better work and inspiring lesser contests everywhere 
under the International Rules. 

<-> 
Go to the Convention. 

TATIONERS who expect to remain in the business 

owe it to themselves and their families to attend a 
national convention of their trade occasionally. We 
assure all the stay-at-homes and all who have dug 
themselves into the rut so deeply they can’t see over 
the edge that a convention once in a while will impart 
more kick than the best brand of pre-war stuff ever 
distilled and that the after-taste gets better and better 
as times goes on. 

A convention like the one to be held next month at 
Grand Rapids, with its accompanying “Better Business 
Homes” exposition is a place where every man who 
goes gets something worth having. 

Dreary papers? Nix. There’s going to be some of 
the liveliest extemporaneous debates ever heard. Open- 
minded men get ideas at conventions that pay and pay 
and pay. Money so spent is invested. And the good 
entertainment one receives is pure velvet. 

Go to the convention! 


HOW MUCH MORE BUSINESS? 


Of course you want more business. 


How much more do you want? 


lf I were to listen to your estimate of the figure you consider the maximum, 
and then tell you that you can double that amount, you would tell me tt is im- 


possible. 


And yet, surprising things happen in the case of business getters who do not 


ullow limits or estimated maximums to hamper them. 
Take the well known case of that merchant, Garver, with his store in the 


little village of Strasburg, Ohio, population 917. 
amount to about a million dollars annually. 


are said to 
He reaches out 75 miles after trade. 


Garver's sales 


I don’t know that Garver’s situation presents any features that entitle one to 


say he has been favored in any particular degree. 


In fact, many readers of this 


page are so situated that they have advantages over Garver in the way of business 


getting opportunities. 


You are probably saying to yourself, “Well, I don’t know anything about 
the case of this man. Garver, but I know that a million dollar business where I am 


would be wnpossible.” 


Perhaps you are right and yet I recall that Napoleon once thundered at an 
objecting staff officer, “Impossible is the adjective of fools!’ 


Why not qualify your “Impossible” 


by admitting that it may be impossible 


for you to develop a great business because you haven't the aggressiveness, the 
ambition, the confidence, or the force, rather than claim that it would be impos- 


sible for anyone in your circumstances to get such results? 

You may be located where a million dollars a year is honestly out of the 
juestion for such business as yours, but the chances are that a much bigger busi- 
ness than you dream is within the possibilities for a man who has the right business 


getting capacity.- 


Frank Farrington’s Business Talks for 1925. 


No. 8. 


(All rights reserved.) 
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The Customer’s Customers 


Massachusetts Supreme Court Rules on a Fundamental 
Point.—By M. L. Hayward. 


'VE GOT a plan that I believe is workable to our 
mutual benefit,” the salesman proposed. “I’m going 
out through the length and breadth of the city, take 
orders for the usual run of office appliances and supplies, 
and give my customers an order for the goods to be hon- 
ored by you or by the particular dealer to whom it may be 
addressed.” 
“That's all right, but what about payment?” the 


appliance man demurred. 


office 


“There'll be no falling out on that score, as I'll deposit a 
certain amount of cash with you in advance, and keep mak- 
ing additional deposits from time to time, so that you'll be 
paid for your goods faster than you deliver them,” the 
salesman proposed. 

“That part’s all right, but where does your profit come 
in?” 

“In the first place, you'll charge the goods to me at 10% 
off your regular selling price, and you can afford to do that, 
in view of the fact that you’re running no risk and selling 
goods that you wouldn't otherwise sell. Then, when I sell 
to my individual customers, I'll sell on installments, and 
add 10% to the regular selling price for the time privilege,” 
the salesman explained. 

The office appliance man assented to the proposition, the 
salesman went out and took the orders, the office appliance 
dealer filled several hundred orders, and then the salesman 
“switched” his business to a rival establishment. 


“They give me 15% off,” was the salesman’s explana 


“Ten per cent is our lowest possible discount, and if you 
want more you'll have to go elsewhere,” the dealer averred, 
and business relations were severed with the best of good 
feeling on both sides. 

Then the office appliance dealer made up a list of the 
salesman’s customers to whom goods had been delivered 


on the salesman’s orders, and sent out circular letters to 
these customers soliciting their future business. 

“You've no right to steal my customers after I've worked 
up the business,” the salesman protested, as soon as one 


of the circular letters fell into his hands. 
“Why not? Isn't this a free country?” 
The salesman was determined to assert his rights, 


the dealer argued 
how 
ever, applied to the Massachusetts courts for an injunction 
to prevent the dealer from soliciting business from the cus- 
tomer’s customers, and the court ruled that the salesman 
had no case. 

“There is nothing more than exists every time a manu 
facturer changes his commission merchants or does his own 
selling and uses in the new relation information theretofore 


lawfully acquired as to those who had been buying his 


yrroduct. No trade secret is involved. No principle of 
I I I 


unfair competition is presented. To adopt the contention 
of the stimulate the 


monoply fundamental 


salesman would establishment of 


with conceptions of 


Massachusetts 


and interfere 


ordinary business competition,” said the 


Supreme Court in 137 Northeastern Reporter, 79 


How Do You Close the Sale? 


From the Remington Broadcaster, July, 1925. 





NOTE—The editor of The Broadcaster stated that it had 
been impossible to find out who sent the following article, 
and extended his thanks to the anonymous author. Office 
Appliances believes it to be a first rate statement of some 
of the fundamentals of selling and adds its thanks to the 
unknown author and to the Remington Broadcaster. 
OW the devil did you ever sell eight machines to 

Blanke?” asked the manager 


as Jones, a comparatively the 


6é 


astonished sales 
newcomer on 
force, laid down a signed order for eight typewriters. 

The reply that Jones made showed he was a keen student 
of salesmanship—and one has to be when one can sell eight 
typewriters to a concern who had openly stated and proved 
that it had all the typewriters it needed. 

“I noted from the record that Blanke 
taken care of as far as having enough machines for the 
help, but I did know well the machines 
working. I could not ask stenographers to 
me samples of their work, so I did the next best 


cards was well 


not how were 
anv of the 
show 
thing and got on the follow-up list by 


I would not make any 


answering one of 
Blanke’s advertisements. I knew 
headway in selling them our typewriter by going over the 
merits of the machine. They had all the machines they 
needed. But I typewriters, the call I made 


without asking to see the buyer was for the purpose of 


know and 


listening in! That visit convinced me the machines had 
seen hard service and the letters I secured as a result of 
getting on the mailing list backed up what I had seen 


When I met the buyer face to face I told him 


and heard. 


his house was liable to be judged by its letters, showed him 


the letters I had in my possession, then showed him | 


written on our machine. The difference was so apparent 
and so much in our favor that any resistance was weak 
ened. I knew he had enough machines. He knew I kne 
The fact that gripped him was that the house was liabl 
to be judged by its letters—just as a man is liable t é 
judged by his clothes. I smoked him out. The 

had become indifferent to the poor typewriting, but | 


touched his pride and broke down the barrier. | 


not have sold him in any other manner.” 
There are a few misguided individuals (misguided is 
hardly the word) who boldly proclaim that there is not! 
to the science of suggestion—but study the foregoing 
dent in the art of closing and settle the question f 
self. 
Instead of helping the you 


customer to decide 


times made it hard for him to buy. You may not be 
of this fact, but whenever you lose a sale ask yourse 
following questions: 
1. Was my presentation too dead and colorless 
2. Did I tire him with too many “cold facts” and was 


there too little of the story and picture element in my 


> 


3. Did I create the suspicion that I was more interest 


in making the sale for my own ends than I was in the 


benetit the proposition would be to him? 

4. Did I irritate him by making it appear that 
determined to sell him? 

5. In brief, did 1 make it hard for him to buy: 


Keep in mind four essential facts in this connecti 











> 





Ge 
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1. If your prospect is undecided, a question asking for 


1 decision will solve his problem by letting him take a 
negative position. 

2. If he has practically decided to buy, your question 
holds out to him the alternative of not buying, and he is 
very likely to follow that suggestion. 

3. You have lost ground and everything is dead against 
recovering it. 

4. The prospect, at this point, is not disposed to change 
his decision, since that would place him in the position of 
not knowing his own mind when he said “No.” 

The assumption that the prospect will buy should be 
kept before him during the entire sales talk. This does not 


that you should so emphasize the idea as to make 


mean 


it too noticeable. That would have the effect of making 
evident just what you are doing, and then you are showing 
Don’t kill your 


thing 


the “inside works” of your salesmanship. 


salesmanship by doing in the wrong way the very 


that salesmanship requires. 
While presenting the proposition you may say occasion- 


a “It may be but a short time after 
you have received this typewriter, Mr. that you 


tabulated Let me 


ly something like this: 
Brown, 
occasion to do some work. 


will have 


show you how simple it is to set the tabulators. This saves 
an immense amount of time, especially if you are runing 
three or four columns.” 

By assuming that he will own and use the machine, you 
have put into his mind the idea of buying. 

\t another point you will say, “From time to time, say 
two weeks, take a cloth dampened with 
It will keep it in 


about once every 


wood alcohol and go over the platen. 


good condition.” 


You have again assumed that the sale is made. In mak- 
ing such suggestions be careful not to confuse him by com- 
plications. Don't put into his mind the fear that the thing 
is too intricate for him to handle or that it will be trouble- 
some. Do not worry him with too many details. 

“Another thing you will soon discover, after you have 
been using this machine for a short time, and that is the 
time saved. You will make far more speed than you ever 
did with a pen—to say nothing of the fine appearance of 
the work.” 

In all these instances you are keeping before his mind 
the thought of buying. In all these assumptions the sale 
has been made. What a different effect it would have upon 
him, if you were to say, “In the event you do not purchase 
“If you do not purchase this machine it 
may be that in the course of a few days you will wish 
you had a typewriter for some special work you want to 
put in this form.” 

The latter be true, but you have distinctly stated 
that he will not buy; that suggestion planted in his mind 
carries a negative influence, although by it you sought to 
You can get clearly fixed in 
his mind the advantage of having the machine when such 
an emergency arises by making the positive suggestion: 
“You will be surprised at the convenience of having this 
machine whenever you have work to be put into typewrit- 
ten form, and you will always be prepared for it.” 


the machine,” or 


may 


exert a favorable influence. 


These illustrations will suggest how buying assumptions 
can be made in presenting the proposition. Use your orig- 
inality and see how the product you are handling yields 
to such forms of statements as you proceed through the 
selling process. 


Run a Roll Call of Local Typewriter Users 


By Frank H. Williams. 


unusual effective form 


RATHER 


of advertising is used by the R. A. 


and particularly 
Tiernan Type- 
writer Company of Santa Ana, California, every now 


and then, and this advertising done by this concern may 


offer worth while suggestions to typewriter dealers in other 


localities. 


Every time that this concern sells a quantity order of 


typewriters it runs a large advertisement in the local 


papers telling about the sale and also running a roll call 


in which the other quantity users of the typewriters the 
concern sells are listed. 

Recently this concern sold 14 new typewriters for $1,470 
to the Register Publishing Company of Santa Ana with 


-~ >? 


$237.50 on the old equipment, making a 
1 cash At the 


paid in 
the sales order and the check 


an allowance of 
net balance of $1,232.50, which was 
time of the sale received in 


ayment were reproduced in an advertisement occupying 


nearly a full page, and with this the concern ran the names 
of other local concerns 
sold by the 


The roll call of typewriter users is always of great inter- 


which are quantity users of the 


tvpewriters concern. 


cause of the following reasons 


st to pe ople 


First—Most people are interested in statistics, particu 


rly when the statistics deal with local concerns and local 
opositions. People find that a line-up of figures is al 
vays impressive and informative 


Second Roll calls of local 
local 


merits of the 


quantity typewriter 


ve a very distinct interest which any amount of 


relating to the machines would never 


ave. Of course, the copy which does deal with the quali- 


ties and merits of a typewriter has much interest, but it 


in never make people talk about the advertising in the 


y that some information about local typewriter users 


will make people talk and unless an advertisement makes 
the readers talk, it loses much of its effectiveness. 
Third—In spite of the fact that roll calls of local type- 
writer users deal exclusively with figures, the fact remains 
that such roll calls have a great deal of human interest in 
them. Suppose, for instance, that the roll call reveals that 
the court house is using 29 Blank typewriters. If this is 
the case everyone in the court house is interested in the 
advertisement and everyone who has a friend or relative 
working in the court house is interested and many of the 
folks who go to the court house on business are also inter- 
ested. he result of all this is that there is a tremendous 
amount of talk created about the proposition, and this gives 
the typewriter company more word-of-mouth advertising 
than any other form of advertising would ever secure for it. 
Fourth—Roll calls of local typewriter users show the 
people of the territory just exactly how extensive the com- 
pany’s business is in the territory where it is located. Any 
amount of talk about the bigness and extent of the com- 
pany’s business wouldn’t do this anywhere near as effec- 
tively. People feel that figures don’t lie and so when they 
see an impressive roll call of local typewriter users they 
know, for a fact, that the company is doing just as much 
as it says that it is doing. 
Of course, the fact of the typewriter company putting 
big sale is the best sort of an excuse 
call of users. But such an ex- 
running a roll call. The company 
a practice of running a roll call at the end of 
every six months or every year and this plan will get just 
as desirable results in the way of giving the concern good 
advertising and in helping the concern do more business 


money 


business lo ally 


over a particularly 


for running a roll local 


cuse is not needed for 


can make 


and make more 
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WO)Danq STEEL 


A Questionnaire to Desk Manufacturers. 

The Division of Simplified Practice, Department of Com- 
merce, Washington, D. C., recently sent a questionnaire to 
the desk manufacturers of the United States. This was ac- 
companied by a letter from the secretary of the 
pointing out the desirability of simplifying desk lines with 
a view to reducing the number and varieties of desks and 


division 


tables and to bring the business more on a standard basis. 
Before progress can be made, all facts must be discovered 
and this can be done only through a survey in which every 
one will furnish his quota of information. 

The questionnaire dealt only with staple lines of sanitary 
office desks In the questionnaire there were 
interrogations covering types, grades, sizes, teachers’ desks; 
single pedestal flat top desks; pedestal flat top 
desks; double flat tops; leg standing desks; pedestal stand 
ing desks; typewriter desks; flat top single pedestal drop 
center typewriter desks; other types of typewriter desks 
with pedestal device; roll top desks of different 
single and double pedestal drop center typewriter desks and 


and tables. 


double 


sizes; 


tables 

The questionnaire covered a twelve-month period from 
any time selected to any other time twelve months later, 
one answering the 


according to the preferences of the 


question. The questions were supposed to discover how 
many grades of the different kinds the manufacturer made, 
whether or not he thought there were too many and if so 
practice would be sug- 


filled out and the ques 


why and what simplification of 


gested. Forms were given to be 
tionnaire was one which went into the subject very thor- 
oughly. It is hoped that all the manufacturers will take the 


trouble to answer the questions as fully as possible 


Work of Office Furniture Simplification Committee. 


Following is a report of a committee meeting held in 
New York City last June, this being the first meeting of 
the Simplification Committee on office desks and tables. It 
was held in the board rooms of the Merchants’ Association 
York, Woolworth building, and was attended by 
Manufacturers, Charles S. Brewer, 


for the As- 


of New 
the following members: 
Standard Furniture Company, Herkimer, N. Y., 
sociated Office Manufacturers; Louis P. Joseph, 
Jasper Desk Company, Jasper, Ind., for the Desk Manu- 
facturers Institute; J. Arthur Whitworth, 801 
Trust Company building, Grand Rapids, Mich., secretary 
Associated Office Furniture Manufacturers and Desk Man- 
Distributors: C. F. Chauvin, Hale 
for the Eastern distribu 


Furniture 


Michigan 


ufacturers’ Institute 
Desk Company, New York, N. Y.., 


tors; E. S. Pierce, Pierce, Inc., Hartford, Conn., for the 
National Association of Stationers, Office Outfitters and 
Manufacturers. Consumers Wells R. Bill, Phoenix Mu- 
tual Life Insurance Company, Hartford, Conn., for the 
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National Association of Purchasing Agents; W. A. G 
don, American Telephone & Telegraph Company, N« 
York, N. Y.; H. H. Henry, Western Electric Compar 
New York: Leo. H. McCall, New York Life Insut 
Company, New York, N. Y., for the American Management 
Association; J. Everett Rowe, Metropolitan Life Insurance 
Company, 1 Madison avenue, New York; Orrin G. Sher 


Insurance Company for the 
Managers; Charles D. Shrady 
New York, N. y | 
Accounting Officers Ass 


man, Life 
tional Association of Office 
General Motors Corporation, 
Woodson, secretary, Railway 
tion, Washington, D. C.; William A. 
mm €. 


Metropolitan 


Gately, Department 


Commerce, Washington, 


This represented a full attendance on the part of th: 
mittee with the exception of J. Ogden Pierson, Damet 
New Orleans, La., representing 
Charles L. Mitchell, Crane & ( 


the Wester 


tributors, neither of whom were able to be present 


Pierson Company, 


Southern distributors; 
Kans., representing 


pany, Inc., Topeka, 


heartily endorsed the committee's action 


A thorough discussion of the needs and requireme 
This was followed by the el 


and W. A 


instructed to requ 


each group then ensued. 
of J. Arthur Whitworth as Chairman, 
Secretary were then 


desks and tables to submit a list 


Catel 
These officers 
the manufacturers of office 
of the sizes, grades, types, and quantities of desks and 
turned out by each during the last twelve months 

the Division of Sin 
Washingtor 4 


replies will be tabulated on a percentage 


are to be made te 


The returns 


Practice, Department of Commerce, 
when the 
turned out. Upon complet 


all the nal 


basis of each item 


tion 


"1 
Will De sent to 


the tabulation the summary 


turers and to members of the Committee for consid 


and analysis. Shortly after this, another meeting 


Committee will be held, at which time it is hoped 


recommendations covering sizes, which 


Such a 


out a set ot 


acceptable to the entire trade simplificatior 


; 
t S¢ 


mean longer runs for the producer, less time lost 


less warehousing space, an appreciable reductior 


head, insurance, labor costs, etc., per unit, and the releas« 


capital now tied up in slowly moving items, all of wl 


; 


means a better product, more satisfactory service 


r, and a reduction in costs all along the line 


consume 


The Cc 


tion of all « 


ymmuttee urges the prompt and active co 


Office Appliances suggests tl 


this 


oncerned. 


manutacturers who receive questionnaire give 


immediate attention and return it to the secretary 
| 


committee at th Department ot Commerce, Washinet 


D. C., with as little delay as possible 


] 


rhe next meeting of the committee will probably be 


It is said there is every indication that s 


final recommendations will be made 


1. 1926 


in September 
ind agreed upon 


January 
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Making Money in Office Furniture. 


A Brief Suggestion or Two By B. C. McCoy of the Office 
Outfitters Company, Birmingham, Ala. 


SINCE business we have selected lines of 


quality which are 


going into 
necessarily higher in first cost than aver- 
at all times the idea of 


We 


ideas as to the 


re lines, so we have had before us 


ak& 


selling the customer on the quality basis. employ 


men of experience and those whose sale 


of better class goods coincide with ours. A pen and pencil 
salesman cannot in our opinion sell deluxe matched office 
suites until he becomes inbued with the idea of selling fine 
furniture and gains the knowledge of how to do it. 
display merchandise with a view to having the 
It is kept clean and all 


omce 

We try to 
customer visualize it in his office. 
We do advertising and 


We plan the 
use their 


drawers are kept running easily. 
talk and stress the service of our department. 


] customers and show them how to 


This 


s contemplate the installation of com- 


iyout tor our 


office space economically. policy is very valuable 


when 


our prosper 


? 
plete equipment. It convinces the customer that we know 


the goods and by displaying them well and employing sales- 


l 


men having knowledge of the goods, we have made excel 


lent progress 


Compliments for Office Furniture Article. 
Contributor to Office Appliances for June Wins Praise for 
Frank Statements on Important Subject. 


ERHAPS no number of Office Appliances ever drew 
more comment than the 


The 


because prac tically 


nn June number and its ofhce 


SatiStaction 1S 


perhaps less to 
that 


referred 


furniture section 


, , mS ed 
us than to others, all the articles in 


ontributed. The following comment 


section were < 
e article hich those especially interested in office 
furniture will identify: 
rom the vice-president of one of the oldest and largest 
fice furniture manufacturing concerns: “It was high time 


these things were said and given fullest publicity Retail 
have 


But 


nen and manufacturers all over the United States 


long known every word of the statements is true 


nost of them have given lip service to just the opposite 
ideas. While they were giving this lip service their acts 
were just what the writer of your article described. Each 
ne felt it was an original idea of his own and that no one 


a business trip covering 


Office 


what he was doing. 1 
states I heard 
discussed by all the 


else knew 


the high spots of seven this issue of 


Appliances and that portion of it 


biggest office furniture handlers I met It was not uni 
versally praised, as you can imagine, but the bigger the 

an, the nearer he came to agreeing \s far as | am con 
cerned, I will admit that I welcomed the article. It crystal 
lized the ideas had entertained for some time. One method 
of sale particularly appealed to me, even though it was 
almost the opposite of the old practices of our house Since 


reading the article I have closed deals in eleven districts 
om one section of New England to Minnesota carry 
it the plan outlined.” 
The general sales manager of a most ethical old house 
he is also the secretary of the corporation Says 
It certainly took courage for Office Appliances print 
contributi I compliment you. No one can success 
dispute the leading statements and main conclusions. 
If they try » do so you have only to draw back into your 
hell and let the attack go over your head In his leading 
icle President Mitchell hinted at so nearly the same ideas 
s those outlined in this article referred to that an attack 
( the latte would be an attack on him And every 


man in the industry knows that Mr. Mitchell knows what 
he is talking about. It required special courage to print 
the reference to the uselessness of some of the things 
attempted by local and district organizations of retailers. 
Office Appliances has been one of the strongest influences 
fostering these associations. If their proper field of activity 
understood they have a real value. If some of 
them try to check individual initiative and keep hard- 
working and quick-thinking men from exploring every pos- 
sible field of business, they must fail, at least to that extent.” 

The sales manager of a house which stands quite as high 


is clearly 


as the one mentioned above said: 
article in the June number challenged the very 
existence of the At least it challenged the exis- 
tance of any retailer who cannot read the signs of the times. 
The description of the national market in office furniture 
coincides exactly with my observations. There is a place 
for the retailer who has his eyes open, who is not tied to 
adapt himself to conditions, Our house 
has conditions a long time. We have aces 
up our sleeves and are ready on an hour’s notice to adopt 


the methods you describe when our turn comes.” 
» * * 


“One 


retailer 


old ideas, but can 


seen all these 


Less interesting and significant messages have come from 
several smaller concerns, all being upon the lines already 
quoted. 











WANA- 
interesting window 

it was used by John Wanamaker, 
features GF Allsteel Office Equip- 
the office appliance department of Wan- 


DISPLAY AT JOHN 
recent 


GF ALLSTEEL WINDOW 
MAKER'S PHILADELPHIA.—A 
display is reproduced above 
Philadelphia The display 
ment—the line sold by 
amaker’s Two wax 
to the window One 
and the other is shown 
counter height file 


figures were used to give life and reality 
is seated at a GF Allsteel flat top desk 
referring to records in a GF Allsteel 








Committee Meeting by Furniture Division. 
furniture division of the National Asso- 


ciation of Office Outfitters and Manufacturers 
will hold a meeting at Milwaukee, Wis., September 9. It is 
ntire committee will attend, to review 
for the commercial furniture 


Che commercial 


stationers, 


expected that the ¢ 


the plans and arrangements 


division meeting at the Grand Rapids convention in Octo- 
ber. The committee has been very thorough in making its 
plans and arranging for speakers, illustrations for addresses 
and the preparation of the several subjects scheduled. 


Dealers attending the sessions of the commercial furniture 


division at Grand Rapids will find that the comprehensive 


subject studied will e presented according to schedule 
and tl special effort will be made to secure a thorough 
discussion from the floor by members. 


South American Stationer Visits U. S. 

Hugo Wolfinger & Co., stationery 
Maipu 73, Buenos 
United States on a 


Hugo Wolhinger ot 


importers and manufacturers’ agents, 


Aires, Arg 


business MISSIO! 


entine, recently visited the 
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Filing Supplies. 


Some Points to Be Brought Out at Grand Rapids Meeting 
of the Commercial Furniture Division During 
National Convention of Stationers. 


NOTE—The Commercial Furniture Division will hold some 
lively sessions during the annual convention of the National 
Association of Stationers, Office Outfitters and Manufacturers 
at Grand Rapids next month. We have already outlined in 
these pages four topics which will receive attention. <A fifth 
topic has been prepared—‘Filing Supplies”’—to be handled by 
O. R. Geuther, chairman of the Dealers’ Committee on Filing 
Supplies, who has prepared a valuable paper on the subject 
which will be illustrated by lantern slides. Edw. L. Little, sales 
manager of the Wabash Cabinet Company, has dipped from his 
experience some ideas upon the importance of filing supplies in 
the business of the dealer. To center attention upon the sub- 
ject Mr. Little has put his outline in the form of rhyme. We 
give them below, followed by an outline of Mr. Geuther’s 


paper. 


HE importance of the supplies end of a filing equip- 
ment and office furniture business can easily be under- 
estimated. Individual sales seem small by comparison 
with desks and cabinets, but supplies must be purchased 
and the business becomes more and more a repeat proposi- 
The discussion of filing 
to the 


tion which grows year by year 


supplies will owe much at the next convention 
experience and ability of Mr. Little, whose suggestions and 
advice are always sound. Here are his verses. They are 


good rhyme, good meter and good advice. Being expressed 


in an unusual way, they will be read where prose might 


be passed by 


The report of your committee, 
This year will be a ditty 
Of a dealer with a keen desire for proht, 
Who saw to his surprise 
That File Device Supplies 
Was not a thing that anyone could scoff at 


This dealer got a hunch 
When a salesman from his bunch, 
Said, “Supplies will make a very fine display.” 
We keep them hid in shelves, 
And do not know 
How many sales we overlook each day. 


ourselves 


told 
had sold 


a word about supplies 


Another salesman 
Of a File that he 
And forgot to say 
I sure did pull a borier, 
But I'll be a good atoner, 
For there is where our chance of profit lies 


The Boss then asked his men 
If all of them knew when 

Their 
Their answers 
lor all of 


\ form complete but easy to compile 


customers transferred their letter files? 


were amusinxz 


using 


them wer 


The stock room boy remarked 


That there was safely parked 
Some advertising matter on the floor. 
It was dusted off 


And all saw where they had failed 


and 1 aile d, 


before 


To recognize its value long 


Increased profits can be made 
By every dealer in the trade. 
It’s as certain as the ebb and flow of tides 
If you'll work a little while 
With the 


And equip him with the proper cards and guides 


man who wants a file 


Mr. Geuther’s Suggestions. 
The Mr. 


sale of filing supplies in the stationery store, the importanc: 


address of Geuther will have to do with the 


of the filing supplies department, suggestions on stock 
knowledg 
make himself of 


supplies; suggestions on selling and on the 


which the salesman should have to 


value to himself and his employer. There will bs 


on publicity, window displays, et 


The entire day that will be given over to the Commer 
cial Furniture Division wiil be devoted to the problems 
the dealers rather than to the manufacturers, the thought 


being that the dealer membership will be more impress 
by the sales suggestions the various papers will contai: 
dealer whose problems are the 


they are presented by a 


same as their own. 
Mr. Geuther’s paper is extremely interesting and his de 


scriptions will be rendered more forceful by the uss 


lantern slides setting forth the high points of his tall 


The majority of dealers are not realizing the full meas 


of profit possible in their filing supplies business ry 
should receive careful consideration, should be 

played and the dealer should know the best times to 
the line and how to impress the customer with the utilit 


of the systems and the economy of having the right syst 
for his business and keeping it always at the maximun 


efficiency. 


Many a sale is overlooked because the salesmar | 
ing a cabinet forgets the fact that the cabinet is 
value without the proper filing system in it. 

The manufacturers give much thought to the prey 


f advertising matter with which to reach users thr g 
attach too Iitth 


tion 
the dealers, who not infrequently 


hy 


tance to the potential value of this advertising when 


consistently and with persistence 


The day of the Commercial Furniture Sectior 


one to be remembered by « 


should by 


convention will be 


attends the 


next 
and 


dealer who session, 


be neglec ted 


Making the Department Pay. 
i rule t 


window display, concentration is a good 


(one 


In the 


follow dealer made a display of metal wast: 


kets with one large card reading: ‘“‘Are you proud 


basket?” This 
baskets and 


waste brought a number of customers 


permanent customers 
lifelike as possi 
+} 


goods as ey 


waste made several 
surroundings as ble 


is wise to make 


window displays 


| 
show the 


and to 


actually appear in an office. Such windows always 


. } 
favorable attention 


in October. 


sition will é 


Illinois State Products Show 


The second Illinois Products |} 


the American Exposition Palace, Chicago, October & 
Che show space has be en enlarged over that 

vear, and the 1925 expositior \ have 30, 

them will be displayed the products of Illinois’ t 
factories. Last year thirty-two cities of the stat 
hibits. This year sixty-five mut il displays 

and probably more will he adde 1 by the trivie t 

tion opens. Individual manufacturers also make « 
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SOME VIEWS TAKEN IN THE CLEVELAND PUBLIC LIBRARY IN WHICH THE VAN DORN IRON WORKS COMPANY 
OF THAT CITY SUPPLIED ALL OF THE STEEL SHELVING AND A LARGE PORTION OF THE STBEL EQUIPMENT USED 
IN FURNISHING THE LIBRARY The upper left-hand picture shows a two-story stack in one of the rooms on the second floor 
ind gives a good idea as to range finders, label holders, switches, railings and general construction, also type of fixtures used on 
this floor 

Cente top picture shows three-story stacks 1 the first floor 
The lower left-hand picture shows the John White Room, which received special treatment. Note the elaborate railing, 
£ liding « cases and specially finished stacks stippled in two colors 
Upper right-hand picture shows two-story stacks on the third floor Note stacks at ends of aisles. 
The lower right-hand picture is a partial view of one of the reading rooms, showing arrangement of stacks. 
Van Dorn Does Big Installation Job in Cleveland prepared a special folder “Van Dorn Equipment in the 
Cleveland Public Library,” a copy of which will be mailed 


Public Library. 


Providing all the shelving (amounting to thirty miles in 
length) for the storage of two million books, besides two 
thousand feet of ornamental railings, a quantity of roller 
sneirt cases, linge cabinets, steel reading tables, new spaper 
stacks, and miscellaneous equipment amounting to $375,000 
was the j¢ completed by the Van Dorn Iron Works 
Company in Cleveland’s four and a half million dollar Publi 
I ary, recently opened to the publi 

e shelvit finished in chocolate brown, is of special 
ted design, arranged for easy adjustment at one-inch 
ervals Ends of shelving stacks are furnished with 
e finders and label holders, and contain the light 

sv plate Ss. 

The railings are of the standard mezzanine type, except 
those from the John White Room, dedicated to John G 
White, donor of hundreds of books and maps to the li 
ra and president of the Library Board; these railings 

ve a more elaborate design. 

[he filing cabinets are all finished to match the decora 
tive scheme of the interior, and are fitted with linoleum 
tops and bronze binding. 

Over a million different pieces of material are used in 
t manufacture and handling of this equipment, which if 

ated would require ninety-one box cars to transport 
then Over 88,000 square feet of blue print paper was 
used in making drawings for this job 

The accompanying photographs give a very od idea 


of the magnitude of the installation 


prohibits further illustration or explana 


| he Works 


Limited space 


a 


101 Van Dorn Iron Company has 


1wever, 


This booklet contains photographs 


to anyone interested. 
as large as 7” x 9” and gives a very good idea of the con- 
struction, decoration and equipment used in the library. 
Everyone interested in library equipment and steel fur- 
niture, should have a copy. Write the Van Dorn Iron 
Works Company, 2685 East 79th street, Cleveland, Ohio. 
Important Advertising Campaign 
September is the final month of a three months’ adver- 
tising campaign put on during July, August and September 
by the W. A. Sheaffer Pen Company of Fort Madison, 
lowa. During this campaign a large number of newspapers 


of general circulation throughout the country carried news- 
paper advertising on the Lifetime pen and the Titan pencil. 


\ well-selected list of magazines carried advertising in 
full colors of Jade Radite pens and pencils—two products 
that have shown a remarkable increase in sales. The news- 
papers on the list were selected with the idea of securing 


the attention of the greatest possible number of buyers of 
pens and pencils. Leading fiction magazines were selected 
for general publicity and certain class publications for their 


the best buyers j 


appeal 
Chapman Heads “Elsie” Supplies in Philadelphia. 

The L. C. Smith & Bros. Typewriter, Inc., has just cre- 
ated a supplies department at the Philadelphia branch, and 


will hereafter give greater attention to this end of the busi- 
ness. L. B. Chapman, who has been with the Philadelphia 
branch for some time, has been made manager of the new 


department 
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New Aid to Loose Leaf Sales 


Index to Loose Leaf Forms. 


(Copyrighted 1925 by The Office Appliance 


Note- 
through retail stationers. 
installments. It will make 


valuable information for the 
loose leaf department more 


lt ts 
your 


Bills Payable Register. See Note Registers. 
Bills Receivable Register. See Note 
Bond Registers. See Investments and 
Boston Ledger. See Bank Records 
Bridge Score. See Auction Bridge Score. 
Budget, Family— 

Lefax 
Business Blocks. 


Registers 
also Bank Records 


a a ob d wee — 6%x 3%—D 


See Real Estate Records. 


Business Investments. Sce Real Estate Records. 
Business Statements— 
Uh ice 6 oui 179—11 x 8%4—PF2 Daily 
Pn ccitees P33—11 x 8%—K Daily 
P41—11. x 8%4—K 
P42—11 x16 K Folds to 11x8% 
I-P .C23— 94%x11%—S 
C24— 9Y4xl1%—S 
C37—11 x 8%—K Daily 
C38—11 x 84%4--K 
C294—11 xll —Y 
Nat'l ........RRIZ—Il1 x 8! K 
80AF—11 x 84—K 
ee oo cae) 1277—11 xl4 —T&Y 
Canada Land Section. See Real Estate 
Car Records. See Auto Records 
as Balance— 
te cauésteead C292—11 x11 -Y 
Cashier’s Check Records. See Bank Records 
Cashier’s Vouchers. See Petty Cash Vouchers. 
Cash Disbursements— 
Adco .B359—14 x12 U 
B459—14 xl2 —l 
B1242—11 x14 | 
B1432— 914x117 S 
B1532— 914x1174—S 
B1932— 914x117«—S 
B2032— 914x1174—S 
RE ccewas . - 41—114%x1174—T 
102—11 x14 T 
Deluxe C2—13%x12 U 
C27— 94xll S 
C41—11. x14 Y 
C44— 914 xll S 
Gl 9Uxl1l S 
H g! sx11 8 S 
SS2— 94x11 S 
] P .C8— Q! ix] he 
C79—11 x12 I 
C137—11 x14 Y 
C199— 7'4x103—R Farmer's 
C261—11 x14 Yy 
C291—11 xl1l Y 
Nat'l 7072CE—11 x14 ‘T 
8603CD—~— 6 x 9 PF5 
Stationers 1018—14 x12 | 
P&M 113 94x11 S 
11'4x11 I 
Tatum 930— 914xll S 
972— 94x11 S 
93;1—11 x14 r&Y 
985—11 x14 r&y 
1251 94x11 S 
1271— 94x11 S 
Cash-Journal Forms— 
Adco .B143—11 x17 ] 
B243—11 x17 | 
B1542—11 x14 | 
B&P see column sheet section tor dy ef orms 
Cesco .. 1O—11 14x: I 
lOA—133 (x16 { 
10B—11 x17 r 
10C—11 x14 l 
10D—11 x17 r Auto 
161 -11 x14 | Real Estate 
171 4 x17 . Contractors’ 
Deluxe C16—1334x12 U 
L S3CIT x14 Y 


This is the third installment of a complete index to loose leaf forms niade by manufacturers 
it % 


dealer. Clip this section and file 
profitable. 

S300A—11 x14 
300B—11 x14 
300C—11 x14 
301A—11 x17 
301B—11 x17 
301C—11 x17 

I-P .C74—11 x12 
C97—11 x14 

C97F—11 x14 

C98—11 x14 

C99—14 x17 

C100—14 x17 

C101—11 x14 

C102—11 = x103 

C164—11 x14 

C170—11 x17 

Moore ccoeees Plain—1]1 x17 
Prtd.—1l1l x17 

Ss re 7082CL—11 x17 
7072CL—11 x17 
7089CL—11 x17 
rey lll— 914x117 
11 x11? 

11% x117 

122—11 x17 

Stationers ..CJ—11 x17 
Tatum .966—11 x14 
966'4—11 x14 

967—11 x17 

9674%4—11 x17 
966x—11 x14 

966'4x—11 x14 
967x—11 x17 

967'4x—11 x17 

Cash Received Records— 
Adco B159—14 x12 
B259—14 x12 

B1332— 9144x1174 
B1342—11 x14 
B1732— 94x11 
B1832— 94x11 

Cesco secececé 37 -11%x13 
101—11 x14 
Deluxe ..C1—13%4 x12 
C27— 94x11 
C37—11 x14 
C43— 9MY4xll 
FiI— 94x11 
SSI— 914x1l 
I-] 2 - C7— 9Y4xl1 
C138—11 14 
C260—11 x14 
C290—11 xl! 
l_efax 221 634x 3 
Nat’l 7072CD—11 x14 
SOOUSC EK 6 x 
P&M 112 Nox 
112—11 xIl 
112—11'4x1l1 
st ne ] 117 l } x] 
, n 971 Q <11 
ORD 1] . 14 
1270—- 9"; x11 
Cashier’s Collection Sheeis. 
Cashier’s Vouchers. See lett 
Catalog Indexing Record— 
Mo ore nee 151 - 5 x 6 
Certificate of Dep osit Ledger— 
Tatun .1224 - mal 


Certificate of Deposit Record. 
Charting Forms— 

Deluxe -l11 x8 
1] 


P3. 
Ps 


Sx 


tinued 


- Il, esol 4] 
Who Sell 


ith the July and 


Above) 

Real Estate 

Contractors 

“un” C. C—2 

ye” dia. 

44" C.C 2 
%e” dia 


slot 


Not 
Not 
’ Not 
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Jay Randolph Monroe—A Sketch of that concern. In 1910 he was transferred to the New 

Although he is still a young man, Jay Randolph Monroe, York office and later to the legal .department. Shortly 
president of the Monroe Calculating Machine Company of after this he learned that Mr. Baldwin was working on 
Orange, N. J., has contributed effectively to the develop- calculating machines. Being interested he promptly got in 
nent of the Monroe machine, which is the invention of | touch with Mr. Baldwin and a close and lasting friendship 
Frank Stephen Baldwin, a pioneer among inventors in this was formed. Mr. Monroe’s natural inclinations tended to- 
Mr. Baldwin's invention ward mechanics and he recognized the possibilities of Mr. 








[The meritorious features of 


vere recognized by Mr. Monroe about thirteen years ago. Baldwin's model. He took an option on the patents and 
He became interested and suggested certain improvements made a working arrangement with the inventor. Later the 
Fundamentally the Monroe is said to be the oldest calculat- Monroe Calculating Machine Company was founded with 
ichine on the market in the United States, although Mr. Monroe as president and general manager, which posi- 
\ g in vears of service. Commercially its life began i« tion he has held ever since 
1912 with the organizztion of the Monroe Calculating Ma When the rst and finished model of the new machine 
ne Company ut the origin il machine was invented in Was le iit was pl iced on exhibition at the New York 
875 and is said to have been the first successful calculator business show and created wide interests. 

ype to be developed in the world t is also stated [he original plant of the company at Orange, .N. J., had 
iny of the machines manufactured in Europe ar three drill presses d one lathe, all valued at about five 
rect offspring of Mr. Baldwin’s original machine hundred dollars. A part of one fleor in the old section of 
year fter forming the Mont Calculating Ma the present factory furnished plenty of room, but progress 
Companv Mr. Baldwin and Mr. Monroe devoted the: was fra d production facilities were expanded until 
he mechanical constructiot f the today t plant stands as one of the largest devoted ex- 

( ed on its cal Ss al clusively to the 1 ufacture of calculating machines. 
1914. During the first thirteen years th n n addition to his interest in the Monroe organization 
s developed so rapidly that 650 men are 1 e1 \ir. Monroe is a director of the Maplewood Bank of Maple- 
iny’s plant at Orange, N. J t vood,. } | le is an enthusiastic golfer and is fond of 
the perfected Monroe has been on the other outdoor sports, belonging to several well-known or- 
developed whi exceeds in volume vanizations of sportsmet He is vice-president and a mem- 
expectations of the founders of the company, which ber of the board of governors of the Baltusrol Golf Club 
ts home organization maintains more tl 150 of Short Hills, N. J.; a member of the Brook County Canoe 
ies in the United States alone, with many distributors Club; a member of the board of governors of the Maple- 
the world. wood Country Club; a member of the Essex County Coun- 
Monroe is an able executive with the tacult f sur trv Club: the Pine Valley Golf Club of Clementon, N. J.; 
go | : men imbued with his spirit the Accomack Club of Cape Charles, Wachapreague, Va.; 
Is sol Lyman Sylvester and Carrie Jane Curtiss and the Hickory Mountain Gun Club of Sanford, N. C. He 
Monroe and was born in South Haven, Mich., January 6 is also a member of the Fraternity Club,, the Lawyers’ Club, 
1883. He spent the first twenty-three years of his life in National Arts Club of New York City and the Arts Club 

equirit ¢ a classical and professional educatiot He 1s a of Washington 

graduate of the John B. Stetson University in Florida, Mr. Monroe was married on August 22, 1908, to Betty 
Kalamazoo College, Michigan, and the law department oft Belle Baughman, daughter of Jerome B. Baughman of 
the University of Michigan \fter graduation he became Youngstown, Ohio. Mr. and Mrs. Monroe are the parents 
TTT ited with the Western Electric Company and from of four children, Jay Randolph, Jr. (deceased); Marjorie, 


1906 to 1910 was with the Chicago and Pittsburgh ofhces Malcolm and Marilyn. 











WINDOW DISPLAY OF EBERHARD FABER PRODUCTS BY THE INGRIM-RUTLEDGE COMPANY OF 
SAN FRANCISCO, CALIF Here we have a variety of goods attractively showr which nevertheless gives the 
effect f concentration The various types of pencils made by this house are cleverly shown also the erasers 
ind ther products The window attracted much attention 
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21, 33, 
68, 
145, 146, 
216, 


Loose Leaf—(Continued from Page 28.) 
P35—11 x 844—K 
P51—1i1 xl6 —K Folds to 11x8% 
ge ay C245—11 x 8%4—K 
C299—11 x 84—K 
C300—11 x 84—K 
Ne ced Gh ine vare «i 11, 12, 13, 16, 17, 18, 19, 20, 
34, 46, 50, 51, 62, 63, 66, 67, 
74, 78, 86, 89, 108, 135, 
147, 126, 192, 197, 198, 207, 
217, 235—All 64x34—D 
ET bese xis RR36—11 x 8%—K 
RR37—11 x17 —K 
Checks, Blank Book— 
Lefax .........339— 6%x 3%—D 
Checks Certified Record. See Bank Records. 


Checks Drawn. See Cash Disbursements. 

Check and Deposit Record. Sce 

Church Membership Records— 
7 W731— 9144x11%—S 

Circle and Sectors. See Engineering Forms. 

City Delivery Receipt Books. Sce Delivery Receipts. 

Claim Records— 


Jank Account Record. 


Amer. Pad and 
Paper ......2680—Loss and Damage 8%xl11—O 
2670—Overcharge Freight 8'%x11—O 
ar C70— 7%x 5 —I 
7 110— 5 x8 —Pat. Punching 
Class Records— 
me ET? C154— 634x 33%4—D 
DED édvaveeus 187— 634x 3%4—D 


266— 63%4x 3344—D 


Clinical Records. See Hospital Forms. 


Collateral Ledger. See Bank Records. 
Collection Register. See Bank Records. 
Collection Sheets— 
Amer. Pad and 
0 Sere 99— 6 x 93 Padded 
2770— 6 x 934—Padded 
i Mare 36—11 x 84—PF2 
Collections— 
BEGMIOP ..ciccccctim5 =x 8 PF4 
47— 5 x8 PF4 
Moore .137— 5 x 8 —Pat. Punch. 
1445— 5 x8 Pat. Punch. 


Column Sheets. See separate table. 
Combined Cash-Journal Systems. 
Comparative Balance Sheets. See Balance Sheets. 
Concrete Costs. See Contractors Records. 


CONTRACTOR'S RECORDS. 


Cash-Journal Forms— 


Ceeee xii ru 171—11 x17 —T 
BOP « «dace C170—11 xl7 —Y 
Concrete Costs— 
Be Pepe ae ee 167— 634x 334—D 
Cost Records and Summaries— 
«hae Ci6@0Q— 7 xll —xX 


See also Cost Records below. 
Daily Time Sheets— 

2 yey C171— 51%4x 8%4—N 

Material Report— 
I-P 


ocnenee asa C166— 6 x 94—N 
Material Tickets— 

ROM’, pews ciahs Ci67——- 7 xll —X 
Stock Records— 

ee Fra 176—-7 xll —X 
Weekly Time Sheet— 

Ban satheonsad Ci68— 7 xll —X 
Corporation Minute Books. See Minute Books. 
Coupon Register— 

SO wc wk eka 1206—16 x13 Z 
Cost Records, Production— 

Oe ee eee 146—- 7 xll —X 

reer ea cs. . . CS— 7 xll —xX 

SS mee ae Ci69— 7 xll —X 

BT Te 167— 634x 334—D (Concrete) 

189— 6344x 334;—D 

Mohler ......... isn—5 x8 PF4 

Moore 115— 5 x 8 —Pat. Punch. 

Ra 7105 8%xll —xX 


Three or four more pages of this index will appear in the October number. 
when complete will furnish a service 


because the index 


worth hundreds 


served carefully, 


larly, will be 


See Cash-Journals. 


»f dollars to those who have it. 


xll. —X 


Requisition 


WOME . dcdcaccss 441— 7 
See also Time Sheets, 
Records. 


Blanks 


and Stock 


County Record Books. See Public Records, also Minute 
and Record Books. 
Credit Information— 
BREED. cc cccee te P8—11 x 84—K 
re 47— 5 x8 —PF4 
Cross Section Books. See Engineer’s Forms. 
Cross Section Paper. See Charting Forms. 
Customer’s Ledger. See Bank Iorms and also Ledger 


Sheet Chart. 
Customer’s Record— 


PE eiorncase W615— 334x 7%—Prong Punch 
Daily Bank Statement. See Bank Account Records 
Daily Bank Statement. See Bank Records. 
Daily Bill and Charge. See Duplicate Bill and Charge. 


Daily Business Statements. See Business Statements 
Daily Cash Balances— 
MG weceek ai C292—11 xll —yY 


Daily Distribution Sheet (Burroughs)— 


Deluxe .BM90—12 xl7 —Y 
BM91— 8 x2314—R 
BM92— 8 x30 —R 
BM93— 8 x30 —R 
Pree .DS60—11 x17 Y 
Nat'l .... .CSI2—12 x17 K 
Stationers MCJ—12 x17 K 
Tatum SA1l1—12 x17 —K 
SA12—12 x18 —K 


SA13— 9 x24 3 holes %” dia 
ai ee 
SA14— 654x227%—O 

SA15— 8%4x22 —O 

See Diaries. 


Daily Memos. 


Daily Sales Register. See Sales Records. 
Daily Time Sheets. See Time Sheets 
Day Book Sheets— 
SER. 8 du downs 181--12 x 914—P 
Day’s Business Record (Elliott Fisher)— 
Deluxe .EF5135—11 x22 —K 
Tatum EFP120—11 xl2 15/32—7” C. C.—2 
holes 34” dia 
EFP121—11 x12 15/32—7" C. C—2 


holes 34” dia. 


EF110—11 x 8! K 
EFIM1—11 x 8! K 
EF112—11 x 8%—K 
EF113—11 x22 —K 


Det 


Debit and Credit Balance Ledger. 


Deed Register. See Public Record Books 
Delinquent Ledger. See Suspense Accounts 
Delivery Receipt Books— 
Cesco .........210— 3%x 7 N 
Deluxe ..-PR— 3%x 5! N 
W R— 5%xll —N 
SS Pr eee C96— 33x 7 U Centered Post 
Book 
C135— 6 x 9 N 
Lefax .224— 634x 3 D 
Nat'l RR1I—11 x 8! K 
ees 54x11 N 
1260— 5 x7 N 
Dentist’s Appointment Sheets— 
Deluxe ..... .P19— 74x 4 | 
ee .P65— 74x 4 I 
Nat’l .RR2ZB— 74x 4Y4—1 
Dentist’s Ledger— 
Adco ... ~.W521— 714x10%—R 
W2119— 454x103¢—Prong Punch 
Cesco ..2o— 714x10OK%K—R 
SSS DL— 714x10%—R 
P1I8— 74x 44—I1 
Heinn 15— 7%x10%—5” C. C.—2 slots 
dia 
734— 733x10%—5” C. C.—2 5/1 
| ae. P52— 7%x 44—I 
P204— 9144x117%—S 
Mohler ....... 26— 5 x8 PF4 
Moore ........1066—5 x8 —Pat. Punch. 
EN nS , ceer RR29— 74x 4%4—I 
701I8SDL— 7%4x1034—R 
ED cds wick te 978— 71%4x103,—R 


It is important that all installments 
which is not available elsewhere, 


Ledger Sheet Cl 


he by 


and if used 1 





aie 





his mdea 


is 
inadl guide, 
. <6) sax74 
< Moore Adk 
12¢ W715 
L-} M« 
a 14 
14 
4 
* 
g 
1-10 
DI 
6-DP 
DFP 
DP 
4 Re 4-4 
DD 
igs] 16DP 
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Complete Index to Columnar Sheets 


part of the complete wndex to loose leaf forms appearmg serially m Office Appliances. In itself . it is @ 
should be clipped and filed with the other instatiments of the loose leaf form index for daily reference. 





4ix10% 5x8 —6x9 14 71%x1l0% — SS 8x10 8ix105 
Adco Moore Moore Nat'l Acco B&P Cesco De Luxs I-P Nal't Sta. Tatum Moore Nat'l 
w1219 6 6-126W 8603J W721 L33059 sDW 3 07-2 7018-2 8-2 10-2 10-126 7028-2 


7028-3 


6-128 W ; 7018-3 des 10-3 10-128 
wade “e 10-4 eeceee 


~o 


12 
12 
12 
12 





x14 axl] ) x 11% —_——_—— ~ 
Tatum Ades Adco B&P Cesco De Luxe I-P McM Nat'l 43&7§ cc. 
With Without W hite Buff P&M Sta. -—Tatum, 
Units Units Wil Bil 
26 936-2 457 W531 W5 | B24 I f sGw 10-2 17-2 N911-2 7048-2 6031 1-2 11-2 932-2 
s W631 Ww I 2 L3406¢ SAGW 1 1 } N91] 7048-3 6131 1-3 11-3 982-3 
6-4 458 wi B2832 L 65 1GW 10-4 17-4 N911-4 7048-4 6231 1-4 11-4 932-4 
9AGW ah hoe oe ~ wae 
6-f 459 Ww B2932 L3606 i8 


We 
- 
> 


6-8 460 LESAGE sca “emas? ccs sieeceeeee ag haa 
oo a ee ee st ere Oe a‘ eodée 

1236-10 461 I 06 oe ee eevee seeee 
I 18 l V911 6481 1-10 11-10 ..... 

I I t l N911-12 7048-123 .... “12 11-123 .ocee 

I 184 l f 1¢ N911-1¢ 7048-16 6531 1-14 11-16 ..... 

EMGOGS «aac = t006 Seems dee Ree ee ones cove 

CARBON -caee  cacb ences deuce ee ; sh aia aaa 

L240¢ R ryt 

L BS ican “Sent Noche. aexaen. oe . csoes 


Adco Adco Ades B&P Ce Lux I-P McM Nat'l P&M Sta. -——Tatum——, 
t 7 7"-2-§" 8&-4-5/16" 


W540 


W640 


08 18 0-8 )-8 s N1114-8 7078-8 6047 3-8 943-8 


$10 30-10 1-10 N1114-10 7078-10 6147 3-10 943-10 








14-6 
14-8 

14-10 
14-12 








° B18 wo4 12 § 0-12 N1114-12 7078-12 6247 3-12 
t-1 B194 614 0-14 14 N1114-14 cone Bene vraneus - 14-14 
DP cee wee ee ween cee e cee eee cee e eee ee BID  nenne  wennee savene . eeevee erseeee e208 st8e seese . “**ee 
6-D B204 L261¢ 16 A16 O-86 cos 14-16 
DI 991 991 (Buff) 
8-1 B214 L.2618 0-18 18 Nl 4-18 : Et Breer: 14-18 
8 B224 L2e 18 0-20 ’ N1 i 78-20 6347 3-20 943-20 14-2 
{ ) ‘ SO07TG-34 cooe a808 . 066660 | Se 
D I { L260¢ ) 1-6D f N1114-6D3 7078 B-6C -» 14-6D3 
8 I 1-4 Af Pree Te eee ee ee ee ee eo re ee ee osebe 
gD 6 AS socsccme:. eeemanee. 6am Sane - 14-8D2 
y] 16DP B244 1.2619 19 0-19D 19 N1114 ) 8 16 3-19C -«» 14-19D3 
I SDP ABO noc eke. eeseosed “hase 14-20Dz 
| {-16DP L2¢ Jae. 4e6e8 ° eceee 
> Record DI 264 $1 8 scce eee «+ 14-37 
rd SP B254 189 0-S f ( coos MD decane eee 
da* B274 } 0-3 sees SERS cass, See 
lix 1 114% x11% - LT 
D 
B& P Cesco Lux: 1-P McM Nat'l Sta Tatur Ad B&P Cesco I-P Nat'l P&M Tatum 
I I W Tt? 2.5? 
I 14) W544 I 071 8LW 2 7068-2 6050 939-2 
/ 31144 
W644 L34071 8ALW ..++ 7068-3 6061 939-3 
44 L35071 9LW 332-4 7068-4 6250 939-4 
SALW 7068-6 6350 939-6 
14 L36071 9BLW 332-6 ...... eee 
I 8 LSIOTE saci és. 0 news, nena cess 
L R niseed cecee menesal  oe0 nl oe 
I 10 #619 1 60-1 N CL BOOTk ccs ese cvvereabines oe 
l 1 5 I Th ssnevne e606 6 ¥enee ece 
i I 14 19 $ 360-1 { 8-14 { eae 
I L SOeSO ncawcceseés § sde'base | ewen kaned. . ~eadela: eee eos ee eee bese 
I i 1 »-24 j N 6 GaSe 27s86 3 ocd “secnc. wecce ee den dee ee 
I f 8 | en rer ere eens 
4 4-4 ra 2.) e+e 
‘ I s LY D> p 4.4 ‘ »4 see 
14DP L272 f D360A N1117 De Cc 17 DG cide seeds coccced b00uee eee ee 
{-18DP 3 i 194 Re N111 I ce 3 D4 ee 
DP GOA N111 DS uccccme  acce SPREE. inc. succe vescccd Sete o° 
{ D SO216-80. cic cwscd- © awee eacus ecosevce shea ee 
Ly! “se #8 8 @ “+e “eee 
11}x 14x12 14x13 14x24 14x30 
( ‘ 1 De Lux , Adco B & P Cesco Cesco 
} | iff Vv 
<MW 12—12¢ C-1} B1359 " oeee 
SAMW 12-128 C-1 1459 oces 
9MW BI C-14 $ ' 1 { i l 4 131559 eoee evee 
iAMW $ ° eeoe 
BMW Bll C-1 TO 12-¢ f 12—6 L.2306 . eee 
R L.2306% ° eee 
C-1 ix odes 
I ] . L2308 P eee 
8° B1659 hows . ceee 
C-16 L.3310 220% cose 
yt I 12 L2312 4.0. ecve 
I B14 70-14 12-14 { 1 L2314 or snep 
Lt I 7 lf 1¢ 1¢ ] 6 L2316 84 ee 
DI 7s +) are eove 
L2320 oe neee 
rial! «th OU 85t 
i 1.23063 .... oose 
Div. 4-4 L23084 ‘ aware 
Dis 14DP N1312-16D 12-16D2 cee “sees eee 
a. 16DP : ESSID ccc cove 
D) OO acccccsoscse :edeuse she © eaaewe" wasede, ocnawk *, apkeall wawaieaede mule une cee L23203 .... esos 
+ Ruled one . 
* Indicates column sheets without description or n es ¢ 
DP Double page forn SP Indicates ngle page fo 
Recapitulation sheets are not included with this tabl See Recapitulation w ch will be printed in alphabetical index. 
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Representatives of office equipment concerns abroad, visiting the United States, are cordially invited to make the offices of thts 
journal their headquarters. The staff at the main office, 417 South Dearborn Street, Chicago, and the staff at the 
branch in charge of C. H. Everly at 1701 Pershing Square Bldg., Pershing Square, 42nd St. & Park Ave., 
New York, will be happy to be of any possible service. While the facilities at New York are not 
so many as at Chicago, there will be found the same desire to serve. United States manu- 
facturers or their representatives, traveling abroad are cordially invited to call 
upon Office Appliances’ London correspondent, Mr. W. Teignmouth Shore, 
director of W.-M. Publicity Service, Ltd., Caxton House, 

Westminster, S. W. 2 Engla nd. Mr. Shore’s knowledge of 
office equipment business and its possibilities in 
Great Britain make his counsel valu- 
able to those desiring to cultivate 
the British Market 


LONDON NOTES AND NEW S 


By W. T. Shore, Caxton House, Westminster S. W. 1, Lond 


London, August 5. ESDCC ill energetic and the resuits are good 
ROM the business point of view, and it is that which sociation very many American houses belong, 
concerns us, we have been going through a very try- sure they will agree that Thomas Dixon has 


ing time, and are not yet in tranquil waters. You will justified the reliance placed on him and has proved himselt 
have read long since of the threatened coal strike and a pushful president. He certainly is a man who gets 1 


of the measures that were taken by our Government to done. His year of office should be fruitful. His 


stave it off. At the moment of writing we are wondering in office appliances is not of recent growth; it 

if it is only a postponement that has been achieved or ished for many years. His main interest is, of cour 
whether permanent peace will come. Nobody knows. But Dictaphone, and he was one of the first in this 

if a miners’ strike does come along it will be accompanied appreciate its value. When he took it in hand some 

by labor troubles more widespread and more serious than years ago but few of these machines were being 

any we have yet been called upon to face. It need scarcely British office managers looked on it with doubting 

be said that all this badly upsets business and makes busi- It was then a “new fangled idea,” crude too in comy 

ness men very chary of entering upon new enterprises or with the present day product Mr. Dixor tells amusing 
of endeavoring to expand those already in existence. By stories of how he then found it almost impossible to i 


the time you read this you will know much more about terest capitalists in this new proposition; but he 


what is going to happen than I dare prophesy, being a and took it up on his own. Gradually the business 
wiseish young fellow! I have just returned from Leeds, began to realize that the Dictaphone was not.a to} 
the famous manufacturing center in Yorkshire, where | way was steadily made; now he is managing dire 
had long talks with some prominent business men. They the Dictaphone Company, which has fine  premis: 
were not in an optimistic frame of mind, indeed quite the Kingsway and big workshops nearby. Also ther 
very opposite. A strong point made by one of them, a branches in Manchester, Liverpool, Birmingham, 
manufacturer, was that we had not yet wakened up to the Glasgow and elsewhere. But Mr. Dixon can se 
fact that we have lost many of our foreign markets and things; for years he has made a study of office org 
are not likely to win them back again. Our cost of pro- tion and office appliances in general. At one tit 
duction is in most things too high to allow us to compete interested in the marketing of the old Armstrong 
successfully with other countries, and also many of these writer, and so on. So he was not a novice when 1921 
are now making for themselves what we used to make for he joined the executive of the Office Appliance: 
them. The remedy? He did not hazard a suggestion; who Association; he brought to the work that good 
will? To sum up, the present business situation here is tion of knowledge and enthusiasm, and was fully re 
still, as it has been for so many months past, “Wait and that there was still much fighting to be done In 1924 
see; and hope.” But hope always deferred makes the busi was unanimously elected to the position he now | 
ness heart grow sick. We want a tonic. Where shall we London exhibition this year was, as I reported, larg 
find one? popular and more profitable than any of its pred 
—o-> It was his suggestion that a charge should be 

To turn to pleasant matters. I have several times re- admission and this resulted in a handsome sum _ being 

ferred to the admirable work being done here by the Office placed to a reserve and emergency fund. Another eg 


Appliance Trades Association. This year they have been feature of the year's work is the preparation of 








~— —= 
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lantern slides illustrating the working of all the appliances 
handled by members of the Association, which will be of 


real value to teachers and lecturers and also of no small 


advertising worth \ busy man, Thomas Dixon; but like 
all truly busy men he always has time to take on “a bit 
mort 


Then there comes along the Office Appliance Handbook, 
jioneered by the late President, W. G. Gledhill, who is 


Director of Education of the Association. It should be- 
come a standard textbook. It has been compiled by Vin- 
cent R. Jackson, who until October last was secretary of 


the Association and who is a member of the well known 
office appliance firm, Kenrick and Jefferson, London. This 
book deals with office efficiency, office systems and office 
appliances in a comprehensive and an unbiased manner; it 
is intended as a handbook of information rather than as a 
highly technical treatise. It should be of great assistance 
from the “educational” point of view; therefore of help 
not only to members of the Association but to all offs 
appliancers, sellers and buyers. Those who want to know 
have no longer excuse for saying, “We don’t know.” This 
work should prove a very efficient missionary for the “con 
version of the heathen.” It does great credit to the Asso- 
ciation and to Mr. Jackson. I do not think that you have 
an exactly similar association on your side, that is to say 
1 body that has to devote much of its energies to propa 


ganda work; indee« 


1 
| 
I 


you do not need it gut this country 
is not yet entirely converted to the profitable value of up 
o-date methods in the office or awake to the fact that to 
be behind the times is to be behind your competitors 
<---> 


Talking with H. Gordon Selfridge the other day I brought 
the question of the American salesman in this country 
and here is what he said: “There’s no room for him. One 
poimnt salaries over on our side and on this are different! 


Then, he finds great difficulty in adapting himself to the 


‘atmosphere’ here, not only the business atmosphere but the 
to him quite strange social atmosphere of the salesmet 
hen, he grows homesick, a sort of sickness that knocks 
the stuffing out of you. On the whole the young American 
is not what I would call a ‘colonizer’;: when he gets out 
side his own country he seldom feels ‘at home.’ ‘T raveli N 
does him a lot of good; helps him to be broader minded, 
more sympathetic with the views of other people, and he 
learns adaptability.” In which there is thought-material 
<--0-—> 


Comptometer Company, Herbert E. Robbins, have 


greatly increased their office space lately in Aldwych House 
added by some 25% to the capacity of their train 
1 for operators. Which shows that calculating 
ire by their rights. At the end this 
Mr. Robbins is going across to you, sailing on tl 
I thar He will be able to tell you the latest <« ce 
e news from this side. 


Krakow Typewriter Man Decorated. 


\ il was presented to Ludwik Aksman, distribut 
Smith typewriters and other office machines, at Kra 
Poland tw awarded to him for his model syste1 

ging t ess and his att tive sh d 
( it made bv the pres t t | 
Sit 7 \j { he W ski 
Alfred Soennecken Honored. 
Al Soenne proprietor of the firm F. Soennecke1 
Bonn, Germany, was recently appointed a doctor 
neering the occasion of the one thousandth ant 
versary festival the high schools of Bonn, by the Fried 
Wilhelm U ersity 


British Stationers Delegates to U. S. A. 


Stationers’ Association of the United Kingdom to Be Rep- 
resented at the Grand Rapids Convention. 

By unanimous vote of the Council of the Stationers’ 
Association of the United Kingdom, of which Percy Bar- 
ringer of John Walker & Co., London, England, is president, 
A. E. Owen-Jones, editor of the British Stationer, has been 
chosen to represent the British Association at the annual 
convention of the National Association of Stationers, Office 
Outfitters and Manufacturers, to be held at Grand Rapids, 
Mich., during the week beginning October 12. 

President Barringer, in proposing the resolution to the 
council, pointed out that this action was in response to the 
appeal made by Ivan Allen, the American association’s 
representative at the British association’s annual dinner, 
for a regular exchange of visits to the respective annual 
meetings of these two organizations. 

Mr. Owen-Jones is a cultured literary gentleman, with a 
reputation as a fine speaker, who will not only reflect honor 
upon his association, but impress those whom he will meet 
and whom he will have the privilege of addressing. His 
position as editor of the British Stationer will enable him 
to discourse in an informative and interesting way rela- 
tive to the aims, purposes and operation of the British 
association; and beyond the good that must result from an 
interchange of views between representatives of this indus- 
try in the two countries, Mr. Owen-Jones’ visit to the 
United States cannot fail to be of infinite service to the 
cause of bringing the two great English speaking nations 
into closer relation and better understanding. 


New Zealand and South Seas Exhibition. 
On November 17, 1925, at Dunedin, New Zealand, the 
New Zealand and South Seas International Exhibition will 
ened. There are seven large exhibit build- 


be officially oj 
ings with a spacious amusement park and large sports 
vround. The total area of the exhibition site is sixty-five 


acres. The buildings alone cover fifteen acres and the 
court housing the motor car exhibition covers three acres. 
The amusement park is twenty-five acres in extent and the 
sports ground about six acres. The festival hall, the dome 
of which is 85 feet high, will seat 2,300 persons. The res- 
taurant and tearooms will accommodate 850 people at one 
time. It is estimated that there will be ten miles of exhibit 
stands. Each of the courts for housing exhibits if used as 
a public hall would accommodate twenty-five thousand 
people. 

Many interesting events will take place during this ex- 
hibition. These will include a pageant of the British Em- 
pire, a famous military band brought from Britain especially 
for the exhibition, boy scouts’ jamboree with contests, 
athletic contests, golf and other outdoor games, amuse- 
ment park novelties, etc. There will be official displays by 
the governments of Great Britain, Canada, Australia, Fiji 
ind New Zealand and commercial and industrial exhibits 
from the leading nations of the world. There will be an 
exhibition choir of five hundred voices together with a per- 
manent orcl 

This is the most ambitious undertaking which has ever 
yeen attempted by way of an exhibition in New Zealand. 
Che exhibition will be conducted by the New Zealand and 
South Seas Exhibition Company, Ltd., 142 Rattray street, 
Dunedin, New Zealand 


The Hess Typewriter Company of Baltimore is reported 
to have been appointed exclusive agent in the Baltimore 
district for the Corona adding machine and the Edison- 
Dick Mimeograph of the A. B. Dick Company. 
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“American Day” at Leipzig Fair. 


semi-annual industrial 


The authorities of the ancient 
fair at Leipzig, Germany, have instituted “American Day,” 
is set apart for especial emphasis upon American 
The fall fair this year began on August 20 and 
September 5, the technical 


American Day will 


which 
products. 
continues to and 
section keeping on until September 9. 
occur September 3, beginning with a by the 
Mayor of the city at the city hall in the morning. The 
United States ambassador will be the guest of honor and 


including 
reception 
will respond to an address of welcome presented by an 


will follow the re- 
features, making an 


English-speaking official. Luncheon 
ception. There will be 
elaborate and interesting program, during which the Amer- 


escorted over to the sample fair in 


many other 
icans present will be 
the city proper, and to the tool and machinery section. 
Then will follow an automobile ride beyond the city, and at 
7:00 p. m. a concert will be given in the Americans’ honor 
by the famous Gewandhaus orchestra, conducted by Furt- 
waengler, who was recently in the United States conduct- 
ing a series of New York Philharmonic orchestra concerts. 
Philharmonic orchestra and 
After the 


He is also leader of the Berlin 
one of the greatest music masters of the day. 
concert supper will be served. 

The question is.asked, When will the American Leipzig 
Fair Association open its proposed national headquarters 
at Leipzig? The answer involves several alternatives. If 
the American exhibition starts on a small scale, space may 
perhaps be reserved in the Underground Fair Palace, for 
which purpose the cafe could be vacated. This would be 
a fine location, but could be used only while the exhibit 
remains small. In two or three ‘years there will be a 
chance to place large quarters at the disposal of American 
visitors, when the paper, graphic arts and office supply sec- 
into their own new 


from the Peterstrasse 


third possibility 


tions 
building A 
the technical 
the exhibits of all 
standing on a lot approximately 260 meters square. Finally, 


move 


would be a location near 


section, where it is planned to centralize 


foreign countries, each national house 


it is suggested that American exhibitors join and buy a 
house in the inner city 

Dr. Raymond Koehler is chairman of the Board of Direc- 
tors of the Leipzig Sample Fair. The American Leipzig 
Fair Association, H. E. Greene, secretary, is at 4901 Wool- 
worth building, New York City, N. Y. 


BOMBAY STAFF 


OF THE REM- 
INGTON TYPE 
WRITER COM 


PANY WITH 
MANAGER C. H. 
PARTRIDGE IN 
THE CENTER.— 
The picture was 
taken on the oc 
ecasion of a fare- 
well party to Mr 
Partridge who had 
been in charge of 
the company’s in- 
terests in Western 


India for the last 
ten years and was 
transferred last 


Season to Calcutta. 
He was presented 
with a watch suit 

ably inscribed. This 
picture of the Bom- 
bay staff includes 
the following: Front 
row on the chairs, 
left to right: T. J 

Vv. lyer, stenog- 
rapher; M. P. Phil- 





Technical Press Men Meet in Paris. 


The First International Congress of Technical and Busi 
ness Press will be held at Paris, France, October 1, 2, 3 
and 4, under the auspices of the French Association the 
Technical Press. The program will! include: 1. Defini 
tion and Statutes of Business Periodical Reviews, covering 


the distinction between a review and any printed matte 


the definition of a business review; distinction between re 
views of associations, manufacturers, house organs, et 

the relation between editorial matter and the advertising 
section; regularity of publication; conditions which guar 


antee the independence of a review. 
Publicatio: vel 


hni ] 


ing editorial program and schedule; service to techni 


2, The Aim of a Business Periodical 


perts, manufacturers, etc ; influence of the business press 
on the politics of the country; political and military aspects 
policy and scope and the function of the business press in 
popularizing technical achievements. 
3. The Development of the Business Press. Its his 
tory and statistical growth. 
4. Legal Phases of Business Paper Publishing 
5. Advertising in Relation to Periodical Reviews 
6. Transport and Distribution of Periodical Revi 
7. Study of Conditions for Establishing Publicity 
Agencies Abroad. 
8. An International Annual Review of the Technical, 
Industrial and Commercial Press. 
9. Constitution of an International Federation the 
Technical and Business Press 
10. Organization and Coordination of Int I 
Documents 
11. Should the Business Press Become Affiliated w 
the Society of International Cooperation of the Leag O 
Nations? 
12. Should the Business Press Encourage the De 
ment of Esperanto, an International Language 
: Modern Printing anc ublishing Methods 
13. Mod Print 1 Publishing Method 
14. Creation of Technical, Industrial, Commer [ 
Economic Libraries in the Different Capitals and the 
Larger Cities. 
In connection with this International Congress the vill 
be an exposition of decorative arts, which will be 
interest to all those who have the good fortune to att 
lips Sale L, 
\ Gan 
man; I’ ) I 
randa, sa I I 
( Alle 
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CENTRAL EUROPEAN 
DEALERS OF THE ROYAL 
TYPEWRITER COMPANY, 
INC ASSEMBLED LAST 
MAY AT THE BERLIN BUS- 
INESS SHOW AT THE CALL 
OF T. T. MALLESON, FOR- 
EIGN SALES DIRECTOR 
OF THE COMPANY Left to 
right: Mr. Muggli, Zurich; Mr. 
Pietscl Cologne; Mr Schiller, 
Linz, Austria; Mr. de Flines, 
Amsterdam Mr. Kricke, Ber- 
lin; Mr. Smith, Amsterdam; Mr. 
J. Foist, Prague; Mr Kartal, 
Bucharest; Mr. Ehrlich, Vienna; 
Mr. Malleson, New York; Mr. 
A. Foist, Prague; M Lauter- 
bach, Vienna The display was 
excellent thanks to the good 
work of Mr. Kricke, who had it 
in chargé 


Malevolent Debtors. 


By F. H. Gottlieb, Berlin, Germany. 
INANCIAL conditions are at present in all European 
countries very bad, especially so in Germany. In what 
manner, however, malevolent debtors are attacked in 

this country is shown by a publication from the pen of 
Mr. Friedrich von Schack, publisher of the “Biiro-Bedarf- 
Rundschau” of Berlin, which reads as follows: 

Fourteen Sharp Points for “Whom It May Concern.” 


By Friedrich v. Schack, Berlin-Charlottenburg. 


l \lways remember, that all your debts are connected 
with the well known circulation of money. If you don’t 


pay, you hurt yourself by weakening the circulation of 
money 

2. Always remember, that you have been trusted by gi 
ing you credit. It is very mean to abuse trust. 

3. It is still more mean, if you are able to pay, but don’t 
do so for frivolous and untrue reasons. Credit sharpers, 
viz., such debtors, who try to put off terms artificially, are, 
compared therewith, angels. 

4. If all debtors who collect their outstanding accounts 
forcibly would remember the motto: “Don’t do to others, 
what you don’t want to be done to yourself,” the circula 
tion of money would be less obstructed. 

5. It is absolutely impertinent to ignore reminders by 
not answering such letters. 

6. It is an impudence to play the insulted, if your busi- 
ness friend requests you after a month of waiting to kindly 
remit his money. 

/. Never lie, but you are an impertinent liar if you put 


an air of being well off, though your debts almost blind 


vi Ir ¢€ es 

8. The man who permanently grumbles about malevo 
lent debtors, is morally an imposter, if he belongs to this 
class self. 

9. You steal if you use your incoming money to live 
beyond your means Theft is punishable, however. It is 


a pity that this kind of thieves can never be caught 
10. It is most improper to withdraw your orders from 


usiness friend who gave you credit, simply because 


ev his mon 

ll. It is arrogant to put your business friend off with 
the cheap phrase that you are “good for the money.” Your 
riend is unable t his debts with such foolish talk 

12. If others don’t pay you there is no reason why you 
should not pay. By such action you are neglecting 
lut e ut st degree 








13. Always remember that much can be done amicably. 
This is true even if you are unable to pay your debts at 
the moment; however, it is necessary to show your good- 
will. 

14. Remember above all, that commercial morals have 
been highly valued by your fathers. Always show that 
you are worthy of your fathers. 


Propose Modernizing Hungarian Pay Rolls. 

Commerce Reports states that a plan is afoot to cen- 
tralize the pay rolls of the Hungarian government, and 
organize a department with mechanical equipment to 
handle the work. This would include addressing and 
adding machines, check writers, etc. The Ministry of 
Finance at Budapest may be addressed. 


Belgian Stenographers Organize. 

The Stenographic Institute of Belgium, founded in 1902, 
has taken the initiative to reunite the leaders of the steno- 
graphic organizations for the purpose of proposing the 
formation of a large federal association, to include all 
societies and stenographic schools of the country for the 
protection of their mutual interests. A preparatory meet- 
ing was held on July 19 at the Stenographic Institute of 
Jelgium, 31 rue d’Anethan, 4 Schaerbeek-Brussels. 


Ribbon and Carbon Man Goes Abroad. 

A. Moncada, assistant export manager of the Crown Rib- 
bon & Carbon Company, Rochester, N. Y., is scheduled 
to leave about September 1 for a three months’ trip abroad, 
during which he will visit Spain, Italy, France, Switzerland 
and other continental markets, calling on the present agents 
of the company and arranging at the same time to extend 
their export operations 

Mr. Moncada is an experienced traveler with a fine sales 
record and is thoroughly familiar with the problems aris- 
ing in export trade. The company has had a broad experi- 
ence in the export field 

Bolivian Distribution Assigned by Woodstock. 

The Woodstock Typewriter Company has arranged for 
the distribution of its product in Bolivia through Cornelius 


I, Gundlach, Oruro, Bolivia. 


E. L. Fabers in Europe. 
E. L. Faber, treasurer of the Eberhard Faber Pencil 
Company, Brooklyn, N. Y., accompanied by Mrs. Faber, 
recently visited Europe 
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From Moscow to Manchuria 


Being the Narrative of a Trip Through Russia on the 
Trans-Siberian Railway—By “European.” 


Y THE time we reached Moscow the party had con- 
solidated to bound for China by the 
Trans-Siberian merchants 
from Hamburg, a Scotch merchant returning to his busi- 
Englishman traveling to China 


four men all 


Railway, two German 
ness in Shanghai and an 
and the States. On 
diately taken in hand by an interpreter and guide of the 
Derutra (the traveling bureau which issues tickets for the 


arrival at Moscow we were imme- 


journey from Moscow on) on which we all possessed bills 
showing that we had paid the passage money. This guide 
immediately impressed us that we were on no account to 
pay any money, that we were only to pay him, as other- 
responsible for the consequences, 
take us to 


would not be 
that 
at 8 roubles or about 16 shillings 


wise he 
etc. The 
the hotel were charged 
a head. One of our 

trip to the station when leaving only cost us 3 roubles a 


result was two motor cars to 


German friends protested and the 
head, and we subsequently heard that we should, with a 
little bargaining, probably have been able to hire the two 
cars for either trip for the total sum of 6 roubles or 1% R 
a head! That extraordinary care in this respect was ad- 
visable was proved by what happened to a German whose 
acquaintance we made subsequently on the train. He had 
been unable to secure a berth in the Russian sleeper (first 
class) and was going round several official Russian rail- 
way bureaus to ascertain whether he could 
berth. Although he spoke fluently he had en- 


gaged a guide recommended by his hotel as he anticipated 


not secure a 


Russian 


difficulty in securing a berth through more or less irregu- 
of these offices the guide said he 
with the 
Our 


lar channels At one 


had better go into the cashier's room alone 
money as the transaction would be slightly subrosa. 
friend waited some time and then began to ask how much 
longer he would have to wait. Imagine his surprise on 
finding that the guide had left the cashier's office through 
another door with the 130 roubles, the fare to Manchuria, 
handed him by our friend, in his pocket. Fortunately he had 
sufficient funds on him to pay the sum a second time, and 
it proved that there was no difficulty whatsoever as an 
extra sleeping car had been put on the train. 

Although we had experienced no difficulty on entering 
Russia with regard to our passports or luggage, our friend 
the Scotchman, who had been across Siberia several times 
during the last ten years, said he would not feel happy 
until he was actually in the train for Manchuria. We had 
all heard such stories of arbitrary action on the part of 
the Russian Government and Russian officials that we 
felt that at any moment we should feel the hand of the 
Tcheka on our shoulder. Beyond the various symptoms 
already described indicating that the country was _ prac- 
tically deprived of all modern implements so common in 
other European countries, nothing could be seen that would 
lead think that the country had recently passed 
through a terrible revolution. It is that nowhere 


were any smiles or jollity observed, but this may be a sub- 


one to 
true 


jective impression. 

(Note: Several radio aerials were observed, a very large 
one on the Kremlin, and others on what were apparently 
private houses. Several shops selling radio instruments 


were seen. There were quite a number of brand new 


Leyiand omnibuses, obviously just imported.) 
Scarcely was a well dressed person seen in the streets 
We subsequently learned that clothing of all 


of Moscow. 


kinds is among the most expensive articles in Russia and 
that an ordinary lounge suit costs as much as 200 roubles 


or nearly £20.00. 


A Day in Moscow. 


That Russia had become a terra incognito was amply 


proved by the paucity of information which was available 


at the ordinary tourist agencies. At Amsterdam they had 


assured me that everything was perfectly in order, that 
there would not be the slightest difficulty, etc., either to 
get into Russia or in traveling when in the country In 


Berlin, however, four traveling bureaus could not furnish 
tickets for a 
Sebesh to Moscow, nor 


could apparently only be obtained from one bank in Ber- 


sleeper from the Russian frontier station 


supply Russian money 


lin. Difficulties were not long delayed; passport troubles 
are comparatively normal and can be avoided by a con 
siderable amount of assiduity in visiting consulates or lega- 
tions. One does, however, expect to find one’s seat or 


berth in a train duly provided for if one has paid for it at 
some duly authorized bureau, and several of us found that 
either they were in a third class instead of a first as paid 
for, or in a first without a sleeper until Moscow. If there 
had not been any room in the sleeper we should 
have had to pass the night on a hard bench with the muz- 
jiks. 


ficulties 


Most of this trouble was due, we heard later, to dif 


between the Russian and Latvian Governments 
on the question of through cars. In any case my 
the Scotchman found himself in a four berth sleeping com- 
partment with three ladies, two of whom immediately fled 
is soon as they discovered their situation, forgetting that 


th his gallant 


safety lay in numbers, leaving my friend w 


company. I do not yet know whether his disappointment 


was genuine or not when I offered the lady (in German 
which he did not understand) my compartment in which 
I was quite alone, nor was the lady’s gratitude in ept 
ing my offer very voluble, though this may have been due 
to her deficient German. She proved to be a rried 
Russian lady of Charkow who had been spending some 
time in France and Germany. That she had the sense 
of luxury was seen when her numerous trunks were 
opened at Sebash, the Russian from their statio: vhere 
it took a young Russian customs official two hours to go 
through them, the discovery of each hat, silk dress or shawl 
giving rise to quasi-careless expostulations on the part of 


the lady and smiling inquiries or replies on the part of the 


official, the scene being closed by each piece being placed 
on the scale and payment of a considerable sum 

At Sebash we had a three hours’ stay and as at | lock 
we had not yet eaten, had our first taste of Russian food, 


an enormous plate of cabbage soup at the bottom of which 


lay a whole pork chop, followed by roast veal and pork 
and potatoes and chopped beetroot, which would have 
satiated a family of four. The result was that during the 
afternoon we were all in a state of coma until 6, when it 
appeared we were all averse to food. We waited until 8 


o'clock and then had a meal a la carte which cost three 


times as much as the copious dinner we had enjoyed 


The journey from Riga to Moscow took us from Sur 


day night at 11:30 to 10 a. m. on Tuesday morning, which is 
practically pre-war time if we deduct the five hours’ stop 
at the two frontier stations (Zilupe-Sebesh). At the vari- 


+ 


ous stops, which were always for 10 or 15 minutes, the 


(Continued on Page 131.) 
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+ WINDOW DISPLAY BY I. MAUDSLEY & SON OF LIVERPOOL, ENGLAND, SHOW- 
S PENCILS AND OTHER PRODUCTS OF THE AMERICAN LEAD PENCIL COMPANY 


STRIKING 
ING VENUS yr 
OF NEW YORK CITY This display caused no little comment and evoked expressions of commen- 
dation from many people. The arrangement was well balanced and artistic, and the lines were of 
nterest to everybodys It was a capital example of an effective window 
Britons Adopt Standards for Rebuilts. 3. English keyboard or type changes when machines are 


[Through the efforts of the Typewriter Traders’ Feder purchased at list prices, except in the case of double shift 
ation of London, England, the wholesale typewriter dealers machines 
take : Gr: r Rone 

of that city recently met and agreed upon the following ade Y Rough ; ; : 
schedule of what should constitute a rebuilt or rough Machines with enameling, plating and keyboards in 


typewriter Chis schedule has been adopted by the Fed poor condittor 


2. Not necessarily in adjusted or running order. 


3. Unbroken and complete in parts (with the exception 
of minor parts to the value of one shilling) 


eration as the official specification: 


(;rade A Rebuilt shall be applied to all machines re 


structed as follows: : ; 
Macl hich ] t 1. cl { 4 Keyboard same as Grade X. 
’ NL AC — — l paisa een strippe cleaned, asseni New cvlinders to be charged for extra with rough ma- 
led and adjusted to function correctly Worn parts re hi 
cnines 
newed, imperfect type replaced, and the whole aligned , , . . . 
. ; In all cases machines to be fitted with pica 10 pitch type 
2. Stove enameled bases, paper tables, top plates, shields, ‘ ' 
unless otherwise specihed 


> 


scale bars and minor black parts. Retransferred but lining 


rot hl; tor ; 

not oviigatory 
' ee i New Kardex Agent for Poland. 
3 All bright parts renickeled Dull plated parts re : 

a ee ee ee Bracia Hohn of Bielsko, Poland, has been appointed ex- 
4 E1 glish standard keyboard. New ke ycards, keyrings clusive Kardex agent r0f Poland and Austria. 


Kardex Distribution Arranged in Bolivia. 
Messrs. Arauco, Prado & Company, La Paz, Bolivia, has 
been appointed distributor of Kardex products in that 
The company is an important factor in the of- 


and base feet New keytops where worn or discolored 
New mackintosh cover and ribbon. 

Grade B Rebuilt shall be applied to all machines recon 
structed as follows 
l Rebuilt in accordance with paragraph No. 1 above country. 


2. Original enamel in good condition touched up and fice equipment trade of that country. 





retransterred if necessary 
3 All prominent bright parts renickeled, and other German Import Restrictions Relaxing. 
bright parts cleaned or buffed. The United States Department of Commerce has been 
4. English standard keyboard New keycards or key advised by Commercial Attache Herring, Berlin, that the 
tops where worn or discolored. Keyrings cleaned, re German import license requirement has been lifted on a 
plated or renewed. New mackintosh cover and ribbon number of commodities, effective August 1. Most of these 
Grade X Rougl are chemicals; steel pen points are also included. 
] Machine will have good transters enameling ind — 


The Japanese Trade Mark Gazette published the regis- 
tration of “Readyrite” as the name for pencils, fountain 
parts to the value of one shilling)—usually in good running pens and pens. [his is application No. 13,065, by Z. 


Kobayashi, December 5, 1923. 


plati: +e and kev board of good appearance 
2. Unbroken and complete (with the exception of minor 
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Snapshots and Sketches 


Frank Waterman Nominated for 
Mayor of New York. 

Frank Waterman, president of the 
L. E. Waterman Company, New York, 
N. Y., has been nominated by the Re- 
publican party for mayor of that city. 
The Republican city ticket stands as 
follows: for mayor, Frank D. Water- 
man of Manhattan; comptroller, James 
E. Finegan of Brooklyn; aldermanic 
president, George U. Harvey of 
Queens. Against this line-up are two 
opposing tickets, one being the Hylan 
city ticket with John F. Hylan of 
Brooklyn, the and 
mayoralty incumbent, 
Walker of Manhattan, 
Tammany city ticket for mayor. 
means that there is a sharp break in 


nominee present 


and James J. 
heading the 
This 


the Democratic organization, all of 


which is an encouraging sign for Mr. 
Waterman and his Republican asso- 
ciates. 

It has been some time since New 
York had a Republican mayor. The 


Mr. 


clever 


nomination of Waterman is a 


strong and move, for he is a 
man who does his duty as he sees it. 
We do not know where the Republi- 
New York City 
select a better 
executive of that 
wealth. Mr. Waterman has character, 
ability, and 
under his administration, should he be 


have 
fitted to 
common- 


cans of could 


gone to man 
be chief 
experience and courage 
elected, New York will be a well gov- 
erned, economically administered city. 

Mr. Waterman was the first choice 
of all the five county leaders from the 
Until 


a short time before his nomination he 


outset of the party conferences. 


was absent in the West so that definite 
had to 
leaders. 


assurances of his acceptance 
with the 


had 


places on 


await a conference 
When 


ceived the 


been re- 
the 
ticket were filled also by unanimous 


these assurances 


remaining 


agreement. It is felt that Mr. Water- 
man heads a strong ticket which has 
an excellent chance of success. The 


fact that one of the leading members 
of the 
nominated for 


has 
New 
York is of interest to every one in this 


office equipment industry 


been mayor of 
trade, and a few facts concerning him 
are appropriate here: 

Mr. Waterman is the nephew of the 
late L. E. 


fountain 


Waterman, inventor of the 
pen. He has with the 
company for thirty-three years. 


been 


There is little of the spectacular in 
Mr. Waterman’s career. What he has 


achieved in the way of business suc- 


cess has been accomplished in spite of 
His 
maker, who lived first near Worcester, 
The family then moved to AI- 


obstacles. father was a wagon 


_ i £ 


torf, Ill., about fifty miles south of 
Chicago. Frank D. Waterman was 
born there, July 20, 1869. 

His uncle, as is the case with many 
inventors, did not have money to de- 
velop his patent and market it. The 
wagon maker supplied a modest fund 
from his earnings for this purpose. He 
died later when Frank was eleven years 
old. 

Frank Waterman attended the public 
schools in Altorf, and worked between 
times in the village candy store. When 
he was fourteen years old, he gave up 








WATERMAN 


FRANK PD 


There are few positions of 
public trust more important 

| than the job of being mayor 
} of America’s metropolis. The 
| entire stationery trade 
be interested in Mr. Water- 
man’s candidacy and will re 

joice to see him elected. He 

is a man of high principle 

and firm character. If elect- 

| ed—as he stands a_ good 
| chance of being—he will car- 
ry out his ideas as far as a 
human being can In other 


words, he will give New York | 
| the best he has. 
— ciidialiein 
school. There was no money for col- 


The boy worked at various 
the 
church, as manager of the Altorf thea- 


lege then. 


times as organ pumper in local 


ter, and as a driver of wagons 
Starts as Salesman. 

Mr. Waterman’s first real work was 
selling the pen his uncle had invented. 
L. E. Waterman had told him to take 
“the West as his field.” The 
young man picked out an office in Chi- 


whole 


cago and started on a campaign that 
resulted in the “taking”’ of all parts of 
the civilized world. 

He developed his business so rapidly 
that in 1892 when L. E. Waterman de- 
cided to turn his factory into a com- 
pany, he called his nephew East to take 
the post of secretary in the organiza- 
tion. The next year Frank D. went 
to the World’s Fair at Chicago, devot 
ing most of his time to demonstrating 


pens 


When he returned East again he de 
voted himself to promotion work. In 
1898 he married Helen L. Huson, of 
Englewood, N. J., later moving to 
Brooklyn, where he lived for eighteen 
Now he Park 
Avenue, Manhattan. He has two sons, 
Waterman, twenty-six 


years. resides at 655 
Huson 
old, manager of the 
business, with offices at Montreal, and 
Frank D. Waterman, Jr., 
old, 


Elisha 
years Canadian 
twenty ne 


vears who entered Prin 
1922. 
Mr. 
tribute 
had to 
life, and 


Most 


Waterman once said “s at 


whatever I may have 


success 
sticking to one thing all 


that has been my business 

big business men are 

banks and 
Outside of being part owner 


Water! il vho 


been accused by Mayor Hylan of 


ed with various cor ration 
interests 


of a Florida hotel, Mr 


has 


being a “mouthpiece of the interests,” 


has no other commercial aft 
His 
torv of Directors.” 


Mr. Waterman 


his transportation 


name is not listed in the 


uses the subway for 


about the cit He 
Mavor Hy in of 


the “‘traction interests” 


was also accused by 


trving to tavor 


in his campaign. Mr. Waterman’s re 
ply was that the only favor he did for 
the traction interests was to drop his 
5-cent fare in the turnstile 

Mr. Waterman has served o1 rious 


Merchants Associa- 


member of the 


committees of the 
tion. He 
Rotary Club of Manhattan, serving as 


its vice-president for two years and as 


has been a 


a director for five years. He is also 
a member of the Export Associatior 
secretary 


serving once as its 


We Greet a Co-Worker. 
ned 


OLKS who have been accusto: 
to writing to Mr. C. E. Daugherty, 


editor of The Pacific Stationer, will 
perhaps be a little nonplussed to dis 
cover that “Mr. Daugherty” is Miss 
Daugherty. She is perhaps the only 
woman editor in this field, Mrs. An 
drew Geyer attending more to the get 
eral details of her publications than to 


the editorial part. 
Miss Daugherty, during her collegi 


ate career, specialized in Englis 
Her parents lived in one of the small 
towns near San Francisco and after 


finishing school spent a short time a 
Not 


she decided to get out into the 


home being content to “stick 
around” 
world and go to work. She, therefor 
took a position as social secretary to a 
wealthy woman in Los Angeles Chis 
job did not particularly appea her 
time she applied for a 


so that after a 


position as instructor ot | I glis 
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of the large private schools of Oak- 
land. The owner of The Pacific Sta- 
tioner and other trade journals hap- 
pened to be a member of the staff of 
this college and when she made appli- 
cation to the board for the position of 
English instructor, he saw in her the 
abilities which he needed in his own 
office. He forthwith offered her a posi- 
tion to take care of the editorial work 
of The Pacific Stationer. This we be- 
lieve is Miss Daugherty’s third year in 
this position. She is a bright, intelli- 
gent young woman and has exception 
ally good business judgment. 

Owing to the fact that she simply 
signs herself C. E. Daugherty, prac- 
tically all of her correspondence comes 
addressed to her as “Mr.” She gets no 
little amusement out of the fact that 
practically every day some one comes 
up to the office of the publication look- 
ing for the editor and expecting to 
find a man to deal with, but instead 
they find a bright and charming young 
lady and have to modify their method 
of approach 

Note.—This recalls an amusing 


experience of our own For several 





MISS DAUGHERTY AND 
COLONEL MITCHELL FACE THE 
CAMERA AT THE CLIFF HOUSE, 
WITH THE FAMOUS SEAL ROCKS 
IN THE BACKGROUND 


years we had carried on a correspond- 


ence with a member of a concern in 
an Eastern city. In one of our letters 
we invited our correspondent to call 
upon us when in Chicago, select a 
cigar from the Mason jar, elevate his 
number sevens in a comfortable posi- 


+ 


tion on the editor's flat top desk, and 


have a good talk. At the close of our 
rrespondent’s letter of reply we were 
bit surprised at a statement somewhat 
as tollows: “No doubt it would be 


comtortable to assume the attitude you 
suggest and I am sure there is no ques 
tion as to the quality of the cigars, but 
unfortunately I am barred from enjoy 


privileges to which you have 





I am a woman! 
However, should the opportunity arise, 
I shall give myself the pleasure of call- 


invited me, because 


ing and exchanging ideas.’ 

For the accompanying picture of 
Miss Daugherty and Mr. Mitchell, we 
are indebted to the latter. He tells us 
that he tried nearly a year to get her 
picture for his gallery of well known 
faces in the trade and then only got it 
by using strategy. He induced Miss 
Daugherty to pose with him in front 
of the camera of a Cliff House pho- 
tographer on the occasion of his recent 
visit to Sanfrancisco. 

Office Appliances can see no reason 
why Miss Daugherty should feel dis- 
inclined to face the camera. We know 
of no one in the editorial end of any 
publication who is better endowed by 
nature to stand in the center of the 
spotlight 


A. L. Tredway. 

For a long time the city of Stockton, 
Calif., has occupied a place in the his- 
tory of the Golden State. Once upon 
a time, many years ago, it was a fron- 
tier town full of miners and gamblers, 
with “hay, feed and provisions” run- 
ning a poor third among the town’s 
leading industries. But the gold fever 
subsided, desperate men went the way 
of those everywhere who live a brief 
span by violence, and Stockton 
emerged as a city having civic con- 
sciousness and the hope of a rich and 
substantial future. Part and parcel of 
the up-to-date and modern city of 
Stockton are Tredway Brothers, com- 
mercial stationers and dealers in office 
furniture and equipment. This firm, 
headed by A. L. Tredway, has been 
prominent in the affairs of its city for 
a number of years. The brothers per- 
ceived the possibilities of the city and 
its environs and joined heartily with 
other men of public spirit in forward 
ing the growth and development of 
the district. 

A. L. Tredway is active in all civic 
matters. His firm belongs to the 
Chamber of Commerce and he is one 
of the workers in that organization 
He has a lively and interesting fam- 
ily, in evidence of which statement is 
the accompanying picture showing him 
upon the beach surrounded by his 
children. 

Like many other men of active habit, 
Mr. Tredway has a hobby—and a most 
interesting one at that. He is a culti- 
vator of roses and rises at five o’clock 
on most mornings and works among 
the flowers In his garden there are 
fifty-eight selected rose bushes repre- 
senting twenty-two distinct varieties. 
He has developed his garden so that 


he has roses blooming throughout the 


year. This is possible in the climate 
of Stockton, by adapting certain hardy 
varieties to the cooler months of the 
year. It is said that Mr. Tredway is 
the only person in California who can 
claim the credit of having blossoms on 
rose bushes out of doors without arti- 
ficial protection during every month. 








A. L. TREDWAY AND HIS CHIL- 
DREN ENJOYING THE CALIFORNIA 
SUNSHINE ON THE BEACH. 


Mr. Tredway is a golfer, a Mason, 
an Elk and a member of the Anteros 
and the Rotary Club. He is a close 
student of sales problems and modern 
business methods and is regarded as 
an authority on these subjects. 


Pioneer Southern Printer. 

William Pfaff of the house of Searcy 
& Pfaff, Ltd., New Orleans, La., has 
been a printer nearly all his life. His 
company was organized in 1889, but 
he was a practical printer long before 
that, having started in the business as 

boy. Through the operation of a 
moderate sized plant he has built up 
a fortune. His father died when Wil- 
liam was a small boy, leaving his 
mother with a large family of small 
children and means inadequate to sup- 
port them all. Part of his childhood 
was therefore spent in an orphan asy- 
lum. His first job was with a printer 
and he has been in the business ever 
since. That he is highly respected by 
he business men of New Orleans is 
attested by the fact that he is presi- 
dent of the Chamber of Commerce 
and has been prominently mentioned 
for mayor of New Orleans, but this 
honor he declined as he does not wish 
to hold a political office. He is con- 
nected with a score or so of charitable 
enterprises and has a wide acquain- 
tance and an amazing faculty for re- 


; 


membering names and faces. 

















% 
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A New Telephone Mouthpiece. 
The Colytt Laboratories, 565 West Washington 
Chicago, makers of the W hisper-It-Mouthpiece, are 
ing out a special type of their product to fit the combina- 


street, 
bring- 


tion receiver and transmitter commonly used in the Euro- 
pean countries and some styles of intercommunicating sets 
used in factories, apartment houses, etc. 

The new mouthpiece has been made to supply the de- 
mand of this European trade for the “Whisper-It-Mouth 





COMBINATION TRANSMITTER AND RE- 
CEIVER WITH WHISPER-IT-MOUTHPIECE 
(EUROPEAN STYLE) 


piece” to fit their systems and the popular “whispering” or 
“low tone” feature of this voice amplifier has been combined 
with a curved glass mouthpiece portion so that it is un- 
necessary to use any special connection between the mouth- 
piece and the telephone 


The glass portion of the mouthpiece Is SO designed as to 





DETAIL 
OF WHISPER-IT- 
"H 


VIEW 


GLASS 


MOUT 


direct sound waves over the reflector cone or the amplifier 


of the mouthpiece, making it unnecessary to speak loudly 
Low tones operate the instrument perfectly. This fact gives 
Che mouthpiece being 


The 


metal portion, and is easily 


a sense of ease in conversation 
made of glass, it can be cleaned and kept sanitary. 
glass is detachable from the 
put on the instrument, merely by removing the old one and 
Che this 


inserting the new. design and other features of 


mouthpiece have been amply protected in foreign countries. 
It will be marketed under the copyrighted name Whisper- 
It-Mouthpiece (European Style) 


“Vulcot” Baskets in “Duco” Finish. 


The National Vulcanized Fiber Company, Wiln 
Del., has introduced an innovation in the finish of it Vul 
cot” waste baskets. The genuine “Duco” finish is 


ployed, identical to the finish used on automobile b 
“Vulcot”’ 


blue, olive green, rose pli 


its lustre and durability. baskets may é 


had 


walnut brown, orange, 


nished in oriental 


French gray, ivory and whit Che 


commercial furniture dealer and stationer are 


to harmonize waste baskets with practically t 
office interior finish Household uses of “Vulcot iskets 
are facilitated, through the wide range of colors 


reminine taste 


to the 


New Underwood Duplicator Has Inking Device 
The Underwood Typewriter Company announces Mods 


No. 5 of the 


attachment as the company’s latest contributio1 


Underwood revolving duplicator 


bettering business methods 
ot he No 
inking 


of appliances for 
5 duplic itor 


attachment Wit 


the mechanical ieatures 


added 


advantages of the 


model the can-and-brush method is eliminated Che 





UNDERWOOD REVOLVING DUPLICATOR MODEL 
der shown in the above illustration holds the 
operator merely pushes the plunger, which for 
through a tube :nto the brush The cvlinder is é 
without removing the brush from the cylind \ 
valve in the tube prevents leakage when the 
not in use. 

A Pocket Budget. 

Che “Hallomax” is the name of a pocket de 
ing track of personal cash, income and expe 
original outfit has been on the market for sor 
the manufacturer now announces that these outfits 
ing of the device and twelve extra refills are to 
in a neatly decorated box for gifts or remembrance I 
one will retail at $1.00. The device is made by t 
max Company, Inc., 2718 Farragut road, Brookly N. ¥ 

“American” Line Extended. 

[The American Business Supplies Compa 

Mass., has added to its filing supplies line. It 


nishes a complete range of oak and mahogany 


cabinets, index and letter travs 











, — Page 41 OFFICE APPLIANCES For September, 1925. 








QUIGLEY NO. 1025 MAGA- 
ZINE STAND 





NEW QUIGLEY 





WARDROBE. 

ACME NO. 6% FOOT-POWER 

BINDER 

~ 
ACME HAND STITCH BINDER 
Two New “Acme” Binders. Some New Quigley Items. 
he Acme Staple Company has recently gotten out two The Quigley Furniture Company of Whitesboro, N. Y., 

teresting models of staple binders—the Acme Hand manufacturers of office desks, etc., announces three new 


ect 1 +} f f « tinder far the ormtine ‘ 5) ral Pty 
Stik ind the No. 6 foot power binder for the printing specialties, the No. 1020 ladies’ writing desk in quartered 


trade. The main features of the 6'% binder are that it 1s oak solid mahogany and walnut, and the 1025 magazine 
equipped for flat and saddle back work; handles six dif stand in the same woods. The third specialty is a new 
ferent lengths of staple in three thicknesses of wire; has a wardrobe, 27x18x78 inches, higher than the usual wardrobe, 
downward pedal stroke and the one adjustment necessary with a lock and key on the door. This is made in combina- 
he different degrees of work. It binds from ' to 2 Inch tion mahogany and combination walnut with a roll-easy 
thickness of all kinds of paper [his machine takes the slide inside for coat hanwere 
place of the old No. 6 binder and is especially adapted to lhe ladies’ writing desk referred to is 36x22x30 inches. It 
the use Of printers ; is equipped with stationery racks and pen and pencil cut 
The Handstitch binder is made of light weight metal and Gut. on the top with two drawers with brass pulls. This 


is especially suitable f se in clothing factories to fasten ' ; 
_— ible for use in clothing factori , desk has been produced to meet the requirements of those 

tickets, labels, et« yn ‘ralls, trousers an ther arti S . ‘ 
7 abels, etc., on overalls, trousers and oth , dealers who have occasional calls for bank equipment, re- 


cl thing it can also be used for faste ning the lids of , e > e 
te ieaclf ception room outfits, etc. The style is more after the man- 
cardboard cartons and lends itself to many other uses re- , . : : 
herbage ogi ner of office equipment than is the rule with most ladies’ 
ng one hand operation. eis 
John G. Macky, well known to the stationery trade of , _ 
; “iy ; ; The magazine stand is 20x12x41 inches. The three lower 
the East, has taken the active management of the Acme 7 2 , 
: , shelves are made eight, ten and twelve inches apart enabling 
Staple Company as general manager. For the last several 


the average business office to take care of their magazines 


months he has been active ly engaged in the promotior and : 3 . 
, } and other trade papers 
sale of Acme products. During the first eight months . e on 
this year the company’s sales have been greatly increased 
ies Additions to Taylor Chair Line. 
“Ava” Circular Eraser. The Taylor ( hair Company, Bedford, Ohio, has tatne. 


[he Viscol Company, 200 First street, Cambridge, Mass., duced new items to its lines. These include waste baskets, 


has produced the typist’s circular “Ava” eraser. costumers and typewriter chairs. 
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A New Roberts Numbering Machine. 


The Roberts No. 96 is the name of a new numbering ma- 
chine recently gotten out by the Roberts Numbering Ma- 
chine Company of Brooklyn, N. Y. This is a versatile, mul- 
tiple action numbering machine, designed to retail at a low 


price. The company began experimenting several years 
ago in an attempt to develop this work and has at last after 
many disappointments achieved success. Dies have been 


made, machines built, costs figured, production planned and 
actual The Model 90 is 
ready for the trade. 


manufacture has been started. 

The model is a dial set multi-action automatic numbering 
machine. 
found on no other numbering device. 


It is said that not a few of its features are to be 
It has fourteen differ- 


ent actions as shown on the outer dial—consecutive, dupli- 


cate, triplicate, etc. The inner dial indicates the number 
of impressions taken for each setting. The machine is 
furnished with either six or seven wheels and comes in 


Roman or Gothic styles of type. It features an eliminator 





THE ROBERTS “NINETY.” 


lever which permits an indefinite number of repeat actions. 
Thus, to repeat fourteen times, the pointer is set at eight, 
six impressions are taken, the eliminator lever is pressed 
and the series completed. 

Changes from one action to another are quickly made by 
pressing down the reset lever and turning the dial pointer 
to the desired action on the dial. 
lever makes it possible to correct an error made during 
printing without resetting the action. Pressure on the lever 
automatically clears the partially completed series so that 


outer This eliminator 


the machine will stamp the entire series correctly before 
advancing to the next number. 

The Model 90 will and L 
type, and will list at $15 each for the six-wheel machine 
and $18 for the seven-wheel machine. The company in- 
cludes this new Model 90 in their “big six” assortment, so 
that dealérs can include this model with their orders for 
Models 37, 47, 49, 50 and 65 in lots of one-half dozen or 
more and secure maximum discount. The usual Roberts 
guarantee applies to the new model as well as to all other 
models in the 


be supplied with Styles F 


line. 


A New Device for Writers and Speakers. 
Mohr, 417 street, 
N. Y., has patented in the United States and Canada a 
device which he terms the Ever-Ready pad or manuscript 
holder. 
a public speaker or of a typist as well as an ever ready 
note book stenographers. The pad itself 
contains a roll of ruled paper fifteen feet long on the lower 


spool. 


Herman M. Congress Schenectady, 


This pad provides a holder for the manuscript of 
for the use of 


The surface exposed is ten and one-half inches long 


and six and one-half inches wide and the pad is one inch 
deep. At either end is a light wooden spool with knobs 


for turning at the left hand side. The writer using this pad 





THE EVER - READY 
PAD OR MANUSCRIPT 
HOLDER WITHOUT 
COVER. 


makes his notes or writes his article upon the pape: 
regular way, winding the sheet upon the upper roll as 
When 
rewound on the lower roll and the whole is placed in the 
book. 


refreshing the 


finds it convenient to do so. finished the paper is 


cover which presents the appearance of a 


had to the 
memory, a small canvass belt connecting the two spools is 


reference is manuscript for 
slightly drawn with the left hand and the manuscript glides 
across the top of the pad. 

In using this device as a note book in taking dictatio: 
this pad can be used to advantage since it is never necessary 
to turn a page and the completed dictation is simply wound 
back upon the roll ready to be transcribed when wanted 
This pad serves as a memo or desk pad because it is 
ready to take live notes, telephone messages, business e1 
gagements, etc. 

The inventor, whose address is given above, is desirous 
of getting in touch with some one having the facilities 
manufacture his invention 


A New Waste Basket. 
The “Cordleyware” is the name of a new line ot iste 
baskets recently gotten out by Cordley & Hayes, 7 Leonard 





street, New York, N. Y. These baskets are made of extra 

heavy fibre molded in one piece. There are three sizes, 

known as No. 1, large size; No. 2 medium and No. 3 small 
THE CORDLEY WARE WASTE BASKET 

est size. This waste basket is waterproof, rust 

seamless and is sold with a five-year guarantes 

For the last twenty years Cordley & Hayes have 
identified with the manufacture of fibre products. The new 
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h waste basket is the first announcement of several new 
s products which are to follow. 
d Under the name of XXth Century Cordley & Hayes 


have been manutacturing water coolers, for which product 
they are noted. They plan to expand further into the fibre 
end of the business and have several other items which can 
be placed in the stationers’ stock. 


The Cordleyware waste basket is admirably suited as a 


receptacle for loose paper cups around water coolers. The 
basket has been given a rustic appearance by a special 
treatment making the basket an attractive addition to home 
or office It may be had also in mahogany or art green 
and a semi-smooth finish is furnished if preferred. The line 
will retail at $1.50 


A New Adding Machine Lamp. 


\laddin Manufacturing Company of Muncie, I[n- 
diana, has perfected a new adding machine lamp made to 
clamp on any adding machine stand or similar equipment. 
It has a 12 inch flexible arm and a swivel shade which 





. 


ALADDIN ADDING MA- 
CHINE LAMP 


enable the operator to throw the light wherever it is wanted 

he retail price of this lamp is only $5.50. In lots of six 
nore the discount to dealers is 50 per cent off. 
Improved Steel Umbrella Stand. 

fhe Standard Specialty Company of New York City, 

N. Y., is manufacturing a new type of steel umbrella stand 





“STANDARD” 
STEEL UMBREL- 
LA STAND. 


which, it is claimed, has a rust-proof finish. It is made in 
tw sizes to accommodate twelve and twenty-four um- 
brellas respectively. Both styles are built compactly, the 








larger one being twenty-eight inches wide, twenty inches 
deep and twenty-six inches long. The drip pan in the base 
is readily removable. 

This umbrella stand is regularly made in maroon and 
green finishes, but special finishes may be had if desired. 
It is strongly made, being electrically welded throughout, 
and is so constructed that umbrellas placed in it cannot be 
damaged. The top is low enough so that the upper ends 
of the umbrella ribs come well above it. Just above the 


| 


drip pan is a special section with round openings. By 
passing the umbrella through a top opening and through 
the corresponding round opening near the base, it is held 
in an upright position, permitting all the water on it to 
flow into the drip pans 

Twelve umbrellas can be cared for in a floor space of 
less than one square foot, while twenty-four are accom- 
modated in less than one and one-half square feet. 

The Standard Specialty Company is at 256 Broadway. 


New Van Dorn Storage Cabinet. 

An open storage cabinet—No. 8130—that will accommo- 
date Sanford map-books is a new item in the Van Dorn 
line of steel office furniture. This cabinet can be equipped 
with plain or roller shelves adjusted at half-inch intervals. 
Rolled plans, books and office supplies can be safely stored 
in this cabinet. Doors can be added easily, converting 
these cabinets into storage cupboards No. 8129. Either of 





VAN DORN OPEN STORAGE CABINET NO. 8130. 


these two items, cabinet or cupboard, can be equipped with 
linoleum top if desired. 

The dimensions are as follows: Outside—32¥% inches 
wide, 411% inches high and 26 inches deep; inside, clear— 
30% inches wide, 3454 inches high, and 25% inches deep. 


Special Size Rubber Twirler Rings. 

The Peerless Key Company, Inc., New York, N. Y., man- 
ufacturers of the Peerless rubber keys for typewriters and 
adding machines, has perfected a special size rubber twirler 
ring to fit the platen knobs of all portable machines. They 
are also making a new size rubber twirler ring to fit the 
Woodstock variable line spacer knob and another new 
ring to fit Burroughs adding machines. 


(Continued on Page 124.) 
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NEW POSTAGE 





Some Suggestions on the New Postal Rates. 





A change in rates of postage is always more or less 
experimenta!. The new rates, which went into effect on 
April 15, caused comparatively little disturbance, however. 
Nevertheless there was some unavoidable misunderstand- 
ing. The new postal rates in brief are as follows: 

First Class —No change in letter postage. The rate is 
still two cents for each ounce or fraction thereof. Govern- 
ment postcards are still one cent, but private mailing cards 
are two cents 

Second Class. 


cents for each two ounces or fraction, up to eight ounces, 


Transient newspapers and magazines, two 


after which fourth class rates apply 

Third Class.—(a) Merchandise and printed matter, one 
and one-half cents for each two ounces or fraction up to 
eight ounces. (b) Books, catalogues, seeds, cuttings, scions 
and plants, one cent for each two ounces up to eight ounces. 
The one and a half cent rate applies to bound books con- 
taining less than twenty-four pages. 

Fourth Class.—Merchandise and printed matter, includ- 
ing books and catalogues weighing more than eight ounces 
No change in zone rates except that a service charge of two 
cents will be made for each parcel unless it is mailed from 
a rural free delivery route, in which case there will be no 
service charge. 

Registry Fees.—Advanced from ten to fifteen cents. 

Special Delivery.—Ten cents for any piece of any class 
up to two pounds in weight. From two pounds to ten 
pounds, fifteen cents. Over ten pounds, twenty cents. 

Special Handling.—Fourth class parcels marked “special 
handling” (handled as first class matter) should bear 
twenty-five cents extra postage. 

There are apparent inequities, of course, because it is 
exceedingly difficult to draw a law which will provide for 
all contingencies. A publisher got out two books, one of 
twenty pages on heavy paper, heavily bound, and the other 
with twenty-eight pages on light stock. The heavy book 
had to be mailed at the one and a half cent rate, whereas 
the light one was mailed for the one cent rate simply be- 
cause one had twenty pages and the other twenty-eight 
Another peculiarity of the new arrangement is that having 
to do with the fourth class or parcel post matter. A 
farmer can mail a package to town, paying merely the zone 
rate, but the business man in town who delivers his parcels 
to the post office must pay a two-cent service charge on 
each package even if he weighs them in his own office and 
places upon them the correct amount of postage. The 
question has arisen among manufacturers of postage guides, 
postal scales, etc., as to whether or not this two-cent serv- 
ice charge should be included in the rate dials or omitted 
therefrom. Following is a quotation from one of the pro- 
visions of the act of February 28, 1925: 

“The classification of articles mailable, as well as the 
weight limit, the rates of postage, zone or zones, and other 
conditions of mailability under this section, if the Post- 
master Genera! shall find on experience that they or any 
of them are such as to prevent the shipment of articles 
desirable or to permanently render the cost of the service 
greater than the receipt of the revenue therefrom, he is 
hereby directed, subject to the consent of the Interstate 
Commerce Commission after investigation, to reform from 
time to time such classifications, weight limits, rates, zone 
or zones, or conditions, or either, in order to promote the 
service to the public or to insure the receipt of revenue 
from such service adequate to pay the cost thereof.” 
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to inge the charts and even if the public knew the new 
rates were to last only a year, our correspondent believes 
it would pay to make the investment and avoid sending out 
ail incorrectly only to have it returned. No matter how 
simple a change is put into effect it will always disturb 
so! and somebody will always oppose it. 
I postal scales used by the government do not use 
s showing the two-cent fee because they have thou 
sands ot automatic scales throughout the United States 


post offices and they do not wish to mix a small percentage 
computation on the charts. Ninety per cent 
of the scales they have are used for the purpose of checking 
the amount of regular postage which their present chart 
shows, and it is for trained men to add on the 
The two charts are for the benefit 


with the new 


very casy 


special two-cent tee 


of the public because their employees may not know all 
about the two-cent service fee or may forget to add it to 
the amount if they are using the old chart. 


A Lively Punch at Price Cutting 


Some Startling Figures About the Evils Worked by This 
Practice. 


Through the courtesy of a friend in the trade, Offce 


Appliances has received a clipping from “Solar Plexus,” a 
journal from those who make Solar receptacles to those 
who sell them 

rom this copy Solar Plexus we reprint the following 


article which in turn was “lifted” from a house publication 
of the Zellerbach 
1 that the 


is well worth reprinting. 


Paper Company of San Francisco. It 


is sai article was taken almost in its entirety It 


Indeed, it is worth being posted 


the bulletin board where it will get the attention of 


on 


every salesman. This way of figuring is not wholly new, 


but we have not seen it carried out quite to the extent of 


the present article 


“A great deal has been said about the cut- 
ting in business and various economists have attempted to 
that it works 


But we have never seen the proposition put up in just the 


evils of price 


prove 
i 


a hardship on buyer and seller alike 


following way, which compares the percentage of price 


ut with additional volume of business necessary to hold 


a certain definite level 


up profits to 


On a 25% mare 


of profit a cut of 5% requires 1834% 


more volume; 8% requires 254% more volume; 10% re- 


c 


volume; 12%% requires 75% more volume; 


112'4% more volume 
In other words, if 


$100 sale, it 


fifteen per cent 
addi- 
the pront of $75 to 


you cut your price 


is necessary to sell $112.50 worth of 


before you can make 


tional business 


entitled vou 


whicl the 


original sale 


ther example to illustrate this table and em- 

is fool-hardy merchandising: 
sales at twenty-five per cent margin. In that 
sales of $100 will vield $25 gross, cost being $75 and 


margin $25 


phasize that price-cutting 
“Assume 


case, 


“If now, we cut prices fifteen per cent, the goods we sold 
for $100 will bring us in only $85. 

“Where the $100 yielded us $25, the $85 will yield us only 
$10. So here must do on the new basis: Sell 
$85 worth to get $10; sell another $85 worth to get $10; sell 
get $5; or a total of $212.50—Be- 
fore we get back to the old basis of gross earnings of $25. 

“But that is not all. When we cut prices fifteen per cent 
and get only $85 for that same physical quantity of goods, 
we have to sell not only $127.50 more in value but one and 
a half quantity of goods; so to cut 
fifteen per cent on prices entails the handling of 250% of 
the first physical quantity of merchandise to return us the 


is what we 


another $42.50 worth to 


times the physical 


same gross money! 
“And yet 


times the expense to 


It will cost us fully two and a half 
handle two and a half times the mer- 
chandise, hence on the basis of cutting our margin fifteen 
per cent we have multiplied our expenses on the same 
physical quantity of merchandise by two and a half! 

“We are short on mathematical formulae, but anybody 
who wants take apart any of the statements in this table 
and build up costs, expenses and compensations as was 
are sure, convince himself that 


expensive business.” 


again 


done on this item, can, we 


ting 1s pretty 


price cut 
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“Nationalism” Prevailing European Spirit. 
E. L. Faber, Treasurer, Eberhard Faber Pencil Company, 
Comments on Conditions in Europe. 
ETURNING from a recent trip through some of the 
more important countries of Europe, I am particu- 
larly impressed with the evidence of a certain spirit 
that does not lend itself to a ready definition, but which 
the term “intensive nationalism” covers as well as any other. 
To any casual observer who has traveled through Europe 
in recent times, it is quite obvious that the Europe of today 
is entirely different from old pre-war Europe. It is amaz- 
ing to note to what great extent the individual spirit of 
nationalism has increased in even the so-called “neutral 
countries.” 

Business in the Scandinavian countries, although giving 
slight evidences of picking up, is nevertheless still at quite a 
low ebb. They are now suffering the post-war depression 
of business through which the countries of South America 
struggled in 1921 generally made itself felt 
throughout the world a few years ago. 


and which 


Denmark, Norway and Sweden—particularly the last of 
the three—served as a general distributing center of Ger- 
man products during the war; consequently enjoyed a thriv- 
ing business and are still today burdened with vast stocks 
of merchandise. I can of course speak authoritatively only 
in our particular line of business, but am told that this is 
more or less the genera! condition in the countries referred 
to. 

To the traveler in Germany, there is an obvious improve- 
ment between conditions today as compared with conditions 
two or three years ago. The currency is now stabilized, and 
the people are at last in a position to calculate with real 
figures. However, beneath the surface one can see that the 
daily struggle for existence among the poorer classes is still 
acute and will not be relieved until a definite and final 
amount of reparation required from Germany is fixed upon. 

Prices on ordinary commodities in Germany are amaz- 
ingly and disproportionately high. None but the extremely 
wealthy can boast of an automobile, and one sees about as 
few as one did in the United States in 1900. 

In order to pay substantial amounts on 
reparation, it is no more than reasonable that Germany 
must be allowed to build up her exports in the coming 
years to the proportions corresponding to her pre-war busi- 
ness. The policy of the former allies in striving to prevent 
this by the maintenance of increased tariff barriers, have 
caused a deadlock which, of course, cannot last indefinitely. 
But in her present straits Germany is faced with rising com- 


the required 


modity prices and dull business. 

Industry in Northern France has developed tremendously. 
Following the war, antiquated factories have been rebuilt 
along new and modern lines, and are now in a position to 
meet world competition in many branches where it has 
never been enjoyed before. In spite of the decline of the 
franc, business seems to be picking up. 

France’s policy of a three-scale tariff has greatly handi- 
capped imports from Germany, eliminating them entirely in 
certain articles of manufacture, Germany at present being 
among the highest tariff classifications. 

Such countries as Denmark, England, etc., enjoy the low- 
est tariff and consequently a marked preference over goods 
imported from the United States which come under the 
classification of the “intermediate tariff.” 

It stands to reason that France wishes to protect her 
newly developed industries, but there is almost a certainty 
that a trade agreement between France and Germany will 
Rumor went so far as 


go into effect within a year or two. 
to lead the people to believe that the tariff would be put 


into effect last January, but international complications pre- 
vented its execution at that time. 

Leading opinions among French industrialists favor a 
trade agreement since it is just as much, if not more to 
French as to German large 


potential customer of French merchandise 


interests, Germany being a 
Although the 


facilitated for 


Conditions in Austria are very deplorable 


currency has been stabilized and business 


that reason, old Austria’s partition into German-Austria, 
Hungary and Czecho-Slovakia has disorganized her com- 
merce. Wholesalers in Austria equipped to serve a market 


of sixty million people are now faced with a market of prac- 


tically six million people only. The overhead of their large 
organizations continues and their sales are small This is 
due to the fact that Hungary and Czecho-Slovakia have put 


up high tariffs on many of their commodities to the exclu- 
The this short-sighted 


policy has been to protect a few “fly by night” manufactur- 


sion of Austrian goods. result of 
ing concerns making articles of poor quality to the almost 
So-called 
“hunger for merchandise” exists without any means of re- 
lief. 
to a very noticeable extent. 


entire exclusion of old well-known brands. 


The general standard of living has therefore declined 


Switzerland’s exports have suffered immensely, well- 


known manufacturers of chocolates being in many instances 
almost out of business, their stocks selling greatly below 


value. Generally, however, Switzerland 


better off than many of the other countries of 


their intrinsic 
seems to be 
Europe. 

“Intensive nationalism” of the countries that comprise 
Europe of 1925 can, to a certain extent, be understood from 
the standpoint of the great upheaval of the world war and 
is a natural reaction. 

The French Government, following the French revolution, 
His- 
tory has shown that the economic pendulum is bound to re- 
act for a limited period of time. The salvation of Europe, 
however, lies in the fact that this period of reaction will not 


For the benefit of the world in 


reverted to an empire in the early nineteenth century. 


be of too long duration. 
general, each country should manufacture and produce those 
articles which economic and climatic conditions enable it to 
produce most economically. This is not the case in Europe 
today. The countries, figuratively speaking, have shut their 
doors against outsiders, raised their flags, surrounded them 
selves with immense tariff barriers and have striven to make 
little unto 
until enlightened opinion spreads the doctrine that nations 


themselves worlds “sufficient themselves,” and 
as well as individuals are social beings dependent upon each 
other’s good qualities, there will be no relief. All we can 
hope is that adjustment in Europe will not progress as 
slowly as some pessimists seem to think. 

Belgian Publishers Use Typewriters During Strike. 


Necessity for Standardization.—Special Correspondence to 
Office Appliances. 





Brussels, Belgium, August 7, 1925 

HE Typesetters’ Union of Belgium has gone on strike 
i tote a serious situation has arisen for Belgian newspaper 
publishers. Faced by loss of readers publishers have com 
bined to get out a daily paper; in some places merely a 
typewritten sheet made by means of typewriter and stencil 
duplicator, bearing stock market reports, racing news, etc 
In Antwerp volunteer workers are producing a 14-page 
paper every day. 

There is a great demand for machines for typing and 
duplicating, and it is believed that in the future there will 
be standardization and unification of machines to a much 
be observed. Complicated 


greater degree than can now 
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machines, it is thought, will be simplified and their opera- 
tion brought within the range of the average operator of a 
typewriter. (The use of duplicators and typewriters dur- 
ing printing trades strikes is known in the United States 
and on occasion has been carried to the point of making 
plates from typewritten copy and printing them in the regu- 
lar way.—Ed.) 
- ~ * 

Quite apart from the larger considerations, the necessity 
for so standardizing machines that a skilled worker can 
utilize all alike, in whatever language or country he may be, 
there is also the question of repairs, perhaps the most press- 
ing one from an American point of view. In pre-war days 
the type machines from the United States were easily the 
best and most in demand. During the war, naturally, that 
demand fell off, because of the difficulties of transport and 
for other obvious reasons. Immediately after the war the 
demand was of course very large, because there were prac- 
tically no machines left in Europe. Many had been dam- 
aged during the Great War or even destroyed during the 
general devastation, but still more machines were worn out. 
There was a rush to replace them, by all that the States 
could supply, and everything appeared normal. The imme- 
diate needs being satisfied, however, people in Europe 
generally are reconsidering the position. Local firms, not 
forced to pay transport, duty and other taxes can afford to 
put a machine on the market at lower rates than the 
American firm. Instead of doing this there is an inclina- 
tion to approximate all prices to those demanded by the 
American manufacturer selling his wares in Europe. 

[NOTE—The writer of this article passing about in the type— 
writer trade got the impression that branches of American 
manufacturers abroad were not as alert in handling repair jobs 
as the native manufacturers. This has not been our under- 
standing of the situation, although there might be isolated in- 


stances of the sort American typewriter manufacturers are 
too alert to fall into such an error generally. 


Briton Writes Book on Office Equipment. 

“Labor Saving Office Appliances” is the name of an 
interesting volume of about 200 pages compiled by Vincent 
E. Jackson from notes of lectures given by members of 
the Office Appliance Trades Association of London, Eng- 
land. The book is published for the association by Mac- 
donald & Evans, written by Thomas Dixon, chairman of 
the Office Appliance Trades Association, presents a modern 
viewpoint and will be read with interest. 

“For many years, probably for many centuries, labor 
has been growing dearer while machinery has been grow- 
ing cheaper. The Pyramids were built by hand by labout 
that cost practically nothing. In the construction of a 
great modern building, machinery does most of the work, 
controlled and directed by intelligent and highly paid 
labour. 

“Formerly the man was cheaper than the machine. To- 
day the machine, doing the work of many men, is cheaper 
than the man. Yet the man has gained. So far from 
being displaced by the machine, he is in greater demand 
than ever, because the machine has made business pos- 
sible on a scale of which a machineless generation never 
dreamed. 

“In every trade and business an enormous variety of 
work, formerly done by hand, is done far more accurately, 
far more speedily and far more cheaply than it could be 
done by hand 

“The typewriter is a familiar example of the change. 
There is no possible comparison in economy and cheap- 
ness between the typewriter and handwriting. Yet the 
typewriter, by making business possible on a scale pre- 
viously undreamed of, has provided more work and better- 
paid work for thousands of writers of letters. Labour- 


saving machinery does not displace workers and increase 
unemployment. It makes more business and increases 
employment because it cheapens production and increases 
demand. 

“And the rules which apply to the factory apply equally 
to the office. It is as wasteful and inefficient to employ an 
office worker on labour that can be performed by ma- 
chinery as it would be to scrap the screw-cutting lathe in 
the factory and set the men to cut screws by hand. In 
the office, as in the factory, the function of the human 
worker should be to think, to organise, to direct, to per- 
form the duties for which intelligence is necessary. 

“The increasing complexity of modern commerce is 
leading scientific business thought to a fuller recognition 
of the office as the brain centre of the organisation. More 
and more business becomes an affair of co-ordinating the 
work of many departments and the office is coming into 
its own as the director and controller of all the rest. 

“For this reason executive positions are growing more 
and more valuable, the efficiency of the office is recog- 
nised as being as important as the efficiency of the factory. 
Increased efficiency in the office means a greater output, 
and a reduction in the “overhead” charges that are so 
great a burden in many businesses, because usually they 
cannot be reduced, as the factory costs can be reduced, in 
seasons when trade is dull. 

“Economies in time and money effected by labour-savy- 
ing machinery in the business office are much greater than 
is commonly supposed. It is not generally realised how 
much office work usually done by hand can be done far 
more efficiently by automatic machines which will perform 
the purely mechanical labour, and leave the human staff 
to its proper function of intelligent direction. Increased 
mass production is an essential demand in modern busi- 
ness, and it can only be met by an increased output from 
the individual worker. In making such an increased output 
possible labour-saving machinery, in the office as well as 
in the factory, must play an ever-increasing part. 

“In the following pages are described some of the princi- 
pal labor-saving devices which are rapidly coming into ex- 
tended use in scientifically equipped offices. No one of 
them, perhaps, would be necessary in every office; no 
single office, perhaps, could profitably use all of them. 
But it is certain that there is no office, whatever type of 
business it controls, that could not find in these pages 
something that would assist materially in improving its 
efficiency, increasing its output of work, and reducing the 
proportion its cost bears to the ‘over-head’ expense as a 
whole.” 

The book is divided into three parts. Part one on 
Bookkeeping, Accounting and Costing Machines, discuss- 
ing adding and calculating machines; bookkeeping ma- 
chines; cheque-protection devices; coin-counting, sorting, 
change-making and paying-out machines; loose-leaf de- 
vices; sorting and statistical machines; time recorders. 

Part two is on business equipment and systems; filing 
and card systems; telephones; office furniture; ticket and 
show card machines;  stencil-cutting machines; tape- 
moistening and sealing machines. 

Part three is on typewriting, stationery and _ business 
correspondence; addressing machines; carbon paper; copy- 
ing machines; dictating machines; duplicators; efficient 
stationery; manifold registers; envelope sealing machines; 
office printing machines; perforating machines; franking 
machines; stamp-affixing machines; stapling machines and 
typewriters. 

The book is indexed and illustrated and substantially 
bound in cloth. 
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NEWS and 
MISCELLANY 





in Every Section of the Field. 


Parker Pen Company to the exclusive production and 


Trade-Marks and Fountain Pen Colors. 

The United States District Court at New York City has 
decided that the Eclipse Pen Company of that city did not 
infringe upon the rights of the Parker Pen Company of 
Janesville, Wisconsin, in making and selling fountain pens 
with red barrels and black ends. It appears that the Parker 
Pen Company had registered this distinctive style of mark- 
ing as its trade-mark in the office of the Commissioner of 
Patents at Washington, D. C., and brought suit against 
the Eclipse Pen Company alleging infringement of trade- 
mark and praying for an injunction. The case came up 
for trial recently before Judge Winslow and the defendant 
brought evidence that the combination of red and black 
had been used by others on fountain pens prior to its use 
by the Parker Pen Company. The court ruled that a trade- 
mark right rests primarily upon priority of use—that the 
adoption of a certain design or style and its use and regis- 
tration do not constitute a trade-mark if others have used 





it prior to its use by the registrant. 
Messrs. & Roe, 


Company, stated that the court in the case of Parker vs 


Dodson attorneys for the Parker Pen 


Finstone, the title of the case above referred to, seemed to 
base his decision upon the fact that red and black pens had 
been used before their adoption by the Parker Pen Com- 
trade-mark could not be issued. 


pany, wherefore a valid 


The Parker people, however, contend that a manufacturer 


is entitled to the exclusive use of any distinctive dress he 
may adopt for his product and cause to become known to 


the purchasing public as indicating his product. Redress 


for intrusion upon such rights would be based upon the 
ground of unfair competition 

On account of the manner in which the pleadings were 
drawn and the issue joined in Parker vs. Finstone, it was 
impossible to present this phase of the case as fully as the 
complainant hoped to present it. The case, we are informed 
by the plaintiff's attorney, will be immediately taken to the 
Court of Appeals for final adjudication. The attorneys for 
the Parker Pen Company hope for a favorable decision from 
the Appellate Court on both of the points at issue, the one 
relating to the trade-mark and the other relative to unfair 
competition. 

In the meantime, several other cases are pending by the 
Parker 


circuits 


Pen Company against various infringers in other 
These cases are being rapidly brought to the trial 
stage and will be vigorously pressed. The company hopes 


to secure a favorable decision establishing the right of the 


sale 
of pens of this distinctive dress 

The entire stationery trade will watch the results of this 
case in the Appellate Court with interest as it brings up 
questions of no little importance to manufacturers through 


out the country. 


Marchant’s New Financing. 

Recently a group of San Francisco financial houses com 
pleted arrangements for the underwriting of a large block 
of stock of the Marchant Calculating Machine Company 
the arrangement having been approved on July 16, 1925, by 
the Corporation Commissioner of the State of California 

The arrangement in no way disturbs present personnel 
er control of the company, and is a part of the general pro 
gram of expansion undertaken many months ago 

Marchant started business in 1913. Three years ago the 
business was completely reorganized under new control 
management, and during this period business has made 
marked headway. 

Production has been materially increased over the las 
still 


Marchant products are today 


two years, and further expansion is now under way 


11 
11 


sold in practically all cour 
tries of the world. 
who are ina 


Phose position to know are expecting g 


things trom Marchant over the coming vears. 


Underwood Typewriter Company Earnings. 
For the six months ended June 30, 1925, the Underw 
[ypewriter Company has reported net profit of 
after expenses and depreciation, but before Federal taxes 


equivalent after allowing for preferred dividends to $3.82 a 


share (par $25) earned on $10,000,000 common stock is 
compares with $1,255,326, or $2.82 a share i1 
months of 1924 

For the quarter ended June 30, 1925, Underwood Type 
writer Company had net profit of $499,460, equal to $1.09 
share on common, comparing with $1,155,842, or $2.73 
share in preceding quarter, and $413,396, or 87 cent 


share in the June quarter of last year 
Burroughs Declares September Dividends. 
Che regular quarterly dividends were declared | 
Adding Machine Cor 


These are $1 


directors of the Burroughs 


he Id 
on the preterred stock, and seventv-five 


the meeting August 12 
cents per share 


the common. Both are payable September 30 to stockhold 


ers ot! record at the close of business September 15 ive. 





| @ 
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A. L. Payne Rejoins S. D. Childs & Company. 
\. L. Payne has rejoined S. D. Childs & Company, 126 


outl Clark street, Chicago, lil., after twelve years in 


another connectior1 He had been manager recently of 


the Commercial Stationery & Loose Leaf Company, 217 


West Madison street August 15 a transaction was con 
summated whereby S D Childs & Company) took over the 


stock and fixtures of the Commercial Stationery & Looss 
Leaf Company [he stocks and fixtures have been com 
bined at the Childs store. 
Mr. Payne had been with S. D. Childs & Company 
rs before he made a new connection. In returning 
to the organization in which he commenced his commer 
cial career he brings a widened viewpoint and matured 
experience. His many friends in the trade, both wholesak 
il, wish Mr. Payne the contentment and happiness 
the return to his old connection must bring 
Bernard Ward, formerly head salesman for the Com 
mercial Stationery & Loose Leaf Company, will be the 
Childs store loose-leaf specialist after September. Recently 


he has been in the stationery department of t 


Severance Joins X-Ray Company. 
rank L. Severance, for twenty-five years in the loose 
leaf field and one of the most widely known men in the 
industry, has become general manager of the Acme X-Ray 
Company, 341 West Chicago avenue, Chicago, makers of 
X-ray and physio-therapeutic apparatus. 
Mr. Severance’s many friends in the office equipment 


industry will regret that he is leaving this field and extend 





FRANK L. SEVERANCE 


ry good wish for his success 1 
le is entering upon a fascinating field where his 
experience as an executive will stand him in good stead 


John T. Gill Operating Own Business. 


l. Gill, who had been active manager of the H. H. 


Company, 115 South Clark street, Chicago, Ill, has 

ed his own business, distributing office supplies 

equipment and office furniture Temporary ofhces 

ive been occupied in Suite 1200, 6 North Michigan enue 

\fter September 1 Mr. Gill expects to occu] 1 new 
Address of Dudley O. Morrison Wanted. 

The Kansas City branch of the Woodstock Typewritet 
Compar will be glad to learn the address of Dudley O 
Morriso1 Mr. Morrison is said to be an office appliance 
salesman. For a short time he operated a gitt shop in 


Young Now Sales Manager John Holland Gold 
Pen Co. 

Henry A. Young, for the past ten years associated with 
The John Holland Gold Pen Company, Cincinnati, O., has 
been appointed manager of sales in charge of the national 
sales organization. He is also directing the John Holland 


HENRY A. YOUNG. 





1 of advertising in national publications and news- 
papers. Mr. Young has just recently completed a trip to 
the territory east of the Mississippi river, and reports im- 
proving business conditions 

His residence is in Ft. Thomas, Ky., one of the beautiful 
suburbs of Cincinnati. 

A Visitor from Chile. 

A. M. Thieme, manager of the Kardex International, Ltd., 
Inc., Chile, of Santiago, Chile, visited the Kardex factories 
in Tonawanda, N. Y., and will return to Chile early this fall. 

Distinguished Guests. 

The September issue of the National Association News 
of the National Association of Stationers, Office Out- 
fitters and Manufacturers will state that invitations have 
been extended to the Office Appliance Association of Paris, 
the Office Appliance Association of Holland, and to the 
Stationers’ Association of the United Kingdom, to send 
delegates to the annual convention of the association to 
be held in Grand Rapids, Mich., October 12-15, 1925. 

The association last mentioned has already been heard 
from 

By unanimous vote of the Council of the Stationers’ 
Association of the United Kingdom, of which Percy Bar- 
ringer of John Walker & Co., London, Eng., is president, 
Mr. A. E. Owen-Jones, editor of the British Stationer, has 
been chosen to represent the British Association at the 
annual convention of the National Association of Station- 
ers, Office Outfitters and Manufacturers of the U. S. A. 


in October 


Excuse Us, Please! 


A Name Misspelled. 
In Office Appliances for August appeared a paragraph 
announcing the transfer of L. T. Trudel from New York 
to St. Louis as branch manager. Mr. Trudel’s name is 


spelled as it appears here and not as it appeared in the pre- 


He was formerly manager of sales for the New York 
branch of The General Fireproofing Company and is now 
sales manager of the St. Louis branch of the same com- 














ae 
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Portable Adding Machine Re-named Corona. 

On August 1 the “Portable” adding machine, which for 
the last year has been sold under that name through the 
agencies of the Corona Typewriter Company, has been re- 
christened the Corona adding machine. This seems appro- 
priate, inasmuch as the machine is made in the Corona fac- 
tory at Groton, New York, and is principally sold by the 
Corona sales organization, whose efforts have met with con- 
siderable success, which has been accentuated as the mem- 
bers of the force gained experience in presenting the advan- 
tages of the machine. 

The high regard in which the Corona company holds this 
little adding machine is evidenced by the fact that they have 
permitted it to be given the name under which the company 
built its reputation and attained a position of eminence in 
the typewriter world. 

H. H. Kasten Stock Liquidated. 

The stock of the H. H. Kasten Company, 115 South Clark 
street, Chicago, IIL, has been liquidated. After the business 
went into bankruptcy in July the merchandise was sold 
under the hammer to Ralph Schoolman, acting for the Roth 
Systems, which specializes in liquidating bankrupt stocks. 
This merchandise has been sold in the Kasten store at very 
low prices. 

In an effort to avoid the bankruptcy proceedings, the 
H. H. Kasten Company endeavored to compromise with the 
creditors. An offer was made to pay off five per cent of 
the merchandise accounts every month, enabling the com- 
pany to carry on through the Christmas trade, which was 
accepted in writing by eighty-five per cent of the creditors, 
both This plan did not carry 
through, United States took 


as to number and volume. 


and accordingly the court 
charge of the business 
Col. Pelouze Directs Lake Geneva Regatta. 

Col. William Nelson Pelouze, president of the Pelouze 
Manufacturing Company, Chicago, IIL, is also commodore 
of the Lake Geneva Yacht club. The annual regatta of the 
Lake Yachting Association held at Lake 
Geneva, Wis., August 17-22. It fell to the colonel to make 
the arrangements for accommodating the visiting yachts- 
men, as wel! as skipping his yacht, “Alta Vista.” The In- 
land Lakes Yachting Association embraces yacht clubs in 
brought 


Inland was 


This year’s regatta 


There were more 


Minnesota and Wisconsin 
over 100 yachts into the fleet, a record. 
than fifty starters in one class, and the sight was inspiring. 

The headquarters of the yachtsmen were at the Lake 
Geneva Country club, and they had the facilities of the 
golf links for entertainment when not tuning up their ships 
or racing. Col. Pelouze gave a reception the evening of 
August 19 at his country home, “Alta Vista.” 

A. J. Buckstaff, Oshkosh, Wis., won Class A, the sixth 
time in twenty Bruce Adams, a Chicago man be- 
longing to the Lake Geneva Yacht club, won Class C, the 
catboats. The 1926 regatta of the Inland Lakes Yachting 
association will be held on Lake Winnebago, Wis., under 
the direction of the Oshkosh Yacht club. 


years. 


H. W. Severance Now with C. B. & F. Co. 
Horace W. Severance, who for some years was connected 
with the loose leaf industry and has of late been associated 
with the E. Y 
loose leaf manufacturing field and on September 1 becomes 
general manager of the Chicago Binder & File Company 
In this new work Mr. Severance will have 


Horder organization, has returned to the 


of Chicago, Ill. 
an opportunity to avail himself of the sum of the experi 
ence which he has gathered during a number of years. 
He has many friends in this industry with whom Office 


Appliances joins in good wishes. 


A. L. Weis and Family Abroad. 
A. L. Weis, founder of The Weis Manufacturing Com- 
pany, Monroe, Mich., with his wife and daughter, is spend- 


ing the summer in Europe. The trip is in the nature of a 


gift to Miss Weis, who recently graduated from Wellesley 
College. 
Six Months’ Report of Corona Typewriter 
Company. 
The Corona Typewriter Company and subsidiaries report 
for the six months ended June 30, 1925, a net income of 
$179,300 after Federal taxes, depreciation and amortization, 


equivalent after preferred dividend requirements to $6.99 a 
share earned on 19,065 shares of no par common sto 
New York Tribune, August 4, 1925. 


A New Card Ledger Desk. 

The Art Metal Construction Company has recently per 
fected a new savings card ledger desk for savings banks. 
It is designed to work equally well whether the 
posted by hand, by Burroughs adding machines or by 
new savings posting machine of the National Cash Register 
con 


Company. The desks are of steel and of double wall 


struction throughout and the cards are covered by an easy 
operating steel curtain made of interlocking steel slats 
arranged with drain holes to carry off water. 

Office Appliances expects to present some illustrations 


of this desk in a later issue. 
P. F. Baker Leaves Office Equipment Field. 
There are few men in the office appliance business in 
Baker, for fif 


graph 


Canada who are better known than P. J. F. 
teen years Canadian manager for The American Multi 
Sales Company. His friends will learn with regret that he 
is leaving this field, being now president and general man- 
ager of the Modern Home Equipment, Limited, 534 Yonge 


street, Toronto—5, Canada. He has taken over the Paragon 
dishwasher, which is applicable to any home. This machine 


is in a fine cabinet, which is placed in the kitcher 

















used dishes are placed in it, a tap is turned, and in three 

minutes they are washed, dried, sterilized and stored Che 
Pp. J. F. BAKER. 

table for the next meal is set from the dishes in the cabinet. 


The machine was invented by a Toronto banker and has 


been manufactured by the Paragon Products Compan) 
the last three years. 
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LAWIN’ AL FRESCO.—Scene During the Scopes Trial at 
Dayton, Tenn., when Leading Legal Luminaries gathered for 
the Hearing of the Famed Evolution Case It was So Hot in 
Dayton that one Group Moved Out of Doors. The Picture 
shows Attorney Hays, Dudley Field Malone and Dr. John 
Neal, Leaders of the Scopes Defense Counsel Also a Rem- 
ington Portable, to assist in Recording the Strategy 








Baker’s Address Very Much Wanted. 
F. H. Tuxbury of the Typewriter, Safe & Fixture Com- 
pany, 108 North Poinsettia street, West Palm Beach, Fila., 


desires to know the whereabouts of C. E. Baker, formerly 


from Philadelphia Baker is described as being about 
forty-five years old, five feet seven and a half inches tall 
and weighing about one hundred sixty pounds. He 1s a 
little bald and gray and has lost the sight of one eye. He 


drives a Ford touring car with balloon tires and a wheel 


with lock. The rear end of the car was slightly damaged. 


He came to West Palm Beach last June, first represent- 
ing J. G. Hendley of 128 South Miami street, Miami, Fla., 
who is distributor for the Sundstrand adding machine. 


He worked with Halsey & Griffith for a time as outside 


man on the adding machine proposition. Later he worked 
direct from the Miami office. He gradually began to sell 
some goods for Mr. Tuxbury’s house and worked from 
West Palm Beach some weeks, visiting various points. 


He left on August 9 stating an intention to go to various 


places within this territory. 


In case anvone knows the address of this man, word 
may be sent to the Typewriter, Safe & Fixture Company 


West Palm Beach, Fla. 
Another Address Wanted. 


Another man whose address is wanted is Irving D. 
Baxter, who arrived at Binghamton, N. Y., some time last 
February with his wife and two children. He engaged a 
suite of three rooms at the new Crandall hotel and ad- 
vertised in the Binghamton Press as a typewriter and 
adding machine mechanic. He called on A. H. Pike of 


:) 


2 Court street, Binghamton, dealer in typewriters and 


office machines and desired to buy and trade typewriter 


ribbons. He told Mr. Pike that he came from Newark, 
where he worked for the American Writing Machine Com 
pany. He told others that he came to Binghamton from 
Chica 





The Guest Book. 

R. H. SPRAGUE of the Weis Manufacturing Company, 
Monroe, Mich., was a visitor the early part of last month. 

CHARLES H. HYATT, San Francisco representative of 
the Defiance Sales Corporation and the American Clip 
Company, inscribed his name in the Guest book on August 
3. He came east to visit the factories he represents, and 
called on the trade on his return from St. Joseph, Mo., west 
to the Coast 

FRANK B. FINCH, Kansas City, Mo., representative of 
the A. H.. Irvin Company, Inc., spent a short time in our 
office on August 3. He called on the trade in the interests 
of his house 

E. P. GOLD, representing the Schell Leather Goods 
Company, Imperial Methods Company, and the Premier 
Products Corporation in San Francisco, visited the office 
of this journal on August 5. He was in Chicago visiting 
the Imperial Methods Company’s plant, and met Mr. Schell, 
who made a special trip from Cincinnati. He worked 
west from Des Moines on his return. 

W. M. STONE of the educational department of The 
lrodd Company, Rochester, N. Y., made a short visit to 
this office on August 10. He was here on a special mission 
in connection with his department. 

J. HOWARD TINKHAM, Pacific Desk Company, Los 
\ngeles, Calif., was a visitor on Aug. 11. He came east to 
visit the facteries of the Steel Equipment Corporation, 
Automatic File & Index Company, Leopold Desk Company 
and Commercial Furniture Company, whom his house rep- 
resents on the Pacific Coast. 

W. J. MOULTON, Hillsdale, N. J., representing J. F. 
Ryan & Company, and the Jaclin Stationery Company, 
was a recent visitor. He covers the entire United States, 
save the southeastern section. 

C. B. VALLEAU, Globe Office Furniture Company, 
Minneapolis, Minn., inscribed his name in the Guest Book 
on August 15. He called with his brother, Fred D. Valleau, 
sales manager of the Commercial Furniture Company, 
Chicago 

E. W. O'REILLY, Finan & O'Reilly Company, Fort 
Wayne, Ind., was a recent visitor. He was accompanied 
by Mrs. O'Reilly. Mr. O'Reilly was on his first vacation 
since the organization of his firm several years ago. 

B. B. FUCHS, Atlanta, Ga., spent a short time in our 
office on August 18. Mr. Fuchs represents the Union 
Envelope Company of Richmond, Va., in the South. 

J. WILLARD HALL, sales manager of the Moore Pen 
Company, Boston, Mass., was a recent visitor at the office 
of this journal Mr. Hall was on his way west to the 
Coast, intending to cover many of the principal cities of the 
United States before his return, 

ARTHUR PENTECOST, New York, N, Y., was a visi- 
tor on August 27. Mr. Pentecost was here on a special 
mission. He is a mechanical engineer and an inventor, and 
is posted on the details of typewriter and adding machine 
construction. 

PETE APGAR called on August 15 just before leaving 
for his new duties as southern representative of the Com- 
mercial Furniture Company of Chicago. 

New York Office. 

W. M. GOTTLEIB, of the house of L. F. Grammes, 
Allentown, Penn., called on July 27. 

GERALD B. LLOYD, of Morland & Impey, Ltd., Bir- 
mingham, England, called on August 3 with CHARLES 
E. HOWIE, of Sydney, Australia. 

M. EMANUEL, of Berlin, Germany, paid a visit to this 


office on August 15. 
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BALTIMORE OFFICE 
CAMERA 
Machine 


APPLIANCE MANAGERS FACE THE 
Left to right standing: D. H. Barron, Dalton Adding 
Company; W. R. Tabler, Kardex—-Rand Company; R 


©. Averyt, Line-a~Time Manufacturing Company; W. P. Wit 
telsberger, Ellis Adding Typewriter Company; Edgar Noll, 
Sundstrand Adding Machine Company; H. K. Rosenberger. 
Remington Typewriter Company Sitting: William D. Sowle, 


George J Bledsoe, 
Ryan, Autographic 


Dalton Adding Machine 


Todd Company; 
N Register Company 


Company; W 


A Prize for the Best Merchandise Exhibit 


(National Association News, September.) 


Irving P. Favor, sole representative for the United 
States, Canada, Mexico, Central America, Cuba, Hayti 
and Santo Domingo of the Koh-I-Noor Pencil factory of 


located in Budweis, 


Or. 


Czecho-Slovakia, 


Hardmuth, Republic of 


has offered a very beautiful silver cup 


as a prize to be awarded to the manufacturer making the 
best the 


Exposition to be 


“Better Business Homes” 
conducted in the Klingman Exhibition 
Mich., October 12-15, the 


auspices of the National Association, and during the period 


merchandise exhibit in 


Building, Grand Rapids, under 
of that association’s annual convention, 

The awarding of this prize will be determined by ballot, 
a single copy of which will be furnished to each person 
registering at the convention in the coupon book which will 
that ballots 


deposited in a box provided for the purpose at the exhibi- 


be delivered to him at time. These will be 


tion hall, and will be counted at the end of the convention 


by a committee to be appointed by Pres. Charles L. 
Mitchell 

Those voting are requested to keep in mind two points— 
that the prize is being given first for the most artistic 





FAMILY GROUP OF THE SUNDSTRAND 


ADDING 
COMPANY'S 


MACHINE 
RECENT 








WINDOW DISPLAY OF CONKLIN PENS B 
COMPANY, 8: 


SCHWA 


Y THE 
\ 


BACHER-FRY STATIONERY N FRANCISCO 
CALIF.—This is One of Eleven Complete Conklin Display t 
One Time in the City An Item Regarding Tom Em: 


Activities in San Francisco Appears on Page 216 of this 


display and at the same time for the display whicl 


shows the manufacturer's merchandise to the best 


vantage 


George Peabody Passes Away. 


suffered loss in the 


The 
Peabody, for many years with the 


Mass. Mr 


seventeen months 


trade has death of Geor 


Boston Index Card ( 
suffered a 
On June 3 


 the-< 


ror nine 


pany of Boston, Peabody 


stroke about ago 
which he died 


New York 


company 


fered another stroke, from 


vives him. They had resided in 


Mr. 


was a well-known 


Peabody traveled for the many 


figure in the trade. He occasional 


tended national conventions. He was a brother ot 


Walter B. Peabody, one of the founders of the B 
Index Card Company. 

Mr. Peabody was a man of genial personality, a 
observer and one who could always talk entert 
He has been missed during his long illness and O 


Appliances joins other friends in sympathy to Mr 
body and in sorrow over the passing of one whor 
always a pleasure to greet. 


Thought creates Work is merely the more-or-les 
chanical assembly of the parts The Coach (published 
eratively by the Boorum & Pease Company, Eberhard |! 
(. Howard Hunt Pen Company and Sanford Manufact 


Company) 








COMPANY 
ANNUAL 


PHOTOGRAPHED 
OUTING 


ON THE OCCASION OF THE 
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Conventions--Outings--Meetings--Dinners 





SALES ORGANIZATION AND HOME OFFICE EXECUTIVES OF THE NATIONAL 
AT HOLYOKE, MASS., AUGUST 21. 


FACTORY CONFERENCE HELD 


National Blank Book Staff Meets at Factory. 

The National Blank Book Company held its annual sales 
conference at the factory, Holyoke, Mass., August 17-21. 
It was one of the most successful and most constructive 
conferences ever held by the company. A strenuous week's 
sessions brought comparable results. The mettle of the 
organization is shown by the fact that the National plant 
was one of the few—if not perhaps the only large concern 
in Holyoke—which was so fortunate as to operate the fac 


tory practically full-trme all year 


| B. Towne, treasurer of the company, in his closing 
remarks at the tinal session of the conference, was very 
optimistic over the future outlook of industry as a whok 


He said that the outlook was bright for increased business 
all along the lin \ steady increase has been observed, 
t a mushroom boom, and indications point to a strong, 

steady, upward trend 
he members of the sales organization, led by = 
New England representative, made a contributior 


goodly sum, too—to help the good work of the kiddies’ 


il Kinda Kamp. It was a fitting termination of the con 
ference, to show the appreciation of the salesmen for the 
the company, and Holyoke as a whole, had entertained 
them during the week's stay 
The social entertainment for the week, extended to the 
nen and their wives, was in charge of President E. S 
lowne [his embraced a dinner and dancing Wednesday 
evening, August 19, at the Hotel Nonatuck root garde 
‘ , 


ner, entertainment and dancing, Mount Tom Golf Club 
Thursday evening During the afternoons the women 


guests, with Mrs. | S. Towne as hostess, were entertained 


vith short automobile drives around the many beautiful 
points of interest in the Connecticut Valley and the Berk 
S re IIs 
he tollowing members of the executive and sales de 

ents were present at the conference of the National 
Blank Book Company E. S. Towne, president; J. M 
Towne, vice president; F. B. Towne, treasurer. Salesmet 

Branch Managers—F. W. Baxter, far West; H. J 
Ferry and A. E. Farr, New England: G. E. Harschied and 
l. S. Bovd, Philadelphia; John Selden, Southern; J. R 
Marshall, O. C. Drescher, J. Nicklaus, Geo. Nicklaus, Chas 


Krickel, Jr.. H. E. McNeil, J. H. O’Grady and Tom Han- 
son, New York: F. L. Coggin. A. W. Baxter. O. D. Field 


Schumacher and R. A. Nottman, Chicago; E 





E. Cornwall, Assistant Sales Manager; F. R. House, Ma- 
chine Bookkeeping Manager; J. M. Campbell, Special 
Sales Promotion; R. P. Towne, Production; D. C. Heg- 


arty, Advertising Manager 


Stationers’ Golf Association of New York. 


The membership roll of this association is increasing. 
Recent additions to the roster include J. Kemp of the 
Clark Loose Leaf Company; E. Arnson, American Spe- 
cialties Supply Company; E. Mead, Wilson-Jones Loose 
Leaf Company; John Gilmore; H. Krimsdorf, Guide Sys- 
tem Supply Company; P. L. Forsman, C. E. Weyand & 

H. Forsman Company; Albert B. Abrams, The Modern 
Stationer; R. Aberli, P. Mori & Son; Alexander Kueller, 
Brookmire Economic Service, and J. F. Newman. 

On Wednesday, July 15, a tournament was held at the 
Hackensack Country Club near Hackensack, N. J. Forty- 
one members and fourteen guests participated in the ‘tour- 
nament. 

The midsummer tournament was held at the Englewood 
Country (¢ Englewood, N. J., on Tuesday, August 11. 
The invitation to the club was tendered by H. L. Carman, 
chairmat he Hosts’ Committee, other members of Which 
are W. G. Whittemore, E. S. Lyon, H. O. Tompkins and 


Arthur Gilbert 


1..3 
ul 


The September tournament will take place at the Pelham 
Country Club on Tuesday, September 15. 


Pittsburgh Office Appliance Managers’ Association. 
This association, at a regular meeting held on Friday, 
July 17, at the Chamber of Commerce, elected to member- 
ship James F. Bunting. Guests of the association included 
W. J. Keist, state representative of Front Rank furnaces, 
and H. A. Kenan of the Potter Title & Trust Company. 


The Reciprocators’ Club. 
lhe Reciprocators’ Club of Des Moines, lowa, recently 
elected two new members—W. A. Friede of the Reming- 
ton Cash Register Company, and Paul S. Jones of the 
Royal Typewriter Company. 
Che club has arranged a fine program beginning on Sep- 
tember 12, when Professor Sonnichsen will deliver the first 


“Business Psychology.” 


one oft tet ectures of 


BLANK BOOK COMPANY ATTENDING 
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CONVENTION 
OF SOUTHERN 
AND WES T- 
ERN BRANCH 
MANAGERS OF 
THE AMERI- 
CAN WRITING 
MACHINE 
COMPANY 
HELD IN CHI- 
CAGO LAST 
JUNE. — (1) E. 
Newton, New 
York; F. 
Burney, 
land; J. F. Gib- 
bons, 
leans. (2) W. D. 
Fricks, Atlanta; 


Conference National Association 
Office Managers. 

Office Appliances is in receipt of the published proceed- 
ings of the sixth annual conference of the National Asso- 
ciation of Office Managers held at Akron, O., June 11, 12 
and 13, 1925. This is a handsomely printed book contain- 
ing one hundred thirteen pages, giving in full the proceed- 
ings of the conference, addresses of members, papers read, 
etc., etc. The following important papers were presented: 
Office Management as a Profession by William H. Leffing- 
well, president, The Leffingwell-Ream Company, New 
York; C. B. Raymond, vice chairman of the board, B. F. 
Goodrich Rubber Company; Dr. C. W. Geer, vice president 
of the B. F. Goodrich Rubber Company, spoke on educa- 
tional topics, on the value in training and being able to 


Sixth Annual 


advance. 
Conserving Human Effort. 

The principal address of the Friday morning session was 
made by B. M. Robinson, assistant treasurer of the Fire- 
stone Tire & Rubber Company. He spoke on the impor- 
tance of eliminating waste in human effort and the control 
of production of the essential basic raw materials. 

The subject of the address of Paul H. Wilson, assistant 
auditor of the Graton & Knight Manufacturing Company 
of Worcester, Mass., was Wage Incentives for Office 
Workers. 

T. G. Woolford, secretary-treasurer of the Retail Credit 
Company, Atlanta, Ga., spoke on Developing Assistants and 
Ourselves. 

A number of round table conferences were held on differ- 
Meeting the Personnel Emergency; 
and Possibilities; Reducing 
were in 


ent topics, such as 


Work Reports—Limitations 
Waste, etc. 
charge of these discussions. 

Other addresses delivered included Training Office Em- 


Various members of prominence 






Gregory Kar 
sas City R. R 
Smith, St 
Louis r. Oo 
Waedekin Mil 
waukee; M L 
Rudin, Cincir 

nati; S W 
Franklir Ir 

diana 


manager of the service and 


Pennicke, 


ployees by H. C. 
planning department of the American Central Life Insur 


ance Company, Indianapolis, Ind. This paper was very 
freely discussed. 
Value of Employee’s Clubs. 
At the round table conference the subject, Are Employees 


discussed under the chair: 


Lincoln National Life Insur 


While, 
Rowland of the 


Clubs Worth 
ship of F. L. 
ance Company, of Fort Wayne, Ind. 


was 


Another conference 
was on Office Communicating Systems, under the chair 
manship of W. H. Minton, office manager, The American 
Rolling Mill Company, Middletown, O. 

Later Friday afternoon there was a business sess 
a banquet in the evening. An address was pr 


D., vice president of the R 


lowed by 
sented by Lee Galloway, Ph 
ald Press Company, New York. His subject was Business 


Perspective. Thomas V. Hendricks, president of the Clev« 


land Advertising Club, spoke on the subject of Det 
Road Under Construction. 

The first address of Saturday morning session w n 
the subject, Relation of Education to Business and Ind 
by Dr. Fred E. Ayer, dean of Akron University, Akron, O 

Handling Office Callers. 

Efficiency in Handling the Office Caller was presented 
by Orin C. Lloyd of the La Salle Extension Universit 
Chicago 

To Budget, was the title of an interesting paper by H. A 
Fountain, treasurer of the Ohio Public Service Com, 


The membership list of the association discloses s 
two members. A list of guests of the association wa Iso 
given. 

Those who may be interested in securing copies of these 
Rowland, se 


Life Insur 


proceedings may do so by addressing F. L 
retary, N. A. O. M., Lincoln National 


Company, Fort Wayne, Ind. 
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New York Office Appliance Managers’ Association. 


During the summer months this association meets every 
other week instead of every week, which is the regular 
arrangement for the other seasons. The meetings are held 
during luncheon Mondays at the Uptown Club. Subjects 
selected by the Board of Control, consisting of President 
Stith, Vice President Ferris, Secretary-Treasurer Reed and 
Messrs. Snyder and Sanders, include the following: “Is a 
Salesman’s Desk and Office Equipment a Value or a Handi- 
cap?” “Direct Mail Advertising and Its Value,” “Best 
Method to Help Salesmen Make More Sales,” “Are We 
Rendering Too Much Free Service—Demonstration, Sales, 
Installation and Mechanical?” “Best Methods of Getting 
Salesmen in Sympathy with Business Fundamentals,” 
“How to Get Salesmen to Open Up New Accounts and 
Sell New Users,” “How to Sell Salesmen on Reduced Ter- 
ritories,” “Sales Reports and Their Value—Daily, Weekly 
and Monthly,” “Morale of Office Specialty Salesmen— 
Why It Is Important to Keep It on a High Plane,” “How 
to Develop and Hold Good Salesmen,” “How Can Sales- 
men Best Help to Make Collections?” 

On July 6 C. H. Reed, secretary-treasurer of the asso- 
ciation, and manager of the New York office of the Ad- 
dressograph Company, presented the subject—“Direct Mail 
Advertising Linked with Sales Promotion.” 


West Company Employees Hold Annual Picnic. 


The yearly picnic of the H. H. West Company was held 
Perkins, 


urer of the company being the host to the employees, their 


on Saturday, August l, J. J. president and treas- 


families and sweethearts at his beautiful home on the Upper 


Milwaukee river. The sporting events of the day opened 


with a ball game between the teams of the retail store and 


the warehouse. Last year the retail store men won the 


game, but this year the warehouse team turned the tables 
They lost, however, in the tug of war. Following the ball 


game came a program of some thirty events which were 


much enjoyed by the participants and the non-participants. 
Prizes were awarded to the winners. 

An outdoor fireplace was fixed on the lawn and sausages 
were cooked and served on the spot. After the intermission 
for eating, Mr. Perkins awarded cash prizes to the eight 


winning salesmen of the previous month’s sales contest. 
These cash prizes were in gold. 

The 
and dancing. rf 
Horr, both of the 


evening's entertainment was devoted to swimming 


town guests included Karl B. Castle 


Sam’l C 


Out « 
and Cort Tatum 


Cincinnati 


Company, 


Elliott-Fisher Western Executives Meet. 


Brief mention of a convention of ‘the western executives 
of the Elliott-Fisher Company in July was made in the last 
issue. Additional particulars are now available. 

The conference was held at the Edgewater Beach hotel 
and extended over the greater part of a week. The fol- 
lowing were present: 

R. B. Buswell, western district manager, Chicago; Frank 
L. Lloyd, manager of the supply department, and S. E. 
Randolph, manager of the service department, Harrisburg, 
Pennsylvania; Al. Jensen, manager of the company’s edu- 
cational division; W. F. Simonson, assistant to Mr. Jensen; 
M. A. Seely, sales manager of the company; S. A. Gar- 
wood, superintendent of the Neidich Process Company, 
Burlington, New Jersey, and the following loca! Elliott- 
Fisher managers: C. F. Snow, Chicago, and R. Frederick, 
assistant local manager, Chicago; R, C. Osborn, Des 
Moines; B. Eastman, Duluth; C. J. Walker, Indianapolis; 
F. M. Anglim, Kansas City, Mo.; W. A. Hazelton, Minne- 
apolis; E. F. Mumm, Milwaukee; E. A. Bode, Oshkosh; 
\. H. Meilenz, Omaha; A. V. Longenecker, Peoria; C. R. 
Oehler, Rockford; J. D. Miller, Rock Island; D. J. Crow- 
ley, St. Louis; E. M. Whitaker, South Bend; S. H. 
McConkey, Winnipeg, Canada. 

The conference was under the direction of Mr. Jensen 
and Mr. Simmons. Educational talks were given by 
Messrs. Frank L. Lloyd, S. E. Randolph and S. A. Gar- 
wood, and there was an inspirational address by Sales Man- 
ager Seely 

The week was brought to a close by R. B. Buswell, who 
gave a “Jiggs Dinner” at the Edgewater Beach hotel. It 
is said that if those present at the dinner are as proficient 
in handling their duties as they were in complying with the 
of etiquette that prevailed at the 
dinner, there can be no question of the benefits which will 
flow 


rather unusual rules 


from the conference. 


Richmond Stationers’ Association. 
of the Richmond Stationers’ Asso- 
ciation was held on Tuesday evening, August 4, at Rueger’s 
Hotel, Richmond, each of the stationery houses being well 
Fred Baughman Stationery 
Company, was elected president; Benjamin Cole, of the 
Bell Book & Stationery Company, vice president, and A. A. 
\. Schwartz Company, secretary and 


The annual meeting 


represented Bates, of the 


Schwartz, of the A 

treasurer! 
3efore the election of officers occurred a well-arranged 

dinner was served, after which there was a general discus- 


sion regarding business conditions 





PIC-NIC GROUP OF THE H. H 


WEST COMPANY, MILWAUKEE, WIS. 
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CORONA TYPEWRITER 
Left to Right: Kneeling, IL 


OUTING OF 


Left, Sales Staff H. 


SALES 


COMPANY, 
Carl 


CHICAGO, AUGUST 
Neubauer, A. B. Williams, 


2—Upper 


Johnson, Karl 


Lindsey, G. A. Heflin. Standing, John Egan, Bob Carney, A. E. Lundstrom, J. J. McCormick, 
J. G. Nering. Paul Kollmorgen, E. . Goodman, B. H. Ambuehl, Geo. Stetler. Upper Right, 
Service Staff—Left to Right, Ed Philips, C. Hogue, Steve Phillips, Harry Wagner, Russell 
Frierson, Walter Threatt, John Mueller standing. 
Lower Left—Left to Right—Peewee Dorf, Scout Guide; Ray Gleason, host and former 
Corona Salesman, whose smile is hidden behind a hunk of ice cream; J McCormick, 
President Corona Typewriter Sales Company. 
Lower Left—Left to Right—Seated, Mrs. Harriet Myers, Miss Stade, Mrs. Goodman, Mrs 
Johnson Standing, Mrs. Mueller, Mrs. Hogue, Mrs. S. J. Phillips, Mrs. Kollmorgen, Miss 
Neubauer, Miss Stewart, Mrs. Nering, Mrs. H eflin 
Corona Family at Chicago Has Outing. sion of credits and how best to combat the unscrupulous 
In recognition of the fine teamwork of the staff of the customer, the dead beat, bad check passer, etc lt was 
Corona Typewriter Sales Company, Chicago, IIL, in a tri- Suggested that members bring to each meeting a list of 
angular sales contest with New York and San Francisco, the dead beats, crooks, etc., discovered during the period 
by the August 2. A between meetings in order to compare notes and put all 


an outing was proffered company 


motor bus and private cars left the store, 72 East Randolph 
street, for Camp Checaugau, in the Cook County Forest 
Preserve at Palatine 


a tormer 


Through the courtesy of Ray Gleason, 
the the 


facilities of the camp, of which Mr. Gleason is scout master 


Corona salesman, party was accorded 
The orderly arrangement of the camp, discipline and capi 
tal table made the grownups wish that the Boy Scouts had 
“way back when.” 


ot 


flourished 
The 
service department contended on 
In the 


Various forms entertainment were provided 


sales department and the 


the baseball diamond both morning and afternoon 


morning the score was 6-3, and in the afternoon it was 3-2, 


both in favor of the service men \. E. Brightman, man 
ager of the Model Typewriter & Installation Company, 
Boston, Mass., was umpire, and was credited by the sales 
staff for the showing made by the service men. John 
Mueller, manager of the service department, proved to be 
the fastest sprinter, displaying the speed which Corona 


users at Chicago get action when in need. 

Walter Threatt, Carl Neubauer and G. A. Helflin dem 
onstrated barnyard golf Mr. Neubauer won in the play 
off. by A. E. 


extraordinary and 


Lundstrom, virtuoso 


Carl 


furnished 
the 
contributed the lilt of the ukelele. 


Music was 


on harmonica, Neubauer, who 
joth luncheon and dinner were served in the Boy Scout 
After 


party re 


mess, and they were very enjoyable meals. dinner 


and sunset inspection at the camp, the Corona 


turned to Chicago 


Los Angeles Typewriter Dealers’ Association. 


This assd¢iation mét on August 3 at the Mary Louise 


After routine business there was a lengthy discus 


cafe 


members on guard. This idea, it is believed, will stimulate 


ittendance. 


\ representative of an insurance company oftered an 


attractive coverage on lease contracts, against loss by fire, 


embezzlement or while in transit 


Boston Typewriter Dealers Hold Outing. 

Phe annual the Boston 
Dealers’ Association was held at Cherry Hill | 
Mass., 18, and 


number 


outing ot Type writer 


SCC ond 
irm, North 


Beverly, on Saturday, July was attended 


by a large of people, including member en 


ployes, their families and friends. 


The 


American 


gathering came in automobiles decorated 


president of the 
On the arrival 
Mr. Perkins 


flags. J. Frank Perkins, 


ciation, led the procession over the road 


ait. the eld the gathering was welcomed by 





BOSTON TYPEWRITER DEALERS 
right: L. Frank Perkins, president; Jos« 
W. Williams, treasurer 


ASSOCLA 
ph A 


OFFICERS 
TION.—Left to 


vice-president; S 


\t the enjoyed box lunch and later in the 

afternoon milk 
The the 

employes of the Model Typewriter Company defeated 

Office rf 13 to ll 


Then which prizes wer 


noon party 


ice cream and were served 


first attraction was ball game, in which the 


Appliance Company by a 


list 


the score or 


came a long of sports, for 


awarded. 
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Leaving a Good 
Impression 


Ruskin says, ‘‘A cat may look at a King, 
but can it see a King when it looks at him?” 
And in like manner you may look at those 
letters, or copies of letters, a few years from 
now, but do you expect you can see them? 


In using the M & V Typewriter Ribbons 
and Carbon Papers,remember that you have 
a positive guarantee of a reliable concern 
that only the best materials are used, and 
that they combine PERMANENCY, 
CLEANLINESS, DURABILITY, EC- 
ONOMY. 





“It remains to be seen 


years after writing impressions from 


the M & V_ Typewriter Ribbons 


“It remains to be seen 
years after writing copies made 
with the M & V Carbon Papers, 
either for typewriter, pen and pencil. 


“We that live to please 
must please to live. 


The strength of your business lies 
in your ability to treat a customer so 
thathe will come again. What a pa- 
tronage you could build up if you 
always pleased and never lost a 
customer! 





The M & V Typewriter Supplies 
can help you to make ‘“‘come again 
customers. 


MITTAG & VOLGER, INC. 


Principal Office and Factory, PARK RIDGE, N. J., U.S.A. 


BRANCHES NEW YORK, 261 Broadway CLEVELAND, 326 Erie Building MINNEAPOLIS, 711 McKnight 
Building BOSTON, 160 Congress Street CHICAGO, 205 W. Monroe Street SAN FRANCISCO, 591 Mission 
Street LOS ANGELES, Tajo Building ST.LOUIS, Merchants Laclede Bldg.—Agencies All Over the World 
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points that grip 
all papers tightly. 


Three 
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You Will Enjoy 
Selling Ezeon Clips 


Ezeon Clips have been adopted by 
some of the largest companies in 
the country who order them by the 
millions. They slip on so easily 
over a batch of papers and yet— 
they hold with a vise-like grip. 


It’s all because Ezeon Clips are con- 
structed scientifically and grip at 
three points instead of just one— 
or two. Ezeons can never tear im- 


portant correspondence. 


Customer satisfaction is one of the 
big reasons why we say—you will 
enjoy selling Ezeon Clips. There is 
always full measure of perfect clips 
in every box of Ezeons. 


American Clip Company 
LONG ISLAND CITY, N. Y. 


_— 
i (| 
ena: ” 





ACCO FOLDERS ~ ACCO DISTRIBUTERS ~ GEM CLIPS 


CLIPS 


| 


who were not members of the association, wet 


Conger of the Corona Typewriter Company, 
Paddock of the Boston office of the L. C. Smith ¢ 
and Manager Prentice of the Boston office of 
wood Typewriter Company. 

The committee in charge of the outing was 
L. Frank Perkins, chairman; Joseph Ash, D. S$ 
and S. W. Williams. 

The summary of sports 
Men's 75-Yard Dash—Won by W. Lee; second, F 
Women’s 50-Yard Dash—Won by Catherine Murp! 
Miss V. Dowd 
Men's Balloon Race—Won by Warren Briggs 
Flower 
Women's Hop, Skip and Jump—Won by M 
second, Catherine Murphy 
Men's Three-Legged lace Won by W KE Le 
ham; second, A. Tassinari and B. Tassinar 
Women's Balloon Race—Won by Miss V. Dow 
G. FitzGerald 
Men's Thread and Needle Contest—Won |! F 
second, M. Mallen 

Women's Marble Race, 30 Yards—Won by M 
second, Miss G. FitzGerald 

Men's 100-Yard Dash—Won by W. E. Lee; secon 

Women’s Ball Throwing—Won by Mrs. M re 
Miss Marshall 

Men's Marshmallow Contest—Won by S. T. ¢ 
J. Ferulto 

Women's Relay Race, 30 Yards—Won by Miss 
Murphy and Miss Whittier; second, Miss Reta K« 
V. Dowd 

Pipe and Tobacco Race—Won by Charles Padd 
C. Sterns 
Children’s Peanut Scramble—Won by Gertrude C 

Women's Marshmallow Contest—Won by Agnes Ke 
Adelaide Murphy 

Pie Eating Contest—Won by J. G. Kilpatri 
McKenzie. 

Men's Relay Race, 50 Yards—Won by W. E. Le 
Collins; second, J. Kilpatrick and J. Rubne 

Women's 75-Yard Dash—Won by Miss Cathe 
second, Miss Kelly 
Children's 30-Yard Dash—Won by Silvia Bes 
Reta Kelly 

Men's 75-Yard Peanut Race—Won by J. Rubr 
E. Robinson 

Women's Peanut Race—Won by) Miss R 
Adelaide Murphy 

* * * 

The August meeting of the Boston Typew: 
Association was held on the tenth. The me 
sembled at the store of the Office Appliance Com, 
proceeded by auto to the handsome home 
J. Frank Perkins at Newton, Mass. Supper s 
by a caterer and served on the lawn under the 
was originally intended that the members ot r 
tion would go in a body to a nearby park and 
show, but as the night was warm and the s 
most attractive, advantage was taken of good 
and a very enjoyable evening spent right wher 


The prizes were awarded by R. J. 


some interesting things to show the 
players had a little 
skill on the pool table, and the 


the distant stations they 


game; the 
radio 
to tune in all 


Oeple 


Taylor. 


tans 


j 
The place was inspected in detail as President 


‘I 


members 


pool sharks displa 


Cc 


P 


( 


the 


) 


Forthcoming Meeting of Chicago Stamp Club. 


that 1 members 
their vacations, 
meeting Jos. A 


club, planned holding the meeting Wednesd 


Owing to the fact lany 
Stamp Club were on the 
was not called. Pardi 


in August or the first week in September 


Wichita Apelans Entertain. 


On 
200 


July 


25 the Wichita, Kansas, Apela 
’ 


guests, including sales managers and 


city at a dinner at the Lessen 
\. W. Shaw 


formerly an executive of the 


a lecture on “Fundamentals of 


Action without thought is only oO 
thought without action The Coach 
by the Boorum & Pease Company 
Hunt Pen Company and Sanford 


Cl 


hotel, where 


if Salesmans! 


T 


d 


H 
( o1 


1 


; 


n degree 
(published 
Eberhard Faber 
Manufacturi: ; 
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“The Line that can’t be matched” 


A line which has both quality and individ- 


uality, variety enough for every requirement 


and manufactured with the greatest care. 


—- -_”- -oodUelUrak.lUCUhLlrlflCO 
Oo + woe Ow 1 OY 


Manifold Supplies Company 


188 Third Avenue 


BROOKLYN station L2) N, Y., U.S. A. 
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Jhe ‘Worlds “Most VERSATILE ‘Typewriter 


COLUMN FIGURE 
Fr WRITING : = 
The decimal tabula- 
LETTERS— tor writes figures in STATISTICS 
OF COURSE columns with the same 
speed as ordinary line The Complete Typewriter 
And all ordinary work by-line writing types as many columns be 
4 are done on the Mode! of figures as you wish, in 
% Remington with the any required positions on 
A ‘ highest typewriter speed. the page. For statistical 
i writing it has no equal 
A ¥ ie 
‘a Mgt ‘ 
Fe! Remington 
i re the Ce a 
} QUICK TABULAR FILLING IN 
é CHANGE RULED FORMS 


* The Set Key of the Deci 

» mal Tabulator provides | 
aninstantchangeoftabu- | 
lar setting whenever 
needed is feature is 


write a variety of statis- 
tical forms. | 





MANIFOLDING |i a 


The Complete Type- 6. — 
writer is unequalled it te — 
as a manifolder— 
always yielding 
| plenty of clean, leg- . : 
ible copies Se 





BILLING 


The decimal tabulator 
makes the machine un 

| rivaled for speed in bil! 

é ing work. A variant of 


; oppiete Type Sy fase r ae 
writer’ khown as the i 2 et | * 7 
' Remington Mode! 20 is ia asa = 
»| wsually employed for 
' this purpose TWO MODELS 


The Model No. 20 differs 

teere ee ae from the Mode! 30 only in 
: having a special palm tab- 

ulating lever and tabular 

push buttons, instead of 

built-in keys—an arrange 

ment generally preferred 

where the machine is em 

ployed exclusively for 

billing and kindred uses 


pus TEVER is written can be typewritten on this ma 
chine. This sums up in a sentence the universal range 
of THE COMPLETE TYPEWRITER—the Model 30 
Remington. 

Think what it means to own a typewriter that will per- 
form all the usual typing tasks... that will write figures 
in columns with equal speed...that is instantly adjustable 
to write columns of figures in any desired positions on the 
page... that will do tabular and form work of any kind with 
the same speed as ordinary typing... that will manifold, 





For writing on ruled lines 
or making new entries on 
sheets partially written, 
The Complete Typewriter 
is as handy as pen or pen 
cil—with this difference 

it types always with type- 


writer speed. 
STENCILS 
Stencils cut on The 
Complete Typewriter 
are unsurpassed 

rivaling for beauty 

and clearness the 

Original work of the 

machine. 
CORRECTIONS 
Facilitated by an in- 
stant paper feed and 
Paper control, of hair 
, line accuracy, which 
enable the operator 
— always to place the 
‘ paper exactly at the 
FIVE CARRIAGE writing point. 
WIDTHS | 
The Complete Typewriter = er | 


can be furnished in five 

different widths of car- 

nage — holding paper all 

the way from 10'» to 24'9 

imches—a range which 

covers every conceivable 
need 


cut stencils, feed paper with hairline accuracy...that will 
do any kind of writing that is ever required of a writing 
machine. 

It makes no difference whether yours is a small office 
or a large office, whether your equipment is one machine 
or many—if your writing tasks are varied, there is al 
ways a practical advantage in the use of THE COMPLETE 
TYPEWRITER. We will gladly demonstrate THE COM 
PLETE TYPEWRITER in your own office, without any 
obligation to you. Easy payment terms if desired. 


REMINGTON TYPEWRITER COMPANY, 374 Broadway, New York—Branches Everywhere 


Remington Typewriter Company of Canada, Limited, 68 King Street, West, Toronto 


Remington Model 30 


WE BELIEVE WE MAKE THE BEST TYPEWRITER RIBBON IN THE WORLD 





AND ITS NAME IS PARAGON 
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Pouchers’ Annual Outing at Eagle Lake. 
Saturday, August 15, was the gala day of the season for 


the personnel of the Poucher Printing & Lithographing 





Company, Minneapolis, Minn The weather man had pre 
dicted rain, but missed, so the day was ideal. With a hun 
dred per cent attendance it was an event to be remembered 
long by the entire group. All employees, including families 
and triends, gathered at noon, and the procession of cars 


started 


for Eagle Lake, nine miles west of the business dis 
trict of Minneapolis All cars carrying members of the 


party were decorated and carried banners, “Poucher Print 





The New Model 10— 


As essential to the Business Man 
as the Telephone 





an yl te ge hg — a Morn Sayer gh a a as = ONVENIENT and easy to operate, The Dictaphone 
cic illy Miss Peterson Is Catcher for the N X-L’s, of Mit (: of today—the famous New Model 10—is the acme of 
neapolis Ww! bet Won the Twin City Con il League Char compact simplicity It affords the clearest reproduc- 
a a ea ae tion of the human voice that it is possible to obtain. 
Standing on the busy executive's desk, always at his elbow, 
ing & Lithographing Company—We're Off to Our Picnic it is ready 24 hours a day to record every thought as fast 
N ime was lost on arriving at Eagle Lake The vari is he can put it into words—never busy or out to lunch, 
ous events scheduled were started immediately. and cor never away si k, never overloaded or gone for the day. 
dtescemdl write uch lif — xe last inning of ti hall 
an yee Pagina ere egy 0 a " ac , dj ie P zs “ie The New Super-Sensitive Natural Voice Recorder tops 
a uch concluded the progran a ee See long list of recent improvements, which means that the 
all dash started things, with ten entries Chen tollowed re New Model 10 is as far ahead of all other dictating ma- 
spectively the men's free-for-all relay race—office and stort hines as the original machine was ahead of the pad and 
s. factors ), men’s heavy weight race This last event was vencil method of taking dictation. 
vo! Mr Poucher ‘oO e y it " Id tor tour 200 be 
a = chan | os : ee ned as Evert th s¢ executives who have been dictating for 
aiuaua ‘ : "9 , years find the New Model 10 a revelation! From the 
opportunity to compete. Prizes were given to winners It mouthpiece to the terminal wall plug every possible im- 
ll events These were provided through the courtesy of provement has been installed on this new model with the 
the moan: result that The Dictaphone is the last word in practical 
, ind enduring efficienc 
Dh nal event vas the baseball ganic Che oftice nd 
sales force lined up against the factory Thie was thi Simplicity has been the outstanding feature of The 
striking event of the afternoon, due to the rivalry betweet Dictaphone always, and every improvement has been in 
_| the direction of simpler, easier and more positive operation. 
the two teams Rather unexpectedly the first mentioned 
team came through on the long end with a score of 16 t Our nearest office will arrange to lend you a New 
6 passing it is but just to mention that Miss Peterso1 Model 10 for a practical test period, without expense or 
catching for the winning team, 1s catcher for the Non-X »bligation Therefore phone or write us—today. 


L’s, of Minneapolis, which team has come through this sea 


S< n v th the girls’ Twin City championship in the commer Dictaphone Territories Available 
Clal ie 1 In FEuroy and ew he 


ue re there are desirable sales 
‘ s open for Dictaphone representatives. A 
ar , , a 1 ° AD ise «of Dictaphone Sales in the foreign 
: mit no Ts; he cn! always sig! es at i +} 
: it not le the word “pi awe . — trad entres offers money-making possibilities in 
ables in vast quantities. So it was. Incidentally, ice cream these fields 
was at hand throughout the afternoon tor those who wished 


it his was the gift of Mr. Poucher 
eee titi tac cone oes TE DICTAPAUNE 
he best family picnic ever attempted by the organizatior 
[he gathering broke up at eight o'clock in the evening (Reg. U.S. Pat. Off.) 
inact DICTAPHONE SALES CORPORATION 
The highway of Hard Work is the surest and safest road to 154 NASSAU STREET NEW YORK CITY 


the City of Success All detours are dangerous Bully-Ter 


(Sundstrand Adding Machine Company) Cable Address: Dictaphone, N. Y. Code: Bentley 
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Quality is not 
enough these days 





i 
| 
| Other faciors are required 
| to wmsure the Ribbon and 






Carbon Dealer's Success 






A & W. Service is dependable. Nothing 
* less than quick action when orders 


and inquiries are received. 






| 
| 
HE A. & W. Line is complete in every 
detail—Inked Ribbons of every de- | 
scription—Carbon Paper for every pur- | 
| 
| 
| 






pose. 





| 

A & W. Co-operation means additional 
* business. We work closely with the 

| dealer on large business, where help is 






required. 








HE Appearance of A. & W. Products 
is good. Favorable first impression is 
strengthened by the quality delivered. | 


HE Sterling Quality of A. & W. Rib- | 
bons and Carbons is recognized by 
consumers and dealers alike. These | 
goods are salable against any competition. 









A & W. Policy—we do not compete 
* directly against the dealer, nor do 

we expect the dealer to order more goods 
than he 






can sell. Frequent shipments 






keep a stock in prime condition and we 

both benefit thereby. 
HE A. & W. Line of Ribbons and 
Carbons is essentially a dealer’s line— 

developed entirely to meet the dealer’s 

requirements. 

oO Salesmen are calling on the trade 
regularly—order through the one who 

calls on you, or by mail. 


CO%e AULT & 
| WIBORG Gonpay | 


CINCINNATI, OHIO 
U.S.A. 
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Globe-Wernicke Salesmen Meet at Factory. 
Salesmen of The Globe-Wernicke Company gathered at 
the factory, Cincinnati, Ohio, August 17-19, for their annual 
convention. The three days were crowded with a program 
on sales and advertising, priming the men for a progressive 
campaign with Globe-Wernicke dealers. The program of 
advertising includes displays in twelve leading magazines 
which will reach about 20,000,000 people, the advertising 
running eight months. This will be supplemented by suit- 
able copy in a group of business and furniture journals, in 
which complete Globe-Wernicke equipment will be featured 
Supplementing this advertising in publications will be a 
comprehensive plan of advertising for the dealer This 
free 
newspaper advertising electros, monthly broadsides, window 
The salesmen 
} 


have been prepared by the convention to explain to dealers 


includes a co-operation contest, consumer mailings, 
posters and window display suggestions. 


low they can get the greatest returns from the national ad- 
vertising; show the details of the dealer’s potential market; 
conduct store meetings and offer every assistance in pr 
paring the sales staff to cultivate business; assist in making 
proper window displays; suggest increasing the possibilities 
of the dealer’s mailing list; working in the field with dealers 
and their salesmen in closing prospects 

The travelers attending the meeting at Cincinnati were 
Eldridge B. Allen, Walter B. 
Gash, traveling Texas (except El Paso), Oklahoma, Arkan- 
Herbert M. 
Goldthwait, covering Colorado, New Mexico, Arizona, Utah, 
Wyoming, and El Paso, Texas; J. L. 
Montana, Washington, Oregon and Idaho; J. 


goyne, traveling California and Nevada; Al. H. 


3uschardt and S. Mckinney 


sas, Kansas City, Louisiana and Mississippi; 


Anderson, covering 
Louis Bur- 
Ehrman 
home office special or contract department; Arthur R. Frey 
and L. E. Agniel, covering Illinois, Wisconsin, and Mis- 
souri; W. E. McClellan and Wm. Askren, traveling Penn- 
sylvania, Maryland, Delaware, District of 
Martinsburg, W. Va.; A. Stanley Wright and W. J. Roscher, 
making New York and New Jersey; Frank E. Sanger, New 


Columbia and 


England traveler, covering New Hampshire, Vermont, 
Rhode Island, Connecticut and Massachusetts; George S 
Long, traveling Ohio, Indiana, Kentucky, Michigan and 
West Virginia; Ralph W. Fischer, helping the trade in Ala- 
bama, Florida, Georgia, North Carolina, South Carolina, 
Tennessee and Virginia; Fred S. Foster, traveling lowa, 
Minnesota, Nebraska, North Dakota and South Dakota 


Conference of F. S. Webster Sales Staff. 
Managers and district men of the F. S. Webster Company 


met at a conference held at the factory, Boston, Mass 


August 10-15. Much progress was reported for Webster 
products, as well as bright hopes for the future in many 
territories. New goods were examined and sales points 


discussed. 
One interesting feature was taking of writings on a type- 


writer from Webster ribbons made over thirty vears age 


This demonstrated that they were still in good conditior 


and giving perfectly legible writings. The test proved « 


clusively that age does not affect these ribbons 


Demonstrations were made also of the new Multikopy 


“Durus” carbon Writings were shown, illustrating 150 


impressions from one spot on the sheet. The new package 


1 


for MultiKopy stamping ink, for both numbering machines 
and rubber stamps, were shown, and new advertising mat- 
ter exhibited relative to “R. T. Z.” The national advertis 
ing campaign for Webster products was discussed. An ad- 


dress on the topic of advertising was made by George Mer 
ritt, of the George Batten Company, advertising age 
The convention opened with C. P. Garvin, general sales 


manager, in the chair. He introduced George Malcom, the 
S th, ] 


general manager of the company, who welcomed t 
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It Automatically Adds and Subtracts 


As well as calculating automatic- 
ally the Underwood Bookkeeping 
Machine proves the accuracy of 
its work. 


It saves hours formerly lost in 
checking and_ rechecking for 
errors. 


The Underwood saves in many 
other ways; a phone call will 
bring you the facts. 
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Why Waste Brains on 
Mental Calculation? 


NTAL calculation costs the book- 

keeper hours each month. It keeps 
him working long after the rest of the office 
force has left. It causes endless mistakes 
—all of which lower the efficiency of the 
department. 


The Underwood Bookkeeping Machine re- 
lieves the bookkeeper of mental calculation. 
It adds or subtracts automatically as it 
posts. It balances each account with each 
posting —-and proves the accuracy of this 
new balance. 


Energy formerly wasted on mental calcu- 
lation is saved for more important work. 


UNDERWOOD TYPEWRITER COMPANY, Inc. 


UNDERWOOD BUILDING 


NEW YORK CITY 


Branches in all principal cities 


UNDERWOOD 
Bookkeeping Machine 
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Works Like Your Tepenrtite 


-—sarne keyboard, same operation! This 
| ae ae new Keyboard Graphotype is fastest 
a « way to make Addressograph plates. 
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3609 Washington Ave., 
Grand Rapids,Mich. 
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New ‘‘One Piece’’ Card-Index Address Plate— 


Provides 3 line card-index. Prints a 4 line address. Com- 


bines lowest plate cost and card-index advantages. 











° —— 





——4 name 


rie 


_TR. wF 


New “Record Card” Addressograph— 


Prints thra a ribbon from ‘‘Record Card”’ 
address plates. Records kept on index 
card which is visible when at printing 
point of machine. 


Dieakselint o a ik Record Card Address Plate Saves 


AN scbyh scrtisn Gist by 


5 









duplicate files — consolidates records. 


Combines record and transcribing 


methods. 








: ( 7 
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Business Shows! 


See Them in Action— 


HESE Latest Addresso- 

graph features for In- 
creasing Your Fall Sales and 
Profits will be in action in 
our Booths at the New York 
and Chicago Business Shows. 
See them there. 


Or, Have Salesman Call 


—and describe them fully. He 
will study your business and ex- 
plain just where and how these 
new improvements can profit you. 
Meanwhile— 


Send for Latest Catalog 


—which illustrates and describes 
many other new advantages for 
short-cutting your record-keeping 
and transcribing methods. 


Now Saving Money for Users 


“Couldn't handle business without 
‘Record Card’ address plate unless 
we increased force 25%.” 

New Process Co., Warren, Pa. 


FREE Trial Quickest Proof 


FREE trial of these newest time 
labor saving features will 
quickly demonstrate advantages 
you want. 


and 


So, Check Coupon Now! 


FREE with coupon: 


1. Booklet, 
ing Pay? 


“Does Your Advertis- 


>” 


One-Piece Card-Index 


if. 


3. Sample “Record Card” r 4 
Address Plate. 4 


2. Sample 
Plate. 


7 MAIL 
/ WITH YOUR 


/’ LETTERHEAD 


7 To Addressograph Co., 
7 03 W.Van Buren St., Chgo. 


sod FEE, Ml as 
Addressog y 

Express. Will return COLLECT 
unless we keep. 


Send FULL facts about Keyboard 


7 
4 


Pat 


a” raphotype. 
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PEERLESS 


Typewriter 
Keys 





—the 


Rubber Keys 
that stay 


RESILIENT 





HE rubber used in Peer- 

less Keys is guaranteed 
not to harden. While or- 
dinary rubber key-tops be- 
come hard within a year 
or two, Peerless Keys have 
been tested after five years, 
and found to be in as fresh 
condition as the day they 
were made. 


A rubber typewriter key 
which loses its springiness 
and resiliency is no im- 
provement on hard metal 
key-tops. 


Dealers can profit by this 
special Peerless feature— 


‘Peerless Keys are guar- 
anteed not to harden.”’ 


PEERLESS KEY COMPANY, INC. 
176 Fulton St. New York City 


Boston : Chicago Philadelphia St. Louis 
Minneapolis Pittsburgh Los Angeles London 


_ San Francisco Distributor: 
Robinson-Pinney Co., 521 Market St. 


Wellington, N.Z.,P.O.Box1454 Sidney, Australia, P.O. Box 3003 


Peerless Key Co., Inc., 176 Fulton St., N. Y. City 


Please send us without any obligation on our part, details 
of your special profit-making offer, together with sample 
of Peerless Key, and specially prepared dealer helps. 


ADDRESS . Sicieen cecil 














Other addresses were made 
Hartley, purchasing 
Walter P. 


gation to the factory. 


Quartz, factory manager; George 


agent; Joseph A. White, Chicago manager; 
Funck, San Francisco manager; and a number of others 
Prizes were awarded for the best showings made during 
the year. The prize for the office having the highest aver 
age for the year was won by Walter P. Funck, manager « 
the San Francisco office. E. L. Davant, covering one of the 
Southern territories, won the first prize of $100, having the 
best average between contest and territorial quota. A prize 
of $50.00 to the salesman with the best contest average was 


won by J. H. Greim. R. C. Clarke won anotl 
$50.00 for the best territorial percentage 

Webster All Star badges were awarded to: W. P 
J. H. Greim, E. L. Davant, J. J. Kerin, J. D. Finn, R. | 
Clarke and James Quartz. 

Luncheons were held every day at the Boston Cha 
of Commerce. Wednesday, August 12, the entire confer- 
ence attended the Rotary Club meeting, where they en- 
joyed hearing the “Meistersingers.” Friday the meeting 
adjourned to the beach at Nantasket, where the men re- 
sumed their youthful ways, rode on roller coasters and 
merry-go-rounds. An oversized fish dinner was a suitable 
souvenir of the Atlantic. 

This conference was the most constructive and progres- 
sive meeting the F. S. Webster Company has ever held, and 
that is saying a great deal. 


Microscopic Chirography. 


Empire Exhibition at Wembley 


The British has been 
presented with a unique collection of handwriting sp¢ 
mens. John Spears, Cowichan Bay, Victoria Island, the 


writer, claims to be the champion all around miniature 


»>79a 


writer using pen or pencil. Spears had written 12,125 
words on the back of a postcard with an ordinary pen and 
the naked eye, and the Lord’s Prayer on a space no larger 
in area than the end of a lead pencil. He also has written 
a book of ninety pages totaling 10,000 words, each page 
about the size of a postage stamp. 


Hard Work Makes Sales in St. Louis. 

A newspaper advertisement by the Comfort 
Stationery & Office Furniture Company, 107 North Eighth 
Street, St. Louis, Mo., made the following statement: “We 
have just closed the biggest six months of our twenty- 
four years, with last month the biggest June in our his- 
Without special price drives, it was simply old- 


¢ 


Printing, 


tory. 
fashioned hard work and full value in product that put 
over.” 

That's a simple recipe that might work for other dealers 





Reference Library Issues Annual Catalogue. 
The thirtieth annual report of the John Crerar Library, 
Chicago, Ill., has been distributed 
of 1924, including circulation, disbursement and receipts 


It covers the activities 


The library is now occupying a building erected for it, and 
A list of donors 


is printed, indicating that among others, more than a dozen 


is widening its contacts with the public 


of the manufacturers of this field have sent printed matte: 
which is filed for library reference purposes 


Horton Transferred to Philadelphia. 
Arthur Horton, who has been connected with the M 
roe Calculating Machine Company at Wilmington, Del 
has been transferred to Washington, D. ( The Mont: 


office in the national capitol is at 1317 Bankers 


building 
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VULCANIZED 


FI 


‘This ie the VUL-COT page os it will appear in color in the Gcteber issue of Syaum ... We wil 
month with pre-prints of these advertisements, imprinted with your name, for distribution to 
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OU cannot hurt VUL-COT! ...14 
not dent or bend like metal. It can 
or break like wicker . . . VUL-COT | fae 
of the toughest of materials—\V u1ZEC 
Fibre—the one product in all the world ¢ 
has the super-strength to 


shocking, crashing weight of hens 
rail-joint insulation! . . . That is 


why one out of every three Americas 
organizations are standardized on V 
At stationers and office supply stores. 
for it by name. 


iis Ay? 


National Vulcanized Fibeqe, 


WILMINGTON, DEL., U.S. A. 





bade —evedery) = =F "Philadelphis,Pitteburgh, Cleveland 
ooh eee stechee 
St. Louis, 


will you require? — 
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Better Protection 


E/ILIN: 


This Happened in Utica, New York 





Even the Latest Methods of Burglars fail 
when tried on a Meilink Steel Safe. 


The Kingston Textile Corporation’s Safe. 


MEILINK BUILT STEEL SAFES 
HAVE NEVER FAILED IN A FIRE, 
AND THEIR CONTENTS CAN BE 
INSURED AGAINST BURGLARY 
FOR 20% LESS PREMIUM. 


Write us for Our Dealers 
Proposition 


The Meilink Steel Safe Co. 


TOLEDO, OHIO 
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Remington Cash Register Co. Wins Suit 
Judge Edwin S. Thomas, in the United States 
Court at Hartford, Conn., issued an order granting 


junction to the Remington Cash Register ( ompal! 


the National ‘Cash Register Company The latt 
strained from infringing patents for improvements 
ing and recording machines, and is required to ] 
millions’ damages to the Remington Cash Reg 
pany. The specific charges in the bill in equity filed 
Remington Cash Register Company were against 
machines sold in Connecticut, known as Class 1) 
Class 2000 

The amount of damages is variously estimated f: $1 
000,000 to $5,000,000. 

The specific charges in the bill in equity fil 
Remington Cash Register Company were against 
manufactured by The National Cash Register (¢ 

Judge Thomas found all of the claims filed 
The infringement found by the judge was 
certain devices for a plurality of totalizers 
chines, devices for clearing sub-totals and grar 
and methods of printing and recording such 

But in an exhaustive analysis of the m« 
various machines involved, Judge Thomas 
the Remington machines embody new and 
patented devices and that the National ma 
perhaps different in form, substantially have 
devices in violation of the plaintiff’s patent right 

The National Cash Register Company 


the judgment granted the Remington Cash Regist 
pany. The latter asked for a bond of $250,000 
suspension of injunction, before Judge Edwin S 
in the United States district urt. Counsel 


ington Typewriter Company stated that pri 


given as to output indicated that a gross business 
model during the six months before the 


tried would approximate $3,800,000 of wil 


per cent, or $1,200,000, would be profit 


Chicago's August Gift Show. 

The Gift, Artwares and Novelties show wa 
Sherman, Chicago, Ill, August 3-8 Among 
which included commercial stationery iten 

Laird & Lee, Chicago, IIl., Room 1218 
folios, desk sets, loose leaf photograph albums, met ks 
for students, dictionaries, diaries and address 

McIntosh Leather Goods Company, Chicag 
1456—Bill folds, wallets, brief cases 

\. L. Reed & Company, New York, N. Y., R 


Complete showing of personal leather goods 


Roycrof s, East Auro N. Y., R 12 
ind book ends 
The Springfield Leather Products Cor! 
held, Mass., Room 1208—Billfolds, key 
dars, correspondence cases, et 
Weinman Bros., Chicago, IIl., Room 1154 
( res lence cases, m«¢ Ss, et 
Tampa Dusiaces Enlarges Store. 
The s eo the © I ante ( 
i\ ¢ I Ik street | s 
und twice e orig fl S 
ican , es a I 
has stores at ] I 
A ex ve < S 
nclude Shaw- Walk Company \ 
struction Company, Horrocks Desk | 
Marble Chair Company, The Herring-Hall 


Jasper desks and 
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““U-NEED-ME”’ 


OFFICE (REGISTERED) SPECIALTIES 





Patented—See the Hinge 


Fox Plate Glass Desk Pad (4 Styles 


oe 





Ventilated 
Chair Cushion 


For the Desk and Chair 


Felt Chair “™ Pads (3 styles) 














— 






Work Distributor (7 Styles Felt Typewriter Pad 


Send for catalog and standardize on “‘U-NEED-ME”’ specialties 


Geo. 


325 West Ohio Street 


E. Fox & Company 


Manufacturers Chicago, U. S. A. 








—— 
LS 
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Van Dorn Iron Works Co. 
2685 E. 79th Street 
Cleveland, Ohio 


What can I! do with the 
Van Dorn line this Fall? 


Name... 
Address 
City 
State........ 
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The Way to Start 
is to START 


With vacations over, brains refreshed, 
new energy to put through new plans, 
let’s go after the biggest Fall and 
Winter business in history! 


How to do it? By climbing out of the 
oldruts. By keeping from getting buried 
again in the old details. By refusing to 
start another business year with unsat- 
isfactory or incomplete lines. By cour- 
ageously doing NOW the things that so 
much need to be done! 


If a change of line will help your business, this 
is the time to change and Van Dorn is the line 
to change to. It is up to the minute and com- 
plete. It gives you those selling advantages 
without which your selling skill is helpless. It's 
a salesman’s line! 


Write Van Dorn today. Don’t wait until Christ- 
mas and wish you had written in September! 


The Van Dorn Iron Works Company 


Cleveland, Ohio 


Branches: 
Cleveland New York Chicago Washington Pittsburgh 
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Quantity Business for Retail Dealers. 

Stationers, book dealers and many other retailers carry in 
stock dozens of items which, though part of the regular 
everyday “across the counter” trade, can be sold in dozens, 
hundreds, or even by thousands in single transactions. 
Usually this can be accomplished without any addition to 
the dealer’s stock, and at a handsome profit. Such items 
as “Eversharp” pencils and Wahl pens can be sold to 
concerns employing premiums or to large quantity buyers 
for use as prizes, souvenirs or advertising specialties. 
These items can be imprinted with the name of the user, 
or with the name of the company or firm giving them 
away, or in any other manner desired. The plan is of 
special interest to users of advertising specialties, as the 
value of such gifts is enhanced when items widely adver- 
tised are distributed. 

The markets made up of premium, quantity or advertis- 
ing specialty buyers are often vast sources of increased 
business very rarely touched. Undoubtedly occasional 
orders have been taken by dealers from customers who 
wish to use the merchandise for premium or similar pur 
poses. In the main, it seems that no systematic attention 
has been given to building up this phase of the stationer’s 
business 

Quite often these neglected buyers are purchasing mer- 
chandise of a quality inferior to that which the dealer 
would have to offer. The dealer with stock investment in 
‘Eversharp” pencils or Wahl pens can just as well get 
the available business instead of only that which is 
transacted over the counter. 

This lack of attention to the premium business is partly 
due to unfamiliarity with its extent and the profit possi- 
bilities But most dealers will see quickly that in the 
volume of business they obtain lies their opportunity to 
make a profit on their investment and trade connection 
When volume cannot be stimulated to any greater extent 
through the usual retail channels, it can be added to 


usually by developing the quantity markets, even though 


1 


1e dealer has no outside sales force to reach the quantity 
Dt é 
esenting items like “Eversharp” pencils or Wahl 
pens for premium or advertising specialty purposes, the 
de iler has the ad intage of being backed up by col 
us, hard hitting national advertising. This has created 
1 universal appeal so that the dealer finds it unnecessary 
spend time acquainting his prospect with the merits of 
ns offered Millions of dollars are spent annually 
emiums a advertising specialties Some of the 
il orders which the dealer may secure might 
more than an entire year’s sales “over the 
his s 
Wahl Company, 1800 Roscoe street, Chicago, Il 
espondence from dealers on this subject Che 
is prepared to furnish dealers with valuable 
tion and suggestions on winning this market 
St mprinted samples, prices and complete selling 
will enable the dealer to handle such orders 
effectivel) The orders are usually delivered direct to the 
S the dealer handling only the billing. Sometimes 
t is conducted by the manufacturer, the dealer 
rf I ipon rece ( the ord the 
rer 
Foreign Business Encourages Remington. 
On his return Europe, August 12, B. L. Winchell 
esident of the Remington Typewriter Company, was 
r ewed by a vspaper reporter Our foreign bus! 
ness for the year thus far is more than seventeen per cent 
ahead of last year Mr. Winchell said “I feel very eer 
egarding the outlook for the rest of 1925.” 
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One of the strongest factors in selling is 
to be able to be of service to those whom you 
seek to sell. When you offer merchandise 
that will give your trade more in efficiency, 
utility and economy than they would other- 
wise receive, you are selling service. 


For instance, take the 


PRACTIBILT 


FLEXIPOST 
BIND 


When you sell a Flexipost, you sell a scien- 
tifically designed and correctly built office 
necessity that will render exceptional service 
for the man you sell: 





—you sell efficiency, for the Flexipost pro- 
vides quick accessibility for the insertion or 
removal of sheets without removing cover, 
and its direct screw compression securely 
locks all sheets, whether one or a thousand. 


—you sell utility, for the Flexipost, with 
its flexible disappearing posts and auxiliary 
post sections provides for unlimited expan- 
sion to grow with your customer’s business. 


you sell for the absence of 
protruding posts facilitates handling and 


stacking and saves time and costly vault 


econoniy, 


space 


There’s a 


FLEXIPOST 


for every purpose 


No matter what the requirements of your 
trade, there’s a Flexipost to serve their 
needs. Write for more detailed information. 


Stationers Loose Leaf Co. 


Milwaukee New York 





Chicago 
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prosperous business men. 


est in “Better Offices” grows an 


vertising? 


SIKES COMPANY 


Chair Makers for 60 Years 
P al tL J 
\ HILADELPHIA 








Month after month nation-wide 
advertising tells the Sikes story 
to an ever-growing number of 


Month after month the inter- 


the demand for Sikes Office Easy 
Chairs shows a gratifying increase. 

Has your chair business been 
given the impetus of national ad- 


— 


d 








y 





— 
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Inviting Business to Come Within. 
Plans and Policies which Can Facilitate 
the Development of Trade for the Station- 

ery Dealer. 
Individuality in Selling. 

A. J. Warner, of F. F. Hansell & Bro., Ltd., New 
leans, La., has worked out a plan which gives him iden 
tity with his customers. Being the official loose leat 
“booster” of the company, he had a small loose leaf shee 
printed with an appropriate card, according to The } 
tional (National Blank Book Company) which is wrapped 
in with the merchandise. The card tells the customer tl 
Mr. Warner served him, and acknowledge the ordet 
gracious thanks. This plan has been so effective that the 
other salesmen and clerks have been provided with si 
the ind 


cards. In addition to giving expression to 


; 


who served the customer, the card also gives the latter a 
clue to the individual who served him, in case he wis 


telephone about the order. 


Symbolic Inscriptions for Gift Pens. 


Often the stationer has an opportunity to sell 
pen or mechanical pencil intended as a gift to some se 
or lodge official. If an engraving machine is availabl 
name of the recipient and some phrase connected 
official work placed on the pen will make the 


more valuable 


Sell More Postal Scales. 
\ New England concern with a number of 
salesmen has found it worth while to furnish « 
small postal scale, to obviate the possibility of orders ng 
delaved on account of postage due Stationers 
; +1 


prospects of business with concerns in _ their 


which have a number of men on the road 


Appropriating National Advertising. 
Stationers who have periodical departments mig] 
ize a plan reported in What Next ( Dennisor 
turing Company) \ stationer who also condu 
stand inserts in each magazine carried a slip 
noted the folios of advertisements in that issu 


items in the stationer’s stock 


Lengthening Life of Direct Mail. 


How to make form sales letters live was told in A 

tising and Selling. A user of direct mail four 

life of his form letters was short He decided 
many of them went into the waste basket [lo pre 
communications from being discarded or ignored, he 
sticker printed. This read: “Take Notice—If y 
interested, so is the waste basket Pass this along 
one whom you think might want this service. B 


forget that some fine day you might want 
fingers on this self-same letter Oo just shoy 
triend, and then file it in vour files for future 
You yourself will want it some day.” 

The suggestion was effective, and increased 


tiser’s percentage of sales ultimately. 


Blonde Saleswomen Best. 
Employing more than 1,000 saleswomen, the 


ting Mills of New York holds that blondes appear 


the best saleswomen Irving Fain, of the com, 
stands that business psychologists hold that bl 
more aggressive than brunettes. A blonde will 
customer's interest to the very last, on the 

may turn the sal The brunette seems to be 
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VISIBLE MACHINES-VISIBLE DISPLAY-VISIBLE PROFITS 


rime eel Ag Cl de 
On Your Ne 





AWAY ALi. DOUBT AS 
TO WHICH IS THE COR- 
RECT MODEL TO SELL! 
No more need to look 
upon asingleindivid- 
ual as the only one 
in your organization 
whocanintelligently 
sell numbering ma- 
chines, and answer 
: questions concern- 
MODEL 8 ing them. 
CALENO DAR With the chart on 
QATER the back of this case, 
any onein your em- 
ploy can sell, un- 
aided, and at any 
time, AMERICAN 
VISIBLE NUMBER.- 
ING MACHINES! 


a Ee = THIS CHART TAKES 










Your Customer Is Sold 
As Soon As He Sees It 


MANY PEOPLE NEVER REALIZE THEIR 
NEED FOR A NUMBERING MACHINE UNTIL 
THEY SEE ONE. To awaken every possible re- 
sponse on the part of prospective customers,—to 
enable our dealers to make every possible numbering 
machine sale, we designed and are distributing this 


* AMERICAN VISIBLE 
SILENT SALESMAN 


ONLY FOUR MACHINES —A group 
that will cover practically every usual need 

; of modern business numbering, and con- 
From this display container your customer = tained therein, beautiful against the soft, 


can pw k up the machine you tell him to, and 


try it out himself. blue velvet background; 





— Powerful in inducing your customers to recognize their needs 
and buy! 
—Rapid movers because they are CONVENIENT FOR YOU 
TO SELL! 
because of our easy, sure selling information chart on the back of this cabinet. 
With this, ANYONE IN YOUR EMPLOY can sell American Visible Num- 
bering Machines. 
Such a plan increases your sales and profits over and over again. 
11 x 18 inches of your counter space can never be used to better advantage. 


AMERICAN NUMBERING MACHINE Co. 


Atlantic and Shepherd Aves., Brooklyn, N. Y. 


AMERICAN VISIBLE 


NUMBERING MACHINES 
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The demand 
uniformity of 


GF Allsteel 


—_i if, i gab 





gio purchasing of office , 
equipment used to 

be a matter of shopping ‘ 

around. Buyers would c 

get a desk here, a filing | 

Table No. 1660-TD, cabinet there and a waste 

stuck Tolle basket some place else. ; 


Today, business men 
recognize the need for 
uniformity in all the : 
equipment their offices | 
contain. They want uni- | 
formity in style, finish and | 
quality. And they know 
that Allsteel dealers are 
able to supply their needs. 


WYO 
DY. 


The Complete Line 





Desk No. 1660-R6 
60-inch Roll Top 


ig “) 





anaes 


ee 








Part of the oftice of the C. J. Adams Insurance Co., Atlantic City, N.J 
Alisteel equipment sold by Shaner & Knauer, Atlantie City 


ae. * 


- . . . * * . . . a 7 
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today is for 
equipment — 
provides it 


HE GF Allsteel line of 

ofice equipment and 
supplies is absolutely 
complete. No buyer need 
leave an Allsteel dealer’s 
establishment to “look 
somewhere else.” And 
it’s a line that’s nation- 
ally advertised, nation- 
ally known and nationally 
popular. If the Allsteel 
line is not being sold in 
your city, write at once for 
our dealer proposition. 


THE GENERAL FIREPROOFING Co. 


Youngstown, Ohio 


Desk No. 1645-TW 








Unetie and Wyde- 
steel Assembly 


4-Drawer 
Letter File 
Neo. 104-VL 


An Innovation in Transparent Insertable Label Guides 
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1616%4-88 16161%-5 


“Rite Poise’ Office Chairs | 


The features which make this chair different from all others, and of especial ad- 
vantage to office workers, are: 





Duplex Swivel Iron, which gives the seat and back a 
I> forward, backward and revolving motion, possible with po ae 
OW no other chair. The forward motion provides the user z 
(By with greater comfort, and back support at all times. x B 
. j ~ e ° f 
Ore Curvature Back, conforming to natural body curves ~ 
and providing a restful poise at all times 
Deep Saddle Seat, which assists correct sitting pos 
ture and adds much to user’s comfort. 
No office furniture line is complete without these chairs. 


ee 


tT 





The Sign of Quality 


Made of Oak and Birch. Can be finished mahogany or walnut, also made in Windsor type. 
Send for Catalog showing complete line of Office and Institution Chairs. 


CONANT BALL COMPANY 


84 Sudbury Street Boston, Massachusetts 





1615'4-SS 1615%4-4 
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1 ' TkT'1.: ' 
nd easily discouraged This classificati 


mentall ; a Nn, 
based on 1,000 woman employees, seems to have s 
grounds 0 


Mr. Fain gives the brunettes full credit for other qualifi 


cations important to the business world \s executives 
they excel the blondes. The brunette has a definite quality emai € 


of getting along with people under her. Brunettes have the 


knack of harmony \ blonde is disposed to upset th 
organization by tactless criticism of the women working 


under her. The brunettes are apt in developing sales talent 


often turning a little cash girl into a real business womar ($11 West of the Mississippi) 


This new low price has been made possible 

' mene arsl solely by the wonderful popularity of Smoka- 
In Boston the Better Business Bureau has devoted study) 

ena 6h en toss aoa ger norm dor-the Ashless Ashstand. Big volume sales 

RO ee ee eee ee have made big quantity ptoduction and low 


Checking Points for Sales Efficiency. 










tion of misrepresentation in advertising. Professional 
shoppers were sent through the local stores with a ques- 
tionnair¢ on which the sales folk were scored This ques 
tionnaire was turned in to the bureau. The points made 
should be helpful to every merchant in reviewing the ability 
and proficiency of the different members of the store staff 

1—Was his approach prompt; 2—appearance business 





cratic he Smokadors. 
there is smoking, Sma 


like; 3—courteous and pleasant; 4—keen and interested; 







used good English. 

5—What grade of merchandise showed first—high priced, 
medium priced, low priced; 6—willing to show advertised 
merchandise; 7 olur 


8—showed good ju i ment in advising customer; 9—did he 


teer information about merchandise: 


picture Smok 
cigaretteand cig 


state that merchandise was a mark-down. 





10—Was merchandise misrepresented, and in what way; 






l1l—were comparisons made within and without the store Done in 
four colors: 






12— was additional merchandise suggested in same or other 


down the 














departments; 13—was amount of money received named to Mahogany air - tight there to be 
customer; 14—was sale recorded before merchandise was — smothereg left for con- 
delivered Olive 
15—Did salesman count back the change; 16—did sales oan it is tall. In addition 
man give customer the sales slip; 17—did salesman make Green eether advantages of 
use of want slip if merchandise was not in stock; 18—was okfador Ashstand,there 
merchandise well packed “en the edge of the tray the 
19—Did salesman say “Thank you”; 20—was department i bus Smokador Snuffer 
busy; 21—what was salesman’s attitude if no purchase was which hold cigars or 
made (cigfrettes firmly—without in- 
Every merchant can improve his service to customers |] ering their wrappers. Not 
making survey of his store and the different salesmen, Patented nly are they a great conveni- 
keeping this questionnaire in mind. This may help } ~ence—they are also a fire pre- 
streng gs weak points as xist it , vention. When a cigar or cig- 
g arette burns up to the clip, the 
clip puts it or Ren ob ws 
“As vents an unfinis smoke 
, paren org ” ica gical gone vs from falling either down the | 
u lealer and stati ae are facilitated by a spe tube of off the tray. 
as ai stn a re Remember, there is only one Smok- 
gem of samples, ac ording to a representative dis ador. It is the original, all-metal, 
Chicas ranch of The Globe-Wernicke ( Thotiow tube, non-tipping, non-spill- 
is in the form of a hollow ing, clip-equipped ashstand. And 
igo brancl e v: 5 keep in mind that only Smokador- 
| re grouped jant na hey ‘woul be te Ge Se) a PRICE 2 genuine Smokador without them. 
department of a progressive and up to date business hous We seek your help and cooperation 


($! 1 West of } received by us, asking where Smok- 
tant part of the display \ miss. River/ adors can be purchased. If you are 
t enides arraneed in ordes ‘ not already displaying and selling 

é Delivered Anywhere East Smokadors, write us today for com- 

of the Mississippi River plete ee 


\ large table in the nter of the square represents the in making it easy for your customers 
table used by the e cletke. ‘This werwes ne a to secure Smokador Ashstands. 
‘hte ea Ppa Ba pgp cate ae Thousands of inquiries have been 


SMOKADOR MFG. CO. INC ) WEST 42nd STREET, NEW YORK, N 


equipt ‘ Too often the commercial stationer has ¢ 
Slee at ne point on the floor. and the guides nad taidere 
at another [his requires the salesman t ’ ~~ tit 
20.02. P7a? Gere 


ment displav while getting samples of supphes t sh the 
"4 oy Ashstand 
saddieect Ti: dike tuterealt ag aiiiies take Ws ce The Ashless ta 
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—proof of everlasting strength 


More Sales 
Bigger Profits — 
in Samson Tables 





This man represents your customers. He’s 
an executive—a keen business man. He 
wants to buy Samson Tables, for he knows 
that a well-appointed office is essential in his business. 
Dignity, rich beauty, everlasting strength—are built 
into Samson Tables. You will make easier sales— 
more sales—when you show them to your customers. 


Ask them to make this simple test. Just let 
them lift the corner of a Samson Table. There is 
an instant impression of rigid, unyielding strength, 
of substantial, close-knit construction that is abso- 


lutely convincng. You will close a lot of sales 
with this easy demonstration of Samson work- 
manship. The special features of Samson con- 


struction produce the finest office tables in the 
world—greater value for your customers—greater 
profits for you! 


Show Samson Tables on your floor. Keep them 
where they will be seen—appreciated! We offer a 
splendid variety of designs in American Walnut, 
Mahogany and Oak finishes. 


Just send us your name and address. 
We'll prove to you that you can in- 
crease your profits with Samson Tables 


MUTSCHLER BROTHERS COMPANY 
609 Madison Street 


Nappanee Indiana 


Make this quick and easy test or 
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with the prospect, and the latter may sidetrack the entire 
proposition while waiting for the supplies to be brought 
to him. When the equipment and supplies are separated 
they appeal to the prospect as merchandise only. When 
assembled in working order they are a unit—the material 


form of the filing system which is to simplify the care and 


reference his correspondence and documents requiré The 
“atmosphere” of system prevails. 

It is true that some dealers may not carry a stock of 
filing cabinets sufficient to work out the hollow square 
idea demonstrated on the Globe-Wernicke floor. But an 
adaptation of the idea on a small scale, with a plete 
line of the various filing guides and folders in place i 
the several drawers, will afford the dealer an opportunity 
to hold the interest of his prospect, and concentrate his 


attention on a filing system for his business. 





Dixon Staff Organizes Social Club. 

The Dixon Club has been organized by male employees 
of the Joseph Dix6én Crucible Company; Jersey City, N. J. 
Since the organization meeting ninety per cent of the male 


employees of the company have joined, including officers, 
department managers, factory superintendents and rank 
and file. Eligibility to membership comes after an em 
ployee has been in the service of the company six months 
While the club is financed through membership fees and 
dues, the Joseph Dixon Crucible Company has provided 


club rooms, where meetings are held the first, third and 
fifth Thursday of each month. An entertainment com- 
mittee provides diversions for the meetings. The athleti 


committee has organized boxing bouts, tugs of war, a! 


iuter-factory and office base ball league, and preparations 


are being made for soccer and basket ball teams and a 
bowling series in season. The publicity committee issues 
a monthly, “The Dixonite,” which chronicles club hap- 
penings. 

Following is the official roster of the Dixon Club 
James S. Law, president; H. D. Erickson, vice president 


Edwin A. Sell, recording secretary; F. T. Courtney, finan 
cial secretary; Harry W. Wilkins, treasurer; Robert Rick- 
ert, sergeant-at-arms. The trustees are J. H. Dechert, 
Fred J. Scholz and Jos. H. Sofield 
Athletic, R. A. Harris; entertainment, Thos. | 
Thos. MacFadden; 


The commiutte¢ hair 
men are 
Cook; membership, 


Atkinson. 


publicity, F. G. 


Bulletin on South American Trade. 

The foreign commerce department of the Cl 
Commerce of the United States, Washington, D. ¢ is is 
sued a bulletin on “South America’s Trade.” It was 
piled with special reference to the share of the United 
States in export and import trade of the ten republics of 
the Southern continent. In the export statist 
Guianas are not included. 

Among the chief exports of the United States to South 
America in 1923, typewriters ranked thirty-fourth in value, 
27,000 machines totaling $1,535,000. Cash registers wer 
sixty-fourth in rank, the 3,000 machines shipped being val 
ued at $671,000. 

Adding and calculating machines ranked fifteenth in a 
group of thirty-four commodities which were export 


$200,000 to $300,000. In 


amounts from a stater 
forty-four commodities, exported in amounts ranging fr 
$100,000 to $200,000, pencils were second and writing pe 
(except papeteries) were twenty-ninth in rank 


Bucyrus Account to Campbell-Ewald Co 
The advertising account of the Bucyrus Company, : 


facturer of heavy machinery, has been placed in the nds 


of the Campbell-Ewald Company. This work will be di 


rected by the Chicago offices of this advertising age 
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Patented Construction 





Sa LABORATORIES @ 





INSPECTED SAFE “{45ANO 





FIRE & BURGLARY PROTECTION 


Underwriters Laboratories 
CLASS ‘tA’? LABEL 
Their highest classification 
for fire endurance, drop and 
explosion tests. 


Underwriters Laboratories 
CLASS T-20 LABEL 
for resistance to burglarious 
attack, affording 20% reduc- 
tion in insurance. 


RESPONSIBLE DEALERS are invited to 


apply for exclusive territories in sections 


where we are not 


already represented 


Toe MOSLER SAFE CO. 


375 Broadway, New York, N. Y. 
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ONE SOLID PIECE OF COWHIDE. NO 
LINING OR FILLER BOARD IN THE 
VERIFLEX COVER. 





METAL PART IS ACTUALLY INSERT- 
ED IN THE LEATHER NO GLUE OR 
RIVETS USED 





MECHANISM IS SOLIDLY ANCHORED 
TO METAL PART INSERTED IN THE 
HIDt ITS AS STRONG AS THE HIDE 
THAT HOLDS IT 





























Contain no Glue or Rivets 


= 


\ 


for ssieadl tone ears 


ade om a olid Piece 
of Cowhide 


No lining or filler board. no glue or rivets, go into the manufacture 
of the I-P Veriflex Cover. It is simply one solid piece of No. | 
Grade black levant grain cowhide—a sturdy, durable, long-wearing 
binding which gives years of service. Light in weight, compact, 
flexible, it will bend or roll without creasing or breaking. | Veriflex 
combines the advantages of being a more flexible casing with less bulk 


‘VVERIFLEXCOVER 


SUPER QUALITY 
PRICE BOOKS 


ARE MADE ENTIRELY WITHOUT GLUI 


By our new process, the back metal part which holds the ring 
mechanism is actually inserted into the solid piece of leather To 
The use of glue 
stitching or rivets has been eliminated entirely in the Veriflex 
Cover. This mechanism, anchored to a leather-embedded back 
plate, is in the book to stay. /t is as strong as the hide that holds it 


VERIFLEX COVERS 


this the ring mechanism is securely anchored 


2300 LINE 







Si int 
aioe ested 











vd 7, 
IRVING-PITT MEG.Co. 
Chicago, kansas City, New York. 

















Travelers Advocate Suspending Sleeper herpes. 


De ite steps w be taken in an attempt to forces é 
abolition of the railroads’ surcharge for Pulln an tickets t 
the l conve f the National (¢ Traveling 
Sales s Associations, to be held at Hotel Pe: nnsy nia 
New York, September 1-3. The council takes the stand 


, Pullman s harge was initiated as a war measure, 
at proper place in railroad revenue today. Atten- 

S ed to the statement of President Coolidge in his 
naug iddress “We do not any longer need war time 
revel Che llection of any taxes which are not ab- 
sol equires vhich do not beyond a reasonable doubt 
co! ( » th welfare, is only a species of legal 
ized larceny.” The Pullman surcharge was discontinued 
fort by the Government after the armistice. Soon af 
ter tl roads we restored to their owners the Pullman 


surcharge was restored by the Interstate Commerce Com 


Legal measures to force the elimir 


rcharge are under consideration 
yn at the convention. 


Advertising Exhibit at Chicago. 


An exhibition of direct mail advertising matter was le 
it Chicago in August by the Bradner Smith Company; 
pape erchant, 333 South Desplaines street. A number of 
ma turers in field contributed samples to é 
exh cluding Sundstrand Adding Machine Company 
E. I. Du Pont de Nemours Company, The American Multi 
graph Sales Company, Esterbrook Steel Pen Manufactur 
ing ( il Armstrong Cork Company, Yawman and 
Erbe Manufacturing Company, Remington Typewriter 
Cor Monroe Calculating Machine Company, The Na 
t il Cash Register Company, The B. F. Goodrich Cor 
p Corona Typewriter Company, Inc., Victor Adding 


Important to Holders of 20- —— Trade Marks. 
Many trade 


Commerce Reports.] marks regi 


under Federal trade mark act of February 20, 1905, 
effective April 1, 1905, are due to expire. The term of reg 
istra under this act is twenty years. An application 
lor renewa for the Same term may iade at i 
time e than six months prior to the expirati 
tl S eriod. If such application is not ude 
tl g ation will lapse. The failure aintain regis 
t e Ur States may result in the loss of 
ude rk rights in those countries where the registr: 
ide dependent upon registration in the home 13 
\ ( siderat erefore, should be given to tl r 
registration if the trade mark is still 5 
Eaton-Crane-Pike Change New York Location 
York warehouse of the Eaton, Crane & 
( 1 t S 
tte street The com] \ 
. se @Casily i 
I y ipers al V 
es s ot tour 
( gs 
Orders and Shipments of Steel Furniture 
| ] a be +] \" 9 ot elaborate <tatret e nr 
st ) en or ( 
stes furni 
g these olun 
€ only Phe fe 
or . ents and unfille , r 
en es 2 n the stati s g 
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When you standardize 
with Berkshire Type- 
writer Papers you have 
the convenience of a com- 
plete line of typewriter 
papers under one brand. 


Many of your custom- 
ers also appreciate the 
convenience and_ econ- 
omy of similar standard- 
ization and fill all their 
needs with 


Berkshi 
“pyr? i 


Eaton, Crane & Pike Co. 


225 Fifth Avenue, New York 
Pittsfield, Mass. 








Sponsors for Correctness 
in Correspondence 


BRANCHES: 


BOSTON, MASS....633 Washington St. 
CHICAGO, ILL. .363-371 West Erie St. 
PHILADELPHIA, PA., 1024 Filbert St. 
SAN FRANCISCO, CAL., 770 Mission St. 
TORONTO, CANADA. 


SERVICE STATIONS: 
LOS ANGELES ATLANTA 


KANSAS CITY 
CLEVELAND 


DENVER 
MINNEAPOLIS 
SEATTLE DALLAS 
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THE EQUIPMENT OF ART METAL STEEL DESKS 











HE new improved Art Metat Desks at their new 
lower prices present, we believe, the greatest value in 
desks ever offered by any office equipment manufacturer. 


I—ART METAL Executive Desks, in the new low 
Roll Top, Flat Top, and Tables, with Costumer and Waste 
Basket to match. This “‘Executive’’ Suite provides all that 
is requ'red of furnishings to grace the private office of the 
major executive—rich simplicity, distinction, beauty, smooth, 
noiseless operation, and the wonderful responsiveness in use 
of the best desks that the skill of three generations of 
craftsmen in steel can build. 


2—ART METAL Standard Desks, comprising seven 
new models, have been designed to provide business ex- 
ecutives with the most comfortable, convenient, and ser- 
viceable piece of personal office equipment to be had at any 
comparable price. The selection of models is sufficient to 
offer a type best suited for any particular work; yet so re- 
stricted in numbers as to permit of economies in volume 
production that make possible substantial price reductions 
on even these improved models. 


3—ART METAL Commercial Desks, in twelve new 
designs, for general office work, representing an improved 
development of the popular “‘corporation’’ type desks first 
introduced by Art MerAL several years ago—the most 
practical, convenient, serviceable, and economical general 
office desks on the market, each an exceptional desk value. 





NEW YORK 
teel| Office Equipment, Safes and Files 


—~ 
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rt Metal Steel Desks 














ETWEEN the covers of this book you will 
find the most complete showing of steel 
desks ever presented by any manufacturer. 


Here are pictured and described in detail 
designs of desks for every requirement of 
any form of office or clerical work, from 
the de luxe Executive Suite to the most simple 
and inexpensive Commercial type desk, in- 
cluding designs to meet the special require- 
ments of bookkeepers, cost clerks, engineers, 
etc. Each model of this most complete 
line presents the latest and most advanced 
thought in desk design and construction, 

















their good looks 
help sell them 


Leopold Desk Company.” 


Burlington Sowa 
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are w available Che figures for thirty manufacturers in 
the “business group” producing steel furniture stock goods 
ollow 


pgs 1924—Orders received, $1,588,597; shipments, 
$1.5 20; unfilled orders, -$1,192,527. October, 1924 
te S press $1,759,183; shipments, $1,780,378; unfilled 
orders, $1,183,923. November, 1924—Orders received, 
$1,614,626; shipments, $1,677,167; unfilled orders, $1,215,520 
December, 1924—Orders received, $1,911,716; shipments, 
$1,871,215; unfilled orders, $1,218,748. January, 1925—Or- 
ders received, $2,204,901; shipments, $1,970,447; unfilled or- 
ders, $1,454,045. February, 1925—Orders received, $1,984, 
574; shipments, $1,936,873; unfilled orders, $1,500,262 
March, 1925—Orders_ received, $2,007,400; shipments, 
$2,025,287; unfilled orders, $1,479,315. April, 1925—Orders 
received, $1,963,106; shipments, $2,006,468; unfilled orders, 
$1,463,762. May, 1925—Orders received, $1,851,498; ship 
ments, $1,912,427; unfilled orders, $1,380,284. June, 1925— 
Orders received, $1,794,156; shipments, $1,804,599; unfilled 
orders, $1,392,540. 

Thirteen manufacturers of steel shelving have contrib- 
uted to the following statement: March, 1925—Orders re 
ceived, $599,971; shipments, $533,669; unfilled orders, $510 
328 April, 1925—Orders received, $557,050; shipments, 
$644,758; unfilled orders, $427,169. May, 1925—Orders re 
ceived, $520,816; shipments, $545,986; unfilled orders, 
$364,093. June, 1925—Orders received, $501,182; ship 
ments, $514,117: unfilled orders, $360,089. 


Strathmore Hour Workers to Have Vacations. 


Employees of the Strathmore Paper Company who are 


paid by the hour, and receive overtime pay, are to have 
vacations with pay Employees of three-years’ service or 


longer will receive a week’s vacation, provided they have 
not been absent for all causes not more than eight weeks 
during the twelve months immediately preceding the vaca- 
tion. Employees of over ten years’ service will receive 
an extra week, provided they have worked at least 
twenty-six weeks of the year. This second week is a 


direct reward for service 


Chicago Furniture Dealers Consolidate. 
Colton & Company, 58 East Washington street, Chicag 
Ill., and the Office Equipment Company, 166 West Adams 
treet, have consolidated For the present displays will be 
naintained at both locations. Later the display at 58 East 
Washington street, on the fourth floor of the Garland 
buildit will serve the combined businesses. The co 

takes the name of the Office Equipment Com 
pany \n exclusive sales arrangement has been made 


ts otf The Jamestown Metal Desk Compar 


chagipe Company Opens Branch at Jacksonville. 


The Franz Safe & Lock Company, Jacksonville, Fla., has 
ope! brancl t 126 West Bay street. This makes the 
second store operated by the company in that city, handl 

g plete lines of safes and office furnitur: The 

S tion < 1D | é 
e aults, metal equipn 
\ Company ( M 
S \ visible card 


Horn Client for Campbell- Ewald Agency. 


ertisi unt of the Illinois Brass Mar 
Company, Chicago, IIL, automobile specialties, has 
¢ s of the Ca } d ( 
w ed hy ¢ ( 
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80% 


of the Cost 


of Milwaukee Quality Chairs is 
put into the product itself—into 
honest, durable, long-life con- 
struction. 

This means Milwaukee Chairs 
stand more than just surface ex- 
amination; they invite the most 
painstaking scrutiny. Otherwise, 
how could more than 4,000,000 be 


in use thruout the world? 


Milwaukee Quality Chairs are 
sold under the Milwaukee Qual- 
ity Sales Plan—a profitable plan 
for any good dealer. May we tell 
you more about it? 


THE MILWAUKEE CHAIR COMPANY 
EXECUTIVE OFFICES 
624 SOUTH MICHIGAN AVENUE 
CHICAGO 


CHICAGO MILWAUKEE PORTLAND MINNEAPOLIS 
EASTERN DISTRIBUTORS: HALE DESK CO., NEW YORK CITY 
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THE ADDING MACHINE | 
MADE TO 
MEET THE DEMANDS OF 


BIG BUSINESS 
NOTE SOME OF THE USERS: 


NEW YORK CITY DETROIT, MICH. 
City Bank Detroit Aerometais Co. 
and Trust Co 


7 Morse Chain Co. 
and Phoenix Bank E. C. McCrone & Co. 


Water Office, City of Detroit 

National Bank Commerce 
General Casualty Co. 

City Treasurer 


CLEVELAND, OHIO 
Union Mortgage Co. 
WILMERDING, PA. 
gg Airbrake Co. 
MERS POINT, N. J. 
Bank of 


mternational Banking Corp. 

West Side ne Bank 

The Gaited Trust Co. 
States Savings Bank 


Fidelity International Trust Co. First's National 
Bank of — Co. Point 
Tile Guarantee and Trust Co. Freakin Notheesl Beak - 


Staten Island oe 

Shutte ‘emma Bank 
~~ aA 

he. h ration of America 
National Lead Co. 


Diamond State Fibre Co. 

New York Edison Co. 
National Surety Co. 

Johns-Manville, Inc. 

Bren 


Ine. 
The New York Times 
Manhattan _aeeenge and 


Third National Bank 
Mutual Trust Co, 
Central Trust and Sa 

Guarantee Trust & Safe 


Peoples Bank and Trust C 
Lancaster Ave. Title & Trust Co. 
} Savings Fund 


Ce. 


esmens’ ae Bank 

Germantown Trust C 
Title and Trust Ce. 

Pilgrim Title and Trust Co. 
Fairhill Trust Co. 

nklin Trust Co. 
Cobb’s Creek Title and Trust Co, 
Thornton Fuller Automobile Co. 
John J. Griffin Ce. 
ae Caine Gas Improvement 


J. Horton = te Cream 
ce Co. 
Sanat Motors Corp. 
ATLANTIC CITY, N. J. 
Atlantic City National Bank 





WILKINSBURG, PA 
° » Ins. Co. of the State of Pa. 
First National Bank Electric Storage Battery Co. 
BROOKLYN, N. ¥. Lick Run C and Coke Co. 
venice prese Co I Home Ins. Company 
i= Bank American Gas Co. 
Ba aaes o, vings | ~or Budd Wheel o. 
‘oO. Penn Mutual L _ Ins. 
Long Island City Savings Bank Public Ledger Co. -” 
Manufacturers Co, Johns-Mantille, Ine. 


Aberfoyle Mfg. Co. 
ITHACA, NEW YORE 
First National Bank 
Ithaca Trust Co. 
Cornell University 
Rothschild Bros. 
ITALY 
Italian Government 


The — Savings Bank of 
n 
The National Bank of Bay 


e 
The Prudential Savings Bank 
DOCUnSEER, N.Y. 
Central Trust Co. 
SYRACUSE, N. Y. 
Salt Springs gy a? 
NEWARK, 
City Trust Company 
8ST. LOUIS, MO. 
Salvation Arm 
International Shoe Co. 


WAUKEGAN, ILL. 

Waukegan Generating Co. 
TOPEKA, KAN. 

The Atchison, Topeka and 

Santa Fe Ry. 
























ADDING MACHINE 
PETERS- MORSE MFG. CORP. 
ITHACA, N.Y. Se a ak 
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| to simplify the affixing of postage 
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Fifteen Years Ago. 


Brief Reviews of the Pages of Office Ap- 

pliances for September, 1910, Bringing to 

Light Some of the Striking Items and 
Features. 


“Moving the Stickers” was written by Fred S. Lincoln, 
president Fred S. Lincoln, Inc., Washington, D. ¢ to 
means of chasing boarders from the feed trough, 


suggest 
and preventing newest stock items from taking the front 
Move the old goods first. 


row. 
Said a brief item: “Addition to the Staff of O. A 
Evan Johnson, Jr—Born August 15, 1910—Tips the Beam 


at Seven Pounds.” 
Many local stationers were prominent in the Thirty-first 
Triennial Conclave of the Knights Templar at Chicago. 
The Multipost had made its advent into the business field 
stamps and to safeguard 


the stamps. 


Miss Agnes Sampson Addie, of The Thorp & Martin 
| Company, Boston, Mass., was the subject of the feature 
article, “The Business Woman in the Office Appliance 
Field.” 

“Printype” was introduced by The Oliver Typewriter 


as a new character for the typewriter which « 
bines utmost legibility with pleasing character. 

“Dealers and Should Work Together,” 
was a report of an address by O. H. L. Wernicke before 
the Retail Association of North Caro- 


lina. 


Manufacturers 
Furniture Dealers’ 


Stationers throughout the country were brushing up on 


the song, “Maryland, My Maryland,” as the annual con 
vention of the National Association of Stationers and Man- 
ufacturers was to be held at Baltimore in October 

D. W. Beaumel, of D. W. Beaumel & Company, New 
York, N. Y., was characterized as a leader in the fountain 
pen industry. 

The Multicolor press was the most recent of the office 


duplicating machines, printing from type through ribbon 


or with printing ink. 


Two Tales Told Out of School. 


but as there was no seal 


friends, 
Mitchell’s recent letters 


to tell on our 


We 


of confidence 


hate 
in one of Charlie 
may as well note the fact that the Governor of the sovereign 
state of Kansas that 
swagger stick when on military 


aide-de-camp carry 
As an 


” a swagger stick in the hands 


insists his 


duty. argument we 
able to “see 


Kansas colonel. 


have never been 
of a large, husky 
would be ever so much more convincing. 

Mrs. Mitchell and her mother 
time from 
He says 
Grand Central depot 
New York when he in it. Mr. Mitchell employed 
colored woman and a crew of 
and put it in shape before his wife's 


A good Irish blackthorn 


Charlie says he is happy. 


are returning—or by this have returned 


fornia after an absence of a number of weeks 


that his house is bigger than the 
is alone 
one energetic colored men 


to clean up the place 


arrival Not having specific information we decline t 
avow positively, but we suspect that he hurried down to 
the florist’s and bought a rubber plant and three ted 
ferns to replace the ones that gave up the ghost for | 
of water in Mrs. Mitchell’s absence. And that Mrs 
winked the eye he could not see while she complimented 


him on keeping the plants so beautifully. 





4 


September, 1925 OFFICE APPLIANCES 87 





er 
eS. 





wf % 






A Better 
Filing Cabinet — Less Money 


The constant demand for low priced steel filing cabinets is met by ‘‘SecoFiles,”’ 
the new ‘‘Security’’ Steel Line of Commercial Grade Filing Cabinets 


Write for information on this new “SECURITY” Steel Product 
and our selling plan that sells filing cabinets for the dealer. 


STEEL EQUIPMENT CORPORATION 
AVENEL, NEW JERSEY 

NEW YORK, N. Y. NEWARK, N. J. BOSTON, MASS. PITTSBURGH, PA. 
Makers of the full line of Security Steel Office Furniture 
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STOCK UP 
NOW 





FOR THE COMING 


SEASON 
— 

















University Manuscript 
Composition 
or Students’ 


NOTEBOOKS 


HE school and college season will be starting now in 
a few weeks. The demand for students’ note and com 
position books will be immediate and instant. 
And you can display no more universally known or 
satisfying line’than the famous Standard B&P 
It embraces every desitéd item, from the cheap primary 
school notebook to the- finely bound and distinctive bool 
carried by the post graduate. 
If you do not know it™in its entirety, send at once fi 
full details. . 


BOORUM & PEASE COMPANY 
Post Office Box 272, City Hall Station GENERAL OFFICES 
NEW YORK STORE NEW YORK 84 Hudson Avenue 
109-11 Leonard St. Brooklyn 
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Austrians Claim Priority of Typewriter Patent. 
\ memorial tablet was unveiled at Innsburck, Austria 
August, on the house of Peter Mitterdorfer, who wast 


inventor of the typewriter, according to an Austrian 
Mitterdorfer was born September 22, 1822. Forty years 
later he settled in Innsbruck and began work on his inve1 
tion. After two years he had finished his first “typewriter,” 
a contraption made of wood, leather, wire and gut strings 
the types consisting ot sharp needles Forty-seven yeat 
later this first attempt was found in the attic of his house 


Disputing that the typewriter is an American inventi 
the Austrian version is that Carlos Glidden, an Ameri 
del at the Imperial Polytechnic I: 
it, and in 1867 constructed the first 


conjunction with C. Latham Sholes 


American machine 
1S. W. Sproule Milwaukee. The American patent was 
icquired by E. Remington & Sons 
House Organ Philosophy. 
The hand of a friend is an anchor to the windward 
The Webster Way (F. S. Webster Company) 


* » 
Finish this day and have done with it. Tomorrow will 
be a new deal.—The Stencil (A. B. Dick Company). 
» > * 

Giving people the cold shoulder often gets one into hot 
water.—Common Sense (Corlies, Macy & Company, Inc.). 
* 7 * 

[The world needs workers, not shirkers; in short, wants 
a man who can—not mannikin.—Quality (Clarks & 
( ourts) 
* * * 
Most successful men are to busy to think up any secret 
of success.—Faultless Bulletin (The Stationers Loose Leat 
Company) 


* + * 


Covering your neighbors with lampblack will not react 
with whitewash on yourself—Leopold News (Leopold 
Desk Company) 

s 62 

The best prospect is the man who needs merchandise 
does not know it The Typebar (L. C. Smith & Bros 
[ypewriter, Inc.). 

* * & 

Almost anyone can work hard. It takes real will power: 
to work hard continually The Shepard Staff (The Henry 
QO. Shepard Company 

io 

\ good merchant is never “out of stock”—a good sales 
man is never “out of sorts.”—Pouch-O-Grams (Pouche 
Lithographing & Printing Company) 

* * 


It takes a town constable to teach some of these road 


hogs that the pen is mightier than the Ford.—The Off 


Cat (The Richmond & Backus Company). 


7 * * 
Everywhere in life the true question is not what we gat 
but what we do He who has lost confidence can lose not! 


ing moré¢ [The Alco Booster (The Ivan Allen-Mars! 


* 
1 ir a man say It « be d 
don’t the 1 ut of the phere v hic 
I s { g H s an infectious ( l I 
Bi I Company ) 
* * * 
| e two " watching the clock One way 
to see how long it is to quitting time The other is 
find out how little tin you have to do all the things that 
need to be done Security Salesman (Steel Equipment 
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cA 
Handsome Daily 
Reminder Calendar 
with Double the 
Memorandum Space 
= RETAILS 


y, 





STANDARD 
BUSINESS 
CALENDAR» 


OVER TWENTY SQUARE INCHES 
OF MEMORANDUM SPACE 


Made in Two Finishes: 
Brown - - - - Retails for $1.50 


Gold Satin Finish = ** $2.50 
Less 50% Discount to Dealers 
Order from your Wholesaler. 


If he cannot supply you 
write direct to 


THE JERSEY CITY PRINTING CO. 
JERSEY CITY ~ NEW JERSEY 


,Also Manufacturers of the 


FORGET-ME-NOT CALENDAR 
FOR THE HOME 
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“Y and E” Efficiency Desks. Drawers 
equipped with patented “Y and E”’ roller 
slides. Upper drawers—card records, etc 
Center drawer—pens, pencils, etc. Bottom 
drawer—vertical filing. Quartered oak or 
genuine mahogany. Seven models 

























“VY and E” Fire -Wall Steel Files 
Double walls of stee!, insulated by two 
layers of real asbestos. Complete line 
of single-wall steel files also offered. 











- 
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“Y and E” Steel Shelving. For offices, stores, 
vaults, stockrooms. Comes in big variety of 
heights, widths, and depths to meet every shelv 


. 
“ff. 





inz need. 














“Y and E” “B" Label Safes. No moisture between walls 
to rust or corrode. Accommodates any construction of 
“Y and E” wood or steel horizontal filing sections. Made 
in five sizes. Write for literature. 
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ou say 
“Y and E” = 


in office 
equipment- 
you've Covered 
the subject ! 


YAWMAN“oFRBEMFG.©@. .- 
955 JAY ST. ROCHESTER, N. Y. P 3 


“ent ‘ | 
oe 2, > Y and E”’ Record Safes. Strong, rigid safes for 
ae office records. Accommodate “Y and E”’ wood 


or steel filing sections. Variety of sizes. 












“Vand E” Steel 
Desks. Handsome 


baked comme! feniek” 
Lino- 


Bronze trim. 
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“"Y and E” Fire-Wall Stee! Counter- 
Heights. Sections for all kinds of rec- 
ords. Big factor in saving office space. 
Linoleum top available. 
















“Y and E” offers most complete line of filing- 
system supplies—folders, guides, form cards, 
card cabinets—in fact, everything for office 
systems. Write for supplies catalog, also for 
literature on any items shown. 
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RE you well stocked 

with VENUS Pencil 
No. 3820, with gilt tip 
and finest grade erasive 
rubber ? 


With VENUS — both 
with and without rubber 
tip—vou can supply every 
pencil demand. In it 
your customers will find 
the highest pencil quality 
and the greatest pencil 
value you can offer them. 


With or without the rubber 
tip, the superb VENUS 1s 
considered unexcelled by 
every judge of pencils. The 
verdict of unbiased pencil 
users made VENUS 

the largest Selling Quality 
Pencil in the World 
























RUBBER TIP 












No. VENUS drawing. Hexagonal 
With gilt tip and rubber 3B to 9H 
The favorite of those who know it is but 
human to make mistakes and therefore 
need an eraser. 


VENUS sales are continuous. Better b 
] 


1 ' 
well stocked 


3820 


. , 
Sam pies on Re guest 


American Lead Pencil Co. 
220 Fifth Avenue, New York 


also London, England 
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The world doesn’t change much. The American Indians 
used to trade off whole sets of mountains, rivers and plains 
for a jug of firewater; an’ today we'll swap our integrity, 
risk our health and endanger our optic nerves for the stuff 
that’s even worse.—The Coach (published co-operatively 
by the Boorum and Pease Company, Eberhard Faber, 
Howard Hunt Pen Company and Sanford Manufacturing 
Company ) 

Suggestions for Typists. 

Here and there the dealer in the smaller cities learns 

that a resident is using a typewriter procured through the 


“typewriter club” of the out-of-town newspaper for which 
he is local correspondent. The newspaper buys in quantity 
for its correspondents and thus the local dealer has no 
opport y to sell the machine. How about overhaul 
jobs and ribbons! Che need for these is suggested by the 
following item from The Chronicle Club, a house orgar 

¢ ( cK es de s oft the Toled Chr ( 
) Toled \ 

Some the tv1 tte CODY W S 

( ws that ( ichines are mn ¢ 2 ike iré 
( I thers ( roducin por lf y 
machine does not type plainly it is time to change the 
ribbon. With a pin the letters in type can be cleaned 
out, as lint, dust and other small particles accumulate 1 

open spaces of the letters and clog them up \ bove 
all, keep your machines clean and free from dirt. If the 
ribbon is worn the type will cut the roller and the rept 
duc 1 not be clear when the roller is full of holes 
cuts. We appreciate the use of machines and 
vou te ley W how to get the he st service it of hem 
Easy to Haul Around. 

Brazilian Ameri Rio de Janeiro)] Bill Hick: “Jit 
Brown shore is getting k with that new typewriter o’ 
his. I understand he takes her to dances, cabarets and 


Little Hick: “Yep! She's a regular Remington Port 


Stationer Has “M. D.” Title. 


Some of the folks around the store may kno 
e areal M. D. among us. I have noticed that of | 


our friend Cheney has taken unto himself the degre 
M.D. This time it happens not to be Doctor of Medici 
but the old reliable “Doctor of Mimeograph.”—Al 
Booster The Ivan Allen-Marshall Comy 


Say It with Bi-chrome. 
Geor ge said the young business man to his 
{ r type ns 
‘] he I usuall f ers 


(L. C. Smith & Bros. Typewriter, Inc 


Booklet on Sales Organizations. 


es S Organizations s a bookl r sue 
yiders’ service bureau of the Metrop 
‘ ( scri 9 +} sa 
g Ss organiza Amor t! 
annie the } th | 
g \ o M Co , } tt-Fis 
Lake Trip Refreshes the Harris Family. 
Vi na VMirc } ie rris. of ( hi ig cnent ; 
(, le ~ ss { rolina late 9 
Lake M 


APPLIANCES 


93 











CARBON PAPERS 


Made to a Purpose 


The Dealer who wants his service to be 
exact in meeting the requirement, and 
economical and efficient in getting the 
result, will be pleased with Bucki Car- 
bon Papers. With this quality product, 
we give full co-operation—write us. 


























BUCKI 


Supreme Typewriter Ribbon 


Finest grade of imported fabric, in connection 
with highest quality of colors are combined in 
this remarkably durable ribbon. Special grades 
for billing and elite type machines. 


The BUCKEYE 


RIBBON & CARBON CO. 


Factory and Executive Offices 
CLEVELAND - - 


ESTABLISHED 1896 


OHIO 






HL 


TMT 


LULA AON TAA 


ABMURUGURAL LU 
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VERTICAL — EXPANDING 


FILE POCKETS 


the country 
year-round ad- 
sad by busi- 








are known all over 
through 


vertising 





consistent, 






in magazines r 
ness men and women. 


500,000 


month are offered a 
File Pocket. Thou- 
tried out now. 









readers every 
free VERTEX 


sands are being 













The stationer who stocks and shows 
this well-known article has added an- 
other ar- 
ticle to his line. 






quick-moving, easy-selling 







Write us today for 
our dealers’ catalogue. 


ALVAH BUSHNELL CO. 


Durable Filing Containers 


925 Filbert Street PHILADELPHIA 
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Art Metal Sales Schools in Progress. 


[he Art Metal Construction Company, Jamestown, N 
Y., has resumed its sales schools for dealers Phes¢ re 
deservedly popular last year, and dealers attending were 
able to convert the training into substantial business At : 
the organization session of Term “A,” R. M. R s 
manager of the Office Equipment Company, Michigan 
City, Ind., was elected chairman of the class. 
In organizing the various classes the plar t (rt 
Metal Construction Company is to diversify the attendance 
by arranging to have the students selected fr i s 
parts of the country. This enables the individual students 
to widen their circles of friends, and brings to the discus- 
sions the viewpoints of different sections. Sales ideas are 
thus transplanted and mutual profit follows the interchange 
of ideas. 
hose attending Term “A” were: Clarence Ash (L. M. 
Hicks), Newark, N. J.; Warren R. Carlin, Jamestown, N 


Company Washing 
York brancl f Art 
Company); L. K. Cordell (Cincinnati 
branch): Karl Danton (Matt Parrott & Sons Com 
pany Waterloo, E. W. Ekdahl, Jamestow N 
Y.; Morris Fleischmann (L. M. Hicks), Newark, N. J.; 
C. A. Harris, Jr. (Philadelphia branch); E. R. Marks 
(Schaum-Vaughan Corporation), McKeesport, Penna.; (¢ 

J. Mockler (James O. Donnelly), South Norwalk, Con: 

W. S. Moody (Williams Printing Company), Nashville 


(Ward Printing 
Collison (New 


Y.; A. L. Clutter 
ton, Penna.; C. H. 


Metal Construction 


lowa; 


Tenn.; Frank Morrill (Armanko Office Supply Company), 
Reno, Nevada; W. E. Norton (Hartford brancl R. H. 
Polgrean (Seattle branch); Edward Ramsey Buffal 
branch); R. M. Robinson (manager, Office | 
Company), Michigan City, Ind.; M. B. Str: K 
tucky Lithographing Company), Louisville, K 


i 
Troy (Flint Bruce Company), Hartford, C 


Views of Philadelphia Sentionere in August. 
Philadelphia Ledger.] An 





advance of ten 


been made by one of the leading loose-leaf sheet 
turers. Some few months ago this company 

yn of ten per cent, which was met by al 
leaf ma acturers. It is believed the advance 

esterday will be followed by a similar move 

1e other manufacturers. 

There as also been an advarice in the pr 
similar to that made on loose sheets, a w g 
has been made by only one company it is sa 
facturers will fall in line and before the et 
i general advance will be d. It is 
the n cturers of binders and loose-leaf books 
ng and a S¢é s dard is 
th sé sheets made P — \ 

a ( I the others 

Che Stati ery trade gene aur go 
Tul i August have a s 4 I t s 
the | ad 1 by the users \ 

uying st what is really ded é 5 
a better showing The supply of a actured ¢ 
hand the users of stationery a loose s s is 
the some time and it believed i 
mprove in business re will be a s 
f rchas¢ re necessary art es re 

ade 

Ri ¢ inds have take a g jumf{ 
vancing about sixty cents a pound, which, 
keeping with the jump by the manufacturers 
bands. Since the high price rubber t 
big scurrying around to secure a big supply 
prices. 





He is a fool who leaves certainties for uncertainties 
Booster (The Ivan Allen-Marshall Company). 
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Thirty Million 
Strong 





HIRTY million teachers and pupils are 
going back to school and college right 
now. 


Every one of them must write with some- 
thing. Discount this sales opportunity 
all you want to and it remains amazingly 


big. 


Be it pen or pencil there is nothing made 
that gives a bigger measure of beauty and 
serviceability than a Conklin. 


Buying for school use continues right on 
through the Fall. Keep the Conklin as- 
sortment filled up and out in front. 


THE CONKLIN PEN MFG. CO. 
TOLEDO, OHIO 





When you sell an 
Endura you sell a 
pen plus perpetu- 
al pen serviceabil- 
ity. 


Concentrate on: 






TOLEDO s SAN FRANCISCO 
BOSTON LONDON 
CHICAGO BARCELONA 


Pencils . Pens . Sets 
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The Inevitable Typewriter 


Noiseless typewriting has long been inevitable and now 
the inevitable typewriter is here. It is the New Model 6 


REMINGTON-NOISELESS 


with Four-Row Standard Keyboard | 


HIS new machine is the masterpiece among writing machines. It 

is the noiseless typewriter—rendered complete in its efficiency. It 
has the light, natural touch which is universally desired by operators. 
Its action is surpassingly easy, which insures a great volume of work. 
It is an excellent manifolder, yielding plenty of clean, legible copies. 
And its work is beautiful—worthy of any user's signature. 


Above all, it has the complete four-row keyboard— exactly like 
every standard machine—the keyboard with which all operators are 
familiar—the one which fifty years of experience has proved to be 
the best. The operator of any standard machine who changes to a 
Model 6 Remington-Noiseless has nothing new to learn and no new 


typing habits to form. 


Business efficiency demands noiseless 
typewriting, comfort demands it, hu- 
man nerves demand it, health demands 
it. And the new Remington-Noiseless 
No. 6 is the complete answer to this 
demand. 








REMINGTON TYPEWRITER Co. 
374 Broadway ~ ~ ~ New York 


Branches Everywhere 











1925 
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Sea Lore in the Making. 

the silk-laden galleys of Tyre and Sidon it’s a 
far cry to the monster steel forts that patrol our ocean 
vays. Though the sea borne commerce of ancient 
ys was confined mainly to the Mediterranean, a strict 
ne law decreed that complete records be kept of 
each vovage. Every Phoenician galley had its “log,” or 
oden slab, on which was marked each sight and incident 

ruise with a sharp stone or metal instrument. 


\s the world’s commerce expanded, these maritime laws 
became more stringent. During the great era of discov- 
ery, Drake, Frobisher, Van Diemen, Magellan, Columbus 
and a host of others set down accurate records of their 
ictivities, their observations and their calculations rhe 


log had given way to parchment—the quill was 


the universal writing instrument. 





SHIP’S WRITER AT WORK 


| era of quil ind wooden ships has passed, too; ours 

is the day of steel, mechanical control, standard equipment 
peration on a large scale. Our floating fortresses are 
highly departmentized. Compiling a ship’s log is now a 


lex operation in which navigating officers, radio men, 


engineers, electricians and seamen take part \ few sec 

ds lost under modern battle conditions may change vi 

defeat Even the very writing instruments ar 

standardized; wooden pencils and penholders have gone the 

the wooden ship. Sharpening pencils or dipping 

pens is an unthinkable waste of time, a possible menace to 
the es of al board! 

United States naval activities at Honduras, Nicaragua 
Haiti proved the superiority of the mechanical pe l 
he fountain pen. Under every test the “Eversharp” 
1 and the Wahl pen proved highly dependable becauss 

constructien, durability and all d 
ncy Thus, when preparing for the greatest peace 
est of the navy in our history, the manoeuvres at 
H i. laree ipments of both “Eversharp” pencils and 
Wahl pens we rdered delivered to the chief quartet 
S s Later se were issu 
S cers is Ss ( t 
Large re chas 
ens to the enliste S e| 
S don } 
is em the va 


Philadelphia Distribution for “Miller Line.” 


R Pierce Cor 


iller 
(arpon & IX ( mit ny eX stye 












ervice to the 
pewriter 


rade in all 
the World's 


Markets 


HEREVER the typewriter serves in- 
WV dustry, there is close at hand, AMES 

service for the typewriter—extensive, 
prompt and continually improved. AMES 
supplies, parts and tools are the very best 
for the purpose and they compose the most 
nearly complete stock of any in the world. 
AMES platens are ground accurately on our 
own patent machines, and shipped back to 
you within 24 hours of time received. 


The recent consolidation of the THORP & 
MARTIN typewriter parts and accessories 
business, places the AMES line in a position 
of unquestioned leadership and unfailing 
service. Thousands of items for every type- 
writer now made and many, the manufac- 
ture of which is discontinued, are instantly 
available. 


Remember AMES SERVICE means 
that AMES is at your service. The AMES 
catalog lists and illustrates the entire line; 
it is a most valuable book for typewriter 
dealers and every one should have a copy. 


Ames Supply Company 
564-572 West Randolph Street 
CHICAGO, ILL. 


Branch Office 


79-80 Que S 507 Mission Street 
vondon, E. ‘ 4 Eng San Francisco 
Brat ff und Export Department 


spenard Street, 


New York, N. ¥ 


SERVICE STATIONS 
I St.. Denver, Colorado. 


Fa S et, Houston, Texas 

4 nas 32, Mexico, D. F. 
Vict St Toronto, Canada 
YR St Havana, Cuba 


Street, Sydney, Austrailia 
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99 Years 


of Seat- building 
saaamed this Ww cheie 







818-5XY-C 
















A-1444-48G 





A-1444-5XY-G 















99 years Heywood-Wakefield has 
specialized in seating. H-W seats for 
home, amusement, educational and 
transportation pu have long been 
recognized as sta iad. 
So, too, in the business world. H-W of- 
fice chairs represent a degree of ease, 
serviceability, good taste and economy 
that could result from no less seat- 
building experience. 
And it is just these traits which make 
H-W office equipment salable, buyable, 
usable. 







































ue Any H-W man will estimate on your 
seating needs. 
\— 
=4 3 HEYWOOD-WAKEFIELD WAREHOUSES 
| ine BALTIMORE, MD. 113 W. Conway St. 
 - BOSTON 45, MASS. Winter Hill 
Display Floor, 174 Portland St. 
BUFFALO, N. Y. Wells & Carroll Ses. 
CHICAGO, ILL. 2653 Arthington St. 
Display Floor, American Furniture Mart 
KANSAS CITY, MO. 1310 W. Eighth St. 
LOS None CAL. 215 East 6th Se. 
NEW YORK _ A 516 W. 34th Se. 
PHILADELPHIA PA. 244 So. Sth Se. 
PORTLAND, O 148 No. Tenth St. 
SAN FRANCISCO, CAL. 737 Howard Se. 






ST. LOUIS, MO Sixth & O'Fallon Sts. 
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Demountable President Returns from Europe. 

William Mauthe, president of the Demountable Typé 
writer Company, Fond du Lac, Wis., has returned to the 
factory from an extended tour of Europe. “I put in about 
three and one-half months,” he said, “calling on distribu- 
tors, agents and dealers in France, England, Spain, Italy, 
Switzerland, Austria, Czechoslovakia, Germany, Denmark, 
Sweden, Norway, Belgium, Holland and Ireland 

“My purpose was to meet our representatives face 
face and discuss their needs and prospects. This gave 
me an opportunity to learn considerable about the present 
business situation and the future prospects in these va- 
rious countries. 

“A careful analysis convinced me that business 
tinental Europe is going at a good pace. It is more brisk 


in countries where inflation is eliminated and where the 


people are willing to do a fair day’s work Complaints 
are heard in every European country just as they are 
heard in America. But if the whole situation is analyzed 
it will be found that what most business men want and 
seem to need is the world war volume of trade. 

“They find it difficult to reduce expenses in keeping 
with the lower sales value and volume. In those countries 
where the proper readjustments are made by the business 
men and their governments, steady progress is being made. 
\ few countries are still wasting time and energy quarrel- 
ing among themselves, but that won't last long. Che 
progress of the other countries will show them the way 

“Continental Europe is a splendid market for first-class 


typewriters like the ‘Demountable.”. The important bus: 
ness firms in Europe realize the value of a good letter and 
demand a typewriter that will produce such a letter 

the lowest possible cost. Demountable distributors and 


agents are, therefore, meeting with splendid success ever 
where.” 


L. E. Waterman Company Dore at San Francisco. 

The L. E. Waterman Company has purchased the five 
story building at 609 Market street, San Francisco, Calif., 
which had been occupied by the Schwabacher-Frey Sta 
tionery Company prior to its removal to 735 Market street 
It is reported that the price paid was about $300,000. T! 
work of remodeling the property for occupancy by 
L. E. Waterman Company is to be completed within 
months. 

The entire building is to be occupied by the Waterman 
business, serving as Western division headquarters for 
domestic trade and export office for Pacific coast outlets 

Frank D. Waterman, president of the L. E. Waterman 
Company, went to San Francisco on his return from a 
two-months’ trip through Europe. Edgar P. Sparks, the 
local manager, assisted Mr. Waterman with the details 
of the transaction. After the purchase was completed Mr 
Waterman discussed the situation. “We have been look- 
ing for a suitable place in San Francisco for several years 


realizing that we would soon have to provide increased 


} 


facilities for our business on the coast, especially tl 


export field. San Francisco is the logical point for both 


a domestic and export office, being the Pacific coast cente 
of the United States and the point at which every im- 
portant steamship connection is made.” 

With the purchase of the San Francisco property the 
L. E. Waterman Company now owns the property 
which its headquarters and six branch offices are located 
Boston, Chicago, London, Montreal and New York. 

Fred H. Salmen’s Boy Makes a Rescue. 

Stanley Salmen made a thrilling rescue of a sixteen-year 
old boy, who was drowning in Wright’s Pond, at Boston. 
His father is New England representative of the American 
Manufacturing Concern, Falconer, N. Y. 
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SECTIONAL BOOKCASES 


HILE Weis Sectional Bookcases are designed primarily for home use, they 

are a popular form of library equipment with business and professional offices, 
clubs, churches and schools. The reasons for this wide preference are threefold: 
First, Weis designs and finishes are unusually attractive; second, Weis units are 
moderately priced; third, Weis sections are not only dustproof, but have doors that 
never slam, bind or get out of order. Catalog 25 contains list of standard finishes, 
diagram of sizes, illustrations in color of various arrangements, and other information. 
Sent on request with name of local dealer. Address Dept. S 


THE WEIS MANUFACTURING COMPANY 
Monroe, Michigan 
Manufacturers of Sectional Bookcases, Filing Equipment and Office Supplies 
New York Representative, A. H. DENNY, Inc., 356 Broadway 





EIS Sectional Bookeases, Filing Equipment and Office Supplies are 

backed by a policy of consistent national advertising and dealer co- oper- 
ation. We believe that, aside from real quality at real prices, our effort in 
this respect is the biggest thing we can do to help our dealers make more 
money. The above advertisement will appear in The Saturday Evening Post 
of October 10th, 1925. 





5 ——————— 















RR FAR WII pee 








Weis Bookcases are 











Sars 
- a =< 
: STN Fs - 
t 


; ” ; 
ij 
- ; 4 














RY x= 
2 ee 
; 


@. 
= 


— * 
































EON aie me 


Se ane 


omer OTe cnaI 





EIS Sectional Bookcases offer the dealer every 
advantage conducive to volume sales and large 
prohits. 


A variety of styles, sizes and finishes, plus the Weis 
sectional idea, makes possible the selecting of pleasing 
combinations for every home, office, club, church, 
school and library purpose. 


The dustproof sections, non-slamming doors, Patent- 
ed Door Equalizers, and excellent workmanship 
throughout provide the dealer with strong, convinc- 
ing selling points. 


The facilities and experience of the Weis organization 
keep the prices low and the quality high. The new 
method of packing and shipping each section in an 
individual fibre board container, completely assem- 
bled, reduces the dealer’s handling and delivery costs. 


Surplus factory stocks and unusual shipping facilities 
solve the dealer’s rush-order problems. 


Consistent advertising in the Saturday Evening Post 
and effective dealer-helps bring the cream of book- 
case buyers to your store—TO BUY. 


Write to-day for the Weis General Catalog and 
details of our dealer-plan. 
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Sectional Bookcases 
Filing Equipment, Office 
Supplies 








Easier to Sell » » 












Weis Products are Sold 
Through Legitimate 
Dealers 


Weis Sectional Bookcases, Filing 
Equipment and Office Supplies are 
sold only through legitimate retail 
dealers. The Weis Manufacturing 
Company does not own or operate 
any retail stores or sell direct. We 
believe it is the manufacturer's duty 
to help the legitimate retailer rather 
than hamper him. 








THE WEIS MANUFACTURING COMPANY 
162 UNION ST., MONROE, MICH. 
A. H. DENNY, Inc. 
356 Broadway New York City 


























Weis Advertising and 
Merchandising Helps will 
Benetit Entire Weis Line 
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—and 1500 other Office Helps 


Our national] advertising is designed to help 
every dealer who sells #2 products. The first 
four advertisements in The Saturday Evening Post, 
while featuring Sectional Bookcases, also feature 
the Hz name. We believe that this will make 
every item bearing the #2 label still easier for 
our dealers to sell. 


The #2 line embraces over fifteen-hundred 
well-made, quick-selling items for the office. Card 
Index Outfits—Note, Draft and Check Trays” Sec- 
tional and Non-sectional Filing Equipment, Electro- 
type Cabinets. Ledger, Account and Collection 
Files Fibre Board Transfer Cases Stationery 
Cabinets. Desk Trays. Letter Files Scrap Books 
Library Paste Security Mailers Filing Equipment 
File Folders Guides Blank and Ruled Index Cards 
Metal Tab Guides Sectional Bookcases” an almost 
endless list of demanded office helps. 

Wie dealers not only enjoy the extra profit 
which unusual manufacturing facilities and long 
experience make possible, but many other advan- 
tages arising out of having one dependable source 
of supply for so many of their best selling iten 

Let us send you the latest #2 General Cat- 
alog and explain why you can profitably concentrate 
on the #2 line. 


The Weis Manufacturing Co. 
162 Union St. | MONROE, MICH. 
A. H. DENNY, Inc. 


356 Broadway NEW YORK CITY 


SECTIONAL BOOKCASES 


FILING EQUIPMENT, OFFICE SUPPLIES 
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When you return home 
after the Convention, 
you will carry with you 
a memory of Real Comfort, 
Courteous Personal Service, 
and Hospitality from 


‘‘ONE of the TEN FINEST 
HOTELS IN AMERICA” 








Convention Headquarters 


AR» 

i] 
The ~ If you are 
Electric Grille, 4 extra tall, 
Colonial Dining ‘ ask for one 
Rooms and r of the 
Cafeteria r 7 foot beds 
offer food < when making 


your reserva- 
tion. 


service for 
every taste 
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PANTLIND HOTEL 


“An Entire City Block of Hospitality” 


GRAND RAPIDS, MICHIGAN paeD. 2 sot ae 
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“Retter Business Homes’ 


That progressive business everywhere is demanding better 
business homes is common gossip among keen dealers. Manufac- 
turers, too, have sensed the trend of the times and that is why 
the Association Convention this year will be of particular interest 
to you. “Better Business Homes” is the theme of the occasion. 


The Steelcase Desk illustrated above—the work-bench of 
thousands of executives—is just one of the many numbers in the 
Steelcase Line worthy of your consideration. The beauty of 
natural wood and the strength of steel—both are embodied in 
its superfine construction. Drawers slide with silky smoothness 
at the lightest touch. Every unseen joint is fused with the 
minutest accuracy. Handsome brushed bronze fittings of attractive 
design enrich the mellow finish, distinguishable from natural wood 
only by closest examination. 


The Metal Office Furniture Company invites you to see 
their display October 12th to 15th at Grand Rapids. Regardless 
of your present buying connections, let us point out to you the 
profit and prestige possibilities of Steelcase. They will interest 
you. 


Metal Office Furniture Co. 
Grand Rapids, Michigan 


Manufacturers of 
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Chicago Stationery Business Organized. 

The Commercial Stationery Company (not incorporated), 
217 West Madison street, Chicago, Ill., has been organized 
and will begin operations September 1. The personnel of 
this business is made up of former employees of the Com- 
mercial Stationery & Loose Leaf Company, which passes 
out of existence. 

The new partnership is composed of T. S. Merriel, S. W. 
MacDonald, J. Parry. H. Burberry, C. E. Bodeen and 
Wm. Levinson. These gentlemen have been connected 
with the Commercial Stationery & Loose Leaf Company, 
ind other Chicago stationers, for many years, and repre- 
sent a varied and extensive experience in the various 
branches of the commercial and social stationery trades. 
The good will and business of the Commercial Stationery 
& Loose Leaf Company has been acquired, and on this 
basis the partners plan building a substantial mercantile 
enterprise which will serve the community earnestly and 
intelligently. 

The accounts payable and receivable of the Commercial 
Stationery & Loose Leaf Company will be negotiated by 
W. W. 
Previous to that time it had been conducted as the Baker- 


Buchanan, who organized the business in 1917. 


Vawter Stationery Store. For many years Commercial 
was a landmark of the Clark street “Stationers’ Row,” mov- 
ing to the West Madison street address last year. Mr. 
Buchanan will not be active in business for some time after 
the affairs of the old company have been brought to a 
conclusion. 
Albert Kellner Touring Contrat America. 

Albert Kellner is now on an extended tour of Central 
\merican countries in the interest of the Burroughs Adding 
Machine Company. He was formerly a representative of 
the company in Porto Rico. 

In the course of this tour Mr. Kellner will visit repre- 
sentatives of the Burroughs Adding Machine Company in 





ALBERT KELLNER 
Panama, Nicaragua, Costa Rica, San 
Jamaica, Haiti and Santo 


Salvador, Honduras, 
Guatemala, British Honduras, 
Domingo. His mission is to aid these representatives in 


the conduct of their Burroughs business. 


Superior Typewriter Company a Chicago Project. 


\ routine news item in the “Typewriter” classification 


of this issue records the incorporation of the Superior 


[Typewriter Company It is understood that this is the 
corporate body which will manufacture and market a new 
portable typewrit er designed by Max Garbell. He has been 
i fic inventor in that. field, and it is so ag that a 
f ink portable typewriter will be a by the new 
ce y. Lat September it was underst od 1 that nego 
tiations were under way to acquire an existing factory 


excellently equipped for the production of a typewriter 


If this plan does not materialize a building, or site, will 
be acquired, and suitable equipment installed for the man 


ufacture of the new Garbell machine 
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A “rainy day” 
money-maker ¢ 





STANDARD ) 
STEEL 
UMBRELLA 
STAND 


Put one 

in your window 
and get 

your share 


of profits.... 


CAPACITY 


12 UMBRELLAS 
Size: 8x 13x20 


CAPACITY 


24 UMBRELLAS 
Size: 8x 26x30 


FINISH 


Rust-proof and 
Baked Enamel 


You can sell 
one or more 


in any Office.... 


COLOR 


Olive Green 

or Maroon, 

also special 
colors to order. 


CONSTRUCTION 


Steel, electrically 
welded throughout 
drip-pan removable. 


You can get 
BIG orders 
from Banks, 
Hotels, 

Clubs, and 
Check-rooms/ 


STURDY 
COMPACT 
ATTRACTIVE 





We help you to sell s&s r 
STANDARD STEEL 0 


? 
UMBRELLA STANDS \°/ A 
Get our 4258 Bros 


ie STANDARD 
SPECIALTY 
‘ wv 
Dealer AY You may send: 
igadcion Stands for 12 


COMPANY, 
256 Broadway, 
City 
Profit ar Umbrellas @ $10— 
Plan RY wy etic, for 24 Um- 





Finish...... green or..... maroon 
wv ...-...-9end Dealer’s Profit Plan 
* tte 0.0'$ 0 0 ppiertneeneceeniae ad 
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Increasingly popular is the new Robinson Readi- 
pad with the handsomely embossed flexible cover. 
Pad mounted on attractive metal stand at just the 
right angle for writing. Perpetual calendar. Place 
for pencil. Rubber feet prevent slipping. 

Always ready with the Robinson couponed pad 
for taking notes. Handy, practical and an orna- 
ment for any home or office desk. 

These numbers are big sellers. Order your stock 


Kohinson 


Y Yhonepad 


A Handy Scratch Pad 









Made of heavy colored cellu- 
loid and attached to any 
phone in a jiffy. No screws 
or nuts—it just springs into 
place at the bottom of the 
phone ready for instant use. 


The famous Robinson cou- 
poned pad is easily attached 
with special Robinson “Snap- 
fast” Posts. Removed in no 
time and a new filler put on. 
An easel display card - fur- 
nished free. 


Sells for 35c. Fillers 
$1.00 per dozen. 


Robinson. Manufacturing Co. 
Westfield . Massachusetts. 
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Royal Salesman Directs Elks’ Publicity. 
Robert C. Goldblatt, a Chicago “loop” salesman for the 
Royal Typewriter Company, Inc., is also director of pub 
licity for the Elks’ organization in this city. Chicago news 


papers are disposed to be liberal in featuring Elks’ events 


and Mr. Goldblatt sees to it that this generosity does not 
lack good and nourishing food upon which to sustain itself 
He is prominent in the order locally and is no less well 
known as a capable typewriter salesman. 

Mr. Goldblatt recently returned from a two weeks’ trit 
to Portland, Ore., where he attended the Elks ational 
convention. He went by way of the northern route, taking 














ROBERT C. GOLDBLATT 


in the attractions of Banff, Lake Louise, Vancouver, Vi 
toria and other places. 
Chicago captured the Elks’ national convention for 1926 


Mr. Goldblatt is a member of the entertainment committee 


and will have in that capacity considerable room in which 
to employ his gifts as a dispenser of hospitality 
Speeding Up a Slow Seller. 

The Argus Duplicator Manufacturing Company of New 

York, N. Y., manufacturers of gelatine duplicators, finding 

that they had a device which sold slowly but steadily, made 


up their minds to try to put a littke more speed into the 


sales of this well known type of duplicating device Che 
company makes superior quality hektographs on! and 
after stndying the matter they came to the conclusion that 


it was advisable to use a different name because the aver 
age person does not know what a hektograph is and 


word describes a considerable number of duplicating dé 


s 


all based upon the same principle. They, therefore, adopted 
the name Blue Seal duplicator. This name was printed 
within a seal and made conspicuous use of the price $1.75 
and up. This method resulted in so many more sales that 
they have become convinced their ideas were right Phe 


Argus Duplicator Manufacturing Company has devised 


offer the Blue Seal duplicator and give an extended list of 
its many uses. 

The company was established at the beginning of the 
present year by A. F. Wegener, for the last fifteen vears 
associated with. the Graphic Duplicator Company 


Office Appliance Exhibit at Seattle. 
An exhibit of office appliances was held in nne 
with the Pacific Northwest Merchants’ Exposit it 
>>? 


Seattle, Wash., August 17-22 
the Smith’s Cove terminal. 


Che displays were sh 
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WELCOME 
GRAND RAPIDS 


The Furniture Capital of the World 


E URGE all Dealers to attend the 
gathering of Ihe National Association of 
Stationers, Office Outfitters and Manufacturers, 


October 12, 13, 14, 15, 
at Grand Rapids, Michigan. 


Here you will see complete Exhibits of Medium 
to the very Finest grades of Office Furniture. 








Your opportunity to become posted on the 
finest in furnishings and the latest in labor- 
saving devices. 


“ItIsn’ta 
INO” 
Unless It’s a 


Gunn”’ 





THE GUNN 
FURNITURE 
COMPANY 
Grand Rapids, Mich. 


30 Years Builders of 
Gunn Desks and 
Bookcases. 
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LS LE Eadie Dodges Earthquakes and Revolutions. 
William H. Eadie has concluded a long trip through the 
| Orient as a foreign sales division representative of the 
Burroughs Adding Machine Company. In the months he 


has been in the far East Mr. Eadie dodged revolutions in 





China and earthquakes in Japan. It was a strenuous trip 
which the business missionary takes as a matter of course, 
just as his prototype of the religious field does. 


Just before his arrival in Japan, that country had been 





visited by one of the frequent earthquake shocks, with its 
aftermath of death and destruction Mr. Eadie visited 
Tokio, Yokohama, Kobe, Osaki and Kyoto. Apparently, he 
said, it takes more than earthquakes to stem the energy 









Unlimited 
‘Cap acity 





The Acco Cover— 


A Real Necessity 


The Acco Cover has been used 
for years by concerns through- 





out the country for binding WILLIAM H. EADIE 
large quantities of papers and 
for use as loose leaf transfers. of the Nipponese, for everywhere business activities were 
It is so constructed that it unabated. In Tokio he found Teijiro Kurosawa, the But 
gives maximum protection, fa- roughs representative, spending his mornings in overalls 
cility of labelling and economy. doing manual labor with the workmen reconstructing his 
buildings, and his afternoons were devoted to keeping his 
The Acco Cover is made of press — nay vi . 
board with cloth hinges. It is The Japanese, according to Mr. Eadie, have what amounts 
designed to be used with Acco to practically a passion for efficiency and improvement 
Fasteners. It is constructed They now manufacture their own scales, safes, phonographs, 
with ogy hinges so as to filing devices, typewriters, and, in fact, almost everything 
Pach A the Acco Fastener, but automobiles. The Japanese typewriter is very inter- 
which is passed through the esting. It has a long flat bed containing many hundreds 
holes ~ ae eee at the of type characters; the platen, which is about eight inches 
same time it permits the past- in diameter, moves above the type. The pressure of a lever 


ing of a piece of paper or cloth 
around the back to give protec- 
tion or for labelling. When Acco 


picks up the type, prints it and drops it back into its recep 
tacle. While the operation of this typewriter appears to 


Covers are used for filing they be slow, the machine is apparently a great time save het 

have unlimited capacity and one considers the amount of time necessary to form a Jap 

can be extended to any length anese character with a brush. 

desired. On this trip Mr. Eadie visited Burroughs representatives 
in Honolulu, Maui and Hilo in the Hawaiian Islands, and 


If you are not stocking Acco also the Philippines, China and Japan 
Covers write us immediately ee Se 


for a sample cover, prices and 
discounts. Merckle Takes Interesting Lines. 


J. W. R. Merckle, former president of the Thaddeus 
Davids Ink Company, Inc., whose resignation and entry 


American Clip Co. into other lines was noted in Office Appliances for August, 
Long Island City, N. Y. has taken the agency for several valuable lines, including 


those of the New Jersey Crayon Company, manufacturers 


of all kinds of artists’ marking and checking crayons; Ink 
Out Manufacturing Company, producers of ‘the one-fluid 
ink eradicator; Jarrett-Martens Company, Martens’ type 
= writer type and rubber stamp cleaner; Marquette Manu 


facturing Company, photo albums, recipe books, etc.; Telef 
Desk Pad Company, calendar pads; Cardinell Sales Con 
j pany, “Cleopatra” patented novelty cigarette holders; Cor 
AC CO PRODUCTS rades Manufacturing Company, office and household fur 
se 2 ‘ niture; Delaware Brush Company, all kinds of tin handle 
FOR SMOOTHER OFFICE OPERATION bristle brushes for gold paint, paste, mucilage, etc 


Mr. Merckle’s offices are at 90 West Broadway New 





| York City, N. Y. 
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Let these clean sales policies chart 4 
your course for greater profits ~ 


The Jade Lifetime pen and oversize Titan pencil, 
leaders of a famous line, continue their amazin? 
records in performance and sales. A conspicuous 
and ever prowing success due, first, to the high 
worth of these writin}, instruments, second, to the 
methods by which they are sold. The liberal dis- 
counts, lon}, identified with Sheaffer products, are 
extended only to bona fide dealers and some dealer 
Bets the profit on every sale. The makers conduct 
no retail stores, sell no goods for premiums, have 
no dealings with mail-order concerns. We invite 
inquiries from merchants who prefer superior mer- 
chandise sold under sound policies at the right price. 


Jade Lifetime pen, $8.75 Titan pencil, $4.25 


Liberal Sheaffer discounts to dealers 


SHEAFFER'S 


PENS-PENCILS*> SKR 
W. A SHEAFFER PEN COMPANY 


FORT MADISON, IOWA 
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Visiting 
Dealers 


attending the Grand Rapids Con- 
vention in October are cordially 
invited to visit the Terrell plant 
and see the Terrell Complete Line 
of Storage Cupboards. 


“Theres a Terrell size for every 
need . 


Terrell’s Equipment Company 
Grand Rapids, Michigan 
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Moore Push Pin Company Adds Equipment. 

The Moore Push Pin Company of Wayne Junction, Phil- 
adelphia, Pennsylvania, recently enlarged their printing 
plant by the addition of equipment which will enable them 
quickly to supply advertising and dealer helps to the sta- 
tionery trade. 

For the last twenty-five years this company has co- 
operated with dealers by supplying many unique and 
attractive counter and window displays to link up the 
company’s national advertising with the dealers who han- 
dle their little glass head, steel point push pins, which this 
company originated, also the picture hangers now so gen- 
erally used all over the world for hanging heavy pictures, 
clocks and other wall decorations. Dealers who can use 
advertising matter which the company is now preparing 


will find it of interest to write and request material 


A New Steel Filing Cabinet. 

The Premier Metal Products Company has brought out a 
line of steel cabinets known as the Premier line, built rig- 
idly, all drawers and cases being electrically welded or 
welded by the acetylene torch according to the location 
of the weld. The drawers are nicely fitted and operate 
smoothly and without noise on roller bearings. They 
operate easily, regardless of the weight placed in them and 
at the same time can be readily removed from the cabinet 
and replaced. These steel cabinets are handsomely tinished 
in olive green, mahogany or walnut grained enamel, oven 
baked [he cabinets are equipped with automatic locking 
device, secured and operated by a paracentric key lock 
controlling all drawers. The capacity of the four-drawer 
cabinet is one hundred filing inches and its price is said 
to be reasonable 

Those interested in this line should address John W. 
Messimore, sales director, The Premier Metal Products 
Company, 2808 Logan boulevard, Chicago, Ill 


Burroughs Clans Descend on Detroit. 

Special coaches on railroads from all parts of the country 
converged on Detroit late in August. They were filled 
with members of the All-Star Club of the Burroughs Adding 
Machine Company, and agency managers, bound for the 
annual meetings at the home office, August 31-September 3. 
Delegates from the twelve California agencies had their 
coach from San Francisco At Chicago this coach was 
one of a solid train to Detroit, loaded to the guards with 
furroughs men from various cities, whose trains had 
Chicago terminals. A special coach from Washington car 
ried men from Tampa, Miami, Orlando, Charleston, S. C., 
Charlotte, Columbia, Greensboro, Greenville, Norfolk, 
Raleigh, Richmond and Wilmington, N. ¢ The Phila 
delphia coach carried members from the various Eastern 


avencies 


A New Money Box. 

The Art Steel Company of 401 East Twenty-third street, 
New York City, has made up what they call their new 
No. 130 heavy office and money box. It appears there was 
a demand for a box with more partitions and a larger 


change compartment. This size box was formerly made up 


of steel plate only, whereas the new box is made of c ld rolled 


steel, electrically welded and with reinforced corners, which 


treatment brings it down to a popular price \ lift-out 
tray is provided with two bill and six change compart- 
ments, the latter having a scoop bottom. The box ts sup 


plied in olive green with a nickel plated handle and 1s pro 


vided with a lock 





ARE YOU? 


Are you interested in 
trade doings in 


GREAT BRITAIN? 


If so, there is only one 
way of keeping abreast 
of the times and that 
is by the regular 
monthly receipt and 
perusal of the 


BRITISH STATIO 


—a monthly journal 
for the Stationery and 


Allied Trade whose 
editorial pages are 
unique for news, in- 


struction, originality 


and general interest. 
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the NEW 
ron 


700 


GRADE 





By 





completes 
our line of 


QUALITY 
DESKS 





FIRST: 


Byron Dealers. 


important 
advantages 


to Byron Dealers 


- A wide price range. 


Competitive 


bids on installations are welcomed by 


Low prices made possibl 


e by efficient 


manufacturing methods and steadily growing volume. 


SECOND: ! 


oe 4 construction thruout. 
e same skilled workmanship 


and careful Reet, to details in unseen places as in 


the finish. 


THIRD: 


even by those unfamiliar with desk values. 


money” 


Apparent value. 
instantly recognized as 


Byron Desks are 


“worth the 


Consider then the far greater values evident to the 
The proof is in the pudding—we've 
just completed two new factory additions and are 
operating at capacity! Byron Desks are moving 


seasoned buyer! 


AVAILABLE TERRITORY BECOMES 
SMALLER EVERY DAY—DON’'T WAIT 


BYRON DESK CO. 


Incorporated 


LOUISVILLE, KY., U. S. A. 
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Wedding Bells 


Bliss-Lyons. 
J. A. Lyons, president of the Reliable Typewriter & Add 
ing Machine Corporation, Chicago, Ill, stole a mar 
his friends some weeks ago in marrying Miss Mandaline 
After the ceremony Mr. and Mrs. Lyons 


automobile trip through Wisc: 


Bliss, of Chicago. 
made an extended 
fore organizing their household on Chicago's South Sid 


Teiber-Hoefeldt. 
Miss Mae Teiber, of St. Louis, Mo., was married to 
Hoefeldt, Sanford Manufacturing 
Company, After an Eastern tour—which included 
Boston, New York, Washington and other points 
they established their home at 404 South Cuylet 
avenue, Oak Park, Ill. The good wishes of a host of friends 


George secretary of the 
Chicago. 
Montreal, 


of interest 


add to the joy of the new union 


Shear-Goldberg. 


Shear was married 


Miss Rae W. August 11 to A 

Goldberg, a wholesale stationer at 239 Fourth avenue, New 
York, N..Y. “Casey” 
Old Orchard, 


and took her to Maine, for the hor 


Howes-Mangum. 
Miss Olive M. daughter of Mr. and Mrs. N. I 
Howes, Holyoke, 
Andrew B. 
departments of the National Blank Book Compar 


Ol’ Doc 


Master J. B. Cox, Jr. 
B. Cox, Jr., 
smiling countenance of J. B. Cox. The 
Louis for the L. C. Smith & 


Howes, 
Mass., was married a short ti: 


Magnum. The groom is of the sales a1 fice 


Stork 


Master 8 


reason for the 


an eight-pound youngster, is the 


happy dad is a salesman at St. 


Bros. Typewriter, Inc 


Master Drum. 


Mr. and Mrs. Ray B. Drum, of Chicago, annout the 
arrival of William Robert Drum, who was born July 5 at 
the Washington Hospital, Washington, Pa. Mr. Drum is 
the energetic manager for the Todd Company. H 


ises that in due time a new Protectograph sales 


be added to the force. 


Why They Build Schosthouses in New Engle nd. 
Allen Randall of the Thorp & Martin Company, | 
sends the following birth record among employees of tha 


concern recently: Daniel Callahan, salesman, has yn 
Clarence Cameron, head shipper, has a daughter W 


B. McManus, head of ring book 
ter. Clarence Hines, head of ma 


department, has 
il order departn ent isa 
son, 


Miss Babette Julia Harrison. 
Mr. and Mrs. Charles R. Harrison, of Philadel; re 
ceived congratulations upon the advent of Miss Babette 
Julia. Mr. 


at 1715 Chestnut street 


Harrison is head of the firm bearing 


Dictaphone Sales Volume Increasing. 


A continued increase in the volume of Dictaphone dis 
tribution was noted by C. K. Woodbridge, president the 
Dictaphone Company, in a newspaper interview July 
gross returns showed a forty-seven per cent increase over 


July, 1924 


married a former school t her, 
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Two Reasons Why 


You Should Attend 
The Grand Rapids Convention 


FIRST REASON—It’s a good thing to meet and 
mingle with others in the same line of business, 
exchange ideas, get new and fresh view points, 
see the lines of the leading manufacturers on dis- 
play. Everybody knows that. 


SECOND REASON—Muskegon, the home of 
BROWNE-MORSE,, is only about an hour from 
Grand Rapids by auto, trolley, train or bus. Thus, 
visiting dealers at the Convention are given an 
unusual opportunity to visit the plant and see the 
complete Browne-Morse line of steel office equip- 
ment, and we urge every dealer to take advan- 
tage of it. 


Only forty-five miles away, but still ‘‘a year and 
a half ahead.” 


BROWNE-MORSE COMPANY 


MUSKEGON, MICHIGAN 
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NATIONAL ASSOCIATION NEWS 


Information Concerning the Activities of the National Association of Stationers, Office Outfitters and Manufacturers 








OFFICERS: 


Charles L. Mitchell, President, Topeka, Kas.; Charles P. Garvin, First Vice-President, Boston, Mass.; Fred P. Seymour, Second 
Vice-President, Chicago, Iil.; E. H. Sell, Third Vice-President, Columbus, Ohio; A. H. Childs, Treasurer, Chicago, Ill.; J. Henri 
Petetin, Auditor, New Orleans, La.; Fletcher B. Gibbs, General Manager, 403 Conway Building, Chicago, Ill.; Mortimer W. Byers, 


Secretary and Counsel, 41 Park Row, New York, N. Y. 


REGIONAL GOVERNORS 


James +. ee | a Cc. C. Carpenter (The Sam’! 
ames T. Tow ‘om - Cc. Tatum Company), Cia- 
pany), Boston, Mass. cinnati, Ohio. 


@. 8. Hice (Roberts Num- 
c. J. Nachtigal (The Globe- 


bering Machine Com- 
pany), Brooklyn, N. Y. Wernicke Company), Chi- 


w. ew (The Everett- cago, Ill. 
- — = peay). A. J. Walker (Farnham 
Nathan  Salsman (The Printing & Stationery 
Hirschberg Company), Company), Minneapolis, 
Cincinnati, Ohio. Minn. 





REGIONAL GOVERNORS 


William Schmiederer (Bux- W. J. Ortel (Shaw & Bord- 
ton & Skinner Printing & en Company), Spokane, 
Stationery Company), St. Wash. 


— Edward E. Crandall 
(Schwabacher-Frey Sta- 
tionery Company), San 
Francisco, Calif. 


William Stewart (Stewart 
Office Supply Company). 
Dallas, Tex. 


H. E. Bellamy (Kendrick- Charles F. Dawson (Charies 
Bellamy Company), Den- Dawson, Ltd.), Mon- 
ver, Colo. treal, Canada. 


Next Convention at Grand Rapids, Michigan, October 12 to 15, inclusive. 
SECRETARY'S OFFICE—4! Park Row, New York. GENERAL OFFICE and INFORMATION BUREAU—403.405 Conway Building. Chicago 


Outline of Convention Program. 
From The National Association News, September. 


FoHowing is a brief outline of the program of the 
twentieth annual convention of the National Association 
at Grand Rapids, Mich., October 12 to 15, inclusive: 

Headquarters—Hotel Pantlind. 

Manufacturers’ “Better Business Homes” Exhibition— 
Klingman Exhibition building, Ottawa avenue between 
Pearl and Lyon streets. Open to badge wearers or ticket 
holders from 5:00 to 11:00 p. m. Monday and Tuesday 
and from 1:00 to 11:00 p. m. Wednesday and from 1:00 to 
5:00 p. m. Thursday. 

Men's Registration—Mezzanine floor, Pantlind, from 8:30 
a. m. to 4:00 p. m. Monday and Tuesday, and from 9:00 
a, m. to 12 m. on Wednesday and Thursday. Each person 
participating will pay a fee of fifteen dollars on regis- 
tering 

Women will register at Parlor D, Mezzanine floor. 

Executive Committee will meet Sunday before the con- 
vention at 11:00 a. m. in Parlor D of the Pantlind hotel; 
the Board of Governors will meet at 2:30 the same day in 
the Furniture Assembly room, Pantlind. 

Monday, October 12. 

Retail Distributors’ Conference—1:45 p. m. at ball room 
off Mezzanine floor, E. H. Sell presiding. 

Manufacturers’ General Conference—3:00 p. m. in Ro- 
tary Club Room, Pantlind; Charles P. Gavin presiding. 

Wholesale Distributors’ Conference—Furniture Assembly 
Room, at 4:00 p. m.; Fred P. 

Reception, 


Seymour presiding, 
Dance and Entertainment—Roof Garden, 
Pantlind, Monday evening at 8:00 o'clock. 

Tuesday, October 13. 

Business Conference of Retailers, Wholesalers, Manu- 
facturers and Field Men—Ball Room, Mezzanine floor, at 
9:30 a. m.; President Charles L. Mitchell presiding. 

Address—"“The Second Mile in Business,” by H. Ueh- 
linger of the Hilo Varnish Corporation, Brooklyn, N. Y. 

Group Meetings at 11:00 a. m——(a) Desk Manufacturers’ 
Conference in Furniture Assembly Room, Pantlind: (b) 
Chair Manufacturers’ Conference, Room 124: (c) Steel 
Equipment Manufacturers’ Conference, Room 126; (d) 
Meeting of Dealers in Business Furniture and Equipment 
in Small Banquet Room, E. S. Pierce presiding; (e) 
Meeting of Field Members, Rotary Club Room, Charles 
P. Gavin presiding. 


After luncheon the meeting last re- 


ferred to will be continued from 1:45 until 5:00 p. m 
At 6:00 p. m. there will be a special dinner and round 
table conference for members of the Commercial Furniture 
Division on the Mezzanine floor of the Klingman Exhibi 
tion building, E. S. Pierce and President Charles L 
Mitchell presiding. 
Wednesday, October 14. 

At 9:30 a. m. the first session of the convention will 
take place in the Ball Room, Mezzanine floor of the 
Pantlind, President Mitchell presiding. The session will 
open with an invocation, followed by the “Star Spangled 
Banner,” and an address of welcome to Grand Rapids 

President will name convention committees and places 
and times for meetings. Nominating committee will meet 
in Room 126 at 11:30 a. m.; 
7:30 p. m., Room 124; Budget Committee to meet at 11:30 


Committee on Resolutions, 


a. m. in Furniture Assembly Room, and Necrology Com 
mittee to meet at 11:30 a. m. in Room 124 

The annual report of the officers and of the Executive 
Committee and Board of Governors will follow Che after 
noon and evening will be spent at the “Better Business 
Homes” Exhibition. 

At 7:30 p. m. the Convention Committee will meet 
Parlor C on the Mezzanine floor to consider invitations 
for the 1925 convention. 

Thursday, October 15. 

Second session of the convention will open at 9:30 a 
President Mitchell in the chair. Reports of committees 
Resolutions, Necrology, Budget, Credentials and Nomina 
tions—will be read, followed by the election of officers 

At 1:30 p. m. the new Board of Governors will meet 
the Small Banquet Room. 

At 2:30 p. m. the annual golf tournament will occur at 
the Country Club. 

At 3:00 p. m. the National Executive Committee will 
meet. 

The annual banquet will take place in the bal 
the Regent Theater at Bond avenue and Crescent street 
followed by dancing. 

Coupon books will be given each registrant entitling hin 
to the luncheons and other special events, following the 
usual procedure. 

The Convention Committee, headquarters at Parlor B 
Mezzanine floor, attends to registrations It consists of 
Ralph S. 


Schuitema 


Bauer, chairman; Earle S. Irwit 
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FAST MAIL 


If you found yourself in the predicament of having to 
put into the mails a thousand copies of an important 
letter or bulletin, within an hour, what would you do? 









In that hour of need the Mimeograph is the 
only instrument you could hope to depend 
upon. And then the quantity might be multi- 
plied, for the hourly grist of this speedy dupli- 
cator easily runs into the thousands. And now, 
with the new Mimeotype stencil sheet, which 
reproduces clean-cut and exact copies of letters, 
forms, blanks, diagrams, etc., without moistening, 
its efficiency has been materially advanced. Send 
to the A. B. Dick Company, Chicago, for booklet 
and you will conveniently learn how valuable time 
and money is being saved for unnumbered thousands 
of business and educational institutions throughout 
the world, and how they may be saved for you, by the 
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“Built Like a 
Skyscraper” 


‘) 























egin today! 


OU HAVE NOTICED that a healthy 

prosperity is predicted for the rest of 
the year. Business authorities in many 
lines anticipate unprecedented sales. 

Shaw-Walker merchandising plans for 
you, our representative-to-be, are bigger 
than they have ever been. 

That’s saying something. 

This program is, above all,— 

organized. 

It is big. Many extra thousands of 
dollars have been spent for sales helps. 

It is conceived with one idea in mind 
—helping YOU sell. 

We believe that you know what to do 
at the other end of the arrow. 











The National 
Association of Stationers, 
Office Outfitters and 
Manufacturers meets _ in 
Grand Rapids, October 12-15. 


Come over and see us then. 


SHAW-WALKER 











Send me _ 
the dope. \ 








There is ‘\ 
ditties ti Filing Cabinets 
, > Expert Indexing Cards 
NAME x, Folders Guides 
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George Kent. 


Stationers of Chicago and traveling salesmen in that ter- 
ritory were shocked when they learned of the accidental 
death August 7 of George Dorell Herbert Kent, who had 
been connected eight years with George E. Cole & Com- 
pany, Chicago, Ill. Mr. Kent was motoring to Springfield, 
Ill., for a family reunion. Near Edwardsville the car over- 
turned on the highway, and he suffered a skull fracture. He 
was taken to St. Elizabeth’s Hospital, Granite City, IIL, 
where he passed away 

Mr. Kent was fifty-two years old, and is survived by his 
mother, who resides in Chicago. Funeral services were 
conducted by Adelphi Lodge No. 1029, A. F. and A. M. He 


was also a member of Cicero Chapter, R. A. M., and Austin E U R E KA 





Council, R. and S. M The Old Reliable Sanitary 
Mr. Kent had an extended experience in the stationery Copying Cloth and Bath 
field. In Chicago he had been connected with the Thayer This standavd equipment for the letter press copy 
a a method is of good repute with all users of that type 
& Jackson Stationery Company, Marshall-Jackson Com- equipment. Features of the EUREKA Bath include non- 
' -— ve _E ‘ole & C F 2 He had k . rusting metal construction, and an arrangement prevent- 
pany and George E. Cole & Company. e had worked for ing mustiness or mildew. EUREKA cloths are nen-Sarey- | 
a aoe s a Pan F ; >. ing and treated so as to insure clear-cut, sharp copies : 
H. S. Crocker Company, San Francisco, and Lowman & and absolutely accurate results. Now supplied in new 
Hanford, Seattle, Wash. While engaged with the latter office green in addition to the standard aluminum finish. 
concern he suffered a concussion of the brain in a street DON’T TURN DOWN ORDERS 
/ 3 = for these goods—just forward them to us; we'll fill them 
car accident. When his body was recovered from the wreck- satisfactorily with neat profit to you and no trouble. 


: . Write for the EUREKA booklet. 
age it was thought he was dead. Nevertheless, he was 


taken to a hospital, and recovered ultimately. Meanwhile Th EUREKA ] Bath C 
the local newspapers recorded his passing. Mr. Kent car- “4 B otter > a 
ried a clipping of his obituary for many years, and showed 3732-34-36 South Wallace St., Chicago, U. S. 


it to his friends jocularly, saying that he was one of the 





. 
. 
| 
| 
| 





few men who had been privileged to read his own obituary. 


While rather reserved, Mr. Kent was a man of many © ba 
warm friendships, and sincere men in and out of the trade 1ce all oy 
, 


enjoyed their relations with him, both in business and 


socially. Oo 
- - + 


J. M. Proudfit. Quality 


J. M. Proudfit, Chicago representative of the Proudfit 





Loose Leaf Company, passed away July 31 following a pro 
longed illness. He was born March 30, 1864, at Edinburgh, 


Penna., and attended Oberlin college and the University of 





Michigan. Mr. Proudfit was a lawyer by profession, enter 
ing the business field with the Proudfit Loose Leaf Com 


pany. 
In 1896 he was married to Miss Clara Lincoln, of Chi 
cago. Six daughters were born of this union. Interment 


+ + : | 1 
was at St. Charles, I No. 6666-1 
- -F + Width of Seat 
18% inches 
Frank Puckey. Height of Back, 
. roes > > 7% inches 
Frank Puckey passed away at Wilkes-Barre, Penn., = 
the 


business community, settling in Wilkes-Barre on arrival 


i pr renee a eran omelet 
hei wee Dn ele een AEC A LTE ARINC 


August 1, aged eighty years. He was a pioneer in 


No. 6667-IP 
Perforated 
from England, when he was twenty-two He entered the Leather Seat 


Over ‘ 


Stationery business with his brother, the late William 


Puckey. Surviving are the widow, two childret four 
grandchildren, and several nieces and nephews 
7? Manufactured 
John Ray. by 
John Ray, a retired stationer of Riverport, R. I., passed 
away about six months after he retired from business. He 


Se eee ee tt rcan old. He fed athe | AO OCMOS (ane ee 


Pawtucket Valley for forty years. He saw service in the Sheboygan, Wisconsin 
navy during the Civil War, engaged most of the time it 
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‘“‘The Right 
Slant’’ 


On Filing Supplies 





Pat. Pending 


All Wagemaker celluloid tabs are 
slanted as illustrated. 


They are like the friendly photo- 
graph that always looks you direct- 
ly in the face from any position. 


YOU WILL SELL MORE OF 
THEM BECAUSE THEY ARE 
DISTINCTLY BETTER AND 
MORE READABLE THAN THE 
OLD STRAIGHT TAB, AT NO 
EXTRA COST. 


Send for sample, also for new com- 
plete sample supply salesman’s 
outfit. 





“THE LINE OF LEAST RESISTANCE” 
Grand Rapids, Michigan 
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hazardous blockade duty. Surviving are the widow, Mrs 
; 


Charles Hudson, a daughter: Samuel Ray of Holyoke, a 


brother; Mrs. J. A. Shettuck of Bristol, N. H., a sistet ve 


grandchildren and one great-grandchild. 
+ + + 
W. K. Edgar. 


Wilfred Kirby Edgar passed away at his home, 124 North 


Nineteenth street, Flushing, N. Y. He was junior partner 


of the Edgar Printing & Stationery Company, 726 Third 
avenue, New York. Mr. Edgar was thirty-four years old, 
and is survived by his parents, his wife and a 
-' + + 
William Francis French. 


William Francis French, a veteran stationet 


dealer of Milford, N. H » Passe d away at the age ft sevent 
one. He was one of a group of three merchants 
who had been in the retail trade longer than a1 ther 


Surviving are the widow and three daughters—Mrs. Ruth 
D. French, Milford, Mrs. Catherine S. Andrews, Carnation 
Wash., and Mrs. Miriam J. Robinson, Falmouth, } 


Adjustable Stand for Office Machines 





\ stand which can be adjusted to fit and hold any type 
of office machine is announced by the Tiffany Adjustabk 
Stand Company, 118 Morgan street, St. Louis, M: It 
made of steel tubing durably enameled in black or olive 
green, with nickel trimmings. The top has adjustable cups 
movable in such a way that they can be made t orre 
spond to various distances between the feet of different ma 
chines. Each stand has two castors in the rear and two 

TIFFANY ADJUSTABLE STAND 
nickel ball feet in front. There is a steel drop leaf fifteet 


hy 


by seventeen inches, secured by releasable steel | 


it 


There are three styles—Model V, Model U and Model S 
The last has two drop leaves. Model U has two drop 
leaves and a raising and lowering device The different 


models are alike 'n principle, but differ in the range 


chines accommodated. 


Thomas Office Supply Opens at Goldsboro. 


The Thomas Office Supply Company has bee: ene 
at Goldsboro, N a. by L R Thomas He has ec! 
connected with the Carolina Office Equipment Compa 


Rocky Mount. N a The Goldsboro store hat le Art 


Metal Construction Company products, desks and urs 
loose-leaf booking systems—in_ tact, “Anvthing for the 


Office.” 
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ROBE 


“BIG SIX” ASSORTMENT 


of Numbering and Dating Machines 
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The New “Number Ninety” 


HE new “Number Ninety” is here—the last word in numbering 

machines—with finer construction, more actions, greater usefulness 
and lower prices than anything of its kind. 

The New Roberts Model No. 90 is a dial set, multi-action, automatic 
numbering machine. It has five big features obtainable with no other 


1234567 nmi ns 
- numbering device— 
1234567 1. Fourteen different actions are shown on the outer dial — consecutive, 


STYLE L duplicate, triplicate, etc. 
2. The inner dial indicates the number of impressions taken for each setting. 
6 Wheels 3. An “Eliminator Lever’’ gives many more actions than those on the dial. 






$15.00 Thus, to repeat 15 times, set pointer at 8, take 7 impressions, press ““Elim- 
inator Lever’’ and complete the series. 
7 Wheels 4. Errors can be corrected without resetting. 
$18.00 5. —— Lever” makes it easy and quick to change from one action to an- 


Get the “Number Ninety” and hand it to a customer. The minute 
he tries it he will want it. The Roberts “90” is within reach of every 
business—and it practically sells itself. 

You can have the Model Ninety in the Roberts “Big Six” Assortment 
—a Roberts idea which gives you the variety your customers want and 
quantity discounts without tying up your capital in a large stock. 

Send for folders on the “Number Ninety” and the “Big Six” Assort- 
ment now. They point the way to profits! 





MODEL 47 MODEL 37 MODEL 49 MODEL 50 MODEL 66 





A fine-looking efficient 
dater. No rubber. Self-ink- 
ing. Changes automatically 
from one year’s end to the 


other simply by pulling the 
lever. 
$7.50 





THE ROBERTS NU 


(Western Distributors: 


An accurate, reliable, 
moderate~- priced Lever 
Numbering Machine. Self- 
inking; weighs fourteen 
ounces; operates rapidly 
and noiselessly. 


$7.50 


OR ee ne 


694-710 Jamaica Avenue 


Operates consecutively, 
duplicates, and repeats. Ca- 
pacity | to 999,999 automat- 
ically. Weighs 12 ounces. 
Obtainable with several 
other actions. 


$7.50 


peer Pn waste 


Automatic operations 
changed by setting a little 
knob opposite word “Con- 
secutive,” “Duplicate” or 
“Repeat.”” Steel construc- 
tion. Weighs 14 ounces. 


$10.00 


A small Dater at a small 
price. Constructed of steel, 
except wheels which are of 
nickel-bronze composition. 
3% inches high; weighs 5 
ounces 


$5.00 


MBERING MACHINE COMPANY 


The Superior Type Company, 3940 Ravenswood Avenue, Chicago, Ill.) 


BROOKLYN, N. Y. 
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| Since you first 
started in the FILING 
Supply Business you’ve 
wished for something to 
make business brisk— 
from December first, to 
Christmas. We've got it! 
And we'll tell you all 


about it at 


The CONVENTION 
On to Grand Rapids! 


and 
visit 
our 
booth! 
The 


WABASH CABINET CO. 
WABASH, INDIANA 
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You Can Sell The Hard 
















Ones, Too! 


Sales are lost frequently because some 
detail intervened—style, quality, price, 
etc. The Canton line, however, answers 
these objections in advance of your dem 
onstration. Fitness, style, quality for 
the price asked are so built in Canton 
products that they are seldom ques 
tioned. Such a line is profitable; it 
makes selling to the hard ones as eas) 
as to those less inquisitive. The Canton 
agency proposition is “different from 


the others.” Write tor details now 


CANTON 
ART METAL CO. 


CANTON, O. 


“Canton Art Metal Co. 
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Actual Products Bring Best Results in Windows. 

The Scripto Manufacturing Company of Atlanta, Ga., 
manufacturers of Scripto, the new mechanical wood pencil, 
after investigation have arrived at the conclusion that a 
display of the actual product in windows, on counters in 
connection with attractive lithography are most resultful. 
Test windows in Atlanta, Ga., Macon, Ga., and Milwaukee, 
Wis., by leading stores showed that the public is keenly 
interested in seeing the actual product instead of the mere 
cartons containing it. 

The window of Siekert & Baum in Milwaukee, shown in 
the accompanying illustration, achieved remarkable results. 
The stock turnover necessitated three large orders the first 
week of the display In addition to quantities of Scripto 


perfected wood pencils and smooth writing leads, a number 











WINDOW DISPLAY OF SCRIPTO PENCILS AND LEADS 
BY SIEKERT & BAUM, MILWAUKEE.—This display em- 
phasizes the Scripto Efficiency Unit and presents other inter- 
esting features of this mechanical pencil line 


of Scripto efficiency units were used. A sales carton con- 
taining one Scripto pencil, one pack of twelve 54-inch leads 
and two erasers created interest. This efficiency unit retails 
at thirty-five cents. 

The display in the center of the window consisted of 
lithographed enlarged reproductions of the pencil and the 
efficiency unit offer. These were mounted on cards by the 
stationer with appropriate copy. 

In Atlanta displays were made by Foote & Davies and the 
Ivan Allen-Marshall Company, also by The Jacobs Phar 
macy [These windows featured the products much after 
the manner described above. Piles of actual shavings were 
shown to suggest the idea of economy in using the propel 
ling pencil. The results are said to have been excellent 
Hundreds of additional sales were made with no other 
vertising 

In Macon, Ga., The J. W. Burke Company, stationers, 
installed a display of Scripto products, using three sets of 


window trims, envelope inserts, four-page letter broadsides 


and packs of Scripto commercial units and Scripto eth 
units. This window produced many satisfactory sales par 
ticularly of the combination units 


Burglars Take Pens from Stationer. 
The Alfred S. Merrell Stationery Company of Fort Dodge 


Iowa, on August 18 suffered the loss of $18 in change fron 


the cash register and eighty-four Sheaffer fountain pens 
from the display case near the door The burglars 
only cash and high grade fountain pens 
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Gables 


OU have a ready 

market in every 
growing office, fac- 
tory and school. St. 
Johns Office Tables 
meet every require- 
ment for size and 
quality at prices 
that are virtually 
without competi- 
tion in this field. 


Made in Oak, quartered or plain; first quality 
Gum. Mahogany finish; or Northern Gray Elm. 


Very strong under-top construction, and 
miter-joint plank edge. Dove-tailed drawers 
with 3-ply bottoms. finished inside 


Shipped K.D with bolt construction 
Write for catalog and prices 


St. Johns Table Company 


6. A. Petrie, Presivent 
Cadillac - Michigan 


16th Floor, American Furniture Mart, Chicago 
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PROFITS 


stapled to stay 


ROFITS—profits—profits. Like the term, 

service, profits is often over-worked. It 
is our sincere belief, however, that profits from 
the sale of Acme Staplers are stapled to stay 
because of the position this device holds in the 
field of office supplies. 


In practically every office, large or small, a 
permanent fastening for certain sheets is de- 
sired. The Acme Staplers offer an adequate 
answer to this need. 


The Acme family embraces a line to serve 
every office stapling requirement, from the 
thinnest tissue to heavy roofing samples. In 
some offices, one model will serve all purposes 
to which it will be subjected; in other offices, 
from the standpoint of both economy and 
efficiency, more than one style may be 
desirable. 


Thus the Acme offers a satisfactory volume of 
sales from new and repeat business. The 
furnishing of supplies for the Staplers is an 
added source of business. A small invest- 
ment is sufficient to meet all demands. - If 
you do not have recent literature, and prices, 
a post card request will bring complete in- 
formation. Ask for it today. 


ACME STAPLE CO. 
1643-47 Haddon Ave. CAMDEN,N. J. 


Established 1894 





LONDON: Kado Ltd., 35 Ely Place, Holborn Circus, E. C., 1 
CANADA: Ernest J. Scott & Co., 417 St. Peter St.. Montreal 
HOLLAND: Richard Weiniger, Singel 276, Amsterdam 
AUSTRALIA & NEW ZEALAND: Excelsior Supply Co Ltd 
Sydney, N.S. W., and Wellington, N ‘Z ee 


JAPAN: Maruzen Co., Tokio 
AUSTRIA: Czecho-Slovakia, Jugo-Slavia: Progress Co., Vienna 
NORWAY; Thomas Thiess: Oslo 
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Ae New Machines and Devices. 
(Continued from Page 43.) \ 
, , : 
Some New Weis Lines. 
A new line of “Red Leather” folders have be: id 
to the products of The Weis Manufacturing | 
Monroe, Mich. The folders are stocked Im the Var! ~ | 
popular tab styles in letter and cap sizes. While “R« 
Leather” folders cost a bit more than the regular manila 


grades their durability more than offsets the pric« 


day in every way tke demand is for better and 1 


able filing supplies and the Weis organization en 


keep pace with that demand 


Postage Meter Co. Makes Stamp Affixer. 





The Postage Meter Company, Stamford, Cor s 

made a number of changes in the Mailometer, which ma 

chine was acquired in 1924, and is now marketing the 

large mailers, letter shops and others who have occasi 

send out their mailings under postage stamp instead of th 

permit system now generally employed. The Model “AM 

stamp affixer has introduced changes which afford it 
: 
| 
j 
H 
i 

‘AM’ STAMP AFFIXER 
teed and separation, as well as other operating ties 
which appeal to the user. This machine, which is operate 


by an electric motor, stamps and seals envelopes, and stamps 
post cards and return envelopes The work is de 


machine speed, accuracy and neatness 


Keeping Your Calendar Up-to-date. 
The I. D. L. Manufacturing Corporation, 491-493 ad 
York City, have gotten out a 

“Uptodate Calendar 


way, New unique desig 


their effective novelty, the 


made for the stationery and novelty trades as 

advertiser | 
By an ingenious arrangement a red_ ribbo 

crosses the days off as they pass. Just a slight twist of a j 

conveniently located knob and yesterday is cross¢ fF the 


calendar. The turning of the right-hand knob n 
red line forward and cancels the passed dates: by 
the left hand knob the canceling lines are remove 
calendar is ready to serve the next month At a glar 
shows the immediate date without diverting thought 
the work in hand, and at the same time shows 


tions of the cancelled dates to the past and futur 
1s supplied mm rour ittra 


al d mahogany 11 Nove Art 


The “Uptodate” Calendar 


colors-——gold, silver. green 
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Vertical Guides 


Vertical Guides 
High Grade 


Manila and Pressboard 
Low Prices 








A Halves RAS - — >» 














Metal Tip Filthay/ LLG: f 
W) j Wi oe 4 
?. A 


The same Substantial, Depend- 
able Qualities identified with all 
Bicco Filing Supplies 























Black Enamel Metal Tabs 
Complete Line 
Attractive Black 


Folders 
Enamel Metal Vertical Guides 
Tabs, White and Cards 


Card Guides 
Etc. 


Colored Inserts 








Descriptive Price List 
on Request 


Bicco Quality 
Always Maintained 





Bicco Simplified System 


Nationally Sold 
by Live Dealers 


Boston Index Card 
Company 
113-115 Purchase Street 
BOSTON, MASSACHUSETTS 
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“INVINCIBLE” Quality Products Make 
Steady, Satisfied Customers 





“INVINCIBLE” Rebuilts 
The Standard of Rebuilt Typewriters 


These machines are as carefully rebuilt as expert 
workmen and special machinery can make them. 
You can recommend and sell “INVINCIBLE” Re- 
builts without the slightest hesitation. Our stocks 
include an assortment of Rebuilt, Fixed-up, and 
Rough Remingtons and other standard makes. Ex- 
ceptional service on delivery because of our con- 
veniently located branches. Write for latest price 
list. 








24-Hour Service on Typewriter Platens and Exchange Service on standard 
makes at our conveniently located branch stores. Best materials, 
absolutely true diameters and perfectly smooth surfaces guaranteed. 
Send us your next order and compare results. 





“INVINCIBLE” 
Typewriter Supplies 


Everything for the typewriter—ribbons, carbon paper, 
transfers, transfer sizing, oil, enamel, brushes, pads, etc. 


NORTA 








This new and most efficient type cleaner, draws out all 
dirt at once by simply pressing it against the keys. It 
is sold in pliable cake form and is exceptionally clean 





and easy to use. Send for complete new price list of 
‘Invincible’ Typewriter Supplies today. 
“INVINCIBLE” Typewriter support is a handy space 
saver in any office. Easily attached to desk, wall, table, 
or filing cabinet. Strongly built, with black japanned 
support and revolving top in oak or mahogany finish. A 
ready seller. Send for prices and further details. 


Rubber Covers 


for ali makes of typewriters, adding machines, check 
protectors, multigraphs, addressing machines and other 
office appliances. YOUR NAME PRINTED FREE 
OF CHARGE ON ORDERS FOR 100 OR MORE. Let 
us send you sample cover and price list. 


THE HOME OF “INVINCIBLE”’ PRODUCTS 


Resident Salesmen Wanted 


American Writing Machine Company 
Branch Stores in Principal Cities 
Home Office and Factory: 449-455 Central Avenue, Newark, New Jersey 
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finish. This Noveau Art finish is the superfinish process 
applied to DuPont Fabrikoid. 

“Uptodates” are inexpensive because they are substan- 
tial and enduring; the Fabrikoid covering is protective to 











“UPTODATE” CALENDAR 


the highest degree. A new set of date cards once a year 
and the calendar is always ready to serve. 


Some New Robinson Specialties. 

ty Robinson Manufacturing Company of Westfield, 
Mass., recently announced several different styles of Robin- 
son Reminders. These include special gift numbers listed 
nder Nos. 348GA and 238GA. The former is for men and 
genuine Morocco Reminder, 5x3 inches wide 
with four gold corners, put up in a special gift box in gilt 
swirl design with an extra filler. No. 238GA is for ladies 
and contains a genuine Morocco Remainder, 334x2% inches, 


with two gold corners and a gold pencil in special gift box 


witl n extra filler. The covers of boxes are hinged for 





ROBINSON SPECIALTIES 
A bove Gift Ite . Described 


Here \t Rieht Robinson 


Another development of the Robinson Reminder line 1s 


in assortment of four sizes in special cork back Exceleather 


with embossed border and title design There are two 

sizes for ladies and two for men They sell for very 
¢ t prices 

\ third recent development of the line is the Robinson 

Combination Reminder, being a combination of the Robin- 


son Reminder and a two-faced celluloid pocket lor license, 


itor cards registrations, et Pete onetiteatinis 

. special appeal for motorists 
(Ine ot the most recent Robinson sper ialties is a coupot ed 
pad attached to the telephone. This is known as the Rob- 
nson phone pad It is made of heavy celluloid in tortoise 
S lor The pads are removable. attac hed by means of 
R nson snaptast posts The phone pad is snapped ee 
he phone stand in a fraction of a second without screws or 

tte It simp! springs into place 














Serviceable, Salable 





Office Desks 


In addition to the durability, conve- 
nient arrangement and modern detail 
of Evansville Desk Company products 
are the little items, the added values 
that clinch the sale. 


You wouldn’t rely solely on appear- 
ance and first impression to sell your 
goods, for they must continue to sell 
themselves as worthwhile equipment 
during a long term of service; how- 
ever, a line that provides substantial 
quality and handy, efficient layout 
and in addition, clean-cut, winning 
designs and smooth, good looking fin- 
ish, gives you a real advantage in 
your sales effort. Such features are 
included in the desks we manufacture. 


Let us send you further information 
and our new catalog just off the press 


Evansville Desk Co. 


EVANSVILLE, INDIANA 




















ae year 


7 STOR ca hema Ga oe eae ee, 


~~ agi 


ne 


Sera 


Py 


mbes dere reg: 


+e 


eee 
SSeS 


= aay ~ 


fre 








128 OFFICE APPLIANCES Septem 





A New Typewriter Ribbon Plan. 


Moore Bros. of Pittsburg. Kas.. office equipment dealers 
and stationers, have prepared a coupon tor the 
writer ribbon customers. This contains space for t Lime 
of the typewriter model and an order to send Cartet 
Ideal typewriter ribbon at the prices named re 
graduated into four divisions Below is a spa the 


name ot the customer and four coupons showing 

andum of the date sold. The first coupoh makes ree 
ninety-five cents for the ribbon Che second ri g 
costs ninety cents, the third eighty-five cents a 

eighty cents They state that the plan is 
successfully 


Hedman People Take Lightning Coin Changer 


Ww Ais 








on 
4 The Hedman Manufacturing oe make 
O u 1A SAY Ik & E checkwriter, Chicago, inounce that 
(= = acquired the patents of the Lig eee 
= 
RIBBONS WS ZZ vill henceforth manufacture it under th um x 
= Lightning coin changer 
\ ' 


And CARBONS 


Service is the Reason 


DIVA SU 
Ny 





ULL. 
are ne 


Service in Manufacture 

WENTY years of selling in 

every corner of the globe has 
taught us our various custom- 
ers’ special needs. Constant 1m- 
provement at our plant has per- 
fected our products so that they 
give maximum satisfaction at 
minimum cost, 


Vi 
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Service in Distribution 


Twenty years of expansion, with 
the vast business it has created, 


























enables us to serve the entire ' 
business world promptly and 
properly, through competent, 
qualified distributors. 
No Matter What Your Require- ®» @ E LIGHTNING com 
ments May Be, Some Kind of CHANGER 
Columbia Ribbon or Carbon 
Will Meet Them. — | Chis machine was formerly owned by the Light yr 
VA NI Changer Company, Chicago The company wil 
Columbia Ribbon & Carbon Mfg. Co- = ey) its future selling plans soon. 
INCORPORATED WS A 
69-71 WOOSTER STREET =| Burroughs Leases New Offices in New York. 
NEW YORK, N. Y. Vi N Che Burroughs Adding Machine Company has signe 
= =) lease for the location of its New York offices in the (ne 
Branches Throughout United States and Abroad = Y, Park Avenue building, now being erected betwes 
=. second and Thirty-third streets, New York City e lease ' 
, ' was made by Henry Mandel and associates, owners of the 
j= =) building, and the Burroughs Adding Machine ‘| 
at a! It is for a twelve-year period and calls for thirty t Sal 
square feet of floor space. The company’s New York office 
UROPE | are now located at 217 Broadway 
Negotiations with several other office equip 
bo won © obtain. 5 ire now pending and it 1s hoped to get then 
in itselg ws branch ig | in the new building 
Unit. You . 
to put \ 
=) New Roberts Numbering Machine Distributors 
\7 The Superior Type Company, 3940 Ravens 
| Chicago, Illinois, has been appointed Wester dist t 
sant of the products of the Roberts Numbering Ma 
pany, 694-710 Jamaica avenue, Brooklyn, New \ 
Superior Type Company will carry a complet 


chines, equipment, supplies and repair parts 


it the service of the trade at all times 
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An effective Tie-up 


1 

. 

rhit } 
. Stationers who are using our dealer | 


irth 
out helps to identify their stores with 
our national advertising campaign | 
are getting most of the business. Our | 
books prove it. They are also selling 
more envelopes and filing devices 
than they ever thought it was possi- 
ble for a stationer to sell. Their 


books prove that. 





ae a ES SDS a 


The attractive window card shown 
at the left is only a part of our com- 
plete tie-up. We want to tell you 
about the rest of it, but this page is 
too small. Write us! 


“At | 
your 
Stationer’s” 


au 











An effective Campaign 
for your benefit 





We are the only manufacturers in this 
field who are creating a demand for 
their products and directing cus- 
a tomers to your store. Our adver- 
tisements, appearing every month in 
. SYSTEM, NATION’S BUSINESS, 
€ FORBES’ MAGAZINE, THE ROTA- 
RIAN and KIWANIS MAGAZINE, 
read, ‘‘At your stationer’s or Write 
for Sample.’’ All inquiries are turned 
over to the nearest FIBERSTOK 
dealer. Are you one? 


SELL PT BIB ORE CLIO ENN 
Sse ee ner ee 


sb emt 





a 
A 





dt Yo yur Stationers or Writ 


NATIONAL FIBERSTOK ENVELOPE CO. 


431 Moyer Street, Philadelphia 
21 Park Row, New York 
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CORONA 


The Pioneer Portable 
still leads the way 


CORONA FOUR 


HIS latest edition to 
the Corona family 

is an office typewriter in 
portable form—with full 
size standard keyboard, 
12-yard, automatic, rib- 
bon, 10” carriage, self 
spacing carriage return 
and perfect visibility. 
















CORONA TYPEWRITER COMPANY, INC. 


GROTON, NEW YORK 
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FROM MOSCOW TO MANCHURIA. 
(Contiued from Page 36) 

whole village seemed to have turned out to see the daily 
train pass and naturally gave an opportunity to the bare- 
footed children to beg a few kopeks from the foreigners 
The third class passengers rush out at each station with 
kettles and pots and pans to fetch hot and cold water, 
which is apparently available to all without charge, and is 
drawn from huge taps protruding from a boiler house on 
to what would be the platform. 

(Note: 
find only a few crows—subsequently a few hares 


Along the way but few animals are to be seen, 
but we 
were seen and a black bird, but nothing else during eight 
days.) 

The Opera at Moscow. 

I was very anxious to see the famous Moscow ballet, 
but we found that it was only being performed three times 
a week, Sundays, Wednesdays and Saturdays. As we were 
leaving on Wednesday afternoon we were therefore unable 
to see it. We went to the opera instead (in the Great 
Theater) and although we could not understand a word, 
there was quite enough to enjoy. The music, voices and 
the dresses and décors were worthy of any European cap- 
ital, in fact we were informed that the quality of the per- 
formances had not diminished since the Empire days. The 
opera was, “The Story of the Czar Saltan,” a Russian epic, 
music by Rimski Korsakof (died about 10 years ago?) 
who also composed “Sadco” and “The Golden Cock.” The 
conductor of the orchestra was Golovanof and the prima 
donna was Neshdanova, who formerly bore the title of 
“Imperial Singer” and is now an “artist of the people.” 

\ seat in the eighth row from the front cost 6 roubles 
25 kop. or about 12 shillings, and it seemed incredible that 
all those present (the place was practically full) could 
have paid this sum. Subsequently we were, however, given 
to understand that only about half the seats were actually 
sold, the remainder being issued to the schools, colleges 
and trade unions at very reduced prices or even gratis to 
government servants, the theater being State property. 

We were also informed that although the vocal talent 
was still good, no fresh talent was appearing; that there 
were excellent actors, but not good voices at the present 
moment. It seems that there was not a single night with- 
out performance in the State theater during the years 
of the revolution 

It is difficult to make comparisons between Moscow of 
today and the pre-revolution Moscow. That it is in all re- 
spects far behind any other European city is nowever ob- 
Traffic is still 
largely by horse and wagon, except what is clearly gov- 


vious from a single tour of observation. 
ernment transport. Striking contrasts were also the rule 
here. A Rolls-Royce and a Packard car were seen amongst 
the fairly numerous cars of all makes, mostly 8 to 10 years 
old. The finer car, however, the more unkempt were its 
passengers and its chauffeur. If one stood five minutes 
near the Spasskiya Gate of the Kremlin, on the Red 
Square, ten to twelve cars of all kinds would rush through 
the gateway at speed, a sentinel at either end switching 
on an electric signal marked “stop” if a car had entered 
in either direction. The Kremlin is, however, the strong- 
hold of the Government, permission to view what was the 
most interesting portion of Moscow for tourists can now 
only be obtained for parties of ten visitors if their names 
are submitted at least a week ahead, so that we could not 
see where all these cars went to. In the morning five fly- 
ing machines were circling above the castellated Kremlin, 
while below, on the Red Square, preparations were being 
made to celebrate the Ist of May. The Torgovuie Ryadi 
or Trading Rows (an immense building containing gal- 
leries of shops taking up the entire northeast side of the 
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Manufae turers 


Bubbling Over 


METAL FURNITURE CO. 








No. 
7206-17-SW-WC 
*“*Postur”’ 
Chair 


With Energy 


Uhl “Postur” Chairs literally keep 
over” with 
They conserve strength. 


the user “bubbling 


energy. 


Business men now give more con- 
formerly to the 
equipment used by their employees. 
They know the value of correct 
tools in respect to one’s daily work. 


sideration than 


Uhl “Postur” Chairs assist mate- 
rially to increase the worker’s out- 
put because they eliminate the 
fatigue which ordinary chairs pro- 
duce. The scientific construction— 
special seat modeling and low back 
support—encourage a correct sitting 
position, erect with spine straight, 
shoulders back and head up. 


The entire Uhl line is just as rich in 
strong points. Goods placed on ap- 
proval seldom come back. If you 
are not receiving the benefits from 
Uhl steel furniture, better write us 
today. 


THE TOLEDO 


1342 Hasting Street 
TOLEDO, OHIO 


of Uhl Steel Furniture, Typewriter Chairs, ** Postur”’ 
Chairs, Tables, Stands, Vault Trucks and Factory Equipment. 
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GLUEY PASTE 


HOME OFFICE 
SCHOOL’ LIBRARY 


LUEY PASTE has a universal need and a 
G universal demand. People everywhere uss 
paste and want it in a convenient form. The 
Handy Gluey Tubes come in attractive Gluey 
cartons which—when placed on the counter 
sell the tubes automatically. 

Gluey is a pure vegetable paste—sweet smell 
ing and sticks like wood glue 
\ suggestio1 write for our catalog and spe 


cial dealers prices 


IN 
JARS 


IN 
TUBES 
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Makers of 65 Different Adhesives 


Columbus, Ohio 
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nr, . 
le —here is the key to 
loth = ! 
a 400,000 Executives who buy! 
ele- i; 
ei | 
ug- 
OU would like to be able to walk right into the offices of the most i} 
ba powerful buying executives in your territory and talk to them 
| about your merchandise when they are in a listening humor. | 
nda ie 
the 
the 
for That is just exactly what we are to result. Lots of dealers will 
15 ar 
s eoing to do for you starting in benefit directly in greater sales be- | 
wi. October. Six times during the fol- cause of this interest. 
. lowing eight months we will have > 
len Are you one of them? 
des a heart to heart talk with these ; 
ing 2 - - Wf 
rer, buying executives about one or You can be. And we shall be f 
rd more of the Globe-Wernicke Of- glad to show you how. Just drop - 
- fice Equipment Products. us a line asking for further intor- . 
Peake” : mation or fill in the coupon below ‘| 
‘Si seven of the tavorite magazines Rs, aia 
rhe ; and mail it to us. Then be sure to i} 
re of these men will carry our mes- i i 
: watch each month tor our an- uy 
at sages. An inereased understand- ; = : i 
" , , , , ' nouncement in Office Appliances. , 
ch ing and interest in Globe-Wer- if 
ich + 
. > . . . . _- r . Y rT ie 
a nicke Office Equipment is bound Don’t Put It Off, Write Us Today. . 
11 a 
4 


“4 The Globe“Wernicke Co. 


Dept. OA112 Cincinnati, Ohio 


= 
* MAIL THIS COUPON 
n- 
out The Globe-Wernicke Co., 
t ° . . . 
Dept. OA112, Cincinnati, Ohio. 
Pa Gentlemen: 526s. Weer. Ser execu 
ed 1 & ™ ot x 
le . 
a ree ae reer Te 
rs 
ly \d Sow £6600 26 6286S P SOes SSH AOL O 8 
‘ COR a sii hte cake dda ae ees 


| Globe-Wernicke 
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JUST OUT 


Latest Wholesale Price 
List No. 200. Quoting on 
all makes of adding, writ- 
ing, calculating and check 
protecting machines. The 
most complete dealer's list 
in the country. 
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ON REQUEST 
We wili send you without 
charge, thee RELIABLE 
Loose Leaf Manual, con- 
taining much valuable 
information regarding this 
business; also illustrations 
of all standard machines 
details of our new mer- 
chandising plan, etc. 























The Gate Is Wide Open ; 


OR years we have urged Diversification; in fact, this Com- 
pany originated the idea and coined the word, so far as “. 
9) 





Diversification is concerned in this business. ‘y 

i) 

It is a foregone conclusion that the more you have to sell i 

the bigger your opportunities are for profit. ‘h 

NM 

re ‘i e . . 4 
[here seems to be an impression that large capital is m 
necessary to practice Diversification. That is not so. If one “s 

ay aetmnee NN 

will only scan through our wholesale price list, it will be a /) 
revelation to many, how, for little money, one can stock up i) 
on all the better known, standard makes of machines. iN 

pets: ; 

We truly Diversify. You may obtain from us writing, A 
adding, calculating, bookkeeping and check writing machines, i) 
| rough and rebuilt, and often times new, at cut prices. i 
) 

1M 

You might well keep in closer touch with this organization. i) 

‘) 

NM 

iN 

RELIABLE i 

i) 

TYPEWRITER & ADDING MACHINE m 
NM 

CORPORATION i 

‘h 

, . = iM 

170 West WaSHINGTON STREET CHICAGO i) 
i! 

i) 
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concealed lights directed on the red flag constantly waving 
there. 

About sunset a voice, reproduced through a radio loud 
speaker or perhaps simply through a megaphone, delivered 
a speech from the tower immediately behind the mauso- 
leum. There were, however, not more than about a hun- 
dred listeners. 

We were unfortunately unable to stay in Moscow and 
see the actual celebration of the Ist of May. On that day 
we were at Ekaterinburg (now called Sverdlovsk in honor 
of the president of the House [speaker]), practically the 
It is the 
place where the late Czar met his death at the hands of 


last large town in Russia on the way to Siberia. 


the revolutionaries. We did not, however, see any sign 
of rejoicing in the ordinary sense of the word. The shops 
were certainly closed, in fact nothing but food could be 
obtained at any station on Friday, Saturday or Sunday, 
but all without exception were decorated with red flags, 
the emblems of the republic, green garlands and pine trees. 
At Poklewskaja, the second station in Siberia, there was 
a wooden obelisk surmounted by a star and emblems 
lighted by electricity. One stands amazed at the contrast 
between the modernity of such emblems and*the manner 
of their erection and the mediaevalism of the village in 
which they are to be found, a group of hovels such as 
cannot be found anywhere else in Europe. The same with 
Tjumen and the succeeding stations. At Taiga, the station 
for Tomsk, the largest town in central Siberia, the whole 
platform was decorated with pine trees and 30 and 40 ft. 
high, which produced a pleasant effect. This was, however, 
somewhat dissipated here, where considerable pains had 
been taken to decorate the station in red and green with 
the usual attributes, but surmounted by a message read- 
ing, in Russian: “Violent death of the Bulgarian leader 


Zanko (?). 


( N¢ te 


We demand the release of the arrested!” 

On arriving at the Windau Station, Moscow, we 
were struck by the freshly erected statue (bronze on a 
granite pedestal) of Lenin in what seems to be his char- 
acteristic attitude when addressing the masses, the body 
thrown forward and his right hand is upward and out- 
wards as if leading them on to storm a barricade.) 

The actual journey from Moscow to Manchuria, though 
highly interesting, was quite uneventful. Ever since Riga 
we had not seen anything higher than about fifty feet above 
the level of the absolutely flat country. It was not before 
we were approaching the Urals that hills of any kind were 
seen Even these were disappointing in height and it 
seemed that we were crossing the mountain range in a 
comparatively low portion. Leaving on the 29th of April, 
we were curious whether we should still see any traces 
of the winter in these parts. Less than fifteen hours from 
Moscow we saw our first snow, but only on slopes with 
a northern aspect. Snow and ice, however, increased as 
we proceeded and reached its maximum in the section 
Irkutsch-Verschne-Udinsk, which contains the high moun- 
tains and Lake Baikal, which was still frozen over, after 
which it practically disappeared 

Our train consists of nine coaches, two of which are 
baggage and post cars, four third class coaches, two are 
sleeping cars (first and second class) and one is the res- 
There difference between 


the first and second class coaches (the fare is only two or 


taurant car. is practically no 
three pounds less) in fact the difference is said to have 
been officially abolished after the revolution. The second 
sleeper coach was, however, an extra one added by the 
traveling bureau to accommodate the extra number of 
passengers, and one of our friends in the second class had 
a whole compartment to himself from Tjumen, a privilege 
which only the Chinese charge d’affairs enjoyed by vir- 


tue of his diplomatic passport. 
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COLUMBIA 





PROGRESSIVE ROLLER BEARING 


POSITIVE LOCK COMP 
\ neseen SUSPENSION 









\ 


@ ROLLERS 
ON EACH SUSPENSION 


NO BOLTS, 
SCREWS 
OR RIVETS 


SOLID BRASS 
HARDWARE ~~ 


filing cabinets have 


steel 
nickel plated progressive roller bearing 
suspensions. 


Columbia 


Patent Pending 


The drawers are supported by a closed 
box formation, welded to the sides and 
to the bottom of the drawer, giving 
double strength. 

Patent Pending 


The pulls and card holders are at- 


tached from the inside of the drawer 
fronts. No bolts, screws or rivets are 
used. 


Patent Pending 


Finished in olive green, mahogany, 
oak, walnut or maroon. 


Sizes and Styles to meet any requirements. 
7 _._ § —_———_ 
Manufactured by 


Columbia Steel Equipment Co. 
Philadelphia, Pa. 


Showroom and General Offices 
P.O. Box removed to larger quarters at 


841 1735 Chestnut Street 
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THE PROFESSIONAL MODEL 


No. 107 of the line of Quality Brand 
Cuspidors is designed especially for the 
professional office; its beautiful white 
enamel finish blends in perfect harmony 
with the furnishings of the hospital, the 
Dentist office, the Doctor’s, or wherever a 
sanitary, easy cleaning cuspidor is desired. 

This cuspidor is sturdily constructed 
without a soldered seam in it. It is 4° in 
height with a diameter of 914" and weighs 
2% pounds. 

This big seller has just been added to 
our line of fine cuspidors. It cannot be 
beaten for looks, quality and price. 

This same number may be furnished in 
Statuary bronze if so desired. 

Immediate shipment can be had on any 
number of the line of Quality Brand 
Cuspidors. They are finished in brass, 


Statuary bronze, olive green or the popu- 
lar mahogany color. 


WRITE TODAY FOR OUR 
COMPLETE CATALOGUE 


“Ge JRELAND and 
MAT 3-CO 
DETROIT ~ 
1500 Beard Ave., Detroit, Mich. 


SALES REPRESENTATIVES 


BRUSH BROS 258 Broadway, New York, N. Y¥ 
ERNEST WALLACE 144 Market St., San Francisco, Calif 
PHIL. F. WEBSTER Pr. ©. Box 873, San Antonio, Texas 
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Our coach carried 18 persons—two British, 
mans, one Austrian, three Chinese young men w 


completed their legal studies in the U. S. A., a Russian 


‘ ’ 
no | id 


expedition of four geologists to Saghalien and a party) 
of two men and a young lady (Russian, the only on 
the two sleeping coaches), and a Russian, the manage 
the metal company going out to Vladivostock to ope { 
a branch of his (government) concern. 

Although the restaurant car was fairly good at 
tainly very cheap (1.25 roubles for lunch and 1.7 
four-course dinner) at each station we all rushed 
buy the local delicacies presented by a row of peasant 
chiefly women and girls, at the various stations along the 
line Mik, sour cream, eggs, cheese, sour crean 
and cranberry pies were most in demand from our 
but we were also frequently tempted to buy the trout a 
other fish, still warm from the frying pan, with the 
that we had a regular picnic in our cabin, whicl 
not have been excelled by anv European restaura 
savoriness 


New Store in Pittsburgh 


Office Apphances acknowledges an invitation to att 
the formal opening of the new store of Harrison J 
which took place on Saturday, August 29, betwee 
hours of 8:30 a. m. and 10:00 p. m The new store 
6206-6208 Penn avenue, Pittsburgh, Penna The grea 


increased facilities of the new store have made it poss 
to enlarge the departments and to add a departm« 
imported and domestic glassware, pottery and gifts ass 
bled from many parts of the world A new juvenil 
partment carries a great assortment of interesting 


popular games and toys for children of all ages 








SENGBUSCH OFFICE UTII 
ITIES—At Left, “‘No-Over-F! 
Sponge Cup, Made of Compos 


tion, Maroon or Green Be 
Daily Perpetual Desk Set, © 
prising two Inkstands vit 


Changeable Calendar 
These were described 
147 of the July issue 














New Company at Lake Worth. 

Dorsey's Tvpewriter Exchange is a new conce 
has opened for business at Lake Worth, | 
Exchange handles rebuilts and does a general 


repair service \lr Dorsey is an experienced type 


man 


Marchant Appointments at Dallas and Springfield 
Clyde L. Davis has joined the Marchant Calculat 
Machine Company at Dallas, Texas He had 
the Felt & Tarrant Manufacturing Company seve 
R. J. Biggart is now district manager at Spring 
He was connected with the Burroughs Adding 


Company several years 
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It makes lifes writing easier~ 


OR every age and every station—for men, women, and children— the New 
Remington Portable is an invaluable helper. 
For the child it is an inspiration which facilitates composition and hastens 
the writing age. 
For the student it saves valuable time for athletics and other school activi- 


ties. Then too, typewritten work brings better marks, and correspondence 
enya ena The New Model 
has no burdens. 
For the traveler it has extreme lightness; for the professional man it com- Now Available 
bines every advantage; and for all it is a time-saving convenience, possessing ; : 
= . £ o. -—* : . aauins : The New Remington Port- 
in compact form all the writing merits of a larger machine. Our NEW model able is sold by Remington 
has several mechanical improvements that give it an efficiency never before offices and dealers every- 


where. It is backed by a 


equaled in a portable typewriter. | 
service that is universal, 


It is the lightest and most portable Portable with 4-row standard keyboard; 
it is the most compact Portable; it has the longest writing line of any Portable; 
it accommodates full width paper and long envelopes; it has the finest touch 
and action; it does beautiful work; its durability has been proved; and ail the 
writing is a/ways visible. 

Be sure to examine the New Remington Portable, or write for our illustrated 
“For You—For Everybody.” 

REMINGTON TYPEWRITER COMPANY 
374 Broadway, New York—Branches Everywhere 


igton Typewriter Company of Canada, Limited, 68 King Street West, Toronto 


Remington Portable 


We believe we make the best typewriter ribbon in the world 
—and its name ts PARAGON 





































138 


OFFICE APPLIANCES 














No. 354-F 
54”°x32”"—Full Quartered Oak 


Get Your Copy Of 
The Myrtle Catalog 


OST yourself on the line which is 

making such rapid strides ahead 
in the East and South. Over twenty 
years of service to Office Outfitters. 


MYRTLE DESK COMPANY 


HIGH POINT, N. C. 


NEW YORK WAREHOUSE 
In charge of J. Wallace, Room 407, 487 Broadway 
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Attractive Brochure of Office Furniture. 


“Your Office” is the title of a capital illustrated booklet 
just issued by the house of John Wanamaker, Philadelphia. 
The booklet opens with a well considered short essay on 
“The Othce as a Business Building Factor.” The ensuing 
pages are given over to handsome halftone reproductions 
of high-grade office suites, each fully described and priced. 
These suites are each given a background suitable to its 
character, from beautiful tapestried walls and oriental rugs, 
or otl paintings in wall panels to the plainer treatment suit- 
able tor less magnificent offices. In each background ex- 
cept the one first mentioned the carved and paneled wood- 


work 1s th 


e same. The prices of these suites range from 
the most expensive to the inexpensive kinds, but each one 
shown 1s presented in a most attractive way. The final 
pages present the steel lines handled, also individual desks, 
chairs, typewriter desks and other utilities. The booklet 
is printed on high grade tinted stock and has an attractive 


cover 























DETROIT OFFICES OF THE AMERICAN WRITING MA- 
CHINE COMPANY 4 Spacious and Well Arranged Branch 
Located at 1133 Washineton Boulevard 








Two Recent Marchant Appointments. 

The Marchant Calculating Machine Company, Oakland, 
Calit., recently brought into its home office organization 
C. H. Nazro to head the inspection department, and R. Ff 
Brandt to have charge of the assembly department. Mr. 
Nazro came to the Marchant Company after thirteen years’ 
experience in production procedure, covering everything 
from material control to final inspection. He has traveled 
extensively, studying manufacturing developments having 
in view the better control of production, manufacturing 
methods, etc. 

Mr. Brandt for eighteen years was associated with such 
concerns as the National Cash Register Company, the Day- 
ton Fare Recorder Company, Record and Computing 
Machine Company, and the Dayton Portable Typewriter 
Compan\ He has made a careful study of production 
methods 

Useful Manual of Machines. 

The Reliable Typewriter and Adding Machine Corpora- 
tion. 170 West Washington street, Chicago, Illinois, have 
prepared tor distribution sans charge the Reliable loose leat 
manual containing information concerning the company’s 
business, details of its new merchandising plan and much 


information, free] llustrated, concerning standard makes 


idding machines. 


OFFICE APPLIANCES 139 


5438 W BL— 


One of a four- 
piece suite. 





One Way To Sell - - 


In terms of actual selling, we claim many things for our 
correct posture chair. One important selling point that is 
unique to the posture chair, and which we therefore stress, 
is the fact that not only the man needing a chair, but the 
man already well equipped, is a potential posture chair 
purchaser. Such a fact is important in increased sales— 
for a broader market means greater sales possibilities. 

One way by which the posture chair is sold—a way which 
proves this contention—is that employed by many of our 
dealers \ dealer takes a posture chair into a man’s office 
and asks him to use it for a couple of weeks. There is no 
obligation—the man can return it at any time. But the 
point is, he doesn’t. Out of every six chairs so placed, five 
are generally kept and but one returned—and that for finan- 
cia! reasons lhe posture chair sells itself once a man 
sits in one. 


The success of this method proves many of our other 
claims, too. First, that the chair is supremely comfortable 

that correct seating posture and real seating comfort are 
synonymous. Again, that the chair occasions less fatigue 
and increases personal efficiency. Also that the quality, 
sturdiness, designs and appearance of the chair are right. 
For a crude piece of furniture, no matter how great its 
comfort and health attributes, would not find its way into 
an office. 


We think this is a fine little selling scheme. It sells 
chairs and proves their merit at the same time. And it is a 
plan which interests most dealers. For an 80% turnover 
every two weeks is rather good for the furniture game. 

Let us hear from you 









jE RB 


P. DERBY 8, Co. INC,/// fy, 


Chairmakers for80 years [#" +2. 
GARDNER, MASS. / 















Salesrooms at 


Chicago New York Boston 
Space 929, Furniture Mart 217 West 35th St. 





Le TES 


Sari cna adinsciteticeathtens patel 


sey) 





BET Pa ares eam edeeer = 





re a a 


140 








OFFICE 











“The Daddy of Them cAll”’ 


Will Broadcast 
Wednesday Evenings from 9 to 10 o’clock 
Beginning September 23 


LISTEN IN 


A delightful entertainment, vocal and 
instrumental music, followed by biograph- 
ical sketches of the lives of men who have 
been identified with world’s 


“POINTS OF PROGRESS” 


Richelieu said, “The pen is mightier than the 
sword,” and history has proved the truth of his 
statement. 

If you want window cards and posters calling 
attention to this great feature-advertising, send 
us a postal today. 


Broadcasting simultaneously through 
WEAF . New York WCAP . . Washington 
WIAR . Providence WCAE. ... . Pittsburgh 
SE Sate oc Boston WGR Se 
WOO........ Philadelphia WWJ 3 iw sce 5 ee 

(Oct.) WSAI .. .Cincinnati 


SEQ SeutirmarCompany 


191 Broadway, New York 


Watermanis{deal Fountain Pen 


< 
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Telefo Desk Pad Company Moves. 


The Telefo Desk Pad ( ompany, r. G. Gat 
formerly at 219 South Dearborn street, Chicag 
moved to a more desirable location witl 
space at 1466 Michigan boulevard Dhes¢ 
been equipped with new machinery and the 
shipping 1926 pads. Every article turned « 


tory will be rigidly inspected before it leay 











INTERIOR VIEW OF NEW STORE OF G. B. LA 
& COMPANY. 221-222 MILLS BUILDING, EL PAS® 
AS IT APPEARED DECORATED WITH FLOWERS 
OPENING DAY, JULY 22 This company put ir 
worth of the most up-to-date fixtures made by) 
ids Showcase Company No boxes are show! 
which are glassed in, with a background of 
front of which sample items are displayed Rel 
background is storage space for reserve sto 
company will have the second floor of this bu 
future approached by stairway and elevato 
floor will be used for the display of filing cabinet 
chairs The company handles the “Berloy” ste« 
Berger Manufacturing Company 








A Fine Example of Newspaper Publishing 


\l | Devaney, 435 Exchange street, (rene 


sent Otfice Apnphances a copy ot the thirtiet 
ind industrial edition of the Geneva Daily 1 
on Saturday, August &. This is a formidabl 
sections containing sixteen pages each It « 

of material about the industrial resources at 
the Gene district, a hist ry ot the Times 
illustrated story on the making of a mo 
from the wood pulp in the ill the 

the newsboy on the street Many interesting 
touched upon reg irdinge hist 

education, et 


On page 4 ot the second secti 


page advertisement announcing his printing 


ment business and listing such lines 

W oodstock tvpewriters, Ss] v-Walket 
Wilson Jor es loose leat and ookkeept re 
ment, Victor and Schwab sates and ault 
th Wet l es Vict | w 

ture rebuilt tvpe vriters, et 


Reynell Takes Western Furniture Line 


( | Kevnell, who handles the Oxtord 
and Canton Art Metal lines ndiana, 
several of the Southern states, has just t 
ucts of the Western Furniture Company ot St 

Mr. Revnell’s address is 13617 Chautauqua 


land, () 
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Macey Files Keep Pace 
With Changing Needs 


A new and ingenious interchangeable insert 
drawer feature—an exclusive feature and 
protected by patent—enables Macey 4- 
drawer steel upright files to keep pace with 
changing needs. Drawers can be changed 
at will to meet new requirements. 





Macey files are of trussed steel construc- 
tion and the work is directed by authorities 
on steel structure. Only modern automatic 
machinery is used. Such details as proper 
distribution of weight and electric spot 
welding to prevent loose bolts, screws, rivets, 
etc., are characteristic of Macey files. In fin- 
ishing, from the ground coat to the final 
varnish, materials made for steel finishing 
exclusively are employed. 


The Macey trade mark is an unreserved 

guarantee against faulty materials, work- 
e manship or finish. The high quality of the 
7 line reduces sales effort and returns a liberal 
profit. It will be a pleasure to supply you 
with copies of our catalogs. 








THE 
MACEY COMPANY 


GRAND RAPIDS, MICHIGAN 
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Reflecting Lofty Ideals 


Through Office Furniture 


Matched Office Suites, designed, constructed and finished in 
quality to equal the finest residence furniture can be a means of 
reflecting the high standards and lofty ideals of an institution. Vis- 
itors carry away an impression never to be forgotten and even by 
word of mouth praise may be carried around the world. 

The illustration shows a complete office from waste basket to 
directors’ table. A finish of rich brown mahogany or walnut, done 
to heighten the beautiful markings of the natural wood is evident 
in all these suites. The highest skill of the cabinet maker is re- 
vealed in the sunken panels and fine mouldings. 

The demand for offices better furnished as a means of reflect- 
ing the character of the firm opens a source of sound profits to 
office furniture dealers. Let us send you details of our complete 
line of office suites. 


J. K. RISHEL FURNITURE CO. 


WILLIAMSPORT, PENNSYLVANIA 
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Dunham Leases New Store. 

A. G. Dunham of the Dunham Office Appliance Com- 
pany, Miami, Florida, states that his company will open a 
new office equipment store on or about November 1, hav- 
ing taken a long term lease on the entire ground floor of 
the Odd Fellows’ building at Fourth street and Second ave- 
nue, N. W. The new store will have twice the capacity of 
the store on Flagler street, but it is the intention of Mr. 
Dunham to operate both stores, using shelving for desks in 
the new place as in the old after the manner described in 
his article in the Furniture Section of the June issue of 
Office Appliances. 

Mr. Dunham started business in Miami in 1923. His 
lines include the Shaw-Walker filing devices, Shipman- 
Ward rebuilt Underwood typewriters and other lines of 
prominence in the trade. 

Apgar Takes Responsible Position. 

P. F. Apgar, who for the past fourteen years has been 
associated with the office appliance industry as salesman 
for Yawman & Erbe Manufacturing Company and Browne- 
Morse Company, has been appointed Southern representa- 





P. F. APGAR 


++ 


ve of the Commercial Furniture Company, Chicago, man- 
ufacturers of Lincoln desks. 

Mr. Apgar is well known to the Souther: dealers, having 
spent the last four years in that territory. He will travel 
from Texas and Oklahoma east to the Atlantic and north 
as far as Virginia 

Victors Beat “Comptometer” Ball Players. 

The baseball team of the Victor Adding Machine Com 
pany, Chicago, IIL, defeated the team from the Felt & Tar- 
rant Manufacturing Company in a hotly contested game 
August 8 The game was played on the home grounds of 
the Victor team, and ended 6 to 3. Officials of both manu 
facturing organizations witnessed the game. Joth teams 
consist exclusively of either factory or office employees of 
the Victor and the Felt & Tarrant organizations. 

Tuxbury a Typewriter Pioneer. 

l’. H. Tuxbury, manager of the Typewriter, Safe & Fix- 
ture Company, West Palm Beach, Fla., has the honor of 
having sold the first L. C. Smith typewriter to be marketed 
in the state of Virginia. This fact is verified by Mr. Wight 
man, who was manager of the Washington office at the 
trme this machine was sold. This sale took place on August 
5, 1905. The machine was a Model 2. Mr. Tuxbury has 
been selling L. C. Smith machines since the first one was 
built, and is one of the company’s strongest boosters. Some 
of the machines he sold nearly twenty years ago are still in 


active service and doing good work. 
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HE Underwood Revolv- 

ing Duplicator has been 
installed by many firms be- 
cause it eliminates the many 
little printing bills which 
accumulate during the year. 
The Duplicator not only re- 
duces overhead, but its “low 
cost operation” encourages 
more sales letters, bulletins, 
and other forms, resulting in 
a closer personal contact with 
customers and dealers, and 
therefore, increased good will 


and Jarger sales. 


This little machine, with its 
great capacity for work, will 
turn out from forty to sixty 
clean-cut duplications per 
minute—2400 to 3600 per 
hour! In time saved and in 
actual returns, it is in reality 
“Duplicating Dollars”. 


We shall be glad to send you 
further information about the 
Underwood Revolving Dup- 
licator showing how it can be 
used in your business. Just 
clip the coupon below. 


\ 


UNDERWGDD 
‘/ Revolvinp 
Duplicator 


\ 














UNDERWOOD TYPEWRITER CoO., Inc. 
30 Vesey Street, New York City 
Gentlemen: 
[ Please send me further information about the Under- 
wood Revolving Duplicator showing how it can be used in 
my business. 


Name nneesnapitnnitginiepetaameaan 
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THE 


SUPERIOR FURNITURE CO. 


Formerly Grand Rapids Office Chair Co. 
MAKERS OF HIGH GRADE OFFICE CHAIRS 


Ca a ee 
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No. 4294 





Catalog and price list on request 


SUPERIOR FURNITURE CO. 
37 LOGAN ST., S. W., GRAND RAPIDS, MICH. 
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SATELLITE 
Its SERVICE Sells 


The SATELLITE 
Typewriter Staad 
sales 
by reason of its 
uniformly ¢x- 
cellent 


. 


Heavy enough to 
= 


. ftast- 

item. The 
price is reason- 
able and the 
margin warrants 
best sales effort. 
Write to Depart- 
ment A for de- 
taille. 





Adjustable Table Company 


Grand Rapids, Michigan 
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Useful Display Case. 

A display case designed to show numbering machines 
advantage has been designed by the American Numbering 
Machine Company of Brooklyn, N. Y. It is intended to 
arouse interest in a class of utilities customers often know 
little about, and to stimulate salespeople to learn more of 
the machines and their uses that they may better serve 


their trade. 





DISPLAY CASE FOR “AMERICAN” NUMBERING 
MACHINES 


This new case occupies a space of only eleven by eighteen 
inches, but it places the machines in an attractive setting 
in plain sight of the customer. Only four different models 
of machines are displayed, covering practically all the ordi 
nary numbering machine requirements of a modern bus 
ness. 

Attached to the back of the display case is a concise 
readable sheet of instructions and information. By means 
of this information chart any salesperson can demonstrate 
to the customer the principal features of each machine 

Users of these cases have found that they increase nu 


bering machine sales. 


Campbell-Ewald Opens Branch at Cincinnati. 


\ branch office has been opened at Cincinnati by 
Campbell-Ewald Company at 518 Walnut street, in the At 
las National Bank building It will extend service to clients 
in the Cincinnati district. The Campbell-Ewald Company 


is rated among the tive largest advertising agencies in the 
| 


country, with main office at Detroit, and branches at ¢ 
cago, New York, San Francisco, Los Angeles and Toront 
The new branch will work with the Cincinnati distributors 
and dealers of the Buick, Oakland, Oldsmobile and Ch 
rolet automobiles, The Crosley Radio Corporation and othe 
clients located or represented in the vicinity of Cincinnati 
Ralph Heaton has joined the Campbell-Ewald organiz 
tion, and will devote most of his time to the Crosley Radi 
account. Donald Payne, who has represented Campbell 
Ewald in the Cincinnati territory for some time, will « 
tinue, with headquarters at the new office Harry G. Hal 
zone traveler tor the agency in the interests of the Gene! 


Motors accounts, will also work out of the new brat 


Davenport “Elsie” Offices Improved. 


Che oftices of the L. C. Smith & Bros. Typewrite: 
at Davenport, lowa, have recently been completely rec 
orated New lighting fixtures have been installee 
ing a novel electric lighted sign, forming a copy 
trademark, to hang over the door \ typewriter pra 


room has been installed in the reception room tor stuce 


and the public New cabinets have been built tor the set 
ice department, affording much larger space for ] 
repaired typewriters 

Kred W. Fogg. manager of the Davenport oftice, stat 


that the last six-months’ business has nearly doubled 
of the 1924 sales, and that sales tor the remaindet 
year promise to keep up in lke measure The Da 
office is under the general supervision of the 


branch 
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ANOTHER LINCOLN 
ANNOUNCEMENT 





The new “1100°" line. Qualities never 
before attained in furniture of this class! 


[he introduction of the Lincoln “1100° far beyond every previous conception of 
line establishes entirely new standards and fine finish in this type of furniture. 

new values in Combination Walnut office | Months of experimenting finally produced a 
furniture. finish that gives all the appearance of a 
genuine walnut desk. The genuine walnut 
top and panels are matched so perfectly 
with the quartered red gum fronts and rails 
that, only the closest inspection of practised 
eyes reveals a difference. 

Naturally this new line, now in large pro- 
duction, shares in the high economies of 
Lincoln manufacture. The plain fact is 
[hose who have viewed this new line that there is no competition for the values 
dealers and large users alike—have been _ + offers Progressive dealers will want full 
outspokenly enthusiastic about this feature. Yetgils We will be glad to send them on 


[wo innovations set it distinctly apart 
Note, in the illustration, the rounding of the 
inside front legs 

What this feature means in the elimination 
of gouging by chairs, corner splintering, 
and the inevitable tearing of garments, is 
obvious to all 


[hen—finish! Here Lincoln has stepped request 


COMMERCIAL FURNITURE COMPANY 


2739 West Chicago Avenue, Chicago 


LINCOLN DESKS 


From the Best That’s Made to the Cheapest That’s Good 
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DIXON 








“BEST” 
COLORED PENCILS 








rer ~~ 


weer 








SP RHYT NES VF Tr 4s 





3 





‘ 





eebs5e 


\ 





A 





Illustration taken jrom advertise- 
ment in leading art, architectural 


and engineering papers. 


No stock of colored pencils is complete without Dixon’s “‘BEST”’ Colored 


Pencils—packed in solid colors, and in assortments, and in a handsome steel 


display. 


MADE IN U. Ss. A. BY 


JOSEPH DIXON CRUCIBLE COMPANY 


JERSEY CITY, N. J. 
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Barkerding Visits Pacific Coast. 

A. H. Barkerding, vice president and general manager 
of Mittag & Volger, Incorporated, Park Ridge, N. J., re- 
cently made a reorganization of the Pacific Coast terri- 
tory, details of which will be announced later. Mr. Bar- 
kerding is making an extended trip surveying the western 
offices. 

W. G. Huston will remain in charge of the Pacific coas* 
branches with aes at San Francisco. 


E. A. de Voss Joins West- Made. 


E. A. de Voss has recently joined the Seattle West- 
Made Desk Company, of Seattle, Wash, and has been 





E. A. DE VOSS 


inade vice-president of that company. He has been closely 
associated with the office furniture and equipment busi 
ness of Seattle for several years, having formerly been 
with Lowman & Hanford. He has a wide acquaintance 
among business men and is well qualified for his new posi 


tion.—L. W. Pedrose 


Mitchell a Topeka City Planner. 


Charles P. Adams, president of the Topeka, Kansas, 
City Planning Board, has made Charles L. Mitchell chair 
man of the board's legislative committee and a member of 
the publicity committee. 

City planning boards have the sanction of an express 
statute in Kansas and much is expected by way of civic 
advancement through the agency of such boards in cities 


of the first and second classes. 


Kendrick-Bellamy Co. Adds Desks and Chairs. 


The Kendrick-Bellamy Company of Denver, Colorado, 
have installed a department of office desks and chairs in 
connection with their office supply department. This part 
of the business will be in charge of J. D. Hugh, for many 
years with Barker Brothers of Los Angeles. The follow 
ing lines will be represented as a special agency propos) 
tion: Clemco desks, Johnson chairs, and the Jasper line 
or popular price demands. 


Sutfin Sails for Europe. 


W. Sterling Sutfin, assistant manager of the foreign 
publicity department, Remington Typewriter Company, 
sailed August 5 for a vacation trip to Europe during which 
le will visit the Remington offices in London, Paris and 
Brussels 

While new in typewriter work and in advertising, he is 
said to be doing excellent work. 

He will return early in September 


Spencerian means pen 
quality and uniformity— 
things that build good- 
will for you 


YOU take pride in your store—in 
the things you sell. Don’t let your 


| determination to sell only the best 
stop just short of pens. A pen may 
seem like a little thing, but when it 
goes out as the representative of 
your store, it’s mighty important. 
On the way it acts and the service it 
gives may hinge a customer’s trade. 


Sell Spencerian Personal Steel 
Pens. It’s the one way to be certain 
that the pens you sell will do their 
proper share in the building of good- 
will. Spencerian steel and seven 
hand processes and painstaking care 
in inspecting, packing and shipping 
make these pens just twice as good 
as any others you might sell. 


Circular, illustrating and describ- 
ing convenient counter displays, as 
well as illustrated catalog and free 
samples, will be sent upon request. 
Write to Spencerian Pen Company, 


& 349 Broadway, New York. 
‘ 






Vo. 28, Congressional Siub, Ex- 
lusive Spencerian Style. One of 
50 styles and sizes—fine, medium, 
tub and dome pointed. 


penceria 


Personal 


Steel Pens 
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You Can Write 


Repeat Business 
On This Desk 


T’S such an attractive, substan- 
tial, business-like desk that it 
wins instant approval! 


Your customers want more. They 
tell others. You get repeat business. 


Feature the electric spot and 
acetylene gas welding that replaces 
bolts and rivets, makes it as rigid as 
a beam of steel and insures a lasting 
strength and rigidity impossible to 
attain in wood. Writing surface of 
the finest battleship linoleum that 
cannot loosen. Drawers that glide at 
a touch on roller and ball bearings; 
and when closed and locked with the 
Yale automatic locking device afford 
a protection not possible in an ordi- 
nary desk. 


All in all, it's a real “buy.” And 
you can sell at an astonishingly low 
price—and yet net you a liberal 
profit. Write us. 


THE JAMESTOWN METAL DESK CO., Inc. 
Jamestown, N. Y. 
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Western Golf Association’s Open Championship. 


The twenty-nfth open championship of the Western G 
Association was held at the Youngstown, Ohio, Count 
Club on August 20, 21 and 22. The program—a handso1 
booklet of sixty-six pages—contains much interesting 1 
rial Among a number of fine illustrations is a_ str 
aeroplane view of the Youngstown Country Club hous: 


golf course Portraits of association officers, officers 


the country club, committee chairmen, leading players 
others are shown, together with interesting views 
along the course. 

The Youngstown Country Club is headed by Will 
H. Foster, president of The General Fireproofing Compa 
He was general chairman of the tournament. S. S. Ft 
vice-president and general manager of The General 
prooting Company, is vice-president of the country clul 
worked on the committee which put over the champions 


tournament 














MEDAL OF MERIT AWARDEi? TO THI REMINGT 
TYPEWRITER COMPANY AT THE LATEST EXHIBITI 
OF THE AMERICAN INSTITUTI In 1873 occurred tl 
writing machine award, a silver medal given by the I tu 
One of the cuts shows the medal awarded to the Typewrit 
subsequently named the Remington This was in 187 N 
in 1925 comes the medal awarded to the Remington ex! t 
called the evolution of the typewriter During the 


vears many interesting citations have been given to the 
ington Typewriter Company 

The American Institute has a record of nearly 
dred vears of successful annual exhibitions The purpose 
to acquaint the public with the fertility of the Americar 
ventive genius Such inventions as the typewriter, the M 


telegraph, McCormick reaper, et have been introduced 
the public through the Institute which as early as 1828 
expending time and capital and organizing talent in ¢ 


couragement of American iaventions 








Some Desk Folders for the Trade. 


Che Imperial Desk Company of Evansville, Ind 
issued a set of four folders tor the trade. Each one 


an individual grade of desks and presents in detail th 
] 


t 
grade including specifications and illustrations. One 
tration is full catalogue size to show the quality and 
balance of the line is shown in smaller pictures, giving 
comprehensive idea of sizes and shapes 

The entire set of four folders covers the « omple t¢ 
line the same as the Imperial catalogue his enables t 
company to use a set of folders in place of a catalog 
where it seems desirable and also enables the compan) 
send the folders either in sets or separately to its « 
who in turn can give them to a prospect who may 
terested in the entire line or one particular folds 
concentrate attention upon a certain grade which the de 
regards as best adapted to the needs of his prospect 
folder contains illustrations and descriptions of the 
pany’s three patented specialties, the secretary desk 
Inlay-Noleum tops and the Imperial calculator cabinet 

The space under the company’s trade mark on the 
cover of the folder is reserved for the imprint of the 
Those dealers who desire to use them as mailing 
accompanying a form letter or otherwise, will be s 
with the folders imprinted with the proper nan 


address 
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Announcement of 


New L C Smith Policy 


in the sale of Exchange Machines 





Complete Stock | _ For the convenience of dealers 
of all in exchange machines throughout 

L C Smith the United States, L C Smith & 
a Bros Typewriter Inc has put into 
effect a new policy, making it 
possible for dealers to buy all 
makes of exchanges from our 120 
sales offices in the United States. 


Dealers are invited to visit 
these offices and make their 
wants known. 


Price List No. 1000, effective 
September Ist, 1925, has been 
mailed to all dealers. In addition 
to prices of exchanges of all 
makes it gives the addresses of 
our sales offices. 
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Make our 
Salesrooms If for any reason your copy 
your buying has failed to arrive, write for one 


headquarters at once. 











Exchange Machine Department 


L C Smith @ Bros Typewriter Inc 


(ESTABLISHED 1903) 


Factory and Executive Offices, Syracuse, N. Y. 
SALESROOMS AND SERVICE STATIONS THROUGHOUT THE WORLD 
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Here’s group selling! 


The Oxford complete outfit for correspondence filing is the 
application of group selling in filing supplies. You sell an 


Alphabetical Index, Individual Name Folders and “Miscel- 


laneous” Folders, all in one package. 


To you it means one selling cost, one handling and a clean, 
profitable sale. To your customer it means a scientifically 
correct correspondence filing system, simple and economical 
in operation. 


Next time you sell one or more cabinets for a correspon- 
dence file, sell one of these outfits. They are available for 
one-drawer capacity, also two-drawer, four, six, eight and 
larger capacity as desired. 


Let us send you further interesting details. 


Orord. FILING SUPPLY Co. 


382 Jefferson St., Brooklyn, N. Y. 





Everything but the Cabinet 
—in one standard package! 











Qxhord | Correspondence Filing Ousfit 
Speed Index for 2 Drawers 
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Make the Most of School Opening Time. 

“Developing the Usual School-Time Window—in an 
Unusual and More Profitable Way” is the theme of an at- 
tractive circular which Chas. M. Higgins & Co., manu- 
facturers of Higgins’ inks and adhesives and the jobbers 
handling the Higgins line are now sending out to the trade. 

September has always been a big month for the dealer 
selling school supplies Turnover in all such items is ex- 
ceedingly rapid. With this thought in mind, Chas. M. 
Higgins & Co. have developed a plant to anticipate this 
regular demand and increase it. 

A special “School-Days” window has been designed. Be- 


sides containing special window and display cards, it in- 


corporates all the other usual and necessary items which 
the student demands. In addition to the regular grouping 
(which contains inks, adhesives, pencils, copy books, etc.), 
a few unusual specialties, closely allied to the usual articles, 
are displayed. Sales on staples, too, will be stimulated by 
these novel display suggestions. The wing displays and 
the showcards feature the Higgins line of products—an 
unusually complete one for school-time trade A large 
slate or blackboard in the center of the window lists prices 
on such articles as the dealer may desire 

Che circular calling attention to this window and the dis- 
play material in it clearly shows how this is to be used, 
nd, in addition, suggests the easiest and cheapest way to 
make up the window Illustrations and descriptions of the 
various Higgins items are also given, and reasons for their 
salability are specifically listed. 

The entire plan is a most complete and comprehensive 
cutline for any dealer to follow who wants to get more out 
of his show window than heretofore at school opening 
time. Such a window cannot fail to impress every stu- 
dent who passes by. 

Readers of this magazine who wish to obtain a copy of 
this descriptive circular may do so by writing to Chas. M. 
Higgins & Co., 271 Ninth street, Brooklyn, N. \ 


Direct Mail aun, Meating at Boston. 


The 1925 meeting of the Direct Mail Association, Inc., 
will be held in Mechanics building, Boston, Mass., October 
28-30. General and departmental sessions will be held, the 
latter including financial, retail, house organs—sales, house 
organ—emplovees, better letters, export advertising and 
direct advertising production, 

\ feature of the meeting is an exhibition of appliances, 
products of printers, lithographers, engravers, die stampers, 
paper merchants and makers, electrotypers, etc. The ex- 


hibits will be so located that members will pass through 


them entering and leaving the convention hall. Early 
reservations of space include: Addressograph Company, 
The \merican Multigraph Sales Company, American 
Printer, The Ault & Wiborg Company, Baum Folder Com 


pany, DuPlex Onvelope Company, The Elliott Addressing 
Machine Company, Federal Addressing Machine Company, 
Hampshire Paper Company, The Mentges Folder Com 
pany, Postage Magazine, Postage Meter Company, Pyle 
MacLaren Company, Rapid Addressing Machine Company, 
The Speedaumatic Company, The Speed-O-Feeder Com- 
pany, Standard Mailing Machine Company, University 
Press 

Derby Brown, advertising manager of The Elliott Ad 
¢ Machine Company, is a member of the entertain 


} 
aresstit 


ment committee 


Type Cleaner Made at Carlstadt. 


Che Independent Manufacturing Company, Carlstadt, N 


J.. produces a type cleaner for dealers who wish to mar 
ket this convenience under their own imprints. The com 
panv is also active in the ribbon and carbon field. 





ADDING MACHINE PAPER 
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Builds Business 





because 
users are always 


SATIS 


la 





can save money 


by obtaining stock 
from nearest distributor 
Write for List of Agents 


IED 


or Stationers 








can show with ide 


49-55 Kneeland 





Represented ! New England by 
Street, 





Free from the Dangers 
of Warps, Checks or 
Open Joints. 


manufactur- 


own woods in modern dry kilns. 
langers of warps, checks and open joints 
ire eliminated. Add to this the assem- 
bly by experienced help and fine finish 
and the result is a product any dealer 


Tell City Desk Co. 


Tell City, Indiana 
The Grace 


Boston. 


ing Tell City Desks we take no risk of 
unreliable stock; instead, we season our 


The 


Company, 
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™ APSCO LINE Shaareners 





Chicago 
Giant 
» Junior 
Wizard 
* Dexter 
* Dandy 
Climax 
and 


U.S. 


Automatic 





The “CHICAGO” 
The “GIANT r. 


The two popular Low Price models of 

the APSCO Line—the world’s greatest 

value in pencil sharpeners—the Giant 
sharpens pencils of ALL SIZES. 

* It pays to feature these ‘‘STARS"’ of 


the APSCO Line—more service to 
the user—more profit to the dealer. 


Automatic Pencil Sharpener Co. 
58 East Washington Street, CHICAGO 
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Corona’s Group Insurance Plan. 


The Corona Typewriter Company, Inc., has introdu 


new feature into its group insurance plan tor emp! 

the factories at Groton and Cortland, N. \ The pl 
instituted in May, 1919, providing life insurance 
ployees. The amount of each policy varies from $50 
$1,500, depending on how long the insured has 

the company 


Now employees may add to the life policies 


against disabilitv caused bv accidents or sickness while 
away from work Under the new arrangement the 
pay seventy-five per cent of the premium, and th 


pavs twenty-live per cent. 











©. F. BAUGHMAN, Vice President, District N Ls 
\. The Photograph Reached Us Too Late to Include w 
Group of Officers in the August Number 








ESO 


A PROVEN ECONOMY 
FOR OFFICE WORKERS 


—A Winner for Stationers 
ESCO Office Chair 


Cushions and Pads are 
worth more than their 
cost in providing greater 
comfort and reducing 
wear on clothing. Every 
office worker is a pros- 
pective chair pad or 
cushion user; why not 
give them best service 
and make better profit 
by selling ESCO qual- 
ity. Write for details 
_| and prices. 


ECONOMY SEAT Co. 


1824 S. Albert St. Chicago 























First Six Months Show Export Gain. 


Ee xports of office ap ph ances during the six mon s 
June 30, 1925, were valued at $17,586,827, an increase 
per cent over the corresponding period of 1924, ac t re 
to the specialties division of the Department of ( 
Ot the total value of exports of all classes ot 
ances, typewriters made up 529 per cent; adding 
culating machines, 24.9 per cent; cash registers 
cent; typewriter parts, tive per cent: and addressing 
duplicating machines, two per cent 

The largest gain in value was noted in adding 
culating machine exports, $4,392,423 worth having bee: 
ported, representing a forty-one per cent mecrease 
$3,101,179 tigure for the first half of 1924 

Typewriter shipments, amounting to $9,301,091 
nineteen per cent over the corresponding 1924 period c 
exports were valued at $7,807,254. Standard new machines 
made up seventy-eight per cent of this amount, | 
new machines sixteen per cent, while used and rebu 
chines came in for about five per cent of the total 

Cash registers showed a thirty per cent increase, $2,429 
worth having been shipped abroad, as compared to $1.6 
073 for the half year ending July 30, 1924. Exports 


supplies for the six months period totaled $3! 


Bristoll Joins Koch Brothers. 


B. J. Bristoll, who has been associated with 
cial stationery and office equipment house 
rennessee, for several years, recently joined the 
Koch Brothers, Des Moines, lowa, as sales manag 
has had considerable experience in the fields 
stationery and office furniture, and is well 


charge the duties of his new position 
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This machine types, but 1s 


typewriter. 


but is not a calculating machine. It 
Accounting 


is the Elliott-Fisher 


Machine. 


It adds and subtracts, 


APPLIANCES 153 


















not a 








There’s safety in numbers 
when this machine keeps the books 


Confidently you can base your daily 
decistons on the daily information 


furnished by ELLIOTT-FISHER 





T nine o'clock in the morning you can 

have on your desk a report of sales, pur- 
chases, inventories—when_ Elliott-Fisher 
keeps your books for you. This report is 
complete. It is right up to date. It is ac- 
curate. On it you can base your daily de- 
cisions with safety. For Elliott-Fisher 
keeps mistakes from getting by; it catches 
them the minute they are made. Every 
entry, every bill, every item handled by 
Elliott-Fisher is of proved accuracy. 


The volume of work doesn’t matter. 
Elliott-Fisher turns out as many bills, makes 
as many entries as you want, each one abso- 
lutely accurate. It gets things done on time 
—its speed will surprise you. 


Elliott-Fisher is a versatile machine. On 
Accounts Payable it does the same quick, ac- 


curate work it does on customers’ accounts. 
And it cuts down the cost of keeping Stock 
and Cost Records, of handling Payroll, .of 
doing practically every other kind of work 
in the accounting department. 

There is no other machine like the Elliott-Fisher. 
It has a flat writing-surface which enables-i®to 
combine operations and cut down accounting de- 
partment overhead. Putting Elliott-Fisher to 
work for you doesn’t mean a change in system. 
It fits right in with your present plan with fittle 
re-arranging. - 5 i 

Today more than 400 different lines of business 
are profiting from Elliott-Fisher. We shall be 
glad to tell you how it is being used in your par- 
ticular branch of industry if you will write us. 
Elliott-Fisher Company, 342 Madison Avenue, New 
York. 

Service and Supplies are second only in importance 
to machines. You can depend absolutely on E-F Service 
and EFCO Supplies. 
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BERLOY 








Berloy No. 694 


A file which the dealer can—and will— 
sell to his best friend. 
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“Get their Money : 
and get em off the Lot/” 


] 


The carnival man cares little whether his show makes good 
on the glowing promises of the “spieler,” and the gaudy an- 
nouncements of the posters. He never expects to see the cus 
tomer again, hence the carnival slogan—‘‘Get their money and 
get ’em off the lot.” It works excellently—for carnivals. 

The good business man operates on an exactly opposite 
basis. He is not so much concerned with the original sale as he 
is in keeping the customer sold. He cannot fold his tent in the 
wee small hours and move on to a new stand. 


His problem is not to get their money, but to get their con 
fidence and friendship. Their money will come as a matter ot! 
course, 

We often wonder whether dealers selling certain types of 
letter files realize that they are operating on a carnival basis 
We wonder if they appreciate that after their customers have 
been sold once—have seen the show—business will dwindle to 
an occasional straggler, for nobody will want to see this s! 
twice. 

The excessively cheap equipment does not live up to its bill 
ing. The giant turns out to be a man on stilts. 

The Berloy No. 694 is not an expensive file, but it is a ver 
good one. It is known and used wherever good files are sold 

Berloy Dealers therefore, are never tempted by carnival 
profits. 


Shall we send you the Berloy Catalog? 


THE BERGER MANUFACTURING CO., CANTON, OHIO 


Boston Philadelphia St. Louis San Francisco 
New York Kansas City Dallas Los Angeles 
Chicago Minneapolis Roanoke Jacksonville 


BERLOY STEEL FILING CASES 
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Where Quick Wits Have Won Sales 
A Few Lively Examples of the Right Thing Said at the 
Right Time in the Right Place.—Related 
by J. A. Palmer. 


to knit because it gives them something to think 

about while they are talking. With the salesman it 

is different. He can’t take his knitting. He must do his 

thinking along with his talking and be ready instantly to 

catch the high ones and the grounders and pass them 
deftly back. Which reminds us: 

“Good morning. May I see Mr. Manybucks?” inquired 


R eo ini HUGHES once remarked that women like 


an elderly but youthful appearing salesman as he removed 
his hat and stepped up to the information desk. 

“Just a moment,” from the young lady in charge. 

The salesman picked up an antiquated and much 
thumbed magazine from a number resting on a nearby 
table, and waited, turning the pages rather automatically, 

Shortly a middle aged man of ample proportions ap- 
peared with a certain reluctance in his manner and ap- 
proached the railing which served as a barricade between 
the reception room and the general offices. He rested his 
hands on the railing, scrutinized the visitor for a second, 
then 

“Well!” rather tersely. 

“Mr. Manybucks?’’ 
vanced and started to extend his hand, but something on 


questioned the salesman as he ad- 


the part of the other caused him to withdraw it. 

“Yes,” sharply. “What is it and how much does it 
cost?” 

“It’s an adding machine and it costs $1,200. How many 
do you want?” 

Manybucks’ eyes flashed for an instant, as he noted the 
solid jaw of the man before him and the firm gaze meeting 
his own. Then the ice broke. As the executive realized 
the fullness of a ridiculous situation caused by his own 
absurd greeting to the caller, he smiled—almost laughed 
and opening the gate said: 

“Come in,” leading the way to an office marked “private.”’ 

Fifteen minutes later the two parted shaking hands 
warmly; as the salesman closed the outer door, he reassured 
himself with a glance at a tiny bit of paper nestling in his 
pocket—one order for a $1,200 machine, with ten per cent 


down attached. 
* * * 


All of which merely goes to illustrate situations which 
come up when a tactful, possibly witty reply opens the 
door and gets the elusive John Hancock on the dotted 
line. The above is drawn from memory of an actual 
happening as told to the writer by a successful salesman 
who often was called upon to exercise his resourcefulness 
in getting himself out of tight places. 

Salesmen, in general, tell us that one of the hardest cus- 
tomers to handle is the man who greets you at a railing, 
forcing the salesman to present his sales talk under any- 
thing but favorable circumstances. How to get past this 
railing and into the inner office frequently calls for in 
genuity and quick thinking. 


* *« * 


\ successful salesman developed a method of selling 
which proved not only resourceful to himself but conserved 
the time of his prospects. He would go into a retail 
store, a grocery for example, and ask permission to audit 
some of the old sales books. The ensuing conversation 
would run something like this: 
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New York, N. Y. 





The Road To 


Increased Business 


The coming Regal National News- 
paper Advertising Campaign will 
mean more business—greater profits 
—and increased prestige for every 
dealer selling. 





REGAL REBUILT 
ROYAL 
TYPEWRITERS 


From Maine to California—from 
the Gulf States to the Canadian Line 
—dealers have been unanimous in 
stating that the big increase in sale 
of Regal Rebuilt Royals was the re- 
sult of the campaigns conducted [ast 
Fall and this Spring. The Campaign 
of this Fall, however, will be of even 
greater scope—will cover a wider 
range—and will, without a doubt, 
produce a greater amount of busi- 
ness for those dealers who will co- 
operate with us in this effort to in- 
crease their profits. 


Full details have already been 
mailed—they are available upon re- 
quest——if you have not received 
them, write at once. This applies 
to typewriter dealers — office 
appliance houses—and stationers. 


REGAL 


Marcus Harwitz, General Manager 


314 Broadway 
Chicago, Ill. 


TYPEWRITER COMPANY, Inc. 


12-14 So. Jefferson St. 
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SPECIAL SAMPLE OFFER! 


— ——~_ -—— 


ALC. DAVENPORT © 





Style No. 6. Size 2%x10% inches. Oak or Mahogany Finish. 
Beveled Plate Glass. Felt Bottom. Chan =~ Name Card, 
Lettered Gold on Black, or White on Blac Retails at $3.00. 





Style No. 14. Size 2%x9% inches. Oak or mahogany finish. 
Glass front. Felt bottom. Felt covered grooved background. 
Changeable celluloid letters. Retails at $4.25. 


Tear This Out and Mail To-Day! 


Summer months are heavy in personnel changes. Prepare 

for big business in changeable desk name plates. “Send this 

coupon for a sample of each. 

If you like them we will bill at the SPECIAL NET PRICE 
OF $3.85. If you don’t like them, RETURN AT OUR EX- 

aanty Absolutely no obligation. MAIL THE COUPON 


Davenport-Taylor Mfg. Co. 
412 Orleans St., Chicago, IIl. 


Send the nameplate samples for our inspection. Also Cat- 
alogue “A” with price list and discounts. 


a ee ; ‘ eS eee ee 


























Fastener 


—a unique method of 
fastening papers neatly 
and securely without the 
use of unsightly and an- 
noying pins, clips 
or staples. babe 
for details. 








Paper Fastener 
Company 


La Crosse, Wis. 


Eastern R ntative: 
Geasver Oo. 350 Broadway, N.Y. City 


Sey mour- 
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“You go right ahead and wait on your customers. Never 
mind me. I'll just go through some of these old sales 
books.” 

“What's it going to cost me?” 

“Not a cent—I just want to show you one way a 
of merchants are losing money through unseen leaks 
Possibly you are not, but supposing you are? It won't 
cost you anything to find out. You can decide afterward 
whether or not you want to continue losing money, or 
whether you want our plan of stopping these losses—the 
plan to be paid for from the savings it accomplishes.” 

So he proceeds to total some of the individual customer 


accounts while the store proprietor goes ahead with his 


work. 
“Look here, Bill,” when he gets a chance to speak to the 
storeman without being overheard by a customer. “Here's 


a mistake in Mrs. Smith’s bill. You lost $1.35 on this 
order. It'll take a lot of sales to make up for it, too 
How? Why, you added an item here as 15c. instead of 
$1.50—that’s costly, don’t you think 

The salesman keeps right on working. 

“Get as much business from Mrs. Jones as you used to? 
No. Maybe here’s the reason. You overcharged her $1.80 

added a 20c. item as $2. She probably paid her bill 
before she discovered it, then it made her sore and just 
provoked enough to stop ordering and without giving you 
the opportunity of rectifying the error. Lots of women 
just like her, too. Hard creatures to handle. I'll tell you 
Bill, it doesn’t make any difference whether you under 
charge or overcharge—you lose both ways. When you 
undercharge, you lose the profit; when you overcharge. 
you lose the goodwill, and possibly the business of the 
customer.” 

By this time the grocer has left his customers to the 
attention of his clerks and is standing beside the salesman, 
watching him go through account after account, stopping 
now and then to point out an error, small or large, re 
sulting from faulty addition. 

“Another thing and one that’s mighty hard to check 
back on is cash sales. I’ve noticed you do just like a great 
many others—total the amount on one of the packages. 
Ever stop to think just how many times you forget to 
include the package on which you figure the amount. Wit! 
this machine, however, on cash sales, you simply list each 
item (calling off five or six articles and listing then 
the machine which prints the amount in a neat column an: 
gives an accurate total) then tear off the strip and | 
to the customer with her package. Customers like to deal 
with a merchant who uses so much care because they 
know the bill is right and you don’t have to worry 
some one coming in to ask how long it is since two 
two made eight. It’s mighty easy to make mistakes 
pencil and paper. This littlhe machine, however, stops these 
unseen errors and pays for itself out of the losses 
prevents.” 

Usually the merchant asks about prices, terms 


and the sale is closed shortly 


oe 
A salesman had made repeated efforts to place an adding 
machine on trial with a prospect and after a good many 
interviews he won out, without any assurance, however 
that the user would purchase even though the machin 


accomplished all the advantages claimed for it. 


j 


In his preliminary statements to the manager, the sales 


man had quoted the price at $200 to $325. His analysis 
of the needs in the bookkeeping department revealed that 
the larger model would be required. This was placed on 


trial without anything being said as to the exact cost 
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Dealers! Sell Rand Guides 
and Folders for Replacement 


Dealers—there is a big field for Rand Visible Name Guides 
and Folders to replace ordin: iry guides and folders when they 
break down and wear out. And this replacement field offers 
a big opportunity for profitable sales of Rand. 

For years you have wanted to sell Rand Visible-Name 
Guides and Folders—the original angle-tab visible equipment. 
A new selling policy places this opportunity in your hands and 

now you may become an authorized Rand distributor. 

Below is a coupon. Pin it to your letterhead and mail. In 
return we will send you a handsome display of Rand Guides 
and Folders for your counter or window, together with 
complete price list, without obligation. 

The field for replacement equipment is big. You 
may cash in on it with little trouble and investment 
by selling Rand Equipment. Send coupon for 
further details. 








A-8 


Aa [] You may 
> send me, 
& without obliga- 
tion, complete 
display and prices 
of Rand  Visible- 
Name Guides and 
Folders. 


NOG i sc0v'cadokeate cess 










VISIBLE-NAME 
Guides and Folders 


Rand Company Division 
Kardex Rand Company 


Tonawanda New York individual ....chi5 eee 
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MONGOL PENCILS 


The law of supply and demand is amply 
illustrated in EBERHARD FABER’S 


large new factory extension—— 





EBERHARD FABER 


MONGOL 

Lead Pencils 

VAN DYKE 

. Drawing eels 

| RAINBOW 

Suse Pencils 
== | 





hee ? 


samy <a roen in er 


Remember—Eberhard Faber Pencils always leave a good impression 
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[Thirty days’ use was sufficient to sell the bookkeeper 
and made her a staunch booster. She had shown her re- 


ports, done on the machine, to her employer and convinced 


him of the savings the machine would effect. He had 


d on the purchase. 


[he salesman called, found the machine and work satis- 


factory the bookkeeper and prepared to close the trans- 
action with the manager, who opening the check book 
said 

“How much did you tell me?” 

“This equipment is $325.” 

“What? $325. You told me it was only $200.” 

“Yes, I believe I did tell you the prices ranged from 
$200 to $325. My analysis of your requirements, however, 


showed that you would need the machine of greater 
capacity Now 
“Never mind, I don’t want it. Get it out of here before 


I throw both you and the machine out.” 


and of course I shall do as wish 


doubt 
the machine out it would be ruined and 


“I’m sorry, sir, you 


because | do not your ability to throw me out 


But if you threw 

sald af } . > aw 7 : ] ‘ l | | m 
you would not only have to pay tor it, but you would be 
month’s demon 


deprived its use and the saving which a 


stration has proved it accomplishes.” 
The machine stayed. 
x * * 
This brings out a point which gives room frequently 
for an argument due to a misunderstanding. On articles 


of this nature where there is a price range of several hun 


dred dollars, the customer often retains the lowest price 


in his mind unless the amount has been indicated spe 
cifically at the time the article is placed on trial. Sales 
are lost now and then in cases of this kind even when 
the article has proved its worth and the prospect actually 
decided to buy. 

Recently a dealer in office specialties developed a plan 
of bringing a low-priced adding machine to the attention 
of practically all possible buyers in quick order. Here is 
the pl 

It was in a town of 150,000 inhabitants. The dealer in 
serte: small advertisement in the newspaper, something 
to this effect “High school boy wanted for inside work 
afte hool and Saturday.” 

At § week he engaged two bovs and gave each one 

fr them one of the machines he wished to sell They 
were give in instruction book on selling and later were 
taken into a quiet place and over two hours spent just 
in demonstrating, back and forth, the work of the ma 
hi 

They were told that what was wanted was to show 

e ma e to eve business office in the city. The dealer 
emphasized er and over again, that the boys were not 
expecter sel not even to try to sell All they were to 
do was to show the machine and demonstrate its work. Of 

urse, they were warned that they might expect to re- 
ceive rebuffs such instances to simply pass on to 
the ext office and so on until the machine had been 
show very office in the city 

It be worth while to state here that with very few 
exce the boys received the most cordial treatment 
Business men were indulgent and considerate, more so 

erhaps, because they knew the boy was not a high pres 


sure salesman and possibly out of their natural kind feeling 


toward a youngster who is trying to do something 
himselt 
Pr arily the purpose of the plan was to place machine 


vet the names of prospects The surprising 


Continued on page 162.) 
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THROUGH THE 
REGAL FACTORY 


No. 4. Type Soldering 
T= replacement of worn and battered type 

is one of the most delicate operations in the 
entire Regal Process. 


After the parts have been cleaned—and before 
nickel-plating—the type-bar basket and segment 
are sent to the type soldering bench. 


The bars and segment are then placed in the 
master-gauge where each character is examined 


and those found faulty or worn are removed and 
replaced by new. Acid is dispensed with, solder- 
ing paste being used instead to avoid corrosion. 
After the new type is soldered in place, the bars 
and segment are nickel-plated. 

Through the use of the master-gauge, as shown 
in the illustration, the setting of each type is so 
accurate that very little aligning is necessary in 
the assembly process. 

As original Royal type is used, the Regal 
Rebuilt Royal produces the same clear-cut, sharp 
impressions, so characteristic of the new Royal 
typewriter. 


“THE REGAL TRADE-MARK GUARANTEES THE QUALITY” 


Marcus Harwitz 
General Manager 


REGAL 


TYPEWRITER COMPANY, Inc. 
New York, N. Y. Chicago, Illinois 
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The dependable correspondence typewriter 
VER thirty years’ experience in typewriter building has 


developed the Smith Premier 60, a machine that is un- 
equalled for durability, ease of operation and beauty of the work 
produced. 


The Smith Premier 60 is a delight to the operator, because 
the light touch enables her to type on, hour after hour, without 
fatigue; it speeds her work, eliminating overtime; and she knows 
her employer will be pleased with the results. 


The Smith Premier 60 is a joy to the employer because letters 
are ready on time and the perfect alignment and even quality 
give them a neat appearance that assures careful reading and 
pleasant reactions from his correspondents. 


Users everywhere appreciate Smith Premier dependability. 


SMITH PREMIER 


376 Broadway 
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Smith Premier 


= 17 G Carriage 
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The decimal key-set tabulator, which may be furnished on the Smith Premier 
60 in all carriage widths, makes tabulating work as easy as continuous typing. 
This device will bring the carriage instantly to any one of TEN starting 


points in each column. 


The practical wide-carriage typewriter 


a: as easy to write on the widest carriage Smith Premier as 
on the correspondence models, because the carriage is not 
lifted—only the light type-basket shifts. The touch on the 
shift-key is uniform regardless of the width of the carriage. 
This lessens fatigue and increases the speed of the operator. 


Carriage A writes a line 8.6 inches long and holds paper 10.6 inches wide 
Carriage B writes a line 10.1 inches long and holds paper 12.1 inches wide 
Carriage C writes a line 12.6 inches long and holds paper 14.6 inches wide 
Carriage D writes a line 16.6 inches long and holds paper 18.6 inches wide 
Carriage E writes a line 20.6 inches long and holds paper 22.6 inches wide 
Carriage F writes a line 24.6 inches long and holds paper 26.6 inches wide 
Carriage G writes a line 30.6 inches long and holds paper 32.6 inches wide 


TYPEWRITER CO. 
New York, N. Y. 
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AFICO -STEEL 
FILING CABINETS 
JUST OFF THE PRESS 









Get Your Sample 
NOW 


or your stock 
order might 
be delayed. 


Swift Selling Cabinets 
like these you cannot 
afford to pass up. 





Large Ball Bearing 
Roller Slides. 
25 inch Filing Capacity. 
Solid Brass Hardware, Paneled 


Sides. Looks like a Cakinet 
at double the price. 


No. 40L. Letter Size. 


List $30.00 


A Complete Line of 3 and 4 Drawer Cabinets 

Dealers who have handled Afico Wood-Stee! Cabinets for many years and who 
are still handling them to fill the demand for an inexpensive file of more than 
ordinary serviceable merit, will find the new line of Afico Slee! Cabinets at the 
head of the class ready for service equal to that of any non-expanding file made. 

For anything better there is only one file and that is the Automatic with its 
Automatically Expanding feature, known che world over for its superior merit, 
time and labor saving quality. 


Agencies for Automatic and Afico have no worries about competition. 





Write us today for catalogs and prices. 


THE AUTOMATIC FILE & INDEX CO. 


Steel Department Manufacturer: Green Bay, Wis. 


(Quick Wits—Continued from page 159 
thing about the plan is not that it worked out as expecté 
but that many orders were literally handed the boys 
one case a firm called over the ‘phone and wanted | 
what had become of the boy who wanted to leav 
machine until he came back from school the next day. 1 
dealer explained that the boy had called and fou: 
office closed. The prospect requested that the boy be sent 
over, which was done, and he returned with an ore 
another instance, one of the boys had been demonstrati1 
a machine and the prospect sent him out to call 
brothers in a nearby town. The boy went and 
with the money for the machine 
Novel methods are. being developed almost 
selling specialties in the office equipment field. 
+ * * 


Another incident is told of an energetic salesma 


resorted to an unique method of gaining an_ intervie 
with a hard-to-see prospect. He brushed past th: ite 
guard, marched directly into the prospect's off 
to the window and gazed to the walk below 

“What's the idea?” 


“I merely wanted to see how far I would hav 


inquired the executive 


in the event you decided to throw me out for coming 
without your permission.” 

It is claimed that a sale was made althoug! 
vouch for this method as a sure means of bringi 


the bacon. 


New Kohlhaas Guide 
The Kohlhaas Company, 183 North Dearbor 
Chicago, has perfected a new guide some of the 
of which are made evident in the accompanying 
index tab is of non-rusting metal with beveled edges 


1 


tab is eveletted firmly to the guide card with 





An opening is provided for the 


insertion ot 





Large Sales at Low Cost 
in Hoffman Desk Pads 


Hoffman’s Never Warp Desk Pads make 
possible large sales with small effort and 
at low cost. This means a_ substantial 
margin of profit. Produced in quantities 
which permit a low retail price, the pads 
sell easily in the strongest competition. The 
range of sixty styles takes care of any 
preference. Let us send catalog, with 


prices, and discounts. 


L. HOFFMAN 


145 Lafayette Street New York, N. Y. 


Other Specialties are: Stationers’ Shelf Boxes—Legal Blank and Letter 
Cabinets— Best Cloth Covered Index Cabinets—Agate Paper Index 
Boxes—Desk Stationery Racks— Document File Boxes—Transfer and 
Storage Cases—-Battieship Linoleum Desk Pads in Green and Brown 





colored if preferred. This plate is removabl 













COLORED METAL INSERT (removable) 
METAL TAB (non-rust and non-catch 
BEVELED EDGE ( papers cannot catch ) 
































be. | 
( Cannot Tear at Boom + 





| 
| 








( ROD THROUGH HERE }-” (_ CANNOT BIND ON ROD ) 


KOHLHAAS METAL TAB GUIDE (NEW) 


¢ 


At the bottom of the guide card in the center s 
shaped metal loop eyeletted firmly to the guid 
way that it cannot tear off. The rod passes throug 
loop which is so made that there is no bindir 

The guides are made of first quality heavy press! 


come in several different sizes 


Sanitary — Used by Millions. 
and for sanitati 


Some conception of the de 


of beverages is shown by the report of the 
Corporation tor the year 1924. Over 500,000,000 


sold 
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215 PENCILS IN 4 DAYS— 


This simple display broke all summer records 


bil, j a“ 


— 
bebdOE ADEAGS 


Eversharp Pencil display. The Owl Drug Company, Clark and Madison Sts., Chicago 


Only the store’s standard background was used, with standard Eversharp trays. In four days it sold 
215 Eversharps at $1.00 to $3.00 each and is still pulling strong. The manager of this store estimates 
not less than 1500 total Eversharp sales for the month; the original order has been duplicated 


twice! It has been the most productive in immediate sales of any window in the history of this store. 


These new items are your big opportunity 


Leading Chicago stationers, Marshall-Jackson September. During September full page 
Company, sold over 900 and The Faithorn _ advertising on this popular line will appear in 
Company over 1000 pencils from displays of The Saturday Evening Post 

the new Eversharp Oversize. This $1.00 item National Geographic Magazine 

is a splendid leader to sell the whole line. Literary Digest Outdoor America 
~ Red Book Magazine 


Start a good Fall business coming your way. 
Reaching more than 6,000,000 families. 


Plan an Eversharp window display for 


Send for new sales building display material 


the NW EVERSHARP 


THE WAHL COMPANY, 1800 Roscoe Street, Chicago 
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NATIONAL BUSINESS SHOW 
Americas Efficiency Exposition 


Coming Soon! 


The two events of outstanding importance to the 
office appliance industry this year. 





National Business Show 
in New York 


at the 
69th Regiment Armory 
October 19th to 24th, inclusive 


National Business Show 
in Chicago 


at the 
New American Exposition Palace 
November 16th to 21st, inclusive 


‘The one satisfactory way. to learn about up-to- 
date office appliances is to have them demonstrated 
by competent specialists at the National Business 
Show. It is a great convenience to the busy busi- 
ness man to be able, in a few hours at the Show, 
to get dependable information from the leading 
concerns who desire to serve those who want 
the best.” 


NATIONAL BUSINESS SHOW COMPANY 


Frank E. Tupper, President James F. Tate, Secretary 


50 Church Street, - NEW YORK 


Chicago: 417 S. Dearborn St., C. H. Hunter, Manager 
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Free trial 


OO 


f.o. b. Chicago 
on monthly payments $110 


Victor is the Adding Machine 
that Complies with the 


HERBERT HOOVER 


Standardization Principle 


‘The saving in national effort through 
many well-known examples of stand- 
ardization, runs into millions of dollars.” 


- Herbert Hoover. 





HE soundness of Secretary Hoover’s views sell at this amazing price a full-sized, million 
on standardization is conclusively demon- dollar capacity, standard key-board adding ma- 
strated by the amazing and consistent suc- chine. It adds, subtracts, multiplies and di- 
ess of over 2,000 dealers with the Victor vides as efficiently as any machine at any price, 
Victor standardization means that the dealer makes a complete printed record, has non-add, 
need study and expend sales effort on but one sub-total, repeat and calculating keys, and 
model. He need educate his prospects on only triple visibility. It is fast, sturdy, long-lived 
one machine. And it has made possible a vast and portable. 
saving to world industry through giving it a Write today for a full description of Victor 
full-sized, standard adding machine for a price and the remarkable book, “The Victor Fran- 
ymnce unheard of, and still unduplicated. chise.” Victor Adding Machine Company, 3900 
Victor alone makes it possible for you to No. Rockwell St., Chicago, Ill, U. S. A. 


More than 80,000 now in use by such firms as: 


The United States G« 1m E. I. DuPont de Nemours & Cx 

International Harvester Co. Rockefeller Foundation 

Standard Oil Compan; Cities of New York, Chicago, Phila- 

S. S. Kresge Company delphia, Detroit, Los Angeles 
venns) inia Railroad, 


VICTOR 


Standard Adding Machine 
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UNDERWOODS 


Connect Up With This National Organization of Rebuilders and 
Merchandisers of the Underwood and Watch Your Profits Increase. 


Our Underwood Service Is Complete 


First—Wholesale. An unfailing source 
of supply for Rebuilt Underwoods in 
any quantity at any time. Backed by 
nation-wide advertising every month. 


Second—Installment Sales. You can 
sell Shipman-Ward Underwoods on the 
Installment Plan and we carry the ac- 
counts. You get your profit at once. 
This means more business without ad- 
ditional investment. 


Third—Rebuilding and Exchanges. 
Let us rebuild your old Underwood at 
special dealer prices. Let us exchange 
your slow moving Underwoods, Odd Type 
Broken-Frame Elites—for fast moving 
Rebuilts. 


Fourth—Parts, Enameling, Etc. We 
can furnish parts and supplies for the 
Underwood. Highest quality and lowest 
price. We also re-enamel and renickel 
small parts. Same day service guaranteed. 


Write For This Money-Making Dealer Plan—-To-Day. 





‘*PROFIT’’—Our New House Organ is Alive with Money-Making Suggestions. 
A Big Special is featured in it each month. Are you on the mailing list? If not, 


send in your name on your letterhead. 





Established SHIPMAN-WARD MFG. CO. 


“Typewriter Emporium” 


1892 


of the 


1776 Shipman Blidg., Montrose and Ravenswood Aves., Chicago 


( Take Ravenswood Elevated to Montrose. Plant is one block East 


September, 1925 


The Rebuilders 
Underwood 
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A Handsome Catalogue of Steel Desks. 
The Art Metal Construction Company of Jamestown, 
N. Y., has issued a beautiful catalogue of steel desks, con 
aining fifty-two pages. This catalogue presents an open 
ng article on “The Day of Steel Desks.” The company 
says 
“We are living in an age of steel. Nearly every industry 


today has followed steel in its growth, and owes its de 


elopment to the forward looking strides of the steel 
dustr 

“Steel has brought with it a wide range of possibilit 
for new developments in all industry. Nearly every pres- 


ent day public service, nearly every great business, nearly 
every institution hinges on steel. 

If we could eg back to the offices of our grandfathers’ 
day when business correspondence was written by hand 
we would see the copy press with its clumsy book made 
of tissue paper on which appeared blurred copies of hand- 


written corre spondel ‘ 
‘A little later, after the typewriter was invented and 
ame into general use, copies of letters were filed i scrap 


books or on spindles or in cumbersome filing boxes that 


imitated large books in appearance. 


‘Then a generation or so ago, vertical filing was in 


troduced and the modern file made its appearance Che 
earliest of these files were made of wood, but soon it was 
found that steel offered better production for correspon 
dence and documents looked better and cost less i! the 
long run 


The same historical growth of the safe can be traced 


fre ese early ulky, heavy iron boxes to the ind 
some present-day sates of steel. 

All oftice furniture is following this trend Desks 
steel have beet id pted as standard equipment 1 t 
sands of the most progressive institutions in the untr 
Every year sees 1 re steel desks in ust 

| i¢ Sstreneg esistance to nre their permane! ‘ 

4 > . ‘ ‘ ‘ , ‘ 
the beautiful ar isting finish, are factors vicl 
¢ ke resent-day t ¢ 

‘ Y I > s ill tire 1a\ es W \ 

( the dis tages \ well i steel desk ists a 
etime, and eve iy it is ready serve its ¢ t 
user, whether he ts the executive head of a great business 

he humblest clerk in the office.” 

The page following the introduction presents pictures of 
Art Metal desks installed in various banks and other 
stitutions. This is followed by an article on the friendly 


desk which describes features which are desirable in a 


desk \ full-page plate in colors shows an office equipped 


' 


with the Art Metal Executive suite, distinguished by rich 


ness and dignity [he catalogue shows various types and 
sizes of steel desks for the office, tor the typewriting 
room, et¢ It also includes steel tables, costumers, chairs, 
both swivel and side chairs, waste baskets, et¢ Che va 


us finishes are illustrated and descriptive matter 


presented along with cuts showing the constructive features 


of the various types of steel desks [The several different 
finishes are illustrated in their actual colors 
\n interesting line of chairs 1s presented in the last fe 
pages of the catalogue. These chairs are manufactured 
| i ationally known chair company to mat h Art Metal 
equipment in design and finis! 
Kintner With Elliott-Fisher at Wheeling. 
R. Kintner has been assigned by the Elhott-Fishetr 
Company to the branch at Wheeling, W. Va., 20 McLan 
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Model B is nickel-silver |e raenoed throughout. 
Removable transparent chip receptacle, $5.00. 


This de luxe sharpener is the autocrat of its kind. The 
adjustable thumb latch at top enables operator to insert 
and firmly hold any size pencils—either lead or color. 
Twin milling cutters do the work. Automatically stops 
cutting when pencil is properly pointed—no waste. Can 
be attached to horizontal or vertical surface. Durable, 
practical, economical, has a place in every office, home, 
studio, or class room. Can be obtained specially adapted 
to architects’ and engineers’ pencils. 
Model L—Black enamel, $1.00. 
Model KS—Black enamel stand, new 4-hole size 
adjuster, $1.50. 
Model KA — Nickel stand, chip receptacle, universal 
size adjuster, $2.50. 


C. HOWARD HUNT PEN CO. 
Camden, N. J., U. S. A. 
Owners of BOSTON SPECIALTY CORPORATION 
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EVENTUALLY WHY NOT NOW 


“ASD” BOND 
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COLD ROLLED S 1 EEL 


Finished 
ina 
Beautiful 
Composite 
Olive 
Green 


Cost 
No More 
Than 


Lines 


Many New 
Iterns to 
Add to 


Your Sales 





No. 130 Office Box 


‘ equirements The increased sales 
surprise you. Our new catalog for the asking. 

401 E. 23rd Street 
Art Steel Co. ne ween eee 
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PARIS, EUROPEAN CENTER OF CONTINENTAL DISTRIBUTION 


EXHIBITION CONTESTS 





European Typewriting Championship, Shorthand, 
Office Machinery Office Furniture Mechanical Calculating, Duplicating, Filing, etc. 

’ ’ 
Office Supplies, Documentation, Ad- 


vertising, Office 
Packing, etc. 


Important: 


LECTURES 


Concerning important points of organization and 
scientific management will be given every day. 


Hygiene, Transports, 


Firms not yet represented in France have the possibility of displaying 
their products, care of Exhibition Officials who will transmit demands 
of eventual dealers. 


For all information, apply to 


Commissaire général de l’Exposition d’Organisation Commerciale 
7, rue des Grands Degrés, Paris (Ve) France 
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A NEW PROPOSITION 










to 


STATIONERY STORES 


OFFICE 
DEALERS 


A $50 ENVELOPE SEALER 





with 


$20 COMMISSION TO THE DEALER 





This is unquestionably the best Envelope 
Sealer on the market at ANY price. Because 
of its superior speed, sureness and simplicity, 
it has won out in competitive trials with 
sealers costing as high as $200.00. There 
are thousands of these “ELLIOTT” Envelope 
Sealers now in use. You should be able to 
sell a lot of them. And, every time you sell 
one, you make a lasting friend as well as a 
liberal profit. 


Let us send you TWO of these little 
machines, with two Display Cards. Put one 
of the Sealers and one of the Cards in your 
window. Put the other Sealer and Card on 
your counter. At the end of ONE MONTH, 
return the two Sealers or mail us your check 
for $60. 

This proposition is open only to satisfactorily 
rated concerns having a street-floor store with 
display window. 


Write Us at Once For Special Contract Form. 


The Elliott Addressing Machine Company 


140 Albany St., Cambridge, Mass. 


APPLIANCE 
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Today's standard 


EN or fifteen years ago typewriters were less 

common. Buyers were less well informed. 
Many were purchasing their first typewriter. 
Today they know better. They have learned to 
buy more shrewdly. They have learned to 
‘‘Compare the Work.”’ 


Yes; compare the work! That is the standard of 
today and the slogan of the Royal. In the eyes 
of the business world this straightforward, above- 
board challenge of the Royal is winning new 
friends every week. Royal users know it. Royal 
sales prove it. Can you afford to deny the Royal 
its day in court? Compare the work. Telephone 
or wire our nearest branch or agency for an 
immediate demonstration. 


ROYAL TYPEWRITER COMPANY, Inc. 
316 Broadway New York 


Branches and Agencies the World Over 
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Mr. Barringer on Business Outlook. 


Full Measure of Prosperity Held Back by High Taxes, 

According to Views of Cash Register Company Official. 

BOUT three months ago J. H. Barringer, first vice- 

president and general manager of The National Cash 

Register Company, Dayton, Ohio, took an automobile 
trip covering thirty of the principal eastern cities. The re 
sults of his observations are outlined below: 

“Bring down the taxes for industry and for the indi- 
vidual and you will start America on the way to progress 
and unparalleled prosperity,” Mr. Barringer declared. “We 
cannot handicap business and the individual and expect the 
kind of development here that we need and want. Our 
industrial life is retarded Private citizenship, suffering from 
the taxation load, is not as hopeful as it should be. Cut the 
taxes and then watch things hum!” 

Despite excessive taxation and its retarding effect upon 
big business, or the key-industries, Mr. Barringer said that, 
taken collectively and all over the nation, the prospect is 
promising. Traveling, as he did, by motor through the 
leading industrial district of the country, he was impressed, 
he said, by the optimistic outlook for trade 

Much Building Going On. 

here is a great deal of building going on,” he declared 
“It is a hopeful sign to see new homes going up all over the 
sections of the country that I have visited. This means 
stability for cities. Many stores are being remodeled and 
made more up to date keeping with the desire of propric 
torship for modern methods of transacting business The 
second half of the present vear, I think, is going to produce 
enough business not only to exceed the first half, through 


are now passing, but there are strong possibilities 


making 1925 trom a trade and industrial standpoint a 
i growing prosperity and happiness for our peopl 
Will Not Come by Magic. 
But this thing we call prosperity is not going to coms 
ut by magi Taxes must be reduced! We may as well 
face this matter without attempting to ‘kid-glove’ it The 


xcessive taxation burdens carried by big business as well 


is by the individual unquestionably hinder progress. With 
business and individual alike such heavy taxes are checking 
development and holding back prosperity of the size we are 
entitled to enjoy in America. 

Che war time tax burdens the minds of progress. Re 
luce the load from business and it will be in a position to 
give more employment to those who need it. Give the in 
dividual a relief from the excessively heavy tax load he 1s 


arrying and you will find him reacting with a clearer mind 


1 


nd ready for the 
‘These things are apparent to anyon 


big jump forward 

who takes the time 
study the situation. It is perfectly plain that these taxa 
n changes must he brought about before we can get under 
| 


Sstean i eat 


in America.” 


Accurate Descriptions in Merchandising. 


efforts of advertising clubs and others interested 
nesty in advertising have achieved substantial results, 
ccording to the Better Business Bureau of New York 
That organization aims to establish higher standards in the 
for advertising merchandise, by more accurate de 
ns of merchandise in printing and display adver 
tising This has brought about the elimination of much 
mpetition, the report adds, stating that “all of the 
i” iil stores and many small ones, are developing a 
new form of competition which ts raising standards ic- 
curacy and gives the buying public increased confidence 


the stores with which they deal 
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HUNTS PENS 


ROUND POINTED PENS 
SILVERINE PENS 
SPEEDBALL PENS 
SPRING PENCIL CLIPS 
BULL DOG CLIPS 
DUAL-USE CARD CLIPS 
PEN HOLDERS 














THE “Perfect” LINE 


Deserves Your Confidence |' 


The Perfect line deserves your con- 
fidence because it has changed with 
progress in modern offices. Our close 


contact with business enables us to ; 
anticipate loose leaf requirements to 
such an extent that most problems 
can he handled from stock. Special 
jobs, however, will be executed with 
painstaking care and to your full sat- ' 


isfaction. May we send a catalog or 


specihc imtormation’ 


Chicago Binder & File Co. |: 
500-508 West 3ist Street CHICAGO, ILL. 
HIGH GRADE PRINTING LOOSE LEAF DEVICES 


LEDGERS BINDERS INDEXES SHE 
BUSINESS SYSTEMS 
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THE PROGRESS made in the development and establishment of GUILD cannot help but focus the attention 
of the thinking stationer, whether he be a GUILDSMAN or not, on GUILD, the Stationer’s Own Brand, 
which insures his future and the futare of the stationery industry. There are three contributing factors toward 
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(The Stationer’s Own Brand ) 


The Manufacturers 


who have found the GUILD Plan of Sales an ideal method of distributing Quality 
Products. It reduces advertising and general distribution expense to a minimum and 
places merchandise of the highest quality in the hands of retail stationers of the highest 
standards. These manufacturers, listed below, are now making GUILD Products under 
the rigid GUILD specifications and are a guarantee of GUILD Quality: 


Globe Wernicke Co., Cincinnati, Ohio The B. F. Goodrich Rubber Co., Akron,O. American Crayon Co., New York, N. Y 

The Oakville-American Pin Div. Scovill Art Steel Co., New York, N. Y. Baumgarten & Co. Inc., Baltimore, Md 
Mfg. Co., Waterbury, Conn. International Ticket Co., Newark, N. J Edgewater Paper Co., Menasha, Wis 

Eastern Tablet Corp., Albany, N. Y. Munson Supply Co., New York, N. Y. Fulton Specialty Co., Elizabeth, N. J 

A. W. Faber, Inc., Newark, N. J. National Vulc. Fibre Co., Wilmington, Del. Miller Bros. Cutlery Co., New York, N. Y 

Columbia Ribbon & Carbon Mfg. Co. Inc., | Weldon Roberts Rubber Co., Newark, N. J. Typo Trading Corp., New York, N. Y 
New York, N. Y. Continental Scriptex Ink Co., Phila., Pa. U. S. Pencil Co., Philadelphia, Pa 

Anderson & Prigge Co. Inc., New York, N. Y. C. Howard Hunt Pen Co., Camden, N. J. Whiting-Patterson Co., Philadelphia, Pa 


Mabie, Todd & Co., New York, N. Y. 


The Stationer Guildsmen 
who find the GUILD Plan practical and to their best interests are located as follows : 
Practically 100% of the best merchants in New York City, Philadelphia, Baltimore, 
Richmond, Buffalo, Pittsburgh, Chicago and Cincinnati, and also throughout 


California Virginia Ohio New Jersey New York Mississippi 
Kentucky Colorado Rhode Island Pennsylvania South Carolina Texas 
Montana Maryland Connedicut Florida North Carolina Canada, etc. 
North Dakota New Hampshire Massachusetts Michigan Kansas 


These GUILD Stationers make their purchases of GUILD brand merchandise direct from the GUILD 
manufacturers in any quantity, in most cases at a minimum price. The merchandise is packed in a 
distinctive GUILD package bearing the stationer’s individual imprint, if so desired, which means 
“repeat orders.” The GUILD brand of Stationery is handled only by retail Stationers, who are 
licensed GUILD dealers and who thus avoid the competition of the drug store, department Store, 
5S and 10 cent Store, cigar Store, and jobbers from the large centers and some manufacturers who 
are selling the consumer by mail or otherwise, at about the same price they would sell to the retail 
stationer. GUILD builds up a business which gives a future to the employee as well as to the 
employer and confines the Stationery industry to the retail stationer only. 


Your (Customer, the Consumer 


through the GUILD Plan receives highest quality, honest count, standardized merchandise packed 
in attractive, convenient and economical packages at a fair price. GUILD Products are competitive 
in price, unsurpassed in quality, dependable in service—all guaranteed. There are now approximately 
500 items in the GUILD line—and new ones are constantly being added. A few of these items are 
illustrated above. If you are. not familiar with the GUILD Plan write for the “‘Story of GUILD”’ and 
the catalog of GUILD merchandise. There are no dues or fees in connection with obtaining a 
GUILD license nor is the retailer obligated to sell GUILD Produ@s exclusively. 


4 
For further Membership cApplication 
information address: Ul Blank on Request 


812 Pennsylvania Building, 15th and Chestnut Streets, Philadelphia, Penna. 





—S 





Septemb. r J925 () F F | "Oe ke \ P P L | A N ‘3 E S 173 


Premier Steel Filing Cabinet 


Premier Steel Filing Cabinets 




















are good enough for use in any office, since 
they are constructed the same as higher priced 
cabinets and we offer them at a price that is 
even lower than wooden cabinets, with much 
better protection. These cabinets are _fire- 
resisting and practically indestructible. 


Constructed for Indefinite 
Service 








The Premier File is rigid in construction, all 
drawers and the cases are electrically and acety- 
lene welded, nothing to become loosened, warp 
or split as so often happens with wooden cabi- 
nets. Steel does not deteriorate with age. 


Perfect in Operation 





The drawers operate smoothly and noiselessly on 
perfectly adjusted roller bearings regardless 
of the weight that is placed in them and are 
very easily removed from the cabinet or replaced. 


Finish— Beautiful 


Premier Cabinets are beautifully finished in 
Olive Green, Mahogany or Walnut grained 
enamel which is oven baked assuring a permanent 
finish, with label holders and drawer pulls in 
satin brass finish. 





Locks—Automatic 





Premier Cabinets can be equipped with an 
automatic locking device secured and operated by 
a paracentric key lock controlling all drawers. 


Capacity 100 filing inches. 


Prices are F. O. B. Mishawaka, Indiana. 





Stock 


_ DESCRIPTION “Oive Makes | @ 





504 4 Drawer Letter File | $33.00 

504-L| 4 Drawer Letter File-Lock 39.00 | 45.00 | 135 
506 4 Drawer Legal File | 39.00 

506-L 4 Drawer Legal File-Lock 45.0) 








Usual Discount to the Trade 








Address all communications to 


THE PREMIER METAL PRODUCTS COMPANY 


JOHN W. MESSIMORE, SALES DIRECTOR 


2808 LOGAN BOULEVARD CHICAGO, ILLINOIS 


CHAS. H. BLAD, E. P. GOLD, BARNEY ALDERSON, 
New York City Pacific Coast Southern States 


SOME TERRITORY STILL AVAILABLE FOR RELIABLE REPRESENTATIVES 
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No Other Wood Pencil 
| in the World Like 


Manufactured By 


Scripto Manufacturing Co., 
Atlanta, Ga. 





——— Te PM. leise Leaf Line— 
PRESSBOARD FOLDERS 


LAST LONGER—COST LESS IN 
THE LONG RUN--STAY PUT 


STOCK OR SPECIAL SIZES 







SAMPLES 
ON REQUEST 


THE WORKMAN MANUFACTURING COMPANY 


CAPITAL & SURPLUS OVER $400,000.00 
1200 W. MONROE STREET CHICAGO 
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Handsome Line of Desks. 
The Watson Manufacturing Company of Jamestown, New 
York, has perfected the “Watson Executives’ Desk’”—a new 
steel desk of impressive appearance and beauty of desigt 





WATSON EXECUTIVE'S DESK 


It is permanently finished in walnut or mahogany and pos 
sesses many interesting features of utility. 

















NEW COUNTER DISPLAY PACKAGE OF STAR 
TYPE CLEANER BY THE HOUSE OF EBERHARD 
FABER.—This is an easel display package containing 
Star type cleaner No. 1226, packed one dozen in a box 








A Fine Lamp Catalog. 

The Aladdin Manufacturing Company of Muncie 
recently issued a new catalog of Aladdin lamps known as 
No. 25. This catalog has twenty pages printed in four colors 
showing lamps as they actually are. List prices a 
pany each illustration. Every type of lamp is shown 
cluding desk lamps, boudoir lamps, table lamps, bridg« 
lamps, floor lamps, etc., and most of these will be 
with all types of shades such as glass shade, parchi 
shades and silk shades. The standard packages or set 
are made up in assortments which will give the deale: 
who only orders one standard package, an assorted 
at the smallest investment 

This catalog is one of the best instruments of its 
ever placed in the hands of a dealer. The list and dis: 
arrangements enable the dealer to permit his custom: 
pick from the catalogue any lamp for which he may 
the market.: The dealer can sell at list price or at a slig 
discount if he cares to do so, in view of the fa 


shipment can be made direct to the customer 
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An Assembly Model 6-V with 
Popular with Daily Reminder 
Everyone Folder 





PAT. MARCH 2571919. REG. U.S. PAT. OFF. 
Just what its name implies 
The Kleradesk will clear-a-desk—and Sections can be added 
keep it clear of loose papers, because it 1s Extra sections, small or large, can be 
. 4 . : es, 2. ee ‘ se - 
so easy to slip them into their proper places. added as needed. This makes an instant 


If vou will call the Kleradesk to the atten- appeal to the user, and brings you more sales. 
tion of customers, especially those asking Refer to our Catalog No. 20 and note the 
for desk trays, sorters, etc., you will find various other models that can be assem- 
bled with Kleradesk sections. 

Finished in Olive Green, Mahogany, Oak 
and Walnut. 

Packed in strong cartons, illustratively 
labeled—which keeps your stock present- 


that it meets with ready acceptance. 

The 6-V model shown above has proved 
the most popular of all Kleradesk assem- 
blages. It meets the requirements of the 
average business desk. Its six compart- 
ments take less desk space than a wire able at all times. 


1 . . ° 
basket or wooden tray. 
- Free Sales Helps 


All our Kleradesk circulars and post cards Sixteen attractive Window and Store Display Cards. 
concentrate on this pe ypular model, which Snappy circulars and post cards, that pull 
makes it sell rapidly as a unit. orders Your imprint, free. 


Be sure your stock ix complete and ample. With vaca- 
tions over, there will be an increased demand for desk 
equipment, to help take care of Fall's extra business. 


Self: Closi q 
Inkstand Co. | 


915 Stroh Building, Milwaukee, Wis. 


(3323) 
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Is it wise to give the customer 


the catalog envelope he thinks he wants? 





O dealer can escape responsibility 
for the envelopes he sells. When 
they fall down, the buyer usually looks to 
the store that sold them to him to make 
good—or he buys elsewhere next time. 


The man who has spent hundreds, or 
perhaps thousands of dollars on a cata- 
log, takes a big chance when he buys 
mailing envelopes only on a basis of low- 
est price. 


To sell a cheap envelope for a good 
catalog or booklet merely because the 
customer’s first interest is apparently to 
get low price, may result in the loss of 
that buyer’s business. 


When a customer asks “how much?” 
before he thinks “how good?”, the sta- 
tioner or printer will do well to remind 








him of what he is going to expect from 
those envelopes. 

If you can make him think about the 
rough road his catalog must travel — the 
mail chute, the post office sorter, the 
hard and roughly handled mail sack, the 





The sender spent money to make a good catalog that 
would impress people and help sell his product. The 
inadequate envelope completely spoiled that impression 
by allowing the catalog to become soiled and torn. 








jolting mail truck, the pick-up and throw- 
off by the fast train— and the dollars he 
has spent to make a good catalog — he is pretty sure to 
pause before he commits those good catalogs to the tender 
mercies of “cheap” envelopes. 

He may have printed 10,000 catalogs. But he’s wise 
enough to know that the only ones that bring him orders 
are those that arrive — and arrive in good shape. 

The customer you get to think along these lines is 


nearly always ready to spend the trifling difference, per- 
haps less than half a cent each, for envelopes that will 
carry his catalogs safely. 


When your customer wants catalog envelopes, 
wouldn't it be well, in your own interest, to remind him 
that he wants them for important work; and that to do 
that work they must be good, rather than merely cheap? 


Improved COLUMBIAN 
CLASP ENVELOPES 


There is no stronger standard catalog en- 
velope made than the Improved Columbian 
Clasp. The clasp is of malleable steel, an- 
chored by four prongs in tough paper. The 
holein the flap, through which the prongs pass, 
is reinforced with extra -tough rope stock. 

The smooth prongs and the hole in the 
flap “register” accurately, in Improved 
Columbian Clasp Envelopes. 

There are thirty-one useful sizes. They help 
you get away from the “made-to-order” nui- 


sance, with its high costs and frequent delays. 

Improved Columbian Clasps are packed in 
good boxes, strongly reinforced at the edges. 
Distributors’ shipments are made in strong, 
new wooden cases, or in corrugated cartons, 
as preferred. 

Your paper merchant carries Improved 
Columbian Clasps— or can get them for you 
from any of the manufacturing divisions of 
the United States Envelope Company listed 
below : 





Location 
Worcester, Mass., 





Rockville, Conn., 
Hartford, Conn., 
Springfield, Mass., 
Waukegan, I!., 
Springfield, Mass., 





When you buy catalog or merchandise envel- 
for the name “Improved Columbian 
” and the size number on the lower flap. 





Logan, Swift & Brigham Envelope Co 
Plimpton Manufacturing Co 


National Envelope Co. 


Division Location Division 
Worcester, Mass.. Whitcomb Envelope Cc 
Worcester, Mass., W .H. Hill Envelope Cc 
White, Corbin & Co Indianapolis,Ind., Central States Envelope C« 
San Francisco, Cal., Pacific Coast Envelope Co 


Philadelphia, Pa., Monarch Envelope Cc 
Endorsed by users everywhere as the 
best merchandise envelope 


rgan Envelope Co 


P.P. Kellogg & Co 
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Featuring 


The 


Holland 


JEWEL \ & 


Today’s Quality Pen, product of 


177 





60 years of pencraft 





National advertising features the John Holland Jewel, with 
its well-known Drop-Test nib. Since 1865, John Holland 
Fountain pens have been known for their fine quality and 
endurance. Many a John Holland, purchased back in the 
sixties, is in active writing service today. The John 
Holland Jewel is guaranteed unconditionally. 

Our dealer proposition is unusually attractive. The 
Jewel is a profit-winner. Its over size black barrel with 
rosy-red tips, the golden-circleted cap, and sturdy 14-Karat 
semi-manifolding nib, make fast friends. 

The John Holland line is complete, for every writing 








hand—from $2.75 up. Write us. Usethe coupon. 


Sir THE JOHN HOLLAND GOLD PEN CO. 
Jewel $6 Gold Pens since 1841—-Fountain Pens since 1865 

Lady 127 E. Fourth St. , CINCINNATI, OHIO 
Jewel $5 











JOHN HOLLAND 


Fountain Pens and Pencils 










The DROP TEST 
Drop the JEWEL 
six feet—point down 
—on any hardwood 
floor. That proves 
the sturdiness of its 
smooth-writing nib. 


Mail this Coupon 


The John Holland Gold Pen Co. 
127 E. 4th St., Cincinnati, Ohio 


Gentlemen:—Please send us your catalog, price list and spe- 
cial proposition for dealers 


Name attiaiel 
Address oe 


City State , —_ 
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Steel File Number 


HIS latest addition to the Invin- 

cible line is already proving itself 
a winner with many dealers. It is 
specially built to sell at a price that 
appeals to your best trade—the popu- 
lar price market with its volume sales. 
In the Invincible 


No. 900 STEEL Four Drawer File 





| your customers will find every advan- 
| tage of modern construction. Sturdy 
| ornamental bronze finished drawer 
pulls; bronze finished card plates; 
reinforced case design; three clean-cut 
fine finishes—all of these, distinctive 
features that go to make the new No. 
900 file a good demonstrator and an 
easy seller. 








Now is the time to gear in on this profitable 
number. Send today for complete informa- 
tion and prices. Early sales mean early 
profits. Write today. 





Furnished in choice of 
Mahogany, Olive Green, 
or Oak finish, in cap or 
letter file sizes. 





INVINCIBLE METAL FURNITURE CoO. 


Manitowoc, Wisconsin 
Chicago Office: 1521 So. Wabash Ave. 


| 
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Razzberries for the Office Pest. 
By John Lane. 


ne othce manager whom I know eliminated the speci 
of office pest in his organization by simply suggesting a 
means whereby the office pest could be ridiculed out of his 
habit 

He realized that a man with nuisance habit is never aware 
of it and that he must be told brutally frank—a hint will 
never get across. He further realized that it is an awkward 
job, apt to result in the man quitting, to tell an otherwise 
“good scout” that some habit of his is a nuisance. 

He had a salesman in his office who had so developed a 
knack of successfully securing orders over the phone that 
the company paid him $300.00 per month in a job where 
other order takers were able to earn around $125.00. Natu 
rally they didn’t want to lose the man, but this salesman had 
the exasperating habit of preferring to shout a question 
rather than look anything up. Being well liked for other 
traits throughout the office force he had been indulged in 
this habit until no one in the office was exempt from being 
suddenly interrupted by one of his shouted questions. The 
othce manager knew there was no way of telling him that 
he must stop without the probability of the man’s pride 
being so disturbed that he would leave in a huff. Neither 
did the usual bantering of the office staff have any effect— 
the salesman could not conceive that anyone was serious in 
his comments, took them as a joke. Nuisances never realize 
that they are pests 

Che office manager suggested that the bulletin board for a 
week be used as a means by which anyone desiring to con 
tribute suggestions for more efficient office relations could 
call them to the attention of the staff anonymously He 
invited each member of the office personnel to contribute a 
suggestion or suggestions. An avalanche of suggestions 
poured in, some serious, mostly in a humorous vein. A lot 
of them expressed in a joking way sarcasm about the sales- 
man asking so many questions. When posted these jokes 
on him attained the dignity of the bulletin board, and so 
demanded the attention of the salesman that, while he has 
developed a sore spot against the former chafting by the 
othce staff, he incidentally would rather work a day look- 
ing up the records than to subject himself to any further 
remarks by asking a question. 

\ similar use of the bulletin board might commend itself 
to some other manager who has an office pest he finds it 
impractical to approach in some other wav 


New Style of Acco No. 10 Punch. 

The American Clip Company of Long Island City, New 
York, is bringing out a new style of its Acco No. 10 
punch having a space of four and a quarter inches between 
centers The original punch has a spacing of two and 
three-quarters inches between centers The new punch 
will be ready about September 15. 

lhe company is also bringing out another punch—a sin- 
le-hole device on a wide base having an unique arrange- 
ment of side gauges and center marking which will make 
it possible to punch one, two, three and four holes for prac- 
tically any centers. This punch will be made to sell at a 
popular price and it will soon be ready for the market 

Members of the trade will be tmterested in these items, 
for the original No. 10 punch brought out not long ago 


has proved to be a practical, durable tool of rare utility 





“Emerson” Bond Scratch Pads. 
The Emerson Paper Mills, 34 Greene street, New York, 
N. Y., is manufacturing bond scratch pads. This line is 
an addition to the writing and typewriter papers previously 


marketed. 
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ENGLEWOOD] 





DESKS 








THE FINISH COUNTS 


A superior finish on a desk of 
stronger construction. No woes 
from printing, packing or water 
marks 
for 
ENGLEWOOD DESKS are 
finished with duPont DUCO 








—It does not print 
—It does not check 
—It's waterproof 
—It's hard to scratch 


—never scratches while 


Finished with 


® 
DUCO 









® 





ENGLEWOOD DESK COMPANY 


58th and Lowe Avenue 
Chicago 











Show the Guaranty Tag 
of GUNLOCKE Construction 





GUNLOCKE Chairs are designed and built for 
working comfort and business ability; to maintain 
their service and the user’s efficiency, they are con- 
structed for a lifetime of usefulness. Every GUN- 
LOCKE swivel chair leaving the factory has a small 
tag attached—a orinted guarantee against defective 
workmanship. The base and swivel iron—those 
parts subject to greatest strain and most likely to 
give out—are guaranteed for five years. 

GUNLOCKE Chairs are good chairs for your 
trade; let us send you details. 


The W. H. Gunlocke Chair Co. 
Wayland, New York 
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Dealers ~ Jobbers — 
Distributors ~ 


Investigate and then compare the 
ADD-INDEX Dealer Plan—FPlus 


On New Machines Only 


With any other sales plan in the country from the 
standpoint of your profit, dependability of machine 
and manufacturer behind it and we will get your 
business! 














STANDARD FEATURES SPECIAL FEATURES 
5% inch Carriage One hand Control 
8% inch Tabulating Car- Repeat Key “Counter” 

riage Automatic “Clear” Signal _ 
12 inch Tabulating Carriage Cast Out Item feature Leads and Inquiries 
Total, Sub-Total, Correc- Non-add after print Forwarded to Dealers 
tion, Repeat, Non-Add, and Real portability—26 Ibs. 
Non-Print Control Keys. Every figure visible imme- 
[wo color ribbon. diately on printing a) 
ADD-INDEX CORPORATION _ k~ 
General Offices - Grand Rapids, Mich. of 


Complete Service Stations at Convenient 
locations from Coast to Coast 


Retail Prices: 


$50, $75, $100, $125, $150, 
$175, $200, $225. 


(Except on Pacific Coast) 


A size for every business 


ADD-INDEX CORPORATION, 
General Offices, Grand Rapids, Michigan 
Send complete details of your Dealer Plan—PLUS 


I Te IESE TR Cee ae ee, ae rn 
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Federal Court Sustains 
ECLIPSE RED PENS 











~~ rpts from decision an 
Judge Winslow of U. S 
District Court Southern 
District of New York in 
the case of Parker Pen 
Company against Eclipse 
Pen Company—in Equity 
28-279. 


“This is an action in equity to 
restrain infringement of plain- 
tiff’s trade mark by the defend- 
ant. The plaintiff also con- 
tends that the defendant has 
been guilty of unfair compe- 
tition. 


It is in evidence that the de- 
fendant has manufactured and 
sold pens which bear a striking 
resemblance to the plaintiff's 
pens, both having a red barrel 
with a black tip on each end. 
The plaintiff's clip, however, is 
attached differently from that 
of the defendant, and the pens 
are further distinguishable by 
reason of the fact that the 
plaintiff's name appears on its 
pen, and the defendant's des- 
ignation appears on defend- 
ant’s pen. * * * The evidence in 
substance, is merely to the 
effect that pens other than the 
defendant’s and possibly the 
defendant's have been = con- 
fused with the plaintiff's. 


There is abundant evidence, 
however, before the court, that 
many manufacturers have used 
the color combination of red 
and black in the manufacture 
of fountain pens prior to the 
use by the plaintiff.* * * De- 
fendant has sold pens since 
1907. The Parker pen, for 
which the distinctive trade 
mark and dress are claimed, 
has been made and sold for up- 
wards of four years. The de- 
fendant made red and black 
pens prior to 1916. 


On the trial of this case, the 
Court stated to counsel, after 
considerable evidence had been 
received, that the Court was 
then of the opinion that the 
evidence established conelu- 
sively that the use of red and 
black in the manufacture of 
fountain pens is not the sub- 
ject of monopoly on the part of 
this plaintiff, or of any other 
plaintiff; that such use of color 
combination was conventional 
and that these things have 
been in use for many years. 
After mature consideration of 
the entire record, the Court 
sees no reason to come to a 
different conclusion. 


Degree will be for the defend- 
ant on the bill of complaint.” 


As the result of the action brought by the Parker Pen Company some- 
time age in an effort to stop us from manufacturing and selling foun- 
tain pens with red barrels and black ends, many dealers have made 
inquiry as to whether or not it was safe to sell Eclipse red pens. Under 
the circumstances, it seems only fair that we should call attention to 
the fact that the Parker Company lost the decision; that it was shown 
in the trial that Eclipse Pen Company had made and sold red and 
black pens prior to the year 1916, whereas the Parker red 
pen was sold for upwards of four years, in view of which 
Judge Winslow of the Federal Court held that the 
registered trade mark of the Parker Pen Company 
was invalid. 
























We are inclined to add that in the court of public opin- 
ion the Eclipse Pen is winning victories daily, for the 
dear old public still likes to get its money’s worth. 
There is a point beyond which price doesn’t add to 
writing quality, and Eclipse Pens will increase 
your volume—and good will as well. 


The 

Eclipse 
Red Pen — 
in writing qual- 
ity — is the equal 
of many pens retail- 
ing at $5.00 and up. 


GET 
ECLIPSE 
PENS FROM 
YOUR JOBBER 


These Assortments will more 
than Double Your Business on Pens 








For a pen that will build good will and 

sell readily, you can’t beat the Eclipse 

Red Pen, but for quantity business 
you need our 


Assortments 
A, B, and 





Assortment 


A B C 


To Retail At To Retail At To Retail At 


$149 +12 98c 


Assortment Assortment 


Six different § styles of Twelve different styles of Twelve different styles of 
rege giant s ed, black, men’s and women’s foun- assorted hard rubber 
mottled and cocobola tain pens—long and short fountain pens for men and 
pens. All unbreakable, all black, red and mottled. women—black and_ red, 
self-fillers and all with The unbreakable pens short and long, some plain 
large No. 8 solid gold pen now so much in vogue. All and some with gold filled 
points Attractive good with gold filled trim bands. All self-fillers and 
writing pens that hold a mings. All seif-fillers, and all with solid gold pen 
ot of ink and sell big all with solid gold pen points. A low priced pen 
everywhere. One-half doz- points One dozen n a that pleases. New pens 
n to a handsome display handsome displa con- for any that fail to 
ntainer tainer satisfy. 





























Eclipse Fountain Pen Co., 
42-44 E. Houston St. New York City 
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Copyholder 
Folded 





Copyholder 
Extended 


Coles 
Copyholder 





Foot or hand 
operation 





Universal adjustments. Can be moved up or down, sideways, for- 
ward or back, or tilted to suit each user. 

Clamp it to edge of desk wherever most convenient; back or 
either side. 


Does not have to be removed and laid to one side whenever the desk 
is closed. 

Takes up no space on top of the desk. 

When not in use it folds back out of the way, yet is always within 
easy reach. 

Operated by foot which is a great advantage. Can be operated by 
hand if preferred. 

No oiling or mechanical attention required. 

Great aid to stenographers and typists in attaining speed and 
accuracy. 

Equally as good for holding stenographic notebook as for copy. 

Pleasingly finished in khaki colored Duco, like the finish on many 
expensive automobiles. 

Sturdily built of the best materials and workmanship and costs only 


$15.00 


| 

| Pays big dividends to the employer in actual time saved, better work, 
| and employees with more reserve strength at the end of the day. 

| Progressive dealers will find our distributor's proposition gratify- 
ingly liberal. 











aie Bt, 


Made and guaranteed by 


Coles 
Copyholder 
Co. 


45 West 34th Street 
NEW YORK 





Cable Address: ‘“‘Colescopy’’ 











Se i. hare © Pr. Ba Ae | 
Copyholder for Foot Operation Holding Stenographic Notebook 
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Mahogany Chief Product of British Honduras. 


Commerce Reports | The economic life of British Hon- 
duras depends almost solely upon the trade in mahogany 
Che unusual importance of this single industry over a long 
period of time has affected the business practices of the 
community. The colony was settled and established by 
wood cutters who were attracted by the richness of the 
tropical forests. It is certain that mahogany has been 


exported from the country for over 200 years, and since 
the decline in the value of logwood, has been its chief 
product 

Transportation between Belize and other ports on the 
coast of British Honduras and the mahogany producing 
areas in the interior is restricted to shallow draft cratt 
and pack mules. There are no vehicle roads or railways 
in the colony over which mahogany logs can be transported 
or by which the necessary supplies for the logging camps 
can be taken. Supplies are handled by the river boats. 
The mahogany logs must be felled in the dry season, 
trucked or skidded by cattle teams to the banks of the 
streams, and driven or “herded” to the sea on the first 
flood. The loose logs are collected at the booms near 
the mouth of the river, rafted and towed to the steamer 
in the open bay which is to deliver them at the seaboard 
market in the United States or England. 

Log Transit Is Hazardous. 

Vhe uncertainty of the floods occasions great losses to 
the mahogany contractors and to the exporters. When the 
rains break, usually the first or second week in June, 
there appears a tension in Belize which does not disappear 
until word is received that the mahogany logs are in the 
booms. The several important rivers have been known 
to rise forty feet and return to normal within twenty-four 
hours. Unless sufficient men are on hand when the flood 
comes so that the loose logs can be driven down mid 
stream, the rapidly falling waters of the rivers, which have 
inundated the country for miles on either side of the low 
river banks, will deposit a part or all of the drive so far 
from the normal river bed that the logs can never be re- 
covered. These losses are nominally borne by the “con 
’ and not by the exporting lumber companies. 

Mahogany is logged on a contract system. The Amer- 
ican mahogany firms enter into an agreement with local 
contractors for a specified number of logs of certain 
dimensions at a determined price, with provisions for 
penalti s and bonuses tor logs below and above standard. 
The contractor is then given advances sufficient to cover 
operating expenses, and the lumber company has nothing 
further to do with the logs until the wood is delivered at 
boom or shipside, depending on the contract 

Advances Tie Up Exporter’s Capital. 

However, because of the heavy advances made to the 
contractors, the lumber companies are involved in their 
operations. The loss of a drive necessitates that the con- 
tractor must be carried over one or two years, or possibly 
longer, by the same company to enable both to recover. 
One English company, the largest private land owner in 
the colony, is both extractor and exporter. 

New contracts are made each year between the lumber 
companies and the contractors. But because the companies 
now in the field have been long established locally, because 
they have assisted the contractors to secure supplies and 
equipment by guaranteeing their accounts, and because 
they have financed contractors through years of losses and 
misfortunes, these companies are in a position to make 
more advantageous contracts than could be made by com 
petitors. 


What if a customer does keep you a little after closing time? 
Aren't you ever late—don’t you ever ask a favor of the boss? 


Quality (Clarks & Courts) 











— 












PLATEN LIFE 


For Renewing Typewriter Rollers 
The discovery of Platen Life is making better 
work possible on typewriter machines. Indented, 
hard and slippery rollers may be made like new. 
\ splendid selling article. New business and good 
profits for dealers. 
Write for trade infor- 
mation. 


Service Products 


Manufacturing Co. 
174 North Clinten St. 
CHICAGO 


seennesoneans CeO HO nen URRER EN NE URENERORNETTNN NES 


Now Shipping 1926 Pads 


Rinse 


*‘Sold All Over the World’’ 
1926 


> < 
EERLES: 
1% Cente) 


Calendar Pads 





WE MAKE PADS FOR ALL STANDARD 
STANDS ON THE MARKET. 


Perfect Peerless pads are made of genuine bond 
paper and trimmed. Packed separately with 
descriptive contents on carton. 


Telefo Desk Pad Co. 


1466 MICHIGAN BLVD. CHICAGO, ILL. 
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DEALERS 
The Tiffany is 
a quick turn 


ing specialty 
you can push 
with profit 


Send for de 
tails 


The Tiffany 


a new adjustable stand 


with improved and perfected features and adiust- 
able head to hold any machine Its all-steel con- 
struction, light weight, sturdy rigid assembly and 
Pleasing Olive green-—-only drop leaf in Olive green 
stand black-—finish make it a most desirable con- 
venience Rack and gear movement permits raising 
and lowering at will The solid base, with casters 
allows the stand to be moved easily without danger 
of upsetting or marring even a highly finished floor 
Free from vibration creeping or sliding Prices 


mailed on 


TIFFANY ADJUSTABLE STAND CO. 


118 Morgan Street St. Louis, Mo. 


request 








$1.75 UP 


Not a new article. Just a first class Hek- 
tograph. But the New Name produces More 
Sales. And at a greater Profit than before. 
Recent tests have shown this to be the case. 


Write today for Prices and Information 


Our new store and windew cards show the 
Name and Price in a conspicuous way also presenting a 
complete list of the variety of copies that can be made on 
the Blue Seal Duplicator. In addition, these cards give an 
outline of the simplicity of operation and various other ad 
vantages Remember, selling our Hektographs the NEW 
WAY and under the NEW NAME means MORE SALES and 
GREATER PROFITS for the dealer 


ARGUS DUPLICATOR MFG. CO. 
61 Park Place New York, N. Y. 


above Seal 





Blue Seal Refilling Composition in 1, 214, 
5 and 10 Ib. tin cans. 
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A Call to Arms. 


By Charles L. Mitchell. 


Meet me at Grand Rapids, Michigan, October 12th t 
16th, Nineteen Hundred and Twenty-five and prepare 
advance upon our bitterest enemies on the morning 


October 12th at 9:00 a. m. 


. | 
General | I 


We will be opposed on the left flank by 
on the right flank by 


Susiness Methods: General Poor Sell 


ing Methods; and on the front by General Poor A 
tising Methods 

(General Poor Business Methods will have on his st 
Col. Poor Store Arrangement, Col. Poorly Arranged Stock 
Room, Col. Poorly Balanced Stock and Col. Poorly Sys 
tematized Organization 

General Poor Selling Methods will have on his staff 
Col. “Deaf & Dumb” (Instructor of Salesmen to 
the Price,” Col. “Know It All,” and Col. “Don't K 
Dummed Thing” (about business) 

General Poor Advertising Methods will have on his 
Col. Poor Window Display, Col. Poor Newspaper! \ 
tiser, Col. Don't Believe in Advertising, and Col. 7 
to Solicit Business 

It is going to be up to us to rout the enemy 
whole opposition 1s unorganized and we have 
a bunch of brigadier-generals and generals who kr: 
to fight. They are working right now, laying thet 


and making out their reports and getting them 


quarters and when we get them all in, we will be “pr: 
to march” and when we disband our army and s¢ 
back home, you are going to know more about 
clean up this “opposition to progressive business 
vou ever knew in your life before 

We are going to learn how to sell profitably to oursel 
and the community in which we live We are going 
learn how to display the lines we handle. We are going 
learn how to advertise the lines we handle. 

This whole battle is going to be fought on ar 
“Increased Sales Mountain.” 

We are not going to tell you how to do it in a 
but we are going to show you how it ts done dw 
all we are going to have a bully good time 

Bring your wives and families and have a re 


tion with a program of enjoyment provided for the 


moment they are in Grand Rapids 


Isn't it strange how many of our stationers wl 


the money they have in the world invested in the stat 
and office supplies game can find plenty of time to g 


Kiwanis Conventions, and Shriners 
go to empty their pocket books, 


\{ il 


Rotary Conventions, 


Conventions, where they 
but 
turers, 


put money into their pocket books they are too bus 


when it comes fo attending a convention of 


Jobbers and Dealers where they can lear 


Let's make this convention the biggest conventior 


we have ever put over. Let's try to learn somethir 


& 


tical as applied to our own line of business. Let's he 


make our business a better business in which t 


money invested 


Commerce Reports] Although there is a good 


for stationery paste in Austria, the American produ 
unknown there. The retail price of such paste manuta 
tured locally, packed in glass containers with wel 
brush, is thirty-five cents per medium sized jar. The | 
man product of the same size sells for fifty cents. O 


basis of this comparison it is believed that the A1 
product would be in a position to compete and 
tive market in that country 
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Re TES, So Be At ONLI HE RSE BO 











This display case is 13 in. wide, 1034 in. high, 6 in. 


deep. It is plush lined and has a mirror background. 


When you use this showcase you tie up to the 
most powerful numbering machine 
advertising ever done 


OW that Bates Numbering 
Machines are being advertised 
regularly in The Saturday Evening Post 
the use of this show case is more valu- 
able to you than ever. It is a constant 
reminder that your store is the place to 
buy the best known and the best made 
numbering machine. 

This glass and metal case is yours 
free —all we ask is that you order in 
addition to your regular stock five Bates 
Machines, so that you will have at all 
times a full assortment. 


Bates — 


NUMBERING MACHINES ~_ 


Other Bates Appliances: Bates Telephone and Radio Indexes, 
Bates Ajax Automatic and Hand Eyleters, Bates Samson Hand Punch 


You may order any five Bates ma- 
chines so long as you include one each 
of the Multiple Movement, Regular 
Three Movementand Lever Movement. 


This offer means more business for 
you. Cut out the coupon and send it to 
us today. 


THE BATES MFG. CO., Est. 1891 
ORANGE, N. J. 


New York Office, 20 Vesey Street 


4 
4. Address 


4 
4 


4 
4 
4 
4 
4 THE 
4 BATES 
4 MFG. CO. 
” 20 Vesey St. 
4 New York 
Please send me free the 


Bates Display Case. Also 
nmter my order for five Bates 


¢ 
Numbering Machines as follows: 


.... Multiple Movement 
Regular Movement 


--..ce a Lever Movement 
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PORTABLE 
ADDING MACHINE 


Re-christened 


CORONA 


++ -$-¢ 6 6 @ & ¢ @- 


>-—o— 
+ ~ 


7 






t Manufactured in the Corona Factory, principally sold 
4 by Corona Dealers all over the World, the machine 
” is truly a Corona Product, and its logical name is 
I CORONA ADDING MACHINE. 

+ We are proud to have this famous name conferred 
* on our machine; a name associated in millions of 
} minds with brilliant success, based on sterling quality. 
4 

as 

+ 

+ 

‘ 

ds 

é 

* Have you our 

, Agency in your 

7 city? If not, 

I please let us 


hear from you. 


& os +> <> oe «J +R % 


+ 
+> 
° 


Portable Adding Machine Sales Co. 
343 South Dearborn Street, Chicago 


-$—4— 4-4 


+ 
Sead 
| 
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Virginia Stationery Company Adds Lithographing 
Unit. 

The Virginia Stationery Company, printers and engrav- 
ers, bookbinders and lithographers, of Richmond, Va.,. have 
recently added a lithographing unit to its plant, having 
bought out the equipment of the Seaboard Bank Note 
concern of Richmond. 

The Virginia Stationery Company was organized in 1909 
by Samuel Iseman and Charles Gee, two energetic station- 
ery salesmen. They took in with them W. H. Adams, who 
was then the sole owner of the Simons Blank Book Com- 
pany, who became the silent member of the firm. The new 
company succeeded from the start and in five years took 
larger quarters when they branched out and entered the 
printing field. They established a printing, engraving and 
rubber stamp making department, which, added to the 
book bindery and stationery house, gave them a business 
which almost covered the field. The addition of the litho- 
graphing department completes the chain. The Virginia 
Stationery Company is widely known throughout the sta 
tionery world and the many friends of the members of the 
company will be glad to learn that they are continuing to 
add to the field of their opportunities. 

Nelson Joins Dixon Pencil Forces. 

Gus. E. Nelson, who has had a rather thoroughgoing 
experience in the commercial stationery business, has be- 
come a salesman for the pencil department of the Joseph 





G. E. NELSON. 


Dixon Crucible Company. Mr. Nelson has many friends, 


particularly in New England, who wish him every success. 


Ramsay Opens New Type of Service Agency. 

The Robert E. Ramsay Organization is the name of a 
new type of service agency which has opened in New York 
City. It will be known as a Sales Promotion Service, not 
Leing connected with any printing establishment and not 
being a placing agency. It will cooperate in the way of 
specialized appeals with both advertising agencies and 
manufacturers, wholesalers and retailers. 

It is headed by Robert E. Ramsay, who resigned as vice 
president of James F. Newcomb & Co., New York City, a 
short time ago. Mr. Ramsay is well known in advertising 
circles, is the author of several books and is a member of 
the Board of Governors of the Direct Mail Advertising 
Association. 

Offices are located in the Berkeley building at 19 West 


Forty-fourth street 


Hoosier Company Expands. 

Finan & O'Reilly, Fort Wayne, Ind., have moved across 
the street to larger quarters at 231 Berry street, where they 
have two and a half times the floor space formerly occu- 
pied [he extra space was necessary to take care of their 


expanding volume of business. 
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DISPLAY 
STANDS 


A compact wire 
frame which takes 
little room on your 
counter or in your 
window. Holds 
the two sizes of 
Mun-Kee Pads and two Mun-Kee 
Ink cans. Is also equipped with 
tray forfcirculars. This little stand 
will help to double your sales of 
MUN-KEE PADS and INKS. 


Send for particulars 


MUN-KEE Products Corp 
Newark, N. J. 

















BE PREPARED 
FOR MORE BUSINESS 


THIS FALL 


Place Your Order NOW For 


JOSLIN’S ECLIPSE stamp 


“*THE CLOCK WITH A MEMORY” 


FREE 
Replace- 


ment 


Records 


To 
The 
Minute 
The 
Exact 
Time 


A. D. JOSLIN MANUFACTURING CO. 
MANISTEE, MICH. 


Guarantee 
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All Triner Scales 


of the computing type are being equipped 
to show the new rates of postage, in 
effect April 15, 1925. 


The new post office regulations show marked 
difference from the old, in certain classes of 
mail and users of the postal service will find it 
profitable to take full advantage of them. 
Stationers and Office Appliance Dealers owe it 
to their trade to be fully posted and stocked 
with up-to-date scales. 


Write for information 
TRINER SCALE & MFG. CO. 
2714 West 21st Street, Chicago 
MAMMALIAN NNN NN 
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Advance Paper Boxes 
in Stationery Stores 


You will find a ready sale for our goods in your store. 
Every item is durably built for a long life of service. We 
manufacture all sorts of card and fibre board stationers’ 


Card Index Trays 
Stationery Cabinets 
Document Storage Cases 
Boxes Transfer Cases 

(cloth or paper covered) i Ao letter and Cap 

izes) 

Carbon Paper Boxes Clip 
Check the list and let us replenish your stock of these 
goods. We shall be glad to send you catalog and full 
particulars. 


Advance Paper Box Co. 
2727 Franklin Avenue ST. LOUIS, MO. 
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Some New Guild Lines. 
The C. Howard Hunt Pen Company of Camden, N. J., 
styles of Guild pens 
All these pens are 


has ready for distribution various 
numbered from one to eight, inclusive. 
silverized. 
lar, bank and stub; then there are bank pens, ball point 
pens, posting pens, extra fine pens, and medium and fine 


There are three styles of Falcon pens—regu 


stubs. 
The Fulton Specialty Company of Elizabeth, New Jer- 
sey, is ready to distribute Guild daters and numberers 
Nos. 1, 1% and 2 Guild daters; No. 
No. 2-4 Guild numberer, and No. 2-6 
Guild band numberer. 
The Globe-Wernicke 
give immediate delivery on the 


the following sizes: 
1-6 Guild numberer; 


Cincinnati, Ohio, 
Guild brand 


arches No. 4 (regular 354 inches 


Company, 
following 
merchandise: Box files; 
high); arches No. 6 (extra high—6 inches); striped boards 
No. 8, note size; No. 10, 


Then there are oak let 


for arches in the following sizes 
letter size, and No. 12, cap size 
ter and cap size letter trays, Nos. 20 and 21; mahogany 
desk trays, letter and cap sizes, Nos. 22 and 23, and tl 
same in genuine walnut, designated as Nos. 24 and 25 
respectively. 
Office Appliance Men Visit Military Camps 
Two well known office appliance men, H. B. Buse of 


the Remington, who is known as the “champion radio 


broadcaster,” and J. R. Shepard were among a party of 
prominent men who visited Camp Meade on July 17. Camp 
Meade is one of the citizens’ training camps which have 


been established by the Government throughout the cour 
try. Over three hundred employees of the Pennsylvania 
Railroad are scattered among the Eastern camps taking 
the military training given by Uncle Sam. 

Buse and Mr. Shepard were 
Krick, 
Pennsylvania’s eastern region; Judge 
Drinker, 


The party with whom Mr 
Eo 


or the 


vice-president 
J. Willis Marvin; Dr 
president of the 


identitied included 


Henry S honorary Training 
Camps Association and president emeritus of Lehigh U 
Davis, Dr. E. C. 


Broome, Superintendent of Public Schools; the Rev. Dr 


versity; Lieutenant Governor David J. 
Gerald P. O'Hara, representing Cardinal Dougherty; Frank 
lin D’Olier, former national commander of the American 
Legion; Dr. Edward Martin, former Secretary of Health; 
Colonel Clarence Payne Franklin, Theodore Rosen; civil 
ian aide to the Secretary of War in Pennsylvania and wear 
Distinguished Service Cross; Charles P. Halsell 
Rini; David E. Williams, Jr. and Daniel Murphy 


er of the 
Charles 1. 


J. Langdon Taylor with Ramsay Organization. 

J. Langdon Taylor, until recently with James F. New 
comb & Co., Inc., New York City, is now with The Robert 
E. Ramsay Organization as associate in charge of business 
contacts and production. 

Prior to his connection with the Newcomb organizati 
Mr. Taylor had been associated with Charles Scribner’s 
Sons, Devoe & Raynolds Company, Sweeney Lithograp! 


Company, and others. He has also served as an account 
executive with a New York advertising agency. 


Striking Cash Register Advertisement. 

Henry Kass presented an advertisement in the Knicker 
bocker Press of Albany, N. Y., on July 20, covering almost 
a quarter of a page. This advertisement was addressed 
the merchants of the Capital District, Mr. Kass being a 
cash register systems expert. He gave some interesting fig 
ures, showing that in 1924 he sold 236 machines during the 
first six months and in 1925 307 machines in a like period 
Mr. Kass deals in rebuilt cash registers and supplies of all 


kinds. 
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De Luxe 


GripBack 


Ring Book Covers 



































One-Piece, Flexible Bindings are Clamped Between 
Two Securely Riveted Steel Plates 


IN ALL SHEET SIZES 
, INDIVIDUALITY 

Flexible, One-Piece 

Black Levant Grain Cowhide AND 

With Pocket 
ra ae, DISTINCTIVENESS 
Flexible, One-Piece 
Black Levant Grain Imitation Leather 
Without Pocket A 
EQUIPPED WITH BACK 
\{ inch or 14 inch Memo Book Metals OF ANY COLOR 


4% inch or 1 inch Price Book Metals 
14% inch or 2 inch Ring Book Metals ‘shed 
CATALOG 125 Can Be Furnishe 


FOR ALL STOCK SIZES On Special Order 


WILSON-JONES LOOSE LEAF Co. 


NEW YORK GENERAL OFFICES AND Facrory SAN FRANCISCO 
316 Hudson Street 3300 FRANKLIN BOULEVARD 323 Market Street 


CHICAGO 


2 
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MARUHANT 


“MASTER OF MATHEMATICS” 





AN 
ADVERTISEMENT 
FOR MEN - 











THE MARCHANT AUTOMATIC 





Marchant today offers potential possibilities to a few men—big men—as Dis- 
trict Managers and Sales Representatives—in certain important territory. 


The business of Marchant has made rapid progress over the past two years. 


Its sales reached in May the highest point in the twelve years’ history of the 
Company. 

Probably no calculating machine has ever enjoyed a more general acceptance 
on the part of big business than the present Marchant Machine — predicated 
on its ability to do more work in less time, with less fatigue and strain on the 
operator. 


Our average sale price is about $400.00—commissions are 
liberal—machines are inventoried—sales work is properly 
supported with intensive selling helps, and the general pro- 





Marchant Machines include full 
electric automatic for addition, 








gram soundly planned. 


If you have a proven earning record—not necessarily with 
calculating machines—and feel confident that you can mea- 
sure up to our needs—reply immediately, giving all details 
of your experience, what part of the country you prefer, 
and send your photograph. 

Please do not take our time and yours unless your record, 
intent and ability are proven 


This business has no opening for cruisers. 


You have our fullest confidence in writing. 





subtraction, multiplication and 
division—Hand Keyboard Ma 
chines—XL Rotary Types—all 
are constructed for short-cut 
operation with true figures, with 
concentrated dials, compactness 
and beauty of design, struc 
tural fitness—representing over 
twelve years’ development in 
calculating machine design and 
construction. 





MARCHANT CALCULATING MACHINE COMPANY 


OAKLAND, CALIFORNIA 


(Until Oct. 1, letters may be sent to General Sales Manager, care 
our New York Office, 280 Broadway, New York City.) 
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An Interesting “Foreign Sales Letter.” 

The Marchant Calculating Machine Company of Oak- 
land, Cal., issues monthly the Marchant “Overseas” Sales 
Letter, two copies of which are before us. This sales letter 
was started in July and gives interesting facts concerning 
the Marchant business abroad as well as facts concerning 
the plan and personnel of the company, which are calcu- 
lated to be of interest to the foreign distributers. In the 
first number were several interesting features, including a 
report of the Marchant machine at the Milan, 1925, fair, 
reports from Paris with a picture of the Marchant organi- 
zation there, as well as a picture of the Marchant head- 
quarters in London. A list of new overseas distributers is 
also given. The August issue opens with a prophecy to the 
effect that 1925 will show the largest export business in the 
twelve years’ history of Marchant. Pictures of the Mar- 
chant heads of department are given, including J. A. C. 
Champion, manager of the export department; J. H. Good- 
win, export and domestic service manager; C. H. Nazro, 
head of the inspection department, and R. S. Brandt, head 
of the assembly department. The last two gentlemen are 
recent acquisitions to the Marchant force. 

In the August issue the Marchant Company pledges 
itself to give its firmest and most intelligent and enthusi- 
astic support to dealers abroad. The conclusion of this 
pledge is as follows: “Finally—we will never look with 
jealous eye on the money you are making. The more you 
make the better pleased we shall be and until you have 
reached the maximum, we will not feel that our part has 
been properly done.” 

The last page of the August “Letter” presents a picture 
of how the Marchant has grown in the last twelve years, 
showing the original shop and the present large factory. 


Des Moines Stationer Seeks Fish in Canada. 

Frank J. Koch of Koch Brothers, stationers and dealers 
in office machines, furniture and equipment at Des Moines, 
Iowa, accompanied by a party of friends, recently spent 
three weeks fishing in the wilds of Canada, He is an 
ardent angler, and this year went after the big ones. Mr. 
Koch will be at the Grand Rapids Convention, where he 
will answer all questions as to how to find and catch the 
game fish of the North. 

Mr. Koch is the active head of Koch 
company is now in its thirty-sixth year, and is regarded 
as one of the substantial houses of the Middle West. They 


srothers. The 


cover Iowa thoroughly. One of their specialties is a line 


of record books for county and municipal uses. These 


books are known among officials throughout the “tall 


corn country.” 


Page Takes Art Metal Line. 
Vernon M. Page, 
Buffalo, N. Y., has been appointed exclusive dealer for the 


Incorporated, 251-257 Main street, 


products of the Art Metal Manufacturing Company in that 
territory. They will take care of the stock items, while the 
Art Metal Manufacturing Company will continue to main- 
tain its branch office in the Ellicott Square building for the 
ontinuance of their contract work and to give such co 
operation to Vernon M. Page, Incorporated, as will pro- 
mote the interests of the line. 


McPike Contender in Golf Contest. 

H. C. McPike, general manager of The Weis Manufac 
turing Company, Monroe, Mich., qualified for the Michi- 
gan State Golf Championship at Saginaw. Unfortunately, 
however, he was eliminated in the first round of match 


play by Carleton Wells two and one. Wells won the 


championship for the third time. 
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A LARGE PART OF THI 
WORLDS MAILIS WEIGH! 


|=) 3 AOL BY AS 
Wt OF. 8 











SCIENTIFICALLY MADE 
ACCURATE - RELIABLE - DURABLE 
They pay for themselves in stamps 






saved — They show you both — The 
exact weight and cost of tage on 
all classes of mail. 
Ask for 
PELOUZE 
SCALES 
A be 


For Sale by All 
Leading Dealers 


Made in Different Models and Sizes 


National ....4 Ibs. Mail and Exp.12 Ibs. 
Union ..... 2% lbs. Commercial ...6 Ibs. 
Columbian ..2Ibs. U. 8. .....ss06 4 Ibs. 
a. seceotes 1lb. Standard ..... 2 Ibs. 
Crescent ..... lib. Standard ..... 4 Ibs. 


Parcel Post Scales 


PELOUZE MANUFACTURING CO. 
232-242 East Ohio Street 
CHICAGO, ILL. 
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Striped Wood 


FILE BOARDS 
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WITH CLIPS 


‘‘Falcon’”’ 
STAR 
STAY-OPEN 


WITH ARCHES 


‘*Falcon’”’ 


SHANNON 
EVERYTHING COMPLETE 


Pin this ad to request 
for prices and details 


American Mfg. Concern 


Falconer, N. Y. 


Branches:—New York — Chicago — Boston — Philadelphia 


Toronto 
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HALLOMAX 
RECORDER 


A Good Seller with Good Stationery Stores 
and Office Supply Houses 


NEW DISPLAY 
and Additional 


GIFT OUTFIT 


omy f NEW HALLOMAX 
RETAIL PRICES: 





thls 


HALLOMAX REC- 
ORDER with 1 Re- 
Ki aa aa 
HALLOMAX REC- 
ORDER GIFT 
OUTFIT with 12 
extra Refills in + 

neat decorated box $1.00 


HALLOMAX RE- 
FILLS, 6 strips in 


RECORDER a box... $ .25 
"eaa: —\ N¢ HALLOMAX RE- 
"2 AN pe « BALANCE FILLS, 12 strips i 
a box .... § .5O 





We offer to the trade the opportunity to 
display Hallomax Recorders on a liberal 
basis if good display is assured. 


Please ask for TRADE PRICES. 


HALLOMAX COMPANY 


Incorporated 


2718 Farragut Road Brooklyn, N.Y. 








AGENTS 


—LIVE LOCAL 


Selling to Commercial Stationers 
on commission in 


ST. LOUIS 
PITTSBURGH 
DALLAS 
NEW ORLEANS 
All cities in the 
ATLANTIC COAST 
STATES andSOUTHERN (gginangd 


ho 
‘4 r 44 
~ 


STATES - 





We want live representation in above 
territories through local agents call- 
ing on Commercial Stationery Houses. 


Kwikstik Company 
Chicago 
3229 S. Ashland Ave. 
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Ryan Takes Kansas City Office of Underwood. 
E. P. Ryan, familiarly known as “Pat,” has just 
appointed manager of the Kansas City, Mo., 
This office 


office of 


Underwood Typewriter Company. embraces 


several sub-offices in Kansas and Missouri. 
For the last five years Mr. Ryan has been traveling 


representative of the home office. His ability as a det 





E. P 


RYAN 


strator of the Underwood typewriter is known all ov 


country. He came originally from St. Joseph, Mo., 


he is known as “Uncle Ed.’ He went to Chicag 
salesman and made an immediate success of his wi 
Mr. Ryan succeeds Fred E. Gould, resigned 


Underwood Company 


Mr. Ryan has been with the 
fourteen years, starting as junior salesman in Chicag: 
the last four years he has been doing special sales wor 


Mr. Neahr, the 


United States. He has been very 


general sales manager, throughout 
successful and it 
lieved he will make a conspicuous success as manager 


A Mimeographed Bank House Organ. 

Bank of Sanborn, Minn., issu 
organ, known as the “Bank Courier.” 1 
little paper contains four pages and is gotten out 

Edison-Dick Mimeograph. The July 
with a Fourth of July adaptation of “The House That 
Built.” 
cracker from the time he lights the match until the e1 


explosion puts him to bed under the care of the doctor ar 


The Farmers’ State 


monthly house 
number opens 


It is cleverly done and carries the boy wit! 


the nurse. 

On the next page is an editorial on “Our Annivers 
Number.” In the next column is a little humor an 
third page is devoted to various matters. The fourth pag: 
gives a little budget and the final talk on life insurat 
brief but to the point. 
little publication, adding zest to the pages. 


Cartoons are scattered throug! 


The August number contains a cover picture of a far 


scene, followed by editorial matters, cartoons, want 


and a tabulated argument on hail insurance. Everything 
is extremely brief and to the point and easily read beca 
done by the stencil typewriter process. 


Denny Takes Larger Sales Rooms. 
A. H. Denny, Inc., wholesale distributors of Weis pr 
ucts for New York, Brooklyn and adjacent territory 
moved from 52 Park place to 356 Broadway. The chat 


was made necessary owing to the need of larger sal 
rooms and it also makes it possible to establish the war 
house and sales rooms under one roof. 

A. H. Denny, Inc., have represented the Weis Manufa 


turing Company, Monroe, Mich., for fifteen years 
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SERVICE. 





Largest 
Wholesale 
Distributors 
in the 
World 





Without the confidence of our customers, this organi- 
zation could not have grown to be the largest wholesale 
distributor of typewriters in the world. Surely, an 
organization unchallenged in its position is deserving 
of your investigation of its claims of better goods and 
better service. Our price list supports these statements. 
Ask for it today. 












THE WHOLESALE TYPEWRITER Co 


428-430 BROADWAY NEW YORK, N. Y. 


_ All Makes and Descriptions 


& svevenceneserenesenseom perenne rene 7 
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TRIPLEKOTE 


CARBON PAPER 


Testing, analyzing and cxperimenting with various 
formulae resulted in an entirely new carbon paper— 
Triplekote. 


In actual use, Triplekote has supported our claims of 
unusual features—long, satisfactory service at mini- 
mum cost. Such service is possible because each 
sheet produces one hundred or more good copies. 


Can you afford to be without this carbon if you are to 
have a comprehensive line? The consumer is wait- 
ing to see it. 


OLD TOWN RIBBON & CARBON CO. 


INCORPORATED 


157-201 Center Street New York City 
London Office: 71, Southampton Row, W. C. 1 
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ATTRACT CUSTOMERS and PROFITS 


HERE is something convincing about the profit- 

producing possibilities of Imperial Desks when you 

see prospective customers drawn toward them by 
their fine outward appearance, impressed with their 
clean-cut and staunch interior construction and moved 
to purchase by the attractive price. 
With four grades and over one hundred patterns you 
are sure to meet the needs and pocketbook of nearly 
every prospect. 


DESKS If you have no Imperial Desks on your floor at this 


for every office use time, let us supply you with a few samples. 
Send for Catalog 24. 


IMPERIAL DESK CO., Evansville, Ind. 























THE WORLDS BEST 


+ TYPEWRITER RIBBON 
Kr TYPE - ART Vy 
“THE WORLDS BEST SSM . 


Typewriter Ribbon 
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Not a mere idle statement 
but a chailenge to all 
competition. 


nie WHY SAY 
MORE 





WRITE FOR YOUR FREE SAMPLE TODAY 
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When a Man May Not Use His Own Name. 

The Supreme Court of New York recently handed down 
a sweeping decision to the effect that when the name of an 
individual person is established as the trademark of his 
business, this trademark cannot be infringed upon by other 
persons of the same name. That, in short, there are times 
when a man may not use his own name as the designation 
of his business. 

This situation occurred in a suit brought by Paul West- 
phal, a hair tonic house, where the grandson of the founder 
started a new business under the same name. The new 
concern was enjoined from using the family name 

White to Represent E. Faber in Middlewest. 

Eberhard Faber announces the appointment of Harry W. 
White as representative for the Middlewest, calling on the 
trade in Indiana, Michigan and southern Illinois. Mr. 
White’s headquarters will be in Detroit, Michigan 





HARRY W. WHITE 


Previous to Mr. White's appointment to the midwest ter 
ritory he served in the capacity of special representative 
for Eberhard Faber in the eastern and southern states 

Mr. White is well qualified for his position by virture of 
his several years’ experience selling merchandise for Eber- 
hard Faber. 


Joseph Bachrach Returns from Abroad. 

Joseph Bachrach of the Bachrach Specialty Company, 
New York, N. Y., sailed for Europe on July 7 on the steam- 
ship Columbus of the North German Lloyd line. He 
visited Paris, Brussels and London in the interests of the 
Presto automatic closing ink stand, returning to the United 
States August 10 on the steamship Leviathan, after an 
absence of about five weeks. He attended both the Paris 
and Wembley expositions and reported a pleasant journey 
both going and coming 

Changes in Collins Office Machinery Company. 

The business of the Collins Office Machinery Company 
of Philadelphia, Pa., has been taken over by E. S. Muhler, 
following the recent death of Fred Collins, Jr., the manager 
of the company. Miss Muhler has been connected with the 
company for some time. E. Kocher, who has been asso- 
ciated with Mr. Collins for ten years, will continue with 
the company, which will now be known as the Office Ma- 
chinery Company. They are located at 216 South Eleventh 
street, specializing in rebuilt adding and calculating ma- 
chines of all makes and in repairing 

Zion Line Now Nationally Advertised. 

The Office Supply Department of Zion Institutions & 
Industries are rapidly branching out into all parts of the 
country with their line of Simplex duplicating books. Con- 
sistent advertising is being run in several national trade 
journals for the purpose of creating a demand for these 
books, thereby helping the local dealers. 


195 





r 
" [he machine with 20,000,000 


prospects: 


In the United States there are twenty million 
bank depositors—every one a prospect for the 
Personal Protectograph, the inexpensive check 
writer for use on personal checking accounts. 

The Todd Company is prepared to release this 
new machine for sale through the regular chan- 
nels of retail distribution. When this product 
was brought out a few months ago, the market 
was found to be so vast, and the demand so cer- 
tain, that adequate distribution could be attained 
only through selling in retail stores. 

The new Personal Protectograph writes checks 
in the same manner as the larger Protectographs, 
shredding the imprint into the very fibre of the 
paper. It is attractive and solidly built. It re- 
tails in the United States 


at $15 plus carriage THE NEW PERSONAL 
charges, of which a lib- PROTECTOGRAPH 
eral portion is commis- $15 (caPringe) 
sion. 





Slightly hicher 
Besides the strong na- in Canada 
tional advertising campaign 
in the Saturday Evening 
Post and Literary Digest, 
The Todd Company’s mer- 


chandising of this new 
mode! includes a compre- 
hensive outlay of retail 


sales aids. 
Write for further infor- 
mation on this unusual op- 


portunity for new business. 


THE TODD COMPANY 


PROTECTOGRAPH DIVISION 
; (Fstablished 1899) ’ 
1129 University Ave. Rochester, N. Y. 





~ 








Sell so well because 
they serve so well 


ZION NIMP BOOKS 


FLAT OPENING 
DUPLICATING 


These books are time-savers for business men. 
They simplify and systematize business routine—keep 
complete permanent records of every business 


transaction 


Convenient They open flat; have patented thumb 
notch, pin hole perforations and many other excellent 
features which make them easy to sell. Over 40 dif- 
ferent forms for all business purposes—General Re- 
eipt Books, Credit Receipt, Rent Receipt, Order, Re- 
mittanee, Estimate, Goods Returned Books, ete. Write 
for full information on Simplex Books and the com- 
plete line of Zion office supplies. 


ZION INSTITUTIONS 
& INDUSTRIES 
Office Supply Dept. Zion, Illinois 


(Wilbur Glenn Voliva) 
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Art Metalites on “Treasure Hunt.” 
The entire sales organization of the Art Metal Con 
struction Company, agencies and branches, is engaged in 
a “treasure hunt” which started July 20 and continues 





Place 








anorder today for 
through September 19. The contestants are divided int 
Graf, CO six different “crews,” each identified by a different color 
o ng oeciaes apie They are organized thus: Reds—Agents and salesmen of 
Products agents having over 150,000 population in their territories 
Cie a » Cfe H. K. Smith, president Art Metal Construction Company, 
— oy jeepers eee. Menges vag fguate captain; Blues—Agents and agents’ salesmen having from 
ing them still. ge Ah ET 50,000 to 150,000 population in their territories, A J. E 
fall out. Larson, vice president and general manager, Art Metal 


That’s because 
quality of goods 
and workmanship 
rank first with us, 
while at the same 
time, we keep 
costs down so 
that the prices to 
you are always 
attractive. We Graffco 

also guarantee Vise Clips Graffco 
each item. 


Get your stationer 
on the ‘phone now 
and try an order! ’ i 


Construction Company, captain; Greens—Agents and 
agents’ salesmen having less than 50,000 population 

their territories, H. B. McMaster, manager of agencies 
captain; Browns—Senior branch office salesmen, H. ( 
Chadwick, assistant sales manager, captain; Blacks—Junior 
branch office salesmen, C. W. Simpson, advertising man 
ager, captain; Pinks—Contract sales or combined stock 





and contract for largest total sales, J. A. Gardner, assist 
Pencil Sharpeners , é ; 
ant general sales manager, captain. 

This treasure hunt is modeled after the diversion s 
popular abroad, in which the players are assembled and 
given their individual clues. After working out the first 
clue, a second is revealed; the game continuing until the 
hidden treasure is found. The Art Metalites work fron 














=e Graffco Graffco clue to clue, eighteen grand prizes in cash being the re 
Graffco Map Tacks Vise Index Tabs ward. In each of the six divisions are serial prizes of 
Glass , $10 $75.00 < $50 “spective ‘rie F »k 
— Interested dealers will $100, $75.00 and $5 00 re spectively. A series of weekly 
te receive an attractive prizes, consisting of merchandise, goes to the high man ir 
Pins offer on request. . ' 
each team who has the largest score for each week and has 


C. ff U d d C entered his report for the two preceding weeks. Rating 
ra - naerwoo oO. prizes of merchandise are given agents and agents’ sales 
men whose total net sales equal any of the ratings spe« 


18 Beacon St. Somerville, Boston 42, Mass. . , ' 
fied, and who do not win one of the grand prizes. T 


est 











ratings reflect the romance of the treasure hunt. Th 
Captain Kidd rating requires Art Metal sales of $3,000 net 
or over; Jolly Roger rating, $2,500 net or over; Bucca 


9 neer rating, sales of $2,000 net; Raider rating, sales of 
$1,500 net; Pirate rating, sales of $1,000. The merchandis« 
: prizes are all high grade articles for personal use in sports 
: or traveling. 

FO PEN INK New Postal Rates Hit Picture Cards. 


In a New York hearing before a subcommittee of the 

* 4 s |] congressional committee on postal rates and post roads, i 
I ood nk, was shown that sales of picture post cards have fallen off 
greatly because of the new two-cent mailing rate on these 

cards. O. F. Douglas, Jr., of the F. W. Woolworth Con 

pany, stated that the shrinkage was fifty per cent since tl 





new rate went into effect. The company’s stores throug! 
out the country usually sell about 50,000,000 cards annuall 


Pine Institute Headed by O. H. L. Wernicke. 
The Pine Institute of America has been organized 
Atlanta, Ga., to aid in solving the problems of the Southern 





pine industry. One of its activities will be an investigation 
of conditions regarding wood and paper pulp. O. H. 1] 
Wernicke, who is widely known in the office equipment in- 
dustry, took a leading part in the organization of this body 
He is called the “father of the naval stores industry,” an 
activity of great importance to the South. 

Officers of “Engravographia.” 

At the annual meeting of “Engravographia,” the fol 
lowing officers were elected: Henry Sullivan (Henry Sul 
livan Engraving Company), Milwaukee, Wis., president; 
William J. Ecker, Jr., (Ecker & Company, Inc.), St. Louis 
Mo., vice-president; M. J. Bournique (Watkinson & Bour- 


nique), New York, N. Y., treasurer; Theodore A. Isert, 
cAsk your Dealer New York, N. Y., secretary. 
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1. Lifting the lid brings typewriter to working position— 
easy as opening the door to your private office. 


2 No exposed metal parts—cannot soil or tear clothing. 
3. Platform frame support is simple yet of great strength. 


4 Tie rod holds frame square and compels smooth action 
of mechanism Jamming of lid in_ closed position (a diffi- 
culty common to other center drop desks) is thus eliminated. 


. Whether open or closed, the CLEMCOGLIDE provides 
ample knee space—another exclusive feature. 


6. Ball bearing wheels make light and easy raising and 
lowering. 


7. Platform itself is held firmly and without vibration. No 
matter how heavy the machine or how roughly handled, 
there is no quivering of platform or desk, a feature insuring 
quicker transcribing and fewer mistakes. 














Stenographic Work 
Can Be Improved 


Business men through the aid of the Clemco- 
glide have found a short cut to improved steno- 
graphic work, 


In appearance, in smoothness and ease of op- 
eration, in more comfort-giving features, the 
Clemcoglide surpasses anything in typewriter 
desk construction. 


So marked is the superiority of the Clemco- 
glide that users of old style desks can well afford 
to replace them with this new number without 
feeling they are making even a temporary in- 
crease in costs. 

The illustration shows the sturdy construction, 
the simplicity of design and other features of 


usefulness. A trial will convince beyond a shadow 
of doubt. 


The Clemetsen Company 
3403 West Division Street Chicago 


TRADE MARK REGISTERED 
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The Rubber Key of Quality 








Each month thousands of office 
managers are equipping their 
typewriters with Munson Inter- 
national Rubber Typewriter 
Keys, principally on account of 
the enthusiastic endorsement of 
experienced typists. 





ONE GRADE KEY ONLY — THE BEST 


MUNSON SUPPLY CO., 23 City Hall Place, New York 


The Largest Rubber Key Factory in the World 


Consequently the demand for Mun- 
son Keys grows in proportion. Made 
in our own factory of the best mate- 
rials obtainable, Munson Keys are 
outstanding in quality and durability. 
Once used they are used again. Once 
sold they stay sold. 


Department D 
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Saves 
Your 
Clothes 
and 
Prevents 
the 
Shine 









ay 


Coin Till and Note Tray 
For Inside of Desk Drawer 


=] 


High Grade Rocker Blotter 
Oak or Mahogany 


ae 


Desk Drawer Siationery Tray 






Battleship Linoleum 
Desk Pads and Desk Tops 


Practical Of fice Needs 


Our line consists of 40 items all of 
practical use for the Business Office. 


The Original Non-Shine Chair Pad 


Write for New Complete Catalogue 
which contains some new exclusive sell- 
ing features. 


POLAR MFG. CO. 


119 No. 4th St. PHILADELPHIA, PA. 














Glass Desk Pads, Made in 3 Grades Paper Weight and Memo Pad 











WATSON 


EXECUTIVE’S 


DESK 


A New, Improved 
Design that will 
interest Keen 
Buyers 





steel desk, WATSON demonstrates an 
and 


In this new important 


advance in ideas of business furniture design skill in 


execution. 


the height of the desk. An automatic desk lock placed 
the inside right hand leg by means of a paracentric k 
positively releases all drawers ;when drawers are pushed in 
they may be locked in position by merely pushing the 
locking bar. 


The desk has an impressive appearance, unsurpassed by 
anything at present on the market, whether of steel or 
woed. Recessed paneling in the legs, feet and sides, and 
beveled top and drawer fronts, are combined with an ex- 
cellent, permanent finish of walnut or mahogany. The top 
is high grade battleship linoleum and the fittings cast bronze. 

Furniture dealers alert for opportunity will require further 


There are four drawers in each pedestal; the additional information regarding this new steel desk. Just ask 














drawer provides convenient extra space without increasing 


Watson Manufacturing Co. 


full details of the WATSON “Executive.” 


Jamestown, New York 
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Chicago, I!!l._—The Brown Line Loose Leaf Corporation, for- 
merly at 139 North Clark street, is now located at 208 North 


Wabash avenue 

Chicago, I!l—Harry Murdock, manager here for the Irving- 
Pitt Manufacturing Company, took his vacation in August, 
going to Pensacola, Fla 

Chicago, I!l.—E. F. Battey, manager here for the Boorum & 
Pease Company, interrupted a strenuous summer sales cam- 
paign with a week in the Wisconsin lakes region, where many 
fish succumbed to his lures 

Chicago, tll.—K. E. Castle, manager here for The Sam’'l C. 
Tatum Company, spent most of August covering the Northwest 
territory. Geo. S. Mandeville, general manager, was an August 
visitor at the Chicago branch. 

Chicago, Ill._—F. L. Coggin, manager here for the National 
Blank Book Company, attended a sales conference at the fac- 
tory, Holyoke, Mass., in August He went to Atlantic City, 
N. J., from the factory, to spend his vacation 

Chicago, Ili.—The stock and fixtures of the Commercial Sta 
tionery & Loose Leaf Company have been acquired by 8S. D. 
Childs & Company \. L. Payne, manager of the Commercial 
Stationery & Loose Leaf Company, has rejoined S. D. Childs 
& Company. 

Philadelphia, Penna.—The Jewel Printing & Systems Com- 
pany, 10 South Eighteenth street, has been registered as a com- 
mercial title in the common pleas court by Alfred, Edward 
and Marvin B. Pearlman, New York, N. Y. 

Portiand, Ore.—The Cutler Bindery, 108 Fourteenth street, has 
been organized, specializing in loose leaf binders A. B. Cutler, 
the owner, was formerly with James, Kerns & Abbott, and re- 
cently with Bushong’s 


Need of Standardization in Our Industry. 


Abstract from Interesting Talk by Vice Presi- 
dent Joseph M. Towne Before the Associated 
industries of Massachusetts. Reprinted from 
The National (National Blank Book Company). 


HILE presenting the small order problem somewhat as it 
affects the National Blank Book Company, I am not un- 
mindfui of the fact that probably every one of you is not 


and could not be expected to be much interested in the National 
Blank Book Company's problems as applied to the manufacture 


of loose leaf and bound blank bocks. However, I believe every 


one of you is sufficiently awake to be deeply interested in the 
broad application 

The great majority of us can give thought to the subject with 
extreme attention and profit, applying the basic truths as dis- 
closed in any one specific business to his own business. For 
just as surely as all business is founded upon credit, just deal- 
ing, sound management, and so forth, in no lesser degree should 
we disregard standardization when we realize the enormous 
economic waste that today obtains in almost all manufacturing 
industry 

1. Present Uneconomic Conditions and Handicaps. 

National Blank Book Company manufactures and stocks 
ipproximately 2,250 loose leaf items, and our line is as large 
and complete as that of any other manufacturer, three of whom 
ire on a par with us. We all sell to the trade only, and our 
goods are standardized so that the sheets of one manufac- 
turer will, generally speaking, fit into the covers made by 
another manufacturer. Sixty-eight per cent of our total yearly 
jusiness is confined to 12% per cent (284) of the 2,250 items 
Conversely, 8714 per cent of our regular stock items return us 
but thirty-two per cent of the total volume 

The speaker blushes to admit such a condition; yet we are 
not the only industry so handicapped. There are others in a 
similar plight Why do we tolerate such a _ conditior Not 
because it cannot be corrected but because it cannot be easily 
corrected, and to do so certain co-operation and missionary 
work between manufacturers and between manufacturers and 
dealers, and, finally, the consuming public, has yet to be 

complished 

How Have These Conditions Come About? 

There is usually some more or less plausible excuse for every 
abuse, and these conditions in the loose leaf industry offer 
theirs 

Whatever the item, be it a small vest pocket memo, post 
binder, or a larger ledger, in the race to please everybody, to 
meet every taste, far too many sizes and too varied styles of 
binding, likewise too many varieties of ruled or printed sheets 
or leaves, have been offered Once the user gets such a device 
or such a sheet, he asks that his future supplies be the same, 
ind so far some dealer through some manufacturer has been 
placed in position to continue a standard that, for many rea- 
sons, should be discontinued. That the loose leaf industry must 
deal with this situation, there is no doubt, but there are cer- 
tain elements that enter into the problem that make it intricate, 
ind, in the writer’s opinion, it will take years to simplify it 
greatl 


How Shall We Proceed, and What Are Our Aims? 

Better conditions can only be brought about by carefully 
studying the consumers’ demands and the manufacturing con- 
(Continued on Page 204.) 














Loose Leaf 
Metal Parts | 


at 


Low Rates 


To take up the excess capac- 
ity in our machine shop, we are 
offering very attractive figures 
on Ledger, Sectional Post, and 
Transfer Metals. A large and 
extensive range of styles and 
grades. If you use metals, send 
for our Metal Part Catalog and 
Special Proposition. 


Che CE.SHEPPARD CO. 


LOOSE LEAF SYSTEMS 
Van Alst & 14% St. Island 
New Yorks City -_ 














A DISTRICT MANAGER 


Wanted To Sell 


The New Model “‘Y”’ 
Safe-Guard Check Writer 


Exclusive new 
features make 
for easy sales. 
Send for 
sample of work 
and descriptive 


The only machine on the 

market to-day that protects matter. 
both payee name and 

amount line. 


Address: JAMES R. GOODING, Sales Director 


Safe Guard Check Writer Co. 


No. 7 Beekman Street, New York City 

















OFFICE 













DIEMER 
PRODUCTS 


FOR 


SATISFACTION 
AND 


SERVICE 


ENVELOPES 
ing, Mailing and Carry- 
ing Purposes, in RED 
ROPE and JUTE, for 
flat or folded 





















for Fil- 








papers. 






Also Metal End Filing 
Boxes. 






The illustrations show 
a few of the designs 
carried in stock. 










Samples furnished 


on request. 


JOHN F. DIEMER COMPANY 
519 Broadway (Est. 1869) =New York, N. Y. 
SEND FOR CATALOGUE No. 30 
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yi iS 
GOOD RIBBONS | 
ss» GOOD CARBONS 


| 
It is easy to state that such and such a 
brand is best and to attempt to prove it 
by elaborate tests. 


The supreme test, however, is that given 
by the user. 


Union Ribbons and Carbons compare 
favorably when used side by side with 
other makes. This, from your point of 
view, is the best endorsement for any 
project—its service is actual comparison 
with competitive articles. 


If for any reason your present line of | 
ribbons and carbons is not entirely satis- 
factory, or if you can use an additional 
line, it would only be in keeping with 
good business practice to investigate the 
product of this company. We solicit 
your inquiry 


UNION 
RIBBON & CARBON CO. 


Front and Laurel! Streets 
PHILADELPHIA 
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Bloomsburg, Penna.—The former Paul E. Wirt fountain pen 
factory has been remodeled by the new owners, Robert H 
Knorr and Boyd F. Maize 

Chicago, IIl.—E. L. Weiser, sales supervisor for the W \ 
Sheaffer Pen Company, returned in August from a va‘ 
spent in California and Yellowstone Park 

Chicago, IIl._—Miss Walsh, secretary to H. E. Waldron 
president and general sales manager of the W. A. Sheaffer P 
Company, spent her vacation with friends in Wisconsir 

Chicago, ill.—W. F. Haak, of The Wahl Company's advert 
ing department, enjoyed his vacation at Lake Ripley, W 
lowing the general sales conference held at Chicago some weeks 
ago. 

Chicago, IIl.—E. A. Meyer, district manager for Eberhard 


Faber, spent a week at the factory in August ~~ << 7 
Horn, of the Chicago office, spent his vacation in Chicag 
joying local facilities for golf 
Chicago, IIl.—H. E. Waldron, vice 
manager of the W. A. Sheaffer Pen Company, spent a wee 
during August at the factory, Fort 
dron’s family accompanied him on this trip. 


Madison 


the L 


Chicago, Itll—In recent weeks the local branch of 
Waterman Company has enjoyed visits from Wm. J. K 
of the Wm. J. Kennedy Stationery 
and Mr. Fishel, of Fishel & Company 
Mr. Kennedy motored up from St 
wife. 

Chicago, Ill.—Chas. P. Mueller returned in 
brief vacation with his family at Rome City, Ind 
turned to the local office of the Joseph Dixon Crucible Compa 
it took several days to accustom his ears to the metro] 
din At strident 
crickets. 
across Dearborn street from the Dixon office, and the 
riveters doesn’t care who hears it at work. 

Cincinnati, Ohio.—Harry A. 
ager of sales, in charge of the national sales organization 
The John Holland Pen Company He has been connected wit 


Deadwood, South Dal 


Louis, accompanied b 


August from 


Rome City the most tone was that 


In Chicago a new social club building is being er 
Young has been appointed mar 


this organization ten years. 

Detroit, Mich. 
sentative by Eberhard Faber, under the direction of the 
cago branch. He will cover Indiana, 
Illinois, making headquarters here. Before this assignment M 
White was special representative for the 
Faber in the eastern and southern states 
has ¢ per 


Pencil Supply Company 


Los Angeles, Calif.—The 
a sales branch here, in charge of Carroll H. Dunning, presi 
of the company 

Fort Madison, lowa.—L. F. 
the W. A. Sheaffer Pen Company, visited the factory hers 
August. He also was in conference with H. E 
president and general sales manager, at Chicago 

Jersey City, N. J.—Gus Nelson has joined the organizatior 
the Joseph Dixon Crucible Company He enjoys a wide 
quaintance among stationers 

New York, N. Y.—Samuel J 
American Lead Pencil Company, 
trip to Europe. 

New York, N. Y. 
moved to 1 West Forty-seventh street, securing 
than was available at the former address, 527 Fifth avenue 


f 


Blumenthal, eastern manager 


Reckford, 
returned 


president of 


August 14 from 


When he re 


Iowa Mr Wal 


Company, St. Louis, Mo 


House of Eberhart 


Waldron, vic¢ 


The Twinpoint Pen-O-Pencil Company ha 
more room 


president and general Sales 


Harry W. White has been appointed repre- 


Michigan and Southern 


New York, N. Y.—B. W. Radcliffe, formerly production man- 


ager for the L. E 
advertising manager by the 
turer of typographic composing machines 

New York, N. Y.—W. A. Sheaffer, 
Sheaffer Pen Company, spent two weeks in New 
recreation Mrs 


‘ 


president of the W 


August, on business and 
Waldron, son of the vice president of the W. A 
Company, accompanied Mr. Sheaffer on this visit, stopping 
the Biltmore 
St. Louis, Mo.—L. R. Rosenheim, fountain pen buyer for S 
Baer & Fuller, was in the New York market last month 
San Francisco, Calif.—A. L. Jones. western representative 


; 


the Scripto Manufacturing Company, has had his sales staff on 


(Continued on Page 216.) 


Intertype Corporation, manufac 


York durin 


Sheaffer and Si 


Waterman Company, has been appointed 


Sheaffer Per 
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Syiticll 


(One Piece, Solid Leather) 


HAND BOARDED 
COWHIDE 


‘The Leather You Like to Feel’’ 


Personality—that’s what you'll find in these 
Genuine Trussell Hand Boarded Cowhide Loose- 
Leaf Books. They dominate the ringbook field. 
Take one in your hand—feel its softness—its flex- 
ibility. You'll be a Trussell enthusiast—you'll 
want one for yourself. 














It took years of experimenting by masters in 
the art of tanning to produce this cover. When 
this leather was finally perfected, it was intro- 
duced to the trade by this Company, which was 
the pioneer in Hand Boarded Cowhide for ring 
book purposes. Durable and long wearing be- 
cause all nature’s preservative oils are left intact 
by hand finishing. Not subjected to leather’s 
worst enemies—heat and pressure. Made in either 
rich, lustrous mahogany or the conventional black. 
For guaranteed satisfaction to your customers, 
carry the “Genuine Trussell” line. 


ee | Trussell Manufacturing Company 
3 No. Cherry Street Poughkeepsie, N. Y. 


PENDING 
MATTER 
FILE 


Holding at your finger ends for “‘instant 
reference’ all active matter 














The use of this file does away with having to dig through the several thousand letters in “general correspondence 
file” to locate active matter. It permits you to keep live matter by itself, close at hand and instantly available. 
It will pay you hundreds of dollars in speeding up business detail and saving time during the first six months. 
The Pending Matter File is put together so as to be practically indestructible, it is light in weight and easy to 
handle, and is indexed to suit the particular needs of the individual user. One or two inch tabs are used, any 
number of positions. 


Write for full particulars or let us know your requirements. We'll be glad to furnish them. 


THE KOHLHAAS COMPANY 


Instant Reference Files 
183 N. Dearborn St. Ask your dealer or direct Chicago, IIl. 
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SPECIAL EQUIPMENT AN AVENUE OF 
PROFIT WITHOUT A STOCK INVESTMENT 


Maintaining a stock of goods neces- 
sarily runs up the selling expense and 
cuts in on the profit. Supplying built to 
order equipment eliminates this burden. 


Of course the volume of such business 
varies in different centers, but almost 
every community affords a_ certain 
amount of it. Getting this simply means 
keeping your eyes open to the oppor- 
tunities. 

Banks, court houses, public institutions of 
all kinds and large corporations usually re- 
quire some equipment built to order. By keep- 
ing in touch with building plans, progressive 
dealers have been able to secure a consider- 
able amount of such business. 

To assist you, we cooperate in every way 
possible. Plans, with prices, will be furnished 
ee) gladly. If you haven't been cultivating tnis 
4 field, why not start now by writing for 
particulars? 


IMPERIAL 
STEEL CABINET CO. 


2130 Fulton Street 
CHICAGO 
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The IDAN-DEE| Line of Waste Baskets at our present re- 
duced prices is the lowest priced Quality line on the market. 


A 


Quality merchandise and low prices is a rare combination. Quantity pro- 
duction with the very latest, improved manufacturing methods has enabled 
us to reduce our prices without sacrificing quality. 





SOOO 


Seventeen years of waste basket manufacturing experience is reflected in 
the values we are able to Offer. 


ERIE ART METAL COMPANY 
Erie, Pa. 
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Baltimore, Md.—M. L. Himmel & Son Company, Inc., has been 
purchased by the Grand Rapids Showcase Company for ap- 
proximately $1,000,000. The local factory will be operated as 
one of six plants located at different points in the United 


States 


Buffalo, N. Y.—Raymond Bissel, formerly treasurer of the 
Cutler Desk Company, has been elected president Cordon 
Muma has been appointed sales manager 

Chicago, I!Il—The Add-A-Partition Company has increased 
its capital stock from $5,000 to $25,000 

Chicago, tll.—J. T. Kelly, Jr., manager here for The Shaw- 
Walker Company, took his vacation in August, visiting his old 
home in Pennsylvania 

Chicago, II!|.—John J. Williams, manager here for the Kardex- 
Rand Company, spent his vacation at the Thousand Islands in 
the St. Lawrence river 


Chicago, Ill.—C. J. Nachtigal, manager here for The Globe- 
Wernicke Company, attended a general sales conference at the 
factory, Cincinnati, Ohio, in August 

Chicago, Ill.—I. E. Eckstein, manager here for the Art Metal 
Construction Company, made a tour of the mining country in 
the upper Michigan peninsula in August 

Chicago, III.—The Cicero-Chicago Corrugating Company, 
1538-46 South Fifty-first court, has been petitioned into bank- 
ruptey; assets, $177,000; liabilities, $180,000 

Chicago, til_—The shop of Edw. Tufft & Co., manufacturer of 
office fixtures, was damaged in a fire which swept through the 
building at 823 North Wells street and 214 West Institute place 
August 10 

Chicago, IIIl.—M. A. Braun, formerly with the Chicago branch 
of The Globe-Wernicke Company, has joined the store organiza- 
tion of Horder’s, In¢ He has been assigned to the Wabash 
avenue store 

Chicago, Ill.—-F. P. Apgar has been appointed Southern rep- 
resentative by the Commercial Furniture Company He had 
been formerly with the Yawman and Erbe Manufacturing Com- 
pany and The Browne-Morse Company 

Chicago, !t.— The Lyon Metallic Manufacturing Company has 
moved its local branch from room 210, Pelouze building, 230 
East Ohio street, to suite 202 in the same building Increased 
space was obtained through the change 

Chicago, Ill.—H. J. Munderhout, formerly connected with the 
local branch of The Herring-Hall-Marvin Company paid a 
visit in August He is now attached to headquarters at Hamil- 
ton, Ohio H Waitlock, of the Boston branch, was also an 
August visitor 

Chicago, I!!.—The Clarin Manufacturing Company, 405 South 
Hoyr avenue, an established industry, has been chartered to 
manufacture metal furniture, metal specialties, objects and 
articles of all kinds; capital stock, $40,000; incorporators—Bella 
Rosenthal, A. E. Rosenthal and Werner E. Clarin 

Chicago, Ill.—D. A. Beeler has been appointed sales super- 
visor of the Great Lakes division by the Kardex-Rand Com- 


pany His territory includes Michigan and Illinois, and parts 
of Indiana, Ohio and Kentucky Mr. Beeler was in charge here 
for Index Visible, Inc., prior to the merging of that business 
with the Kardex-Rand Company 


Chicago, Ill.—Colton & Company, 58 East Washington street, 
and the Office Equipment Company, 166 West Adams street, 


have consolidated, taking the latter name Ultimately the dis- 
plays will be concentrated in the Garland building, 58 East 
Washington street An exclusive agency has been taken for 


the products of The Jamestown Metal Desk Company, In 
Jamestown, N. Y 

DeLand, Fia.—The Allen-White Company has moved its store 
fror the Woodward boulevard side of the Allen building to 
larger space on the West Indiana frontage 

Fort Smith, Ark.—Louis Cohen, president of the Fort Smith 
Office Supplv House, and family recently went to Chicago where 
they joined Mr. Cohen's brother-in-law, Sidney Greenebaum, 
the banker The two families then drove to Niagara Falls for 
their summer outing 

Green Bay, Wis.—Clarence Straubel, secretary of The Auto- 
matic File & Index Company, spent his vacation on a two 
weeks’ cruise in northern Lake Michigan 

Denver, Colo.—The Kendrick-Bellamy Company has added 
office desks and chairs to its lines The commercial furniture 
department is under the direction of J. D. Hugh, formerly with 
Barker Brothers, Los Angeles 








1830 For Almosta Century 1925 


We have enjoyed the confidence of our trade, due to 
a dependable line, prompt service and right prices. 


Ask for 
Catalog 
No. 46 


“ No. 
10-9-W B 





S. K. PIERCE & SON CO. 
GARDNER, MASSACHUSETTS 


New York Warerooms: 115-119 Fourtu AvENUE, BROOKLYN 
Boston Warerooms: 96-102 Cross STREET 
















































Not Just Slick and Shiny 


Western Desks are well finished, good- 
looking but they are not just slick and 
shiny. Although many desks are sold on 
appearance alone, you should caution 
your customers to be careful of buying 
from surface examination entirely. The 
result may be disappointing. Western 
desks are so exactly put together that 
the chronic failings of many desks such 
as warped tops and jammed drawers 
never happen. Such desks are “built for 
service.” May we send further details? 


WESTERN 
FURNITURE CO. 


Blair Avenue and Palm Street 
ST. LOUIS, MO. 
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Ingento Cutters 


for CARD AND PAPER CUTTING 





Formerly made by BURKE & JAMES, Inc. Chicago, Ill. 
Now Manufactured by 
IDEAL SCHOOL SUPPLY CO. 
3700-3702 Wentworth Avenue 
Chicago, Ill. 

















|| Ribbons # Carbons 
: For Every Purpose 


A diversified stock of ribbons 


; and carbons makes it possible 
; for the dealer to meet every re- 
; quirement. This does not mean 
carrying a large stock; instead, 
‘ a small quantity of each grade, 
' weight and finish suffices. Such 
variety enables the dealer to 
supply the correct ribbon or 
' carbon for each particular job. 
' This helps the customer in get- 
' ting work done efficiently. 

' “Manifold Products” offer 
inked ribbons for every writing 
: or stamping machine and carbon 
; papers for every copying pur- 
: pose. Our suggestions and 
; recommendations may prove of 
‘ great value in special problems. 
' Write us about your needs, or 
send sample of material re- 


quired. 


AMERICAN 


MANIFOLD PRODUCTS CO. 


: 2900 Darwin Terrace 
| CHICAGO 
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Des Moines, lowa.—B. J. Bristoll has joined Koch Bros. as 
sales manager. He had been in the commercial furniture and 
stationery business at Memphis, Tenn. 

Fort Pierce, Fia.—Horton’'s has been organized by H. M. Hor 
ton, P. O. Box 992. All kinds of office equipment and office 
necessities will be carried in the new store. 

Hartford, Conn.—J. B. Thwing, who has been in charge at 
New Haven for The Safe-Cabinet Company, is now manager 
here 

Houston, Texas.—A. R. Gourley, for about two and one-half 
years one of the star salesmen of the Noyes Safe & Lock Com- 
pany of this city, has joined the staff of the Boothe Safe Com- 
pany, distributor of Mosler safes in Houston and vicinity 

Jacksonville, Fla.—The Franz Safe & Lock Company has 
opened a branch store at 126 West Bay street. 

Monroe, Mich.—The Nichols brothers, Harry and Walter, 
popular district salesmen of The Weis Manufacturing Company 
are spending their vacation together at the old homestead, Old 
Orchard, Mains 

Monroe, Mich.—‘Bill’’ Hughes, veteran Western representa- 
tive of The Weis Manufacturing Company, is spending his va 
cation in Alaska. “Bill’’ and Molly, his wife, report a wonde1 
ful time and a bright future for that section of this country 

Monroe, Mich.—Charlie Buntell and Harry Koehn of Dayton 
and Detroit visited the plant of The Weis Manufacturing Com- 
pany here. The visit was incidental to a get-together meeting 
of the two families and the Weis plant was the meeting place 

New Haven, Conn.—J. J. Shalvoy of Cleveland, Ohio, has 
taken charge of the local office, The Safe-Cabinet Compan 
He succeeds J. B. Thwing who has been transferred to Hart 
ford. 

Philadelphia, Penna.—Owing to delays in remodeling 
building at 1517 Chestnut street, the Wm. H. Hoskins Company 
has deferred moving into its new home until October 

Portiand, Ore.—The West-Made Desk Company suffered 
loss in a fire which endangered several industries July 

St. Louis, Mo.—J. S. Skinner, of the Buxton & Skinner P1 
ing & Stationery Company, is back at his desk following a 
vacation 

St. Louis, Mo.—Clarence R. Comfort, president of the Con 
fort Printing & Stationery Company, is expected back at his 
desk after Labor Day He took his family to the summer home 
in Michigan late in July. 

San Francisco, Calif.—-R. J. McLean, manager of the 
furniture department of C. F. Weber & Company, reports a fine 
line of sales, and without any special effort, on a desk made 
especially for the woman in the home And the interesting 
part is that the sales have been for the most part to men wh¢ 
realized how nice and convenient they would be for the wife 
at home. They are made of crotched, quartered American wal- 
nut with drop pulls and with a mirror fitted in the back so a 
to fit in nicely with the furniture of the room and look 
home, the same as a dresser. 

Seattle, Wash.—E. A. DeVoss, formerly with Lowman & 
Hanford, has joined the West-Made Desk Company as vi 
president 

Stockton, Calif.—Morris Bros. have announced the expans 
of their office furniture department, due to the rapidly grov 
ing demand of Stockton and the surrounding territory for mor 


and better office equipment. The new expansion includes a 
large stock of desks of all kinds, flat tops, executive, roll t 
and typewriter; Crocker office chairs; filing furniture In 


steel furniture line they carry the Art Metal fireproof filing 
safes, steel desks and steel filing equipment. “Your offi l 
vertises your personality; build into it attractiveness, per 
manence and efficiency,’’ is the slogan they are using to |] 
the business 

Tampa, Fla.—The Office Equipment Company, Florida aver 
and Polk street, has remodeled its store and added to the spa 
occupied 

Tampa, Fla.—Charles Hucke, formerly with The Globe-Wer 
nicke Company, is now manager for the Tampa Book & St 
tionery Company 


(Standardization of Loose Leaf—Continued from Page 199.) 


ditions considered one with the other in their proper relati 
Such studies should be carried on through trade associations 
enlisting co-operation between competing manufacturers, and 
finally, through the co-operation of the United States Depart- 
ment of Commerce The offices of Secretary Hoover have mads 
and are continuing to exert a tremendous effort in support of 
these movements, as fully set forth in the pamphlet issued ! 
the Department of Commerce entitled ‘“‘The Elimination 
Waste and Simplified Practice.” 

In working along these lines the manufacturer should insist 
on setting up standards, confining his regular stock merchal! 
dise to such items for which there is a legitimate demand ar 
eliminating as far as possible those items for which there 
not sufficient demand to justify their continuance. In some 
industries—notably ours—he will always be asked to supply 
occasional items for which the turnover is nil, with consequent 

(Continued on Page 208.) 
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cA model to meet every 

requirement—all closely 

priced—as low as $270, 
with Motor 
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More Baum Folders are sold 


than all other folders combined 


HE only Reacty Sip e folders; 
the only Reasonasiy Pricep 
folders that handle the wanted 
popular folds and that actually fold 
Att Grapes or Stock, WitHouT 
SPOILAGE. 
Baum Folders combine the ad- 
vantage of both types of folders— 
the roller or buckle-fold type, which 


is unexcelled for parallel work, and 
the knife type, which is unbeatable 
on right angle folding —Resutrt: 
100% Accuracy—ELIMINATION OF 
SporLaAGE; VERSATILITY (EverYGRADE 
or Srocx); TREMENDOUS PRODUCTION 
(150,000 folds an 8 hour day). 

Send for our Payment Out of 
Folder Earnings Plan. 


RUSSELL ERNEST BAUM 


615-27 Chestnut Street 


Philadelphia 


BRANCHES OR DEALERS EVERYWHERE 
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TWO TIMELY NUMBERS JUST OUT 


FOR YOUR FALL TRADE 


No. 1020—SIZE 36 x 22x30" 


The Quigley Furniture 





Co., 


In Quartered 
Oak, Solid 
Mahogany 
and Walnut 


No. 1025 
SIZE 20 x 12x 41” 


Whitesboro, N. Y. 
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ORPIN Office DESKS 


A full line for every business 
purpose and deserving the deal- 
ers best effort; New England 
quality throughout; — school 
desks for teachers and students. 
Attractive, salable design, de- 





pendable service. Choice of Orpin 600 line of Genuine 
lk ah C Mahogany offers remark- 
Oa or mahogany. ompare able value at popular price 


our proposition; let us send 
you details. 


Orpin Desk Company 
121 Medford Street 
Charlestown Massachusetts 





























WALES 


SMALLEST TEN COLUMN ADDING MACHINE 
A REAL DESK MODEL 





The Wales meets the demand 
of modern business for a machin¢ 
that conserves space as well as 
time 


Equipped with the Automatic 
Recap or Duplex feature, the 
Wales not only does all the work 
of the ordinary single counter 
machine but will add and list 
several groups of figures, print 
separate totals of each group and 
a grand total of all groups by 
merely depressing the grand total 
key 


Single 
Group 
Totals 





From a variety of models you can choose one that will meet your 
requirements. Capacities from 10,000 to 100,000,000. Single counter models G d 
priced as low as $125.00. Automatic Recap or Duplex machines as low as ran 


$225.00. Convenient terms. Total —1 


Ask for a demonstration on your own work. 


slo DRO blot bub 
OO YNUNHD aunw now 


SOA NOU BR BHO We FE 
He hy 


Representatives and Service Stations in principal Cities 


WALES ADDING MACHINE COMPANY - WILKES-BARRE, PA., U.S.A. 
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Boston, Mass. \ trade certificate has been filed with the 


municipal authorities by Miss Theresa DeSessa She regis 


ed is proprietor f the Type writer Service Compa 


Bridgeport, Conn. 1. C. Nelson has been assigned 
Bridgeport office of the Underwood Ts 

had been with the Ur 
He returns to the 


pewriter Company He 
lerwood branch at Hartford several years 


rganization affer an absence of two years 


Chicago, Ii.—0Ott Munzer has returned from an European 
trip He spent three months abroad, accompanied by Mrs 
Munzer 

Chicago, Ili.—D. J. Martinez has joined tl il iles s 
of the L. C. Smith & Bros. Typewriter, In¢ managing a west 


side territory 


Chicago, llI.—C. H Ames, manager at New York for the 


Ames Supply Company, stopped off in August on his way to 


Michigan where hs pent his vacation 


Chicago, Ili.—Geo. W. McClellan, manager for the Underwood 


Typewriter Compan) returned to Chicago in August from a 
course of treatmer Waukesha, Wis 

Chicago, ill.-W I Gibson. formerly district managet 
charge of Northern Onio territory for the Woodstock Typewriter 
Company, has 1! nsferred to New York state 

Chicago, Itli.—W B. Larsen, manager here for the Royal 
Typewriter Compar Inc., spent an enjoyable vacat during 
August at Bay View, Petosky and Mackinac, Mich 

Chicago, IIl.—W. J. Maloney has rejoined the Corona Type- 
writer Sales Company after spending some time in another con- 


He is a member of the adding machine sales depart 


ment 


Chicago, tli.—J. M. Lytle, distributor at St. Louis for the 
Corona Typewriter Company, Inc., stopped over at Chicag ir 
August on his w to the northern Illinois lakes to spend his 
v n 


Chicago, Itl.—J. E. Pratt, manager here for the American 


Writing Machine Company, spent his vacatior n August near 


Hayward, Wis \ reign of terror for the fish in nearby waters 
continued through his vacation 
Chicago, Ill.—A. C. Nering, of the Corona Typewriter Com- 


pany, won the national sales contest of the Corona Typewriter 


Company, Ine which ended August 12 He rejoined the Chi- 
cago organization a short time ago after having been engaged 
elsewhere 
Chicago, tIl._—Mr. and Mrs. I. H. Johnson made a motor trip 
to Eastern points in August Mr. Johnson is office manager for 
the Corona Typewriter Sales Company d k advantage of 
proximity to Grotor N. Y., to visit the plants of the Corona 
Typewriter Compar In 
Chicago, Ill.—TI Superior Typewriter Company, 5 West 
Jack n boulevard, has been chartered to manufacturs nd 
deal in merchandise nd machinery of every kind and des 
Oo tal stock, $200,000; incorporators Allen J. Carter W 
J. Anderson and Francis H. Uriell 
Chicago, til.—T annual vacation period of the Shipman- 
Ward Manufacturing Company was cut down to one week this 
vear The entire plant and office shut down giving ever; 
b organization a chance to rest up Ordinarily the 
I period extends over two weeks but the demands of 
s s did not permit of a fourteen-day shutdown this 


Chicago, Il!.—Several men of extended experience and 


fri ps in the ewriter field have joined the local bran 
f the Royal Typewriter Company, In¢ W. G. Brown is har 
national accounts in the Chicago territory \ \ Aris 
J kson, Miss., and Davenport, Iowa, is w 
Chicago field W. G. Ritter has rallied t the Royal 
Fort Smith, Ark R. O. Matthews, dealer for the R 
writer, recently nt fortnight at Rich Mountain 
Fort Smith, Ark H. H. Hinton, manager of the loca 
j ranch, was recently married and spent his va 
1 wedding tour 
Fort Smith, Ark.—D. C. Baldwin, manager of the Typew: 
Exchange, has a pted an invitation to visit 
Sw mpscott Po 
Fort Smith, Ark D. L. Leaton, district manager of the Rem- 
tor accompa! i his family s spending a few weeks 
Ozarks of southwestern Missour! 
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Sell your own 
brand and keep 
customers coming 
back to you; they 
become familiar 
with your brand 
and you get all the 
repeat business in- 
stead of it being 
divided among 
several as is the 
(~ case in pushing 
lines handled by 


every one. 


You can build a 
substantial ribbon 
business with our 
help. Ribbons are 
furnished in neatly 
lithographed 
boxes with your 
imprint, in a grade 
and weight for 
every purpose. 
Why not start a 
profitable ty pe- 
writer supplies 
business of your 
own by asking for 


particulars today? 


a a 


SPEED 


S-P-E-E-D! The Lincoln con- 
cave surface typewriter key 
is noted for its speed. The user 
makes more strokes a minute 
because the tiring, nerve-shat- 
tering shocks from continuous 
typing are absorbed by the 
keys instead of the fingers. 
lhe Lincoln speeds the day's 
work. Write for Sales Plan. 


Lincoln Rubber Key Co. 
27 Thames Street, New York, N. Y. 


U.S. 


Typewriter Ribbon 
Manufacturing Co. 


Sansom & 10th Sts. 
Philadelphia, Pa. 


CABLE ADDRESS: MUSTR. 
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Filing Cases 





BUILT-TO-ORDER 
CASESANDEQUIP- 
MENT OF EVERY DE- 
SCRIPTION. 


A very high grade line 
of steel filing cases mas- 
sively built and hand- 
somely finished at 
attractive prices. 


Every drawer equipped 
with anti-noise-and- 
friction progressive 
suspension. 





Corry-Jamestown Mfg. Corp. 


CORRY, PENNA. 




















In This Factory 


We have installed the latest NON- 
ACID Patented Process for the re- 
moval of dirt and ink from used 
Multigraph Ribbons, enabling us to 
produce a REINKED ribbon that will 
give the same service as NEW RIB- 
BONS at a very low cost. 

These REINKED ribbons will NOT 
PRINT dark side margins on your 
letters. 

We guarantee return of your own 
ribbons. 


Charges paid one way. 


Cooper Carbon Coated Paper Co. 


Manufacturers 
2756-8 South Trumbull Ave. Chicago, Ill. 


a“ 


CONS FR 
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Fort Smith, Ark.—Henry J 
department, Underwood Typewriter Company, has a 


Carter, foreman of ths 


model automobile which he recently drove to Minn: 
his vacation 

Fort Wayne, iInd.—The Typewriter-Adding Machine §S 
Company has been chartered to deal in typewriters and 
machines; capital stock, $750; incorporators—N. D. J 


H. J. Metcalf and W. A. Downs 

Kansas City, Mo.—E. FP. Ryan has been appointe: 
here by the Underwood Typewriter Company He 
Fred E. Gould who has resigned 

Little Rock, Ark.—E. N. Matedon, the typewriter 
spent his vacation at Eureka Springs 

Little Rock, Ark.—D. H. Keller was recently app 
trict manager for the Woodstock Typewriter Com, 

Little Rock, Ark.—O. B. Johnson, state manager 
derwood, spent his vacation in the summer resorts 
western Arkansas 

Los Angeles, Calif.—H. W. Caster has joined the 
Smith & Bros. Typewriter, | 
a veteran of the typewriter field 


organization of the L. C 


Milwaukee, Wis.—The Typewriter & Adding ! 
change Ine has beer chartered apital s K 
without par orporators—William FE. Gardi I 


Kuehnl and Harold J McGrath 
New York, N. Y.—W. Sterling Sutfin, assistant 
the Remington Typewriter Company's foreign depar 


August on a vacation in Europe 


Reading, Penna.—Paull & Crebey is the style of a 
cern organized here to deal in new and used type 
ing machines and other office machines They will 
general typewriter and office machine repair busine 


are located at 835 Washington street 

San Francisco, Calif.—When 
Leo Alexander, of the firm of L. & M. Alexander & Cor 
after a short illness, his brother conclud 


ome Six or seven nM 


passeaq away) 
he did not care to continue the business =o he solid 


G. Ryan together with all rights the trade na 


his wish to see the business continue and prosper, a! 
had been employed by the firm for eight or ten years 
that it would go well in his hands Mr. Ryan is 
business to 742 Market street favorable locat 
added to the typewriter business a line of accessories 
iated with him is Stanzel Brazel who for eight 
foreman for the San Francisco branch of the Royal T 
Company hers Sydney R. Jacobs, formerly wit! I 
writorium, has also joined him and these are heiping 
after the outside business 


Tampa, Fla.—H. J. Roof, dealer here for the Re 
writer Compan) Inc spent his vacaticn in nortl 


the Royal headquarters 


York. A brief visit was made 
York City, where he had an opportunity of meeting I 
folks and telling them how he makes friends for the R 
home 

Worcester, Mass.—R. T Rinder, formerly Lows 


agent for L. C. Smith & Bros. Typewriter, Inc., |! 
pointed Worcester agent for that company They ha 
moved their offices to larger and more desirable q 
the Foster-Main building 


(Standardization of Loose Leaf—Continued from |! 


high cost for production and carrying charges In su 
stances it is only fair that the dealer and the consumer 
be brought to realize the justice in paying such a price as tl 


service demands. 

Right here we would suggest a higher charge for broker 
ages. At present there is a tendency on the part of al 
buy goods, so to speak, “on approval,’’ returning them at 
frequently with the labels and the packages broken, a 
credit has been allowed Lately steps have been taken } 
this credit is to be adjusted at eighty-five per cent of 
original cost This difference will compensate the ma 
turer somewhat for the expense he is put to in rendering 
original bill, executing a credit memo, and putting the goods 
in resalable condition, as is generally necessary 

The introduction of the parcel post system of deliv 
added another complication to manufacturing As a res 
this service and the economic trend of the times, the dea 
purchasing his gocds from hand to mouth, with the nse 
quence that the manufacturers today are shipping largé 
of their goods on small orders where the bills are of i 
amount with attendant high cost for handling such orders i 
properly compensate the manufacturer for the added expenss 
that he is put to in rendering this service a flat parcel 
charge of from ten to twenty-five cents a package, in add 
to the postage, is in effect in some companies—and prope! 

Finally, the Spirit of Economy Is in the Air. 

The President of the United States is setting us a @ 
ample The war has left us a heritage of extravagan 
to be reckoned with. Besides effecting economic cures in n 
ufacturing along the lines suggested, it is equally important 
that like consideration be given the human element ir : 
ness. With the increased costs, the reduced immigratior I 
shortened hours of labor, and the high wage which is being 
maintained, the manufacturer is put to it to get his hous t 
order, using the most advanced technical skill to the end t 
operatives and machines are concentrated along the lines w! 


(Continued on Page 215.) 
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Goes Holiday Lines 


Several beautiful styles GREETING CARDS 
of HOLIDAY LETTER-HEADS 
Bordered Blanks HOLIDAY BLOTTERS 


. Every year at Holiday time thousands of merchants are 
a t ; 
ppropriate for stocked with merchandise which must be moved and moved 


“Merchandise and Gift quickly. Every year they are confronted with the necessity 
: of urging their patrons to do their Christmas shopping early. 
Certificates _— d rahiinetaie 


are included in the 







Every year during the Holiday season the Banker must advertise 
his Christmas Savings Clubs for the ensuing year. 


Every year during the Holiday Season, most business houses have 







Goes “Printers” Helps some message to send to their trade. 
—— Every year thousands of individuals and business houses send out 
WRITE FOR SAMPLES greetings to their friends and to their trade. 
All this means business—splendid business—for the Printer 
G —and THE GOES HOLIDAY LINES 
will help line up this business. Send for Samples 






GOES LITHOGRAPHING COMPANY, 49 W. 61st St., CHICAGO 




















ROBARCO 


Vertical File Folders 


STRAIGHT OR TAB CUT 
Stocked in five different qualities, in a range of weights from light to 
extra heavy. Immediate delivery. 


Price list with quantity discounts, and samples, mailed promptly upon 


request. Send us your inquiries. 


ROCKWELL-BARNES COMPANY 


815-23 So. Wabash Avenue Chicago, Ill. 























210 OFFICE APPLIANCES September, 1925 








New Prices At Low Levels 
FOR 

SELECTED ROUGH TYPEWRITERS 
AND 


REMANUFACTURED TYPEWRITERS 


Ready for Submission on Request 
Mail or Cable 


General Typewriter Exchange, Inc. 
30 Main Street Brooklyn, N. Y. 


(Cables: ‘‘Gentype, New York’’) 











\ TO CITY \ 


JUNK HEAP 













4 


22’ at yi 
8 Mm ate, 
The AIDC O Visible Prong Binder 


Is Displacing Card Index Boxes — Cabinets — and Trays 


Suitable for Purchase—Stock—Perpetual Inventory—Sales and Accounting Records and Systems of all descriptions. 
Its visualization feature—effhiciency of op- 
eration and reference—portability—compara- 
tive inexpensiveness of installation responsible 
for its adaptation. 
Let us tell you about this new de- 
MR. DEALER: vice and how it can be sold by you 
with ease and at a profit in competition with other card and 
visible record equipment. 


ACCOUNTING DEVICES COMPANY 
Makers of the GY) “‘A"’ Flexion Chain Binder 
564 W. Monroe St. Chicago, Illinois 
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Baltimore, Md.—The local office of the Powers Accounting 
Machine Company has been moved to 718 Lexington building 

Buffalo, N. Y.—L. P. Thompson, formerly with the Larki: 
Company, has joined the local office of the Powers Accounting 
Machine Company 

Chicago, I1I.—R B. Buswell, district manager here for the 


Elliott-Fisher Company, took his family to Ohio for a vacatio1 
in August 

Chicago, tll.—J. D. Edmunds, formerly with the Powers A¢ 
counting Machine Company, has returned to its service He is 


connected with the Chicago office 

ae 1i.—M \. Seeley, general sales manager of the 
Elli Fisher Company, stopped over in Chicago last month 
on his way to the West coast, where a regional sales confer- 
ence was held Mr. Seeley spent about five weeks on this trip 

New Haven, Conn.—The Burroughs Adding Machine Company 
has taken possession of its new offices and display rooms at 
236 Orange street The entire first and mezzanine floors are 
occupied, with excellent window and floor display space on the 
first floor The salesmen are housed on the mezzanine The 
former location was at 113 Church street 

New York, N. Y.—George Allen is a new salesman here fot 


the Powers Accounting Machine Company 

New York, N. Y.—E. A. Norman. division sales manager for 
the Elliott-Fisher Company, visited the Chicago territory in 
August 

Oklahoma City, Okla.—John MecCutcheor Underwood book- 
keeping machine mechani motored to Fort Smith, Ark on 


his vacatior 


Boston, Mass.—R. T. Tompkins, formerly manager of the 


Pittsburgh, Penna iffice of the Powers Accounting Machine 
Corporatior and recently engaged in special work in Europe 
for that concert has been appointed manager of the Boston 
office 








Chicago, !I1.—The Adding Machine Corporation has dissolved 


its corporate charter 
Chicago, Ill.—Paul Herbert, of the Portable Adding Machine 
Export Company, made a combined business and pleasure trip 


to Canadian points in August 
Chicago, Ill.—F. Michelon, manager here for the Mercedes 


Calculating Machine Company, picked out mountain scenery 
for his vacation He went to Montana 

Chicago, IIl—J. B. McCormick, general sales manager of 
the Corona Typewriter Sales Company, is spending his time 
in the sutside territory organizing for the Corona addi 
achine 

Chicago, Ill The Premier Adding Machine Corporatidr 122 
South Michigan avenue, has been chartered to manufacture 
and deal in machines known as adding machines: capital stock 
$100,001 incorporators—John L. McInerney Anna Hitney and 
Jean Kror 

Chicago, ill—A. B. Hamer has been appointed local dis- 
tributor for the Add-Index Corporation New York \ E 
Duffy, who has made headquarters here the past year, has 
been transferred to the factory at Grand Rapids Mic} as 
general sales manager 


Chicago, !!l.—Harry Shifftelle. formerly with the local branch 
of the Sundstrand Adding Machine Company, has returned t 


the Chicago sales staff W. C. Bann is back from a fishing 


trip into the Minnesota lake region Miss Swartz, the secretary 
spent her vacation on the Michigan West shore 

Columbus, Ohio.—\ A. W. Steger has been promoted by the 
Burroughs Adding Machine Company from the sales promotior 


epartment at Detroit to managership of the local agency He 
ned the Surroughs staff at Cincinnat Ohi as a salesmar 
12, continuing until he joined the United States forces 
during the war In 1919 he returned is a2 salesman in the 
New Orleans territory In 1923 Mr. Steger was called to Ds 
troit to join the sales promotion staff, because of his knowledge: 


of business methods nd practices 








Good Merchandise 


is always successful— 
for both Merchant, Manufac- 
turer, and User 







At no time has the C. A. 
Cook Co. “Quality” line of Ad- 
justable Spring Back Chairs 
suffered an interruption in its 
twenty-five-year record of 
success. 


Nor is there any secret or 
mystery about that. It is 
merely invariable and uniform 
goodness of “Cook Quality,” a 
sien of good chairs found in 
all corners of the world. 





No. 236 


“Cook Quality” is a guarantee of the foremost devel- 
opments and improvements in Adjustable Spring Back 
Chairs conducive to good posture and COMFORT. 


In the same way that energetic Americans are raised 
from youth to manhood on Mother’s good roast-beef- 
mashed-potatoes-bread-and-gravy meals, do dealers lift 
their business to higher levels on “Cook Quality” Ad- 
justable Spring Back Chairs. 


C. A. Cook Company 


18 Osborn Street 
Cambridge 39 Mass. 
Write for Catalogue and Circulars 
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NATIONAL DESKS 


SERIES FIFTY-SEVEN 





Persuasive appearance and quality make 
this new ‘National’ Desk a winner for 
the office furniture dealer. Its quality is 
readily demonstrated and proven, and 
almost every detail of construction adds a 
feature of superiority. Furnished in ma- 
hogany and walnut, with concave beveled 
corners and distinguished by neatly 
turned legs, this series is a worthy rep- 
resentative of “National” construction. 
Let us send you full information of the line. 


_ National Desk Company 


| HERKIMER, NEW YORK 
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; Denver, Colo.—Charles Nines, Jr.. who had been a specialist 
with the Burroughs agency here, has been transferred to the 
sales promotion staff at Detroit. He joined the organization 
at Cheyenne in 1892; later he joined the Denver agency as a 

i system specialist. The present promotion is due to his expe: 
ence in municipal accounting and auditing 


en a AR 


Detroit, Mich.—M. L. Shenk, manager of the Detroit agen: 
Burroughs Adding Machine Company, has moved his branc! 
into new and larger quarters on the sixth floor of the new Fr 


STAMP PAD IS BETTER Press building. Adequate floor space is available to accon 
modate all sales and service activities, ermployment bureau, and 

BECAUSE IT IS DIFFERENT. the school maintained to teach the operation of adding, boo!) 
keeping, calculating and billing machines 


IT HAD TO BE DIFFERENT §_ 22:7, '%5ctt, annual atbstar convention of the Bur 


roughs Adding Machine Company was opened here August 


f IN ORDER TO BE BETTER. The agency managers assembled at the same time for their 


convention 


Fargo, N. Dak.—Val F. Aldred has been appointed manager 
of the Burroughs agency here. He had been assistant to the 
manager at Wichita, Kans., since September, 1924, succeeding 
W. C. Stower here, who resigned. Mr. Aldred joined Bur 
roughs in 1909 at Kansas City as a salesman; went to Wichita 
in 1910; Hutchinson, Kans., in 1920; Wichita again in 1923, be 
coming assistant to the manager in 1924 


Fort Smith, Ark.—Mr. and Mrs. L. A. Hummer recently left 
on an auto trip including in their itinerary St. Louis, Chicag 
Rockford, Cleveland, Buffalo, Niagara Falls, Cincinnati and 
Indianapolis. Mr. Hummer will attend a meeting of the sak 
men of the Sunstrand Adding Machine Company at Rockford 
Ill. 

Los Angeles, Cal.—Joseph I. Evans, recently with the Bur- 
roughs Adding Machine Company for several years in th: 


Northwest, has become associated with the Marchant Cak 
It Is Not a Felt Pad lating Machine Company at its local office 
It will not sweat. Philadelphia, Penna.—The General Adding Machine Exchange: 


has opened a store at the corner of Eleventh and Arch streets 
E. C. Rennardson is manager 





And they cost no more. 


Manufactured By Portland, Ore.—J. W. McCaslin has been appointed manager 

of the local agency, Burroughs Adding Machine Company. He¢ 

PEERLESS CARBON & RIBBON MFG. Co. joined the organization at Chicago in October, 1912, as a sales 
INCORPORATED man, becoming an All-Star in 1914; made agency instructor 

476 Broome Streét New York, N. Y* 1916; called to home office in 1918 in charge of calculator sales 


H W. Stewart, who has been acting manager here, will 
the home office sales promotion staff after Mr. McCaslin takes 
charge here September 1. 





(Continued on Page 215.) 





U. 8. and Canadian Patents Allowed. 


Suneats Age nd Chicago, til—F. S. Hunter, division manager here for the 


Brandt Automatic Cashier Company, spent ten days last month 


The Rotary Lettergraph fishing in his favorite lakes. 
Chicago, !tll.—H. C. Tuttle, president of the Hush-A-Phone 
Is NEW il d li Company, called on business friends in Chicago last month 
H stenci up icator $ He is making an extended trip 
makes copies of typewritten Chicago, iI!.—The Hedman Manufacturing Company has a 


quired the patents of the Lightning coin changer and will 


or handwritten matter quickly, market it as the “F & E” coin changer 
| clearly, easily, and retails for just Chicago, ill.—R. J. Smith, of the Central Adding Machine 


Service Company, 183 North Wabash avenue. has been author- 


| The ROTARY LETTERGRAPH is a small machine ized to give service in Chicago and vicinity on Stenotype 














with the ability of a mye oe It produces excellent copies chines. He is prepared to furnish supplies also. 
sad it io co single tha t anyone can operate it almost tt Chicago, ill.—O. E. Pruitt, of The Pruitt Company, gave his 
sight. In letter size it costs only $30, complete with supplies. car “her head” in August, and cruised about in the vicinity 
does high grade work producing form letters, office forms, _ of Chicago without any definite plans His idea of a vacation 
tions, notices, specifications, menus and a hundred-and-one other is something informal and indefinit« The day’s work brings 
things which are handled to best advantage on a stencil duplicator. enough formality and definiteness. 
Philadelphia, Penna.—The Office Machinery Company 216 
Dealers --- Specialty Men South Eleventh street, has been registered in the common pleas 
The low price of this remarkable machine opens a wide new field. Offices, public E sas aah ia bs itch G. Makes Ge alnn Sled 
stenographers lodge secretaries and everyone else using duplicate letters or court as a commercial title by Ethel G. Muhler. Shea filed 
office are prospects. Introduce it in your community and you will be a dissolution of the Collins Office Machine Company, the nam: . 
well repaid for your efforts. The discount is very liberal to dealers. by which the business was known during the lifetime of the : 
late F. Collins, Jr. : 
The HEYER Duplicator Co., Inc. San Francisco, Calif—Frank E. Wilber has remodeled his 
BSTABLISNHED 1903 store at 595 Market street. 
18 and 20 South Wells Street Chicago Scranton, Penna.—A. F. Knauer, formerly of the Albany, N 
Y., office of the Addressograph Company, has succeeded C. E 
| THE A A, a gy 7 as Sturm as head of the Scranton office of that company 
1 RAPH—Price $1.50 and u Scranton, Penna.—C. E. Sturm, formerly in charge of th¢ 
REFILLING COMPOSITION—Put up 1, 2, S and 10 lb. cans Scranton office of the Addressograph Company, has been trans- 
ferred to the Pittsburgh office. ‘ 
- 
: 
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Eclipse Wy 3 Well Set 


ECLIPSE There’s Plenty of 
Pneumatic BACKBONE 


INKWELLS 


in our Guarantee of 
ECLIPSE Pneumatic 


provide so many at- Ink Wells. Users of 
tractive advantages as Eclipse Ink Wells are 
to merit vour favor- authorized to return 
able consideration imperfect or broken 


Eclipse Ink Wells to 
their dealer or to the 
factory and _ receive 
new ones for the same 


when buying wells. 
seautiful, exceedingly 
durable, acid - proof, 
dust - proof, and de- 


light full ; absolutely free, re- 
on , “1e¢ : - @ 

oe a oe gardless of how long 
satisiactory to use. the returned well was 
Many styles. Sold by in use. Remember 
good stationers. this when you need 








Write for catalog. ink wells. 
IN 

DEALERS: Ask for our offer. 
GENERAL ECLIPSE Co. 


Dept. A DANIELSON, CONN. 















STEEL DIE ENGRAVED 


Business 
Motto Cards 


can be used to good advantage in your 
correspondence especially where quota- 
tions are being made. They are steel die 
engraved on a paneled card, size 3}x4} 
inches, and are enclosed in folded wed- 
ding tissue. We give below the wording 
of a few of the cards. 


Beware of the higher cost of the 
lower price. 

Cost is measured by the results 
obtained and in no other way. 
It’s what you get, not what you 
pay. 

Anybody can cut prices but it 
takes Brains to make a better 
article. 


We have samples and price list ; send for them. 


The American Embossing Co. 


Steel Die and Copper Plate Engraving 
and Printing in All its branches 


192-96 Seneca Street Buffalo, New York 

















“THE BEST IN A CLINCH’! 


PAPER FASTENERS 


“MAKES ITS OWN STAPLES” 







A SLIGHT 
PRESSURE ON 
THE HANDLE— 
THAT’S ALL! 


sere pate 

aum®> © ee , 

TAPE CONTAINS j ; Can't Go 
5,000 STAPLES ¥ Wrong 


Economical 


Improved Medel D—Weight Twe Pounds 
Metal Knob—Rubber Silence Posts—Nickel Plate Finish 





MODEL F (Weighs Nine Pounds) 
Capacity 2 to 40 Sheets 


Get Away From Old-Fashioned Methods!! 
Too Slow—Insecure—and Expensive !! 








We Make Power Machines (Electric Driven) 
For Heavy and Rapid Work 


SOLD BY STATIONERS AND STAMP DEALERS 
EVEREADY MFG. CO. of BOSTON 


General Sales Office: 50 Church Street, New York City 
SEND FOR NEW DESCRIPTIVE LITERATURE 














THE NEW 


ASTJAX 


TIME STAMP 


(Patented) 





All metal with a SETH THOMAS CLOCK MOVE- 
MENT. Establishes a new standard in time stamp 
construction. The Clock Movement is so located as 
to make it impossible for the jar of stam to 
affect its accuracy. The materials used in its con- 
struction and the workmanship are the best money 
can buy, insuring Durability, Service and Economy. 


Retail Price $409.00 

Engraving Extra 
your order now. Every — means @ sat- 
aed customer and «a profit that 


Ajax Time e Stamp Co. 


136 Washington St. BOSTON, MASS., U. S. A. 


Carried in stock and for sale by eo American Seal and 
Stamp Coe., 120 South Clark, , Chicago, Ml. 
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You get best service from the specialist 
—we specialize in Desk Pads 


Ninety styles, stiff, flexible or semi-flexible backs, 


W three sizes: 1914x24%, 12%x19% and 24%x384%. Also 
ood Transfer Cases Glass Desk Pads, Work Distributors, Boardclips, 


Do Hold Up Adjustable Desk Pad Corners, Special Binders, etc. 


Card Index Cabinets, black 
cloth covered throughout 4” 
lock-cornered wood frames, 
with ELSANE Patented two- 
rod follow blocks: for 3x5, 
4x6 and 5x8 cards in 1, 2, 3, 4 
and 6 drawers. 





Republic Transfer Cases of genuine red oak, 
thoroughly kiln dried, do hold up over in- 
definite periods of time even when subjected to 
capacity loads. This is possible due to con- | 
struction which forestalls the chance of becom- 
ing wobbly. The fittings of bronze plated steel 
hardware give an attractive appearance, while 
the fibre rollers insure smooth operation. Made 
in letter, cap and bill sizes and sold only to the 
trade. Price lists to reputable dealers on request. 





Also letter and legai cabi- 
nets in 3, 6 and 12 drawers. 


; SAINBERG & COMPANY, Inc. 
The Republic Box Co. 77-79 East 130th Street, New York, N. Y. 
| 1691-1709 Merwin St.., Cleveland, Ohio GASANED 


DCM 5-1-25 






































No. 1 
FELT TAPERED Typewriter 
COVERED EDGES Stand 


for 
Sitting Position 





SPONGTEX 


CHAIR CUSHIONS Tubular 


Construction 


No Castings Used. 






Write for 
Circular. 


A Scientifically Constructed Chair 

Cushion for the Office Worker. 

Made of a resilient sponge rubber composi- | 
tion with a high grade green or brown felt 

covering—tapered edges—designs conform- Fowler-Manson-Sherman 

| 


ing to regulation sizes of office chairs. 


Write for literature, prices, etc., as well as various Cycle Mfg. Co. 


other attractive offerings now ready. 


A. H. IRVIN COMPANY, Inc. 1445-1455 W. Austin Ave., CHICAGO, ILL. | 


1015 Chestnut St. Philadelphia, Pa. 
ae] 
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Commodity Classification No. 10, comprising Rubber Stamp 
Goods of all Descriptions, and Numbering Machines, is Sched- 
uled for an Intensive Sales Drive the Period September 21-26. 
The National Association of Stationers, Office Outfitters and 
Manufacturers Urges Dealers to Give Prominence to this Classi- 
feation in Window and Store Displays, and in Display Adver- 
tising 

Chicago, IIl—Roe Reed, of Reed & Skepperstrom, Inc., took 
a short vacation in August. 

Chicago, lil—J. L. Bryan, of Meyer & Wenthe, spent his 
vacation in August touring to Eastern points 

Chicago, Ill.—Carl O. Lindgren, secretary of the American 
Numbering Machine Company, left in August for a brief vaca- 
tion at Ellisons Bay, Wis. He planned some highly productive 
fishing trips. 

Chicago, Ill.—Eric A. Ludwig, of the American Seal & Stamp 
Company, circumnavigated Lake Michigan in August He and 
his wife motored around the lake, ferrying at the Mackinac 
Straits Two friends accompanied them 

Chicago, ItIl.—A. C. Davenport, of the Davenport-Taylor Manu- 
facturing Company, Inc., has been making an extended tour of 
Pacific coast cities He has combined pleasure with business 
in the course of his journey. 

Chicago, !IIl.—P. A. Salisbury, of the P. A. Salisbury-Schulz 
Company, returned August 4 from a five weeks’ fishing trip in 
the Eagle River district of Wisconsin. Mrs. Salisbury shared 
the fascinations of this trip.—Frank L. Schulz left on his vaca- 
tion in mid-August 

Kansas City, Mo.—E. T. Partridge has sold his interest in 
the Partridge—Scotford Stamp & Stencil Company, 915 Baltimore 
avenue, to H. P. Keusch, who had been associated with him in 
the business. 

New Orleans, La.—The Wand Rubber Stamp Works has 
moved to 740 Union street. 

New York, N. Y.—The American Stamp Manufacturing Com- 
pany has moved to 82-84 Fulton street 

Raleigh, S. C.—The H. S. Storr Company has been bought 
out by the Robertson Stamp Works. 

St. Paul, Minn.—Eugene D. Fales has retired from the North- 
western Stamp Works His plans for the future have not been 
announced. 

Washington, D. C.—E jaumgarten has moved from Elev 
enth street to 1228 H street, N. W. 


(Adding Machines—Continued from Page 212.) 

Portiand, Ore.—-L. P. Hermann, formerly in the accounting 
department of the Union Pacific Railroad here, has joined the 
sales promotion staff of the Burroughs Adding Machine Com- 
pany at the home office, Detroit, Mich While at Portland Mr 
Hermann handled statistical work and was responsible for the 
purchase and maintenance of office machines 

Providence, R. |.—Freeborn Johnson has taken over the local 
office of the Wales Adding Machine Company. He has been 
in the adding machine business many years Mr. Johnson's 
predecessor has been transferred to the Boston office 

Scranton, Pa.—A. H. Tracy, formerly of the Boston, Mass., 
sales force of the Monroe Calculating Machine Company, has 
been made manager of the Scranton office of that company 

Scranton, Penna.—W. J. Taylor, formerly with the Trenton, 
N. J. office of The Dalton Adding Machine Company, has been 
made manager of the Scranton office 

Seattle, Wash.—C. E. Campbell, for many years instructor 
of accounting in Seattle, has associated himself as salesman 
with the Marchant Calculating Machine Company here 

Waterbury, Conn.—J. E. Moore has been appointed manager 
here by the Monroe Calculating Machine Company He had 
been formerly with the sales staff at Hartford 

(Standardization of Loose Leaf—Continued from Page 208.) 
will produce most efficiently, most economically, and under the 
most humane conditions only those goods for which there is a 
just and real demand 

These conditions, while not easily achieved, are nevertheless 
decidedly worth striving for. Let us get the vision and have 
the determination to follow through and we may be surprised 
at the benefits derived thereby. 

Trade Information Bulletin on Colombia. 

The Department of Commerce has issued Trade Information 

Bulletin No. 342, titled “Caribbean Markets for American 


Goods, II., Colombia.”" This tells of conditions of transpor- 
tation, credits, local representation, packing methods, adver- 
tisine media, travel suggestions, local demands, ete. Copies 


may be obtained for ten cents from the district offices of the 
department, or from the Superintendent of Public Documents 
Government Printing Office, Washington, D. C 


DUNC oes perereace 
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A Quick Selling 
pecialty 


The ECONOMO Time 
Stamp is a _ durable, 
low-priced article which 
needs only to be dis- 
played to sell quickly. Its field is everywhere. It 
is in constant use in offices, factories, warehouses 
and other places where a record of hour and date is 
required. The printing surface is mounted on a 3/16 
inch cushion which, with the flexible cord in the 
handle, insures uniform, clear impressions no matter 


how rapidly the stamp is handled. The hour hand is 
adjusted by means of a knob and indicator at the side of the 
nickeled case—there is no delicate mechanism to get out of 
order—CONTINUOUS, RELIABLE SERVICE. 


For sale by stamp manufacturers and stationers. 
Write for descriptive matter to 


LOUIS MELIND CO. 


362 W. Chicage Avenue Dept. B. Chicago, Ill, 


We are manufacturers to the trade of Rubber Stamps, Seals, 
Stencils, ete. Made to order. Write for general catalog, 
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Regular or Peculiar Work is all 
one (0 <e LINE-A-TIME 


Adjustable 
Helder per- 
mits groups 
of orders, in- 


voices, cards, 
etc., to be 
stood on edge 
80 top one 
may be easily 
picked off. 
Pra t ca for 
1 one or 
Ww lines of 
transcrit neg 
fron eact 





Our eleven years specializing in the transcrib- 
ing field and development of models and attach- 
ments for all purposes make the Line-a-Time 
principle available for all work for which typing 
machines are commonly used. 


Adaptability, with personal 
service from © offices, mul- 
tiplies the value of Line-a- 
Time installations. 


THE LINE-A-TIME MFG. CO., Inc* 
927 St. Paul St. Rochester, N.Y 


D 
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4 WEBCO PRODUCT 


TRADE MARK 


Original! and Best 
lype Cleaning Fuld 


Cleans your type ‘No type brushing 
Cleans your platens | No picking out of 
Cleans metal parts | particles from type 


Dissolves grease and cleans spots 
tom your desk 


APPEARS 


DIRT OISAPPEARS 
MANUFACTURED BY 


The FS. Webster Company Inc. 
BOSTON 
MAKERS OF 


MULTI-KOPY Carbon Papers 
STAR-BRAND Typewriter Ribbons 





WHEN TRADE @ Mann 























— 


’ The AICO Line of Indexes 


Stocked in all sizes 
and styles 
AICOL.OID 
(Highest quality of 
Ceiluloid) 
Grade A Leather 
Grade B Leather 


Canvas Tabs 








for 


Ledger 

Post Binder 
Ring Books 
Billing and Book- 
keeping Machine 


A TO Z 
All subdivisions from 
26 to 500 and up 


Geographical 
Numerical 
Months and Days 


Write for our at- 
tractive proposition 
on stock indexes. We 
can assure you 


greater profits. 
5321523 W. Monroe p——__Chicago IMinots 
of Gold -- for Stationers and Bookbinders 
1 es Loose-Leaf Systems 
Q Titles Labels for Law Oo 
Aiqner's Patent Cul Index Strips (3318) 






































Boston, Mass.—Clinton B. Willey has been appointed s 
manager of the export division, The Carter’s Ink Con 
Mr. Willey has been associated with Carter’s Inx over eightee! 


years. He was formerly associate export manager and re] 
resentative in the Far East 

Chicago, tti.—J. A. White, manager here for the F. 8. Wel 
Company, attended a conference of managers at the ! 
Boston, Mass., in August. 

Chicago, ill._—Howard W. Rotherick, of the Newton-Rotl 
Manufacturing Company, spent his vacation at Toledo 
month Mrs. Rotherick accompanied him 

Chicago, Ill.—Donald M. Downs, manager here for the ‘ 
Laboratories, made a trip into Ohio territory in August Wi 
East he spent two days at the factory in New York 

Los Angeles, Calif.—The Great Western Carbon Pape ( 
pany has leased a factory at 800 East Sixteenth street It 
be equipped for the manufacture of typewriter ril 
carbon paper 

Minneapolis, Minn.—The American Sales Book C 


Utica, N. Y., has taken over the business of the Crosby-W 
Company, 422 Washington avenue, N. The plant is to be n 
to the Northwest Terminal building 

New York, N. Y. The New York service center of The 
Brvant-Pierce Company has taken additional spac« 
West Broadway, affording increased facilities for sté 
dling and shipping. 

New York, N. Y.—A. Moncada, assistant export manag 
the Crown Ribbon & Carbon Manufacturing Compa: 
spend three months abroad, visiting established representat 


and otherwise extending the company's export operations 

Philadelphia, Penna.—The Fitch Carbon & Ribbon C 
1211 Chestnut street, has been accorded exclusive distril 
of The Miller-Bryant-Pierce Company's products 

Portiand, Ore.—E. D. Horsfield, of The J. K. Gill C 
won the national prize for the best window display 
paper manufactured by the F. S. Webster Compan He 
this prize last year also 

San Francisco, Calif.—George R. Hausten has been apps 
contract manager by the Pacific Carbon & Ribbon J) 
facturing Company He travels outside the city 

San Francisco, Calif.—Walter P. Funck, California rep: 
tative of the F. S. Webster Company, attended a sales 
ference in August at the home office, Boston, Mass 

San Francisco, Calif.—A. H. Barkerding, vice-president 
general manager of Mittag & Volger, Inc., has made a1 
tended survey of coast conditions W. G. Huston will remair 
in charge of the local branch 


Spokane, Wash.—The McKee Printing Company has changed 


its name to the McKee Salesbook Company, and increased 
capital stock to $200,000. 


(Pens and Pencils—Continued from Page 200.) 

the road preparing merchants for the national advertising 
paign on Scripto pencils 

San Francisco, Calif.—The L. E. Waterman Company has pur 
chased the building at 609 Market street, and is remodeling 
for use as a branch. The five-story structure was occu] 
formerly by the Schwabacher-Frey Stationery Company 

San Francisco, Calif.L. A. Wagner, representative 
Joseph Dixon Crucible Company, spent his vacation at home 

San Francisco, Calif.—Tom Emerson, manager of the Sar 
Francisco office of The Conklin Pen Manufacturing Compar 
reports that business conditions were never better in California 


as bank clearings indicate. And the Conklin sales are bounding 


forward proves the same fact; as they have more than double: 
in the six months that he has been in charge It is fair to sa 
that the fact that it has taken but six months for Emers 


to become an enthusiastic California booster, with large visions 


of the future, has much to.do with it The great boost of pop 
ularity in the Conklin he attributes very largely to the new 


“Endura” model, with its unlimited guarantee. A great ar int 


of credit is also due to the hearty co-operation of the statior 
ers. The stationers in San Francisco regularly carry some 
Conklin displays as a part of their window trims; but just nov 
along Market street are eleven complete Conklin displays. On¢ 
of the finest of these is that of the Schwabacher-—Frey Stat 
ery Company, now offering windows and store display that 
challenge the United States for their completeness and « 
gance. 
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Look At the Record Not For It 


Ve Juniors are flexible 





cover book units for pocket, 

desk and portfolio use, contain- 
ing visible records for the modern 
business and professional man. 


Standard forms are available which 
include professional and commercial 
applications. 

Visibility and orderly classification 
is made possible by an exclusive Vis- 
blex feature. It is Simple, Compact, 
Economical, Speedy and Practical. 

The product is right—the market 
is made, and the price makes it an 
FOR POCKET attractive and profitable item to 
USE handle. 


Capacity 180 sheets 
AGENCIES NOW BEING APPOINTED 
Write for Our Dealer Plan 


VISBLEX Junior VSSLEX COMPANY, i=. 


Executive Offices 









"FOR DESK! 

AND PORTFOLIO 

USE - 
Capacity 275 sheets 




















HE HOOSIER Line of “Built 

True---Clear Thru” Desks 

has won favor wherever handled 

because of its uniform quality and 
constant reliability. 


RE Er a a Sa 


Dealers push the line with the | 
secure feeling that each desk sold 
will render the utmost utility for | 


the purpose. Experienced retailers 
know that the construction is 
sturdy and staunch, that the splen- 
did finish will last and that 100% 
satisfaction, both to the dealer 
and ultimate user, is inbuilt. 





Send for the New Calaof HOOSIER DESK CO 


and explains the interlocking features and all 

metal socks device used exclusively in Hoosier JASPER, IND. 
Desks. If the Hoosier Line is not being sold in 

your city, write at once for dealers proposition. 

You will find it exceedingly interesting. 
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Save Time and Eliminate Unsanitary Drudgery 


6 Models (Hand and Electric) $3.00 to $150.00. 


One suited to the requirements of every 


office, whether the daily mail is 25 letters 
or 150,000. 

Standards are the most efficient, durable, 
and widely distributed envelope sealers on 
the market. 

Used by all U. S. Government Departments, 
rominent banks, public utilities, and by 
arge and small concerns in every line of 
industry. 

Over 50,000 in daily use. 

DEALERS AND OFFICE SPECIALTY SALESMEN: 
We have an interesting proposition to make you 


if we are not already represented in your district. 
Write for details, stating territory covered. 


Standard Mailing Machines Co. 


Revere Boulevard, Everett, Mass. 











JOFCO 
Office Desks 


Durable and Responsive 


Though new to the trade, JOFCO DESKS are 
produced by men of long experience in this field 
and are designed to meet popular requirement. 
They include a complete, representative assort- 
ment in three grades; light golden oak finish is 
carried in stock ready for immediate shipment— 
other oak finishes and mahogany are supplied at 
short notice. 


Our policy provides for distribution through 
office furniture dealers and our catalog is de- 
signed to aid in that sales method. We shall be 
glad to have your inquiry. 


Jasper Office Furniture Co. 


Vie F. Sturm of 4 Sue Wa. F. Storm J. M. Schnaus 
Preshdent Vice President Sec’y. Treasurer 
JASPER, INDIANA 
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WE 
MANUFACTURE 


SEALS 
STENCILS 
BADGES 
RUBBER@STEEL 
STAMPS 
METAL CHECKS 
POCKET COINS 


w« BRASS SIGNS 


ETC 


sTEncnes wax eeae vases coer cs 


STORE: 108 N.DEARBORN ST. 
FACTORY:24 to 30 So, Jefferson St. qHICAGO 











FOR SALES 


MevenaW Wenrilé 


108 K Deaseons St 
~ went wonner 196) - 
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Just the Cutter forthe Busy Office 


Engineers, draftsmen, sign-writers, advertising men—in 


fact the entire organization of any plant will find the Boston 
Cutter a most efficient and practical appliance 
6é 9 

The ‘‘Boston”’ Card Cutter No. 36-B 

Cuts and trims office forms, factory forms, legal formas, 
especial forms, hotographs, cardboard, asbestos, insulation, 
thin leather, rabber, fabric, advertising iayouts, etc., quickly 
and accurately. Furpished complete with adjustable front, 


side and back gages of steel The knives are of a high- 
grade tool steel, the table is of mahogany and the frame is 
of iron. Cuts any length. Mounted on specially constructed 
folding table which makes it easy to move from one place 
to another 


A full line of Cutters and Tableting Presses. 
Dealers Wanted. 


Golding Press Division 
American Type Founders Co. 


FRANKLIN, MASS. 
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The National Association of Stationers, Office Outfitters and 
Manufacturers has Organized Sales Drives in September on the 
Following Classifications 

Commodity Classification No 8 Drawing and Artists Va- 
terials and Blue Print Papers, September 14-19. 

Commodity Classification No. 2 Paper and Envelopes, In- 
cluding Expanding Envelopes, Adding Machine Rolls, Typewriter 
and Blotting Papers, September 28-October 3 

Atlanta, Ga.—The Georgia Art Supply Company, 65 South 
Broad street, suffered a fire loss of about $100,000, affecting its 


stocks of office supplies, stationery, novelties, art goods, et 


Chicago, I1l.—The Telefo Desk Company has moved from 416 
South Dearborn street to 1466 South Michigan avenue This 
business has been acquired by T. G. Gannon 

Chicago, !!l.—John P. O'Malley, of the Petite Stationery Store 
400 West Chicago avenue, spent his vacation in Missouri 

Chicago, Il!l.—George A. Waish, representative here for the 
Peerless Wire Goods Company, made a combined business and 


pleasure trip in August to St. Paul, Minneapolis and Louis- 
vill At each city he enjoyed to the utmost the recreational 
features characteristic of these communities 

Chicago, Ill K. E. Wallace, president of the Wallace Sta- 
tionery Company, took his family on a steamer cruise in late 
August The trip was made on a Goodrich liner which traverses 
the West coast of Lake Michigan 

Chicago, Ill._—C. L. Kaufman, representative in the mid-West 
for the Moore Push-Pin Company, has moved to 7623 Green 
view avenue He located here for the superior convenience of 
keeping in touch with his territory Previously Mr. Kauf- 
man traveled out of Philadelphia 

Chicago, lIil.—August vacations at Riddle & Wunderle dis- 
persed members of the organization over extensive territory. 
Raphael Marshall, secretary and treasurer, spent three weeks in 
the West Paul Mialke spent his vacation in the Dells of the 
Wisconsin river Lincoln Westerlind did not leave Chicago 
he had important business at the North Side ball park when the 


home team was playing 

Chicago, I!l.—George E. Fox & Company will shortly take pos- 
session of the east half of the fourth floor at 319 West Ohio 
street, using this space for the expansion of the manufacturing 
plant The west half of this floor has been occupied since early 


in 192 The lease for the increased space was taken in April 
of this vear, but the present tenant was unable to move, owing 
to delay in the completion of a new building for his occupancy 


Chicago, Hi. A number of stationers from out of town visited 
with Herman Schermer, of the Associated Stationers Supply 


Company in August They were on vacation or buying trips 
Among these visitors were Mr. Maul, of the Crown Press, De- 
troit Mich M F n, of Finan & O'Reilly Fort Wayne 
Ind Mr. Rauch, C. §S tauch, Madison, Ind.; Mr. Dunham, 
Reckford Printing Company, Rockford, Ill.; Mr. Masley, Midland 
Paper Company Minneapolis, Minn Mr Colos, Colos hook 


Store Great Falls. Montana 

Fort Wayne, ind Finan & O'Reilly have moved the store to 
231 Berry street, where increased space has been secured This 
is across the str from the former locatior 


Indianapolis, Ind.—The Indianapolis Book & Stationery Com- 


pany. 225 South Meridan street, has gone into bankruptcy 

Los Angeles, Calif.—Jack London, formerly of Boston, has 
opened an office supply store in the Edwards & Wildey building 
Sixth and Grand avenue He purchased the stock of the C. C 


McNeill Companys 

Los Angeles, Calif.—G. W Grimes, president of Grimes 
Stassforth Stationery Company. has returned from a five-weeks 
utine Together with his wife he motored up to British 
Columbia and back 

Los Angeles, Calif.—Morris Piltzer has withdrawn from the 
Piltzer Manufacturing Company, manufacturer of desk pads 
orderlies, chair pads and cushions, et« David Piltzer will con- 
tinue the business 

Los Angeles, Calif.—Eugene G. Bayha, floor manager for 
Grimes-Stassforth Stationery Company left August 15 for a 
trip to the Canadian Rockies His visit will include Jasper 
National Park and other points of interest 

New York, N. Y.—Herman Nadle. stationer, has gone into 
voluntary bankruptcy: assets, $552; liabilities, $5,153 

New York, N. Y.—Charles Shongood has been appointed cus- 
todian of the bankrupt stationery business of Herman Nadle 


2773 Eighth avenue 


‘ 


Philadelphia, Penna.—Innes & Sons, In an established sta- 
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PIONEERS SINCE ’94—AND 
STILL THE LEADERS! 


Be SA ony of practise—inventing, 
developing, perfecting — have given 
Hotchkiss Automatic Paper Fasteners 
and Staples undisputed leadership. 
bebo: 3 standard paper fastening 
machine of '95 is the standard ° 
— Hotchkiss. aerate 
Your customers know this—and sales of 
Hotchkiss machines are therefore doubly 
easy and profitable. Only Hotchkiss has 
all the latest improvements—only Hotch- 
kiss cannot clog—only Hotchkiss gives 
lifelong satisfaction. Sell Hotchkiss 
always! 


THE HOTCHKISS SALES CO. 
NORWALK CONN. 









Perfect stapling 
is impossible with- 
out the improved 
Hotchkiss staple guide 
or “ladder” (C above). 













Hotchkiss Machines 
are equipped 
with this 
device. 










HOTCHKISS 


PAPER. FASTENING MACHINES od STAPLES 
nN 








The ‘‘Madas’’ 


Calculating Machine 


For Multiplication, Automatic Division, Addition 
Subtraction 
A compact machine manufactured at the same factory at Zurich, Switser- 
land, as the well known * Millionaire” Calculating Machine. 


AUTOMATIC DIVISION 

Set the Divisor and Dividend in the machine and 
then turn crank until desired number of digits have 
been obtained in Quotient. On electric model just 
press button. 

No mental work required. 

No shifting of carriage by hand. 

No stopping of the crank. 

In other words, you merely turn the crank and 
carriage shifts at proper time Automatically. 

Keyboard or Slideboard models in both Crank 
Operated or Electric Drive. 

Send for circulars. 


W. A. MORSCHHAUSER 
1 Madison Ave. New York City 
PTE 
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When once tried, even the most 
/ —_enitical become staunch friends. 
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| UNITED STATES PENCIL COMPANY 


Write for samples and prices. 
| 
| 


3] Manufacturers 


Philadelphia 
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tionery and printing business, Tenth and Cherry streets, has 
been incorporated. 

Philadelphia, Penna.—The property at 106 North Eighth street 
has been leased by J. L. Cohen, New York, who will conduct a 
retail and wholesale office supply business. 

Philadelphia, Penna.—George Gow has joined Harry B. Levis 
Inec., handling outside sales in the Philadelphia district. He was 
associated twenty-two years with the Wm. H. Hoskins 
Company. 

Philadelphia, Penna.—The Pastex Company, manufacturer of 
adhesives, 14 North Front street, has been registered as a con 
mercial title in the common pleas court by Warren S. Zeller 
433 East Mount Airy avenue. 

Philadelphia, Penna.—The Aetna Stationery Company, 1010 
Race street, an established manufacturer of papeteries, has been 
chartered; Virgil H. Prentice, president; Homer Y. Prentic: 
vice president; Harold Collins, secretary-treasurer. 

Philadelphia, Penna.—The American Envelope & Printing 
Company, 229 North Sixty-third street, has been registered as 
a commercial title in the common pleas court by W. A. Clemens 
Paoli, Penna., and Lewis W. Smith, 6304 Vine street. 

Philadelphia, Penna.—Joseph Johnson has joined the E. H 
Rapp Stationery Company, 232 South Fifteenth street, as a 
salesman. He had been previously with the Charles R. Harri- 
son Company and the Jaisohn and Pomerantz interests. 

Philadelphia, Penna.—Norbert A. Considine, president of the 
Paper House of Philadelphia, has been appointed vice consul 
here by the republic of Finland. This appointment was based 
on Mr. Considine’s long business connection with the paper 
and pulp industry of Finland. 

Redondo Beach, Calif.—The Redondo Office Supply Company 
has been purchased from F. R. Fancher by W. E. Crowder 
formerly of Muskogee, Okla. 

St. Louis, Mo.—The F. M. Strickland Printing & Stationery 
Company, 907 Walnut street, will occupy space on the second 
floor of the building at 2206-10 Pine street. 

Philadelphia, Penna.—J. S. Macarty, 5436 Chestnut street, has 
withdrawn from the United States Metallic Ink Company 


> 


Salem, N. J.—Firman F. Fox, stationery and wall paper, 225 
East Broadway, Nas been declared bankrupt. 

San Francisco, Calif.—Bert Jackson of Bainbridge, Kimpton 
& Haupt, has just returned from a very successful sales trip 

San Francisco, Calif.—Alfred Helfenstein of Charles M. Hig 
gins & Company of Brooklyn, N. Y., has been making his an 
nual visit to the Pacific coast. 

San Francisco, Calif.—Morris A. Appel, who was recently 
made manager of the western division office of Morgan Sta 
tionery Company, has returned from a satisfactory trip over the 
territory. He is making his office at 400 Second street, wit! 
the Pacific Coast Envelope Company. Both concerns are sub- 
sidiaries of the United States Envelope Company. 

San Francisco, Calif.—The Pacific Stationery & Specialty 
Company, 8S. A. Piltz, manager, has purchased the assets of the 
Cardinell-Vincent Company, b77 Market street, and will continue 
the business, handling the same line of goods. May 8 last an 
involuntary bankruptcy petition was filed against the Cardinell 
Vincent Company. This was brought about by reason of a 
judgment of $25,000 against the company. It was obtained as 
damages by Henry J. Pickarts April 30 in the district court of 
Los Angeles county. Pickarts alleged a fracture of the skull 
caused by falling down the stairway at the Los Angeles branch 
of the company. In order to obtain a stay of judgment, the 
court required a $50,000 cash bond, which the company was 
unable to give. The general creditors then, in order to prevent 
the judgment having preference over their claims, filed the 
petition in bankruptcy, enabling the merits of the damage suit 
being passed on by the Court of Appeals. Meanwhile the stock 
has been sold as indicated by the receiver. 


Seattle, Wash.—J. T. Clark has opened a stationery and book 
store here. 

Tacoma, Wash.—F. J. LePenske, stationery buyer for Rhoads 
Bros., was in the New York market during August. 

Waltham, Mass.—Warren M. Towne, stationery and news- 
papers, 420 Moody street, has filed a voluntary petition 
bankruptcy; assets, $900; liabilities, $3,385. 

Wilmington, Del.—The Arrow Company has been chartered 
to deal in office supplies; capital stock, $10,000; correspondent 
S. L. Mackey. 


Uruguayan Imports of Office Machines. 

The United States commercial attache at Montevideo, Uru- 
guay, reports that in the period, March 22 to April 21, typical 
imports included 102 typewriters from the United States and 
thirty-five from Europe. At the same time there were twenty- 
five adding machines from the United States and two from 
Germany. 
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PRODUCTS 


Suggests that you be ‘“‘Up-to-Date’”’ for 1926 
with the improved 


“Up-to-Date Calendar 


‘‘with the Famous Red Line’’ 











Embossed with a Beautiful Design 


“NOUVEAU ART” 


In Four Colors. 


Write for Particulars 








491-493 BROADWAY 








Two Sizes. 


NEW YORK, N. Y. 
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Small offices, where space is at a premium, find 
the wardrobe and stationery cabinet shown above a 
most useful combination. Dealers who have given 
attention to this end of furniture sales find the vol- 
ume sufficient to warrant stocking Furnas quality. 
If you haven't catalog No. 4, better write for it today. 


Furnas Furniture Company 
INDIANAPOLIS, INDIANA 
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Old DBHampshire 
Typewriter Papers 


If you would like to see a sample book 
of a complete and worth while line of 
typewriter papers, write for the 


Old Hampshire Typewriter Book 


without delay. 


Two new medium-grade numbers have 
been added in five different weights as 
well as other changes made which we 
believe will be of interest to you and 
which keeps the Old Hampshire Line 
ever in the ranks of Quality and Pro- 
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Business Men all over the 
WORLD know and use 
carbon papers and type- 





“MULTUM 
IN writer ribbons bearing 


PARVO” this label. They use them 
*‘Much in Little’’ because they know that 
during the past 30 years 

they have _ consistently 

been of excellent quality. 


“Cobweb” and ‘‘Satin 
Finish’ Carbon Papers 
“Satin Finish”’ and ‘‘Gold 
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gressiveness. o 

Write us for full information. We : 

will be glad to serve you. L. 

FINE STATIONERY DEPARTMENT o 

0 

oO 

1 0 
Hampshire Paper Co. : 
South Badlep Falls, Mass. b 

| |. 


Seal’’ Ribbons. 
A. P. LITTLE, Inc. 
ROCHESTER, N. Y¥. 
London Representative, Wm. Hoare & Com: 
St. Michaels’ House. Basinghall Street 
London, E, C. 2, England 
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Supreme 


Se, 


DUBRODERMA 
a. 
DRY STENCILS 


for all duplica.ing machines 
No moistening before cutting 


SAVE 


Typewriter — Time — Money 
YOUR TRADE DESERVES THE BEST 


“Quality Supreme” 


Arlac Dry Stencil Co., Inc. 


418 Fourth Ave. Pittsburgh, Pa. 


(Distributors or U. S. A.) 
Dealers and salesmen write or particulars today 
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DEFIANCE 
SANITARY MOISTENER 


Patent Pending 








A Scientifically Improved, 
Non - overflowing Sponge 
Cup, Made of the Finest 
Crystal Glass, Containing 
an Excellent Red, Fine- 
Mesh, Live-Rubber Spong: 





KILGERM 


An odorless, non-irritating germicide 
for use in finger-moisteners and tele- 
phone mouthpieces. It is also a re- 
markable remedy for boils, carbuncles, 
poison ivy and all abrasions of the 


skin. 








KILGERM 
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It is extensively used by the largest 
banks, railroads, public utilities and 
commercial houses in the U.S.A. 





Manufactured by 


DEFIANCE SALES CORPORATION 


72-78 Spring Street New York, N. Y. 























Chicago Glass Desk Pad: Raised. 


Plate Glass Tops 4, Desks 


Plate Glass Tops are furnished in any size accord- 


ing to specifications, and with either square or bev- 
eled edges. The glass is approximately \%” thick and 
highly polished, thus presenting a smooth, hard and 
even surface for writing. No modern office should be 
without the use of these tops. 


The Chicago Glass Desk Pad is indispensable to the 


busy office executive as it affords a place to keep 
memoranda, lists and other data in orderly arrangement 
under the glass, always visible for ready reference. 
Sizes: 18x24 and 20x36 inches. 


Plate Glass Letter Trays and Window Ventilators 


belong to our other specialties which we manu- 
facture for office use. They offer many advantages 
and our descriptive folder will furnish complete infor- 
mation as to sizes and prices. 


The Chicago Mirror & Art Glass Co. 
216-224 N. Clinton St. Chicago, II. 








U-KUT-EM INDEX TABS 


The Original “Pyralin” Index Tab Made in 6-Inch Strips 


We are now manufacturing tabs in the 
following eight colors: WHITE, BUFF, 
SALMON, CHERRY, RED, BLUE, 
GREEN AND FAUN. THE U-KUT-EM 
Index Tab is open all the way up—any 
standard projection can be obtained from 
a single tab—thus “32 in 1.” It is the most 
economical tab for your customer to use. 
He will appreciate this fact after using. 
Fully protected by patents. 


DEALERS, WRITE FOR PRICES AND 
INFORMATION. 


Universal Index Tab Co. 
445 Central Bldg. Seattle, Wash. 


REPRESENTED BY 


ARTHUR E. PETERSON, 937 Drexel Bldg Philadelp! 
ARCHIBALD RYAN, 337 E. Adams St., Jacksonville, F 
BARNEY ALDERSON, 987 So. Dearborn St., Chicago 


ED. GOLD, Hotel Bellevue, San Fran 














September, 1925 OFFICE APPLIANCES 





Paragraphic reviews of current issues from 
catalogue and allied fields, classified for 


nventent reference 


Manufacturer. 

C. H. Morse & Son, Rochester, N. Y., have issued Catalogue 
No. 11, devoted to marking devices. 

A new catalogue of solid rubber type has been prepared by 
G. A. Pickup & Sons, East Nashville, Tenn. 

A six-page folder in two colors from The American Crayon 
Company, Sandusky, Ohio, explains ‘““Permex,’’ the writing fluid 
in paste form for use in making writing ink. 

From the Fred Medart Manufacturing Company, St. Louis, 
Mo., comes a folder in colors showing briefly the company’s 
lines of steel lockers, storage cabinets and shelving 

From The Canton Art Metal Company, Canton, Ohio, comes 
a folder describing briefly the company’s line of steel stools and 
chairs It also illustrates oily waste cans and steel work shop 
tool stands 

The ‘“‘Ryco” book ends are described in a folder issued by 
J. F. Ryan & Company, 222 East Forty-second street, New 
York. N. Y. These book ends are made of steel, solid bronze 
and German silver 

The Collins Stamp Manufacturing Company, 16-18 Beekman 
street, New York, N. Y., has issued a new catalogue of mark- 
ing devices, and a comprehensive specimen book for the guid- 
ance of customers selecting type styles of rubber stamps 

From the Burroughs Adding Machine Company, Detroit, 
Mich., comes a bulletin on the Burroughs Moon-Hopkins billing 
machine This describes the versatile functions of the machine 
and shows typical billing operations for various merchandizing 
and manufacturing lines 

The Berger Manufacturing Company, Canton, Ohio, has issued 
an attractive bulletin on the ‘‘Berloy”’’ steel store shelving and 
steel counters. The latter may be had with glass fronts and 
linoleum tops, all steel, or glass front and steel tops They 
are used extensively by automobile supply dealers. 

From the Louis Melind Company, 362-64 West Chicago ave- 
nue, Chicago, Ill., comes a convenient card for the mailing room, 
showing the new parcel post rates, and also the new rates 
applying to first and third-class matter. With this card before 
him the mailing clerk can satisfy himself that he has affixed 
the correct postage to letters and parcels 

The Duplex Onvelope Company, 15 South Market street, Chi- 
cago, Ill, has issued a handy reference book for advertisers, 
which is sent free on request. Some of the titles are How 
to Select Paper, Choosing Type Faces, Engravings and Their 
Use, Using Rule Borders, Copyright Applications, Words in a 
Square Inch, and Mailing List Information Data on postal 
regulations is included 


Accessory Advertising Matter. 
Vany dealers may have received some of the 
atter mentioned here from the manufacturers. Has 
it been put to use? Display or circulate such sales 
helps so that they can bring in business 


Line engravings for newspaper advertising are furnished to 
dealers handling the desks of the Leopold Desk Company, Bur- 
lington, lowa. 

The Macey Company is prepared to furnish imprinted with 
dealers’ signatures, folders on the steel desk line and the 60-L 
file These are printed in colors, and slip into a No. 6 en- 
velope 

An effective new design advertising Crane’s writing papers 
is furnished to dealers by the Eaton, Crane & Pike Company 
This may be had as a newspaper advertising electrotype, or a 
lantern slide for moving picture advertising. 

The National Blank Book Company provides its dealers with 
electros of newspaper advertisements featuring respectively 
students’ loose leaf note books, memo books, ring binders, 
columnar books and loose leaf accounting devices 

The Art Metal Construction Company, Jamestown, N. Y., 
furnishes its dealers with electrotypes of a newspaper advertise- 
ment featuring steel shelving, ‘“‘Better Than Wood and Costs 
Less."" Two sizes are available, double and single column 

Newspaper advertising electros on “Star Prand”’ typewriter 
ribbons and ‘‘Multi-Kopy” carbon papers are furnished to deal- 
ers by the F. S. Webster Company, Boston, Mass. Ample space 
is provided for the dealer’s own message, in addition to decora- 
tive borders of commanding presence. 

An effective display card in two colors, featuring the new 
“Apex’’ automatic numbering machine is furnished to dealers 
handling this device, by the Louis Melind Company, 362-64 West 
Chicago avenue, Chicago, Ill. The display card gives emphasis 
to the salient features of the “‘Apex”’ machine Dealers han- 
dling numbering machines who may not have received one of 
these display cards can secure one on application to the manu- 
facture: 

Direct Mail Matter. 

Dealers and branches of the Art Metal Construction Com- 
pany received a smashing mailing announcing the “treasure 
hunt” sales contest “Pirate gold”’ is the lure, the grand prizes 
being cash. Weekly prizes and “rating” prizes give added zest 
to the quest for business from July 20 to September 19. A 
series of “clues” to individuals competing added to the mystery 
of the affair 

Price Revisions. 

The National Blank Book Company notified the trade that an 
advance of ten per cent was billed to the trade beginning 
August 5, on loose leaf goods, excepting student note book 
covers and fillers, machine bookkeeping trays, binders and 
supplies A new price list is in preparation, to be circulated 
early in September 





THE ADAMS 
IDEAL BOOK RING 





PATENTED 
FES. 17,1920 JAN. 11, 1021 
mOV. 6, 1823 


THAT SMOOTHLY 
FLATTENED JOINT 


is there for a purpose—to keep the ring 
always right side up. No need to hunt 
and fumble to find the place where the 
ring opens if it’s an Adams ring. 

Send for prices and catalogue. 


HENRY T. ADAMS MFG. CO. 
8561-69 South Chicago Ave. 
Chicago, IIL 


Gus Adams, San Francisco 
F. Raymond Hale, 266 8S. 4th St., Cuyahoga Falls, Ohio 
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TELEPHONE BRACKETS 


Appliances worth attention. Is every person in your 
sales force fully posted on the serviceability of the Burns 
Bracket? The ease of adjustment, absence of vibration, 
adjustability, and saving of time and energy. 


Be in position to tell your trade all about these appli- 
ances Get your share of the business. Ask for latest 
data and prices 


Metical Electric || 
COMPANY 


State and 64th Streets 
Chicago 


Adjustable, 
neat and 
convenient. 


Two styles, 
various 
lengths. 
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A chair pleasingly 


comfortable and highly useful is the result of 
careful adherence by the entire organization to 
the slogan “Better-Built.” Conrades should be a 
good line for you. Have you a catalog? 


CONRADES 
MFG. CO. 


2nd & Tyler Sts. 
ST. LOUIS 


We 
line 
Furniture 
Space 408, 
Lake Shore 
Drive, Chicago, 
Illinois. 


No. 2607 


exhibit our 
American 
Mart 


666 











pene PaehenebenReneeneneneneess 


APPLIANCES 











WINNEBAGO 
DESKS 





The Winnebago line of office desks is made for 
those who demand durability, strength and attractive 
appearance at a reasonable cost. Substantial quality 
and utility are built into each desk. Particular at- 
tention is paid to the finish and the designs are along 
modern lines. Winnebago Desks move rapidly, giv- 
ing the desk department a rapid turnover, a condi- 
tion fully appreciated by live dealers. 


Our catalog tells the whole story. 
It is yours for the asking. 


Winnebago Furniture Mfg. Co. 


FOND DU LAC, WIS. 
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Paragraphic reviews of current issues from 
the house organ field, classified for convenient 
reference. 


Manufacturer. 

Impressions (The Rotospeed Company) printed a ‘“‘Hot We 
er Number,’ which was brimming over with sales ideas t 
the merchant in increasing summer sales 

“Station JTM Peoria” in Bully-Ten (Sundstrand Adding M 
chine Company) was a contribution of pithy sales nuggets 
J.T. Morris, of the district office, Peoria, Ill He made telling 
hits in radio language. 

Typing Tips (The Miller-Bryant-Pierce Company) has ins 
tuted a series of technical articles helpful to the use of type 
writer ribbons and carbon paper The current artick el 
“How to Accomplish Attractive Multigraph Letters.” 

Graphite (Joseph Dixon Crucible Company) discoursed 
“Character and Credit."" The article showed how credit 
volves upon character, and said that “character defects A 
responsible for more credit losses in 1924 than any other caus 

“Steel Desks and Tables Never Grow Old,” said the Securit 
Salesman (Steel Equipment Corporation) and then went 
tell the story of steel furniture from the iron ore to the fine 
finished piece of office furniture on the dealers’ display fi 

An inkling of the scope of the dealer’s conference was give! 
in Leopold News (Leopold Desk Company) in mentioning the 
meeting at the factory September 11-12. A few technical facts 
were given to show the educational value to dealers attending 
the meeting 

Pull-Together (Eaton-Crane & Pike Company) announce 
innovation in papeterie advertising The company will 
magazine space to promote retailer sales of a holiday gift t 
of stationery to sell at $5.00. This will be a Crane’s “Cord 
linear’’ product. 

Economy in correspondence was shown in The ““Webst 
Way (F. S. Webster Company) The article showed an analysis 
of the component costs of preparing, writing and mailing 
letters Six one-thousandths of the cost shown was for “St 
Brand” ribbons and ‘‘Multi-Kopy”’’ carbon paper 

The Royal Standard (Royal Typewriter Company, Inc.) f 
tured the business of C. C. & H. C. Macomber, who hold 
Royal dealership at Saginaw, Mich This business is 
years old, and capitalizes the experience gained in that per 
with enterprise and pep 

“The Need of Standardization in Our Industry” in The Ni: 
tional (National Blank Book Company) was a partial reprint 
of an address by Joseph M. Towne before the Associated |! 
dustries of Massachusetts. This was an illuminating discus 
of the advantages of standardization in industry 

Salesmen are pepped up when business is slack, according 
“The Advantage of a Depression,’ by J. B. Jones, of St. Louis 
in The Typebar (the L. C. Smith & Bros. Typewriter Compar 
Inc.). Such a situation wakes up a real salesman, who ma 
have slumped a bit in his activities on a sellers’ market 

A technical discussion, from the papermaker’s viewpoint 
the Declaration of Independence, was printed in Brown's Paper 
(L. L. Brown Paper Company). That precious document is WwW 
housed in the Library of Congress at Washington, as the State 
building, its former home, does not rate well as a fire hazard 

“Answering Yours of Recent Date’’ in Business (Burroug 
Adding Machine Company) told of the campaigns by progres 
sive business concerns to eliminate stereotyped phrases from 
business correspondence, and to make letters virile through 
careful choice of language—after equally careful analysis of th 
correspondent’s questions. 

The Du-Plex Postal Advisor (Du-Plex Onvelope Corporatior 
printed an extended report on ‘“‘Country-Wide Hearings on 
Postal Arrangements.”” Business houses throughout the cour 
try are showing a congressional commission how the new and 
increased postal rates are affecting the solicitation of busines 
through the mails 

In a recent issue of Remtico Export Review (Remington Type 
writer Company) casual illustrations showed varied methods « 
delivery of typewriters throughout the world—in diversity per 
haps equaling the languages which those machines writ 
Among the methods were delivery by automobile, rickshaw 
native bearers, elephant, dog cart, yack team and horses 

The use of metallic coins instead of bills would save 
commercial world in the United States $200,000 or more ever 
day, according to Steel Strong Dealers’ Every Month (The Cc. L 
Downey Company). The article buttressed the Treasury Des 
partment desire to use more silver dollars, and save the wea 
and tear on bank notes. The $200,000 saving will accrue fror 
the use of coin counting machines instead of counting the s 
by hand. 

Dealer. 

The Scotch number of Common Sense (Corlies, Macy & C 
pany, Inc.) carried a high percentage of hilarity 

Quality (Clarke & Courts) mentions modestly that this houss 
organ is sent on request to individuals in Cuba, Ireland, Car 
ada, Mexico, India, France, Philippines and England 

Whole-hearted co-operation by the sales staff is responsibl 
according to The Alco Booster (The Ivan Allen-Marshall Com 
pany) for the maintenance of a satisfactory volume of business 
during the present summer months 

Internal 

The Gill-O-Gram (The J. K. Gill Company) has established 

department, ‘‘Four Years Ago.”” It narrates happenings in the 


Gill organization in 1921. 

The Lyon Standard 
adopted a popular feature from metropolitan newspapers 
Perspiring Reporter’ 


interviewed visitors at the plant, Aur 





r 





Ill., and got their impressions about the plant and its produ 


(Lyon Metallic Manufacturing Company) 
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Costumer 
le Will— 


Last, because it’s made of 2” drawn 
steel tubing, with baked enamel 
finish (green, gray, mahogany, wal- 
or oak). 






nut, 












Look well, because it has sunken 
panel post and polished solid bronze 





hooks. 
It Will Not 
Wear out or pull apart, because 





it’s cross-locked and welded at the 
base—not screwed 













Tip over from weight of clothes 
because of our special balance feature. 








Display cards and sales helps 
are furnished dealers free. 
Write now for Folder 15. 














Strength Where Strength is 
Most Needed — At the Base 





The Sanymetal Products 
Company 
1695 Urbana Rd. Cleveland, O. 






This little ad— 





“PHONE?” without being overheard 


Wonderful sanitary whispering telephone 
mouthpiece enables you to talk freely with- = 
out being overheard. Hold secret conversa- = 
tion. Every advantage of a booth telephone = 
Made of glass, quickly cleaned and washed = 
Instantly adjusted. Money back if not more 5 
than pleased. Sent postpaid for $1.00. = 


THE COLYTT LABORATORIES -- Dept. “T” 
565 W. Washington Street, CHICAGO, ILL. 














—brings in many orders every month, 
orders you could have if you displayed 
the Whisper-it where passers-by would 
see it. Most people would rather buy from 
you than order by mail. Take advantage 
of that fact—and our advertising—to cash 
in on this little money-maker. 


HT 


Sold on a guarantee of satisfaction—to 
you and your customers—or money re- 
funded. 
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MOUTHPIECE 


0.A. COLYTT LABORATORIES 
565 W. WASHINGTON ST. CHICAGO, ILL 
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You sell more Filing Cabinets when 
you show the Goods and mark the 
price. 



























Always your 
customer wants 
to see what 
value he is get- 
ting and how it 
compares with 
the price. Show 
him this Bent- 
son cabinet, 
quote the cost 
and you will 
be sure to im- 
press him with 
the favorable 
comparison. 


Let us send you 
our illustrated 
folder detailing 
its features. 


Write today. 


New York 
Representative: 
JOSEPH WALLACE 
941 Leggett Ave. 


Chicage Supply House 
Stationers Wholesale Supply Co. 
118 N. Franklin Street 


The Bentson Manufacturing Co. 


AURORA _ ILLINOIS 








has a proposition for a live wire sales 
representative in each city and com- 
munity, which we will gladly explain 
to responsible inquirers. 


Our products are of very excellent 
quality and cover every requirement 
in ribbons and carbons and a very 
wide range of competitive conditions. 








Te er 7 a Sa vont xr ev enna 
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THE RUSH-FRASER DE LUXE 


The IDEAL Ink And Typewriter Eraser 
Used by Uncle Sam 


in engineering and governmental departments 
Used like a pencil: just a stroke and the letter or figure is erased. 
For quick, clean, invisible erasing it is incomparable. 


HUSHE-HASER 
An IDEAL Office Equipment Specialty 


combining luxury and economy 


THE FLEXIBLE DIAMOND 
BRUSH -ITS SECRET 


Sells at Sigh ists stenog- 
ra phers, bookeepers and 
tamen. 


Made in 14K Gold finish. At 
your dealer's or mailed direct 












Rush Eraser 
Company 


500 S. Clinton 
Street 


SYRACUSE, 
N. We 
"the 
and Dutch East : 
BLIKMAN & 
SARTORIUS 
Amsterdam 
and Sourabaia, Java 


























[CARD INDEX°FILING SUPPLIES) 
CIF ILE X\o 


a — 


DEALER-DISTRIBUTION-EXCLUSIVELY 
YOUR COPY 


OF OUR 


NEW PRICE LIST 


Should have reached you by this 
time. If you have not received 
it, please send for one NOW. It 
contains many new items of inter- 
est for stationers and office supply 
dealers, at prices that are right. 






































Dealer Distribution Exclusively 











THE DUNLEAVY CO. 


38 BINFORD ST. BOSTON, MASS. 




















The Perfect Loose Leaf Ring 
The Morden Swivel Ring 

TS exceptional popularity of the Morden 

Swivel Ring is due to its strong, simple, 
smooth, efficient joint—a joint scientifically con- 
structed. As the name denotes, it is a swivel 
joint (an exclusive feature of Morden rings, all 
other rings being of the hinged style, opening 
with a pull). The swivel joint insures dependa- 
bility to remain closed, since it counteracts the 
pulling strain of sheets and covers. For the same 
reason the ring cannot be put out of commission 
by a side-wise strain. Since it has no enlarged 
joint the ring will not mar surfaces, nor become 
wedged in the holes of sheets, to tear them. The 
ring is beautifully finished; does not weaken 
under constant use; throws out no sharp pro- 
jections, when opened, to jag sheets; does not 
scratch or pinch fingers when manipulated. When 
closed, remains securely closed, yet is easily 
opened. The locking mechanism is as simple, 
smooth and secure as the joint. 


Ten sizes, } in. to 2 in. 
Liberal discount to the trade. 


The Morden Manufacturing Corporation 




















WATERBURY, CONNECTICUT 





NEW RATES 
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1508 
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Write today for catalog and unusual 
sales proposition on Hanson Postal 
and Parcel Post Scales. 


HANSON BROTHERS SCALE COMPANY 
ES T. 1888 
539 NORTH ADA STREET CHICAGO 
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Each interview was illustrated with an appropriate portrait, 
just as they do in the big city newspapers. 

“Team Work according to Pouch-O—-Grams (Poucher Print- 
ing & Lithographing Company) calls for fairness in relations 
with others of the organization, and the elimination of mean 
gossip That causes friction, which demoralizes team work 

The Strathmorean (Strathmore Paper. Company) printed 
“London Town,” narrating the experiences of one Strathmorean 
who journeyed across the sea. His experiences were told in 
genuine American, and it might be difficult for a Cockney to 
know what was being discussed. 

An adroit argument for the use of rubber stamps was made 
in Good Impressions (Samuel H. Moss) The post office depart- 
ment is endeavoring to stem the wave of popularity which is 
swamping the dead letter office by requesting mailers to place 
their return addresses on letters and parcels Sam Moss offers 
to make rubber stamps for this purpose 


House Organ Philosophy. 
Genius has a twin brother whose name is Patience Quality 
(Clarke & Courts) 
> > + 
What America most needs now is a good hard truth-ache. The 
Stencil (A. B. Dick Company). 
. > > 
Wish rather to be well spoken of than rich Alco Booster 
(The Ivan Allen-Marshall Company). 
* > > 
Lack of vision signifies need of supervision.—The Office Cat 
(The Richmond & Backus Company). 
7 + e 
In business a boom often precedes a blow-up Faultless 
Bulletin (The Stationers Loose Leaf Company) 
2 @ 


It takes only a little sunshine to make you forget a whole 
winter The Webster Way (F. S. Webster Company). 
— 


The only reward of virtue is virtue The only way to have 


a friend is to be one.—Leopold News (Leopold Desk Company) 
> o > 
Before you look for the next job be sure you're filling the one 
you have TI Typebar (L. C. Smith & Bros. Typewriter, 
Inc.) 


The transportation division of the United States Department 
of Commerce has published ‘“‘The Merchandise Warehouse in 


Distribution,” by A. Lane Crichnor This portrays the ad- 
vantages and ser opportunities offered by public storage 
warehouses It includes tables relative to loss and damage 
payments, freight rates, and handling and storage charges 
made by warehouses A nominal charge is made for this— 
Trade Promotion Series No. 15—which may be obtained from 
the district offices of the Department of Commerce or the 
Superintendent of Public Documents, Washington, D. C 


Metal Office Furniture Exports 


Safety Other 
deposit office 
boxes, furni-— Other 


vaults ture metal 
I g cases Safe ind = and fix— furni- 
Countries N No ockers. tures tures 
Austria . 2 $1,065 : $35 $300 
selgium 11 716 548 
Czechoslovakia 7¢ 3.702 : 150 rt 
Denmark . 1.835 50 
Finland 217 239 
France \ 5,121 . 4,228 <a 
Germany) , 5,807 4,035 R66 
(art 2 10% 1.640 
Ital g 460 
Netherlands 2 945 32 
Norway 2 340 { 75 
Poia an lL) 65 190) 
Rum: 1 315 
Spair 4 1,842 109 58] 
Sweder f , O29 215 180 
Switzerland ( 2,623 894 
Tvrkey in Europ 335 , 
United Kingdom. 691 22,766 { $356 $454 06 16.745 
Canada 15 1.303 94 8.074 5.110 4.353 27.902 
British Honduras 428 
Costa Rica 2 75 5 618 65 45 1.353 
Guatemala l +i 12 aT 9TR 553 
Honduras 1 43 " 72 876 
Nicaragua lf 625 2 317 570 
Panama Oxy 0 4.845 
Salvador 5 $9] 2 296 
Mexico .. 1 12,082 86 { ) 17.619 16.134 
Newfoundland 
and Labrador ' 281 19 695 
Bermuda l 30 254 
Barbados l 70 { 1 
Jamaica 2 57 5 (8 1.837 
Trinidad ar 
Tobago 142 162 
Other British 
West Indies 39 l . 200) 195 
Cuba ’ +071 os 1u Ro 68.949 
Lx nican R 
publi $61 9 ‘ 6,642 
Dutch W. Indies ] { 183 
Haiti 154 2 2 74 2 381 
Virgin Is. of U. S 1 55 234 
Argentina 48 2,886 168 4,498 7,210 
Boliy $00 $1 
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Mosk’ ENVELOPES | 





















































MAKERS OF 


© Umestyle MAILING ENVELOPES 


55 SUDBURY STREET, 
—— 








The right kind of dealers and distributors are 
wanted for Amestyle Mailing and Filing Envelopes. 
Made with unusual care of the finest red rope paper 
and imprinted with dealer's name without additional 
cost. 


If you are a printer—stationer—or paper specialty 
house—you should be handling these money - 
ing envelopes. Write for the “Amestyle” plan 
today. 


Ames Safety Envelope Co. 


55 SUDBURY ST. BOSTON, MASS. 




















A TIP TOP LINE 


FOR 1925 





“TSP PAPER CLIPS 


do not require a selling talk. Merely place them 

beside other fasteners and your customers will 

invariably choose “Tip-Tops.” 

Ask your jobber—if he can’t serve you, then ask us. 
Write for Samples and Prices 


The Tip Top Mfg. Co., Inc. Syracuse, N. Y. 
Canadian Agents: Brown Bros., Ltd., Toronto 
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WE OFFER THE FINEST 
LINE OF 


CARBON PAPERS 





TYPEWRITER 
RIBBONS 


EXCLUSIVE FOR 
THE DEALER 
AND STATIONER 


Allen & Company 


11-13-15 Vandewater Street 
New York 
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“*Never fouls in the clinches’’ 





cOMPo 


N slinging 
Paper Stapling Machine 


Takes any No. 1 
staple. Pierces 
heavy cardboard. 
The Compo is 
the preferred 
Stapling Ma- 
chine. Let us 


show you why. 





THE DEVICE THAT PREVENTS CLOGGING 
Patented Jan. 9,1923. Other 
patents pending. 


The COMPO Cushion 


fits the Plunger Cap of any 
standard stapling machine. 
Saves hands and nerves. 











Compo Corporation & Sales Company 
Westport, Connecticut 
Canadian Agents: The Brown Bros., Ltd. , Toronto 
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Filing cases. 


Countries No. 
Brazil ... eek 14 792 
Chile ... : 97 7,456 
Se 27 1,007 
Ecuador “a 5 198 
nt 6@6440-4d0 ; 10 572 
Uruguay sPbboes 3 158 
Venezuela A ee 23 1,225 
Aden ee ae — 
British India.. 2 68 
Ceylon ... 
Straits Settle 

ments 2 100 
+” ae ‘ 32 2,767 
Chosen ..... B : 
Java and Madura s 1,056 
Hongkong . l 160 
Japan ... 28 1,729 
Palestine and 

Syria .... <a : 
Philippine Isl 74 2,625 
Russia in Asia. ; 
PD  acctees pas eae 
Australia . 10 700 
French Oceania : ; 
New Zealard..... 4 404 
Other Oceania ; —e 
Belgian Korgo... 2 137 
Brit. W. Africa.. rm. 
Brit. S. Africa... 4 169 
Egypt as wa = 

Total 2.544$106,834 


Carbons, Ribbons and Filing Supplies Exports 


typewriter 
forms 
States 


United States exports of carbon 
filing folders, index cards and other 
By the Division of Statistics, 


Commerce 
Filing 


folders, index 
cards and 


other 
office 
Countries. forms. 
Belgium ph 
Denmark 
Finland be 
France ...... 


Germany 
Gibraltar .... 
Pn” cis d es 


Hungary ... ~~ 88 
| as 78 
Netherlands 

Norway Lass 

Poland and Danzig 

Roumania 

Russia in Europe = = 
Pe t¢eces< ; 32 
Sweden ...... - 
Switzerland statins 


United Kingdom 
Yugoslavia and Albania 


Canada coer 2,421 
British Honduras / 18 
Costa Rica i a 
Guatemala . : Rive 46 
BEOMGUraS ....... ve ~ ee 
Nicaragua ......... -- 1,485 
Eee ee 548 
Salvador — PF 
Mexico .. ‘ e 1,048 
Newfoundl’'d & Lab'd'r S4 
Jamaica ..... ban 53 
Trinidad and Tobago... 19 
Se ae 
Deminican Republic ... 12 
Haiti : . 
Argentina . ——- * 
Brazil ... 40 
Chile ~— . ene 
Colombia cpl 680 
Ecuador . ce 30 
British Guiana . peat 13 
EE eae Sin : 300 
Uruguay .... vam 79 
Venezuela ‘ bé.ataiee 878 
British India ... od 388 
Straits Settlements alt 
 waase , 100 
Chosen .. z 

Java and Madura P 
Japan canene-c 105 
Palestine and Syria i 
Philippine Islands ine 21 
Siam ceewenens ah ae 
Turkey in Asia ‘ 24 
Australia a : 151 
New Zealand . 14 


Belgian Kongo 
British W. Africa 
British S. Africa 
Canary Islands 
DE . sstetts 7" 
Other French Africa 
Portuguese E. Africa 


Total ; $17,415 


245 


262 


paper, 
office 
United 


395 
354 


652 


2.069 


- 


September, 192 


Safety 
deposit 
boxes, 
vaults 
and 
lockers 


359 


sow 


1,086 


556 $38,924 $10,155 


Carbon paper 
Pounds 
1,193 $ 1,115 
291 


304 


501 
3,126 


3,857 


,053 


191 


61 


.058 


2 860 


in 


Other 
office 
furni- 
ture 
and fix 


Typewriter 
ribbons 
Pounds 


41 
356 


438 


1,250 








June 
Department 
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QUALITY THAT PLEASES USERS 


FOUNTAIN PENS in BLACK--RED and MOTTLED RUBBER 
ALL SIZES in ALL MODERN DESIGNS 
PRICES THAT ASSURE GOOD PROFITS 
IMPRINT LINES A SPECIALTY 


ESTABLISHED 1884 
D. W. BEAUMEL & CO., Inc. Office and Factory: 17-27 Vandewater St., New York, N. ¥ 


eae 





Beem 




















VICTORY 


The 
Standard 
Stamp 
Affixer 


The Standard Stamp Affixer. 
Known as the simplest, 
lightest and speediest on 
the market. Saves time and money. lt 


is a portable safe for your postage stamps. 


VICTORY STAMP PADS ARE QUALITY | Endorsed by thousands of well-known 


PADS users, including: 


Made eof the best material and inked with Pure 
Rubber Stamp Ink. These pads are not surpassed on = 32» 
by any other, and are made in the following Col- eae Sr 


) a ‘ United Shoe Machine Co, 
ors Red, Black, Blue, Violet and Green Western Electric Co. 


Bauer and Black 
Willard Storage Battery Co, 
Eastman Kodak Co. 


and other prominent houses. 


AM SORAPS OFF TNE Duk l Wie 4 M0) @ BELORE hhiis— 2 Tee 2 





DEALERS—We have an interesting proposition to make you 
Write for Price List which does not invelve any outlay. 


LUTHER INK & STAMP PAD CO. Standard Mailing Machines Co. 


East Park, Near Mulberry St. Newark, N. J. Revere Boulevard EVERETT, MASS. 























aK. BY BLANKS | 


| BONDS, STOCK CERTIFICATES AND SECURITIES _ 


overprinted on these steel engraved blanks have a quality look and feel equal 
to that of United States Bank Notes because they are produced in exactly the 
same manner. Consequently they are the preferential choice of dealers and 
investors and prove an unusually [profitable source of income to the printer. 


SAMPLES SENT ON REQUEST 
KIHN BROTHERS BANK NOTE ENGRAVERS, 205-209 WEST 19TH ST., NEW YORK CITY 
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You Can Detach ana Clean 
This Shade Instantly 


Distinctive in utility and appearance, Amronlite 
lamps have an additional appeal in their mod- 


"™ oAnmronlite5 


Offers a diversity of designs for the office and 
home. Furnished with plain green or with dec- 
orated Amronlite glass shades. 

We are also manufacturing a line of cuspidors in 
a variety of finishes for hotels, clubs, offices, etc 
Check your requirements and stock up now for Note the ease with which the Amronlite 


the falltrade. Ask for a catalog. shade can be removed for cleaning with- 
out use of set screws or tools and with- 


Faries Manufacturing Co. ii ,accnci'Mnroniivercacuce 
Established 1880 Decatur, Ill., U. S. A. 



























i" “The top closes itself” 


Your Customers 


will appreciate the advantages of 
THE PRESTO INKSTAND automat- 


ic closing instantly ready. Prevents 
evaporation and blotting. Does not 
spurt the ink. 


Retails 
$3.00 







Write for price list and discounts. 


BACHRACH SPECIALTY CO. 


2275 Third Avenue New York 






The 
PRESTO 


An improved automat- 
ic closing inkstand. 


Retails 
$1.25 
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COLUMNAR PADS 


“THE EFFICIENCY LINE” 





They free 
Almost Sell so orcrs, 





WIGGINS Patent Scored Fey - 

Cards and Wearwell Lever Leu hr 

Binder Card Cases have an __ annsieeeammand 
instant appeal. Business men 


like their neat appearance and Shonen hee 
appreciate their economy. <a 

The Wearwell Case holds the 
ecards firmly, keeps them al- 
ways fresh and clean, and 








Stubsof cardsheld firm- 
ly by lever binder in case 








practically eliminates waste from are printing Wiggins Scored Cards 

spoilage. Trough firmiy heid, the and reaping an extra 5)% profit 

uniform scoring of Wiegins Cards that helps materially in reducing 

makes detaching easy and insures a overhead costs and in increasing the 

smooth, straight edge. total gross profit of their business 
Progressive printers everywhere You can do the same. 





Write for samples and prices today. 
THE JOHN B. WIGGINS CO. 
1104 S. Wabash Ave. CHICAGO, ILL. 705 Peoples Gas Bidg. American Pad & Paper Co. 
Wiggins Patent Scored Cards :: Wearwell Lever Binder Cases 19 Appleton Sst Se Tra ae 


Catalog and prices gladly supplied upon request 












































HAND PICKED TYPEWRITERS 





Typewriters rebuilt by slip shod methods may look like any 
other rebuilt typewriter at first glance. But in this organiza- 


Tvete Mark tion we will not tolerate inferior overhauling in our work- 
WHOLESALE shop. Instead, all United Typewriters are hand picked, 
EXPORT remanufactured under most careful inspection and thoroly 


tested before shipment. This practice assures you a product 
worthy of your confidence. Write for the latest price list. 


UTECO 
Select Roughs UNITED TYPEWRITER EXCHANGE CoO. 


137 High Street Cable Address: “‘UNITYPEXCO.”’ Boston, Mass. | 
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WELDON ROBERTS 


Rubber Erasers 


MEETING COMPETITION 
In the Matter of Price Is Not Our Sole Aim 
We Insist On Quality First! 












Attention of Live Dealers Only! 


Shedd’s Indexed Desk Calendar 
An Automatic Memory Device 


IS the last word in Desk Calendars—As essential in the well 
organized office as the telephone or typewriter. 


EVERY USER IS A BOOSTER 


(it never lost a friend) 


Stock this splendid article and sell your trade the best there is at 
a reasonable price with good profit to yourself and build a repeat- 
ing business. Made in Metal, Leather and Fabrikoid Covered Bases. 


SHEDD-BROWN MFG. CO. 


Patentees and Manufacturers Minneapolis, Minnesota 4x4 Te Every 


Day In The Year 











IF YOU ARE IN 

A HURRY, LET 

PEERLESS HELP 
YOU OUT. 





ERLESS SANITARY LINE 


Letter trays and waste paper baskets, all 





sizes, mail and tape baskets, space baskets, 
build up trays, locker baskets, PEERLESS ° 
paper burners, wire globe guards, office Peerless Wire Goods Co. 


partitions, wire guards, etc. SPECIAL Hee etek 6 N. Michigan Ave. Chicago, Ill. 
WIRE GOODS MADE TO ORDER. pees FACTORY: LaFayette, Indiana 




















The increasing use of Steelgrip and Steelgrip Junior 
Paper Clips is a fitting tribute to their value as a rec- 


ognized necessity in efficiently conducted offices. 


Include with your order a request for our new catalogue and 
price list. Also a request for circulars for envelope stuffers 
How many? 


Attractive window posters supplied free of charge. Steelgrip Junior 


L. D. VAN VALKENBURG CO. HOLYOKE, MASS., U. S. A. 
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McGILL UTILITY PUNCH 







i OWITH RENEWABLE DIE 
so Punch need not be thrown away when die wears out. 


1% inch reach. Made entirely of steel. 
Outwears 5 ordinary punches. 
Round holes only, %, 5/32, 3/16, % inch. 


McGill Metal Products Company 
128A No. Wells Street CHICAGO 













DEALERS WANTED 


for a patented typewrit- 
er cushion key, with 
advantages and merits 
no other key possesses. 


You'll get MORE key 
business by selling 


The MasterKey 


(No rubber to wear out) 
Write for Samples 


and Prices. 
Speed Key Mfg. Co., Inc. 


28 Columbus Plac 
Brooklyn N. Y. 























ANDERSON 
FILE FOLDER 
MAC HINE 
Trims, scores, folds, and counts (in packages of fifty) 

10,000 letter or legal size file folders per hour. 
Manufactured by 


C. F. ANDERSON & CO. Ss 2%: 

















The only 
brush that 
thoroughly 


of Y - 
ERS, OFFICE AP- 

PLIANCES AND DE- 
VICES, Typecieaning end 
made of stiff China Bristies, 
General cleaning end made of 
soft substantial Camel Hair. 
attractive colored display 
ecard with each order. Big profit to 
dealers. Write for interesting prices. 


ARTHUR W. HAHN Dept. A 


82 Years of Brush Manufacturing 
195-201 Lafay Street, New Y 












Expats. | 

















TIME STAMPS were never needed 
until TIME Acquired a Value. 


THOMPSON TIME STAMPS 
Record the hour and minute A. M. & 
P. M., firm name and character of the 
transaction— such as Received, Sent 
Out, Started, Finished, etc. 


MODEL A 
“Visible” Printing 
TIME STAMP 


ints on top of 
the paper. 
Write for Folder No. § 


THE THOMPSON TIME STAMP CO., Inc. 
100 Church Street New York, N. Y. 









One Piece 
Bed Plate 





MODEL B MODELA 





Original, Thin and Best 
COLORED LEADS 


EVERPOINTED PENCILS 
RED—BLUE—GREEN— 
) YELLOW and BROWN 


~ \ These leads are 
wt , proving very 
popalar and 


ehou WM be 
stocked by every 
stationer. Finest 
quality made. 


Newark, N. J. 






A. W. FABER, Inc. 











WILL NOT RUST 
FOR 


LOOSELEAF BOOKS 
PAMPHLETS, BLUE PRINTS, ETC. 


EXCELLENT ARTICLE TO HAVE IN OFFICES 
FOR BINDING DAILY REPORTS 
—$2.50 


PACKED 100 INA BOX. _— PRICE PER 100 | }) —*3:09 


The E. W. Carpenter Mfg. Co., Bridgeport, Conn. 














_ DEALERS: 


- We have the most 
attractive commis- 
sion plan to be found 
> in the typewriter in- 
PT EE dustry. Highest 
ee grade L. C. Smith 
machines. World's 
largest stock. A 
card will bring it to 





Long Wearing-Ball Bearing 
Honor Built L. C. SMITH Y°™- 


Smith Typewriter Sales Corp. 


296-360 E. Grand Ave. Chicago, U. S. A. 
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A GREAT SUCCESS Quick Sellers—Big Money Makers 


|INFad The Magic Single Fluid H 0 RN . nstant” Desk 


FOR NERRORS: ( ERADICATOR 


ate ar Replaces the Old 
2 Bottle Method 





















dex tabs. 


Idea Books 
CREATES with pasteless pocket pages fer 
ADDED SALES eg ag 8 —,, Me 


uable ideas, instantly accessible. 


GOOD PROFITS Alb for E 
PLEASED PATRONS ian, Seana ie 


Purpose 
Portral Greeting 
Ste per Bottle, $5.00 por Des. te Consumers victor, Behe Day emer Raa 


' Favorable Price te Dealers and Jebber Scrap Books — Memory Books 
SINGLE FLUID “ Siitpnonercs Write for prices and special discounts. 


ERADICATOR INK-OUT MFG. CO. ™egssjs' W. G. Horn, Bro. & Go. is%+ 200 Sth Ave, New York 














A wonderfully fine 
Paperclip. Its price 
makes it available 
for universal daily 
use by office 
workers. 


The OLIVER Sosedel 


MODEL ELEVEN 





Our finest product, pre- 
senting the latest features, 
a velvet touch and Standard 


PINCH-ON Three Bank Keyboard. 
PAPER FASTENERS i 
Co 


Sold Through Stationers 





Write for attractive dealer terms. 


The OLIVER Typewriter G. 
WOODSTOCK, ILLINOIS 


‘A TREIBER-CAHILL MFG. CO. 
AYS s 818 Park St. Syracuse, N. Y. 


CHICAGO 
John W. Messimore, 2808 Logan Blvd. 





























The Non-Inflammable Cleaning Fluid AZORA 


Azora air cushions and twirlers, two 
highly practical accessories, are 

making typewriting easier for thou- 
| sands of users. Sales, both new and 
| replacement, are large. Write for 










The All-Around Cleaner for CLEANS ANYTHING prices and discounts. 
the ae, Dune 
Ty iter, Offi Ma- NK an 
dines, tuber meg NON- INL AMMAB LE AZORA RUBBER co. 
Binders, Furniture, etc. PLEASANT ODOR 54th and 20th Streets, 
Put up in attractive Bottle and 3 color CICERO, ILLINOIS 
EASEL BACK DISPLAY CARTON | 
Abe 
R. ORTHWINE, 343 West 26th St, New York, N. Y. fom Hee eee a 
Some Foreign Countries and Domestic Territories Still Open. | TWIRLER AIR CUSHION 
Write for Our Agency Proposition. RING (Cross-Section View) 





PAT. DECEMBER 21, 1915 




















POLK’S 
REFERENCE 
BOOK 


THE HOGE MANUFACTURING CO., Inc. 
215-217 FULTON STREET, NEW YORK CITY 


MANUFACTURERS OF 


Pal, the Pencil, and Pal Leads 

Clutch Pencils 

Modern Thumb Tacks, Steel and Brass 
Modern One-Piece Cut-Out Tacks 
Modern Paper Fasteners 

Modern Paper Clips 


For Direct Mail 
Advertisers 


Shows how to in- 





Modern Pen and Pencil Clips FREE copy. 
Modern Strip Racks R. L. POLK & CO. 
D Mich. 
445 Polk Directory 


Modern Pen Racks 
Modern Telephone Tablets 


Branches in 
pal cities of U. 8. 
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MARKILO ENVELOPES 


>, THE NEW PATENTED SEPT. 30, 1924, (G. PERRY) 


ammon 


TYPEWRITER 
















KILO Punched on MM Size 
LLULOID “| Lodselleaf 
ENVELOPES a ~ Ring Booke 


s No /Stitchin g- 








i 
Holds and Protects? Nee 
Cords. Price Lists Maps ; | - 
Pictures. Date. Passes | 4 
“Thé Seamless Seam” | \ Je y 
Chemicali ited 7] » EA, 
Clear és Crystal @ > Trapspatent® Flexible 


D at as, Peerher 


mooth as Glass 
——— 





4 Folfing or bunding 






VARIABLE SPACING 


Hf CHANGEABLE TYPE nr 

gag net 

Writes in any kind of type you want. 

Gives every letter a vivid appearance. 
Write for Attractive Dealer terms. 















} Open and 
HAMMOND TYPEWRITER CORPORATION an —t K—. STA TIOMERS—Lee ws cond you sample and 
68 Brook Ave., at 132nd St. New York City MARKILO CO., 6252 S. Halsted St., Chicago, U.S. A. 








Removal Notice! U : RI C H 


STANLEY R. BRISTOW PLANFILING EQUIPMENT 
COMPANY 


The Bristow Distributors Manufacturers of 


has ensrmass® and is ULRICH Visible Indexing System 
now occupying a ee ULRICH Compression Guides 
manufacturing plant ULRICH Index Clips for Rolled Drawings 
located at Planfile Folders for Filing Large Drawings 
1100 Line Folders for Small Drawings 
22-24 Central Ave., ULRICH Sorting Trays for Checks and Correspondence 
West Orange, N. J. Special Guides and Folders Made-to-order 


Send Us Your Inquiry. 
Dealers:—Kindly note this 


change on your records to ULRICH PLANFILING EQUIPMENT CO. 


avoid delays in shipments 
of orders. JAMESTOWN, NEW YORK 




















The Clear Signal 
\ TICKET —No Delay W2%finc win 
PRINTER Medearis ‘tcsc-r Stamps 


‘ Save your time 













Something entirely new, consisting of 50 metal card Prevent errors 
holders and 100 blank tickets in two sizes, 50 pellets == ——— _. 




















of a new composition that holds the tickets on any Stop losing  val- ane 
surface such as shelves, cans, packages, window uable time by mis- 
glass, etc. takes and hunting ‘> oBdA ee he 
RR A a RH pi - — INDEXED STAMP 
mumbering the tickets an advertisin you o when you 
characters, stamp pad, and ink, in a neat case. use the old-fash- 
Ne. $1 Set with 4 memeraie nbs Sawa oes er loned “blind” rubber stamp. 
0. ~~ otnereaeee eh ‘ Put a stop to these time leaks in your office today. Clean 
Liberal Discounts to Dealers out the wasteful ones and modernize with “Indexed.” 
H e H e H ELLESO E Any stamp-maker can supply you—or write us. 
2446 Ainslie Street Chicago Medearis Moulding Co., Winston-Salem, N.C., U.S. A. 
































REYNOLDS sEAacer 


The Most Simple Sealer Made — also Most Durable 


BOEHNER IMPROVED 
CARD HOLDER 


The Boehner Im- 















proved Card Holder re- Don’t buy a demon- 
uires no expensive per- ° “ 
orated or bound cards. stration — buy use. 


It keeps your cards 
clean; it holds one card 
securely as well as a 
full case of cards. 


When a card is with- 
drawn the others are 
not only held in place 
but are kept on the 
bottom of the holder. 


Furnished in twenty-eight different sizes; bound in imported 
morocco; metal parts highly nickel plated. Office appliance 


Pay for your Sealer 
ONLY ONCE— 
when you buy it. 
TheREYNOLDS 
requires no sup- 
plies or replace- 
ments. Williast a 
business lifetime. 


In writing, please mention “Office Appliances.” i. a 
Improved Boehner Binder Co. 
142-144 Fox Street Aurora, Illinois REYNOLDS ENVELOPE SEALER CO. 











We manufacture Leather Novelties on! da ot En 
oe ees!!! NO. MARKET ST., CHICAGO geeeeemmmmms 
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TRINER 


ALL-STEEL 
Counting and Receiving Room 


SCALES 


are giving the same efficient 
service as the well known 
Triner Parcel Post Scale used 
daily in 52,000 U. S. Post 
Offices. 







Write us your 
requiremenis 


TRINER SALES CO. 
53 W. Jackson Blvd. 
Chicago, illinois 





APPLIANCES 








The Slickest 


Pens 
a Te Ever Made 
— 7 — eS . ‘2 ; 





GLUCINUM 
PENS 


IMPRINT 


SPECIALISTS seas 


SILVER- 
ALLOY 


PENS 


The Turner & Harrison Pen Mfg. Co., Inc. 


FALCON PEN WORKS PHILADELPHIA, PA. 


Illastrated Catalog and New Discount List on Application 
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THE WORCER TYPE Cicance 






assures neat, clean typing 
and carbon copies. Just apply 
with dauber and the type is 
cleaned instantly. Does not 
evaporate. 

We furnish free advertising 
aids to our dealers. 










Individual bottles to retail at 50c and 75c. Also 
pints, quarts and gallons. Liberal discounts to 
dealers. Write us today. 


THE CLAROTYPE COMPANY, Inc. 
16-K Hudson St. New York 








are proven as seats of production. 


They have become standard equipment 
in hundreds of the world’s largest and 
most efficient plants. 

Royal seats exactly fit the physical re- 
quirements of each individual worker. 


PRICE TO DEALERS GUARANTEED 
Sell Royal chairs to your local factories 
right from our catalog. We will help you. 


ROYAL METAL MFG. CO. 
2325-27 S. Western Ave. Chicago, Ml. 


Agjenehte 
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Trademarks and Copyrights % 

cH 

: tiie : ¢ 

¢ Difficult and rejected cases specially solicited. No 5 

* misleading inducements made to secure business. KH 
Over 30 years’ active practice. Experienced, personal 

5 ientious vi Write for te Book free ‘ 

e conscientious service. rite tor terms. ) ‘ ¢ 

¢, *,* . * se 

os Specialty :—Typewriting and Adding Machines. Address @ 

, 


ey 


Suite 33 N. U. Building 
Washington, D. C. 


E. G. SIGGERS 


DD ere rarrtar ou. 
CBT TTT STITT a 





Advertised \ 
25 years 


- 2 Moore Push-Pins 


Used in Millions of Homes 
Glass Heads - Steel Points 





2 Sizes 4 Sizes 
m_ Moore Push-less Hangers 


Scientifically Constructed for Strength 


Constant Demand 
for These Dependable Articles. 


Attractive Counter Displays Free. 


No Charge for Imprinted Literature 


Moore Push Pin Co. ("7°") Philadelphia, Pa, 


Originators of “‘Devices for Hanging up Things”’ 






























Steel: 


TUBULAR COIN WRAPPE 
GRADE A NO.! STOCK 





HEAVY WEIGHT 


Dealers’ 

Carry these wrappers in stock 
Best for machine filling, hand 
for hand wrapping; easyto se 

Write for . 
= ¢ Salesman’s Sample Case 
! . | Sy 7Taa aa aee 


143 CLARK ST 





OHIO 


CINCINNATI 





COIT’S BALL-BEARING LETTERING PENS 


DEALERS—Send for our Counter Display of 
12 Pens on 30 Days’ TRIAL at Our Expense 








For School Thousands 
Students of 
ARTISTS Satisfied 
Salesmen Users 

Real Estate 
Agents 
Draughts- 

men Easy to 

Architects Make 

and with Coit 

Storekeepers Pen 


, Manufactured by 


THE BRIDGEPORT PEN CO. 








BRIDGEPORT, CONN., U. 8, A. 
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Watling 


“Universal”? Paper Clips 


a 


Slides on easily. Has an exceptional grip. 
Does not pick up other papers. 


Noesting Pin Ticket Co., Inc. 


Mount Vernon New York 








Monopoly for the United States of very 
important inventions respecting office 
appliances is available, price $100,000 or an 
adequate percentage of profits. Brilliant 
earning capacity. Write to G. 323 Invaliden- 
dank, Ann. Exped. Braunschweig, Germany 











WRITE US FOR PRICES 


On adding, listing and calculating machines, typewriters, mult!- 
graphs, dictaphones, checkwriters, duplicating machines, mai!- 
ometers, time clocks, safes and steel lockers, new and second- 
hand office furniture, and all office devices. 

We are the largest dealers of the kind east of the Rocky 
Mountains and will save you half on your office needs. Every- 
thing first-class; nothing cheap but the price. Write Today and 
Save Money. 


Chicago Safe & Merchandise Co. UfiSi18 "os ake St: 








EGGENS-HAMBLER COMPANY 


MANUFACTURERS OF 


FOUNTAIN PENS PENCILS 
STYLOGRAPHIC PENS 
180 BROADWAY NEW YORK 


Both Hands Free 
While Telephoning 
Write for Discounts 


Hoban Receiver Holder Corporation 


Factery: 516 W. 41st Street, New York 
Office: 2025 Broadway, New York 

















L.L.BROWN’S cetgers, 


L. L. BROWN PAPER CO. 
Adams, Mass. - - - 1849-1925 





SHIRLEY PENS 


Offer easy additional profits to salesmen 
calling upon consumers. Your JOBBER, or, 


NATIONAL SUPPLY CO., DEP’T B 


Distributors Samplez on Request INDIANAPOLIS 











The home of Superfine Office and Factory 
Inks. See sales opportunities in page ad 
in October issue of Office Appliances. 


Canode Ink Company 
3005 Carroll Avenue Chicago, Illinois 








Precision Typewriter Platens 


Ground on dead centers; guaranteed accurate. 
Black or light grey rubber Delivered free. 


E. E. BUSHNELL 
3314 S. Spring St. Los Angeles, Cal. 


30 years experience making ink ribbons and Platens. 

















“GOLD PEN S--Ali Shapes ané Styles 





Imprint Prompt 
Wark a Repair 
Specialty Service 


makes Gold, Fountain, Stylographic Pene. Pencil Cases perfectly 
Oe Pe Satisfaction guaranteed. 


GAYDOUL GOLD PEN CO., Ine, 64-68 Fulton St, New York 








of resources and opportuni- 
ties results in more than or- 
dinary success. In many 

it proves to be the 


Intensive 


Development =<: << 


successful man and one 
whose achievements are mediocre. A careful reading of trade litera- 
ture, of advertisements, sales plans, and other subjects which are 


met every day by men in positions very similar to your own, 
will increase your power toearn. OFFICE APPLIANCES prints 
each month such material as we have just referred to. And if 
you will read it monthly, you will find that in some way it will in- 
crease your capacity for work and your earning power. 


Subecription price is $2.00 a year 


THE OFFICE APPLIANCE COMPANY 


417 S. Dearborn Street, Chicago 





Real Eye Protection 


he Peather- 
wearer's 


weight Eyeshade is constru to protect the 
eyes from giaring artificial or natural or brilliant 
reflections. Durable, 


the ; the celluloid Cy 

Presenting a smooth, round a . 
ee dirt Do metal parts ou Lies flat 

| pt Your teeuiry will receive prompt attention. oa 


The Featherwegnt Eyeshade Co., Merchantville, N. J. 


ROTECTOR 
HECK GUAR NTEED 


—-SPECIAL DISCOUNTS TO DEALERS— 
WRITE TO FLAVEN, MANHATTAN BLDG., CHICAGO 














TYPEWRITERS 


W SELL Rough and Rebuilts. 
Buy or Exchange. 


All Makee—Ali Languages 
Lowest Prices. 





TYPEWRITER CIRCLE COMPANY 
407 BROADWAY NEW YORK CITY 
Established 1918 Cables “Typecircie”’ 























September, 1925 


OFFICE APPLIANCES 


237 





Zi f it cuts quick. Holds any 
p- style razor blade. Blades 


can be replaced instantly. Sells on 
sight—Retails 25c. 


Send for trial dozen—$2.00 


a. 2 Gits Co., 5419 W. Chicago Ave., Chicago 











GUIDES 


Celluloid Index Guides—Metal i Guides 


We manufacture a high grade line of filing supplies. i 

to give prompt, satisfactory service on special card = An investigation 
wlan t possibilities this line offers you. Wedo not sell te 
consumers aa 


DACO GUIDE COMPANY 


154 Pearl Street Boston, Mase. 





SIMONSON 


Patented Metal Tip Guides 


For Vertical Letter 
Systems and 







ii 
lf 


None Genuine un- 

less stamped VU. 

Patent No. 794,749 
on Metal Tip. 


7) 


FREE Samples Sent on Request 
Discounts to Dealers 
R. A. SIMONSON & CO. 
122 S. Michigan Ave. CHICAGO 








Autopoint 


The Better Pencil—Made of Bakelite. 


As a gift to customers and prospects—you get your 
message in the hands of the man you want to reach. 


Autopoint Compan 
4619-25 Ravenswood Ave., icago 





12 Leonard Street 
New York, N. Y. 











STEEL BOOK ENDS 
Certainly RYAN has them! 
A permanent addition to the well-known RYAN 
line of stationer’s goods; size 43%4x5% inches. 
Include these handy devices in your next order. 
List price 25c per pair; write for discounts. 


J. F. RYAN & COMPANY, 222 East 42nd St., New York 





TYPEWRITERS 


ROUGH or REBUILTS 
Price List 980 Tells The Story 


YOUNG TYPEWRITER CO. 


654 W. Randolph St. Chicago, Ml. 








The Sitters: COMPANY 
~ Inks-Ribbon,s-Carbonys v 


FORTY EIGHTI4 and GRAYS FERRY RORD 
PIVILADELPHIA,VU.S.A 








Profits! 


If you are interested in easy, quick profits, you should investigate the 


Agency in your town 
With a practically Unlimited market and an already created demand, 
the Rotospeed aronpeed Agunay ofere an unusual money-making opportunity. 
Write today for facts. 


THE ROTOSPEED COMPANY, 310 Fifth Street, Dayton, Ohie 


ROISSPARR 




















| Gold Pens for Fountain Pens 


Repairs on Gold Pens and Fountain 
Pens Attended to Promptly. 
EXPORT TRADE SOLICITED 
Acme Gold Pen Co., 17-27 VandewaterSt., New York 


Manefecterers of Fine Geld Pens Retablished (854 — 


Typewriter Ribbons and Carbon Paper 
For the Typewriter, Adding Machines 
Time Clocks. Put up for the trade. 
Official and Empiro Brands, or in plain bexes with imprint if desired 
SNELLING & SON ™"“sa30nt Ne 


Exclusive Territory Righte Not Entertained 








EUREKA EYE SHADE aysnionea trom 
——— green celluloid, 
bound on both 
edges, properly 
ventilated and 
adjustable. Ask 
for catalog of 
complete line. 


CHICAGO EYE SHIELD CO. 
2300 Warren Ave. Chicago, Ill. 


























—~www “TT 
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4 
; This Typewriter Brush Sells Rapidly ——ee 4 
it is made right and the price is right. The bristles are nen-breaka! The 4 

P tapering end permite the > Brush to be inserted in the smallest openings with- ] 


> out scratching the enamal 


©) 
‘ 
MORTON'S Washable Bristle 4 
TYPEWRITER CLEANING BRUSH 
Send 20c for sample postpaid and ask for dealer's terms 
MORTON MANUFACTURING CO., Louisville, Kentucky 1 


YeaLwoewwrvrvvwvrvvywvyweT.Y.Y~”~* 


Retail Price per doz. $3.00 
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A GRAVITY 
LETTER-SCALE 
THAT'S 
DIFFERENT. 


Shows the letter- 
postage in CENTS, 
also quarter oz. 
graduations. 





THE °* ‘NEWTON"” 


A LETTER-SCALE with a sensibility 
finer than post-office standard 


THE SHUTTLE MACHINE CO. 
18 East 17th St., New York 


Capacity 8 oz. 
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Rocking and Shock Tests 


Proved Bettcher Irons 


Long before’ Bettcher 





Chair Irons were put on 
the market, they were sub- 
jected to rocking and 
shock tests to bring out 
weak points, if any, before offering them to the 
public. So satisfactory have these irons proved 
in use, they have come to be practical assurance 
of chair service in so far as the irons are con- 
cerned. Dealers are insisting on Bettcher qual- 
itv because of the added sales strength of chairs 
so equipped. Both dealers and manufacturers 


are invited to send for details. 


The Bettcher Stamping & Mfg. Co. 
3106 West Sixty-First Street 
CLEVELAND, OHIO 


CHICAGO DETROIT BALTIMORE 
23 S. Jefferson St. General Motors Bldg. Knickerbocker Bldg. 























i appearance a B & Gdesk has the luxurious- 
ness of expensive, decorative furniture; in 

quality, service-giving features and price it has the re, Bie 
simplicity of the good commercial grade. B&G Pe 
desks are in demand wherever the better quality 

but moderately priced desks appeal. 


Our catalog is sent free on request 


BENTLEY & GERWIG MANUFACTURING CO. 


PARKERSBURG, W. VA. 

















September, 1925 OFFICE APPLIANCES 239 












A practical method 
jor keeping references 
in sight. 

Two desk pads of equal merit, the Ravenswood and 


Rosco, afford an easy, practical and convenient method of 
keeping ready references in sight, always. The glass top 


The finger hole he ol P 
le met just on inakes a smooth, hard surface for writing and is clean, neat 


identification— and attractive. Both styles should be stocked because the 


it is an exclusive 


Scotiiid sale of either is dependent largely on personal preference. 


They are real attention getters and sure sellers. 


Ravenswood Office Specialties Co. 


1800 Newport Avenue 
CHICAGO 








on ee Ee are: 


LOWEST ULTIMATE CosT 


eT 


Dependability 


There is an invaluable factor of prime importance in 
making one product superior to another. 

It is not just a matter of certain prescribed materials 
and methods, but it is that constant feeling of responsi- 
bility to one’s customers that prompts the utmost effort 
to justify their confidence and good-will. 

It is bound to find expression in the quality, uniformity 
and price of the goods, and in the dependability of service. 

Paramount to the certainty of supplying the best quality 


for each purpose lies this consistent dependability at all 
times. It is not only the goods and facilities, but the spirit 
back of them that counts. 


It is found in the “Line of Lowest Ultimate Cost.” 


NEIDICH PRocEss COMPANY 
Burlington, N. J., U. S. A. 
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/mpertal 


The Medium Priced Line of Good Quality 


VERTICAL TRANSFER CASES 


Made of basswood. Lock corner construction. 
Heavy cardboard cover. 24 inches long outside. 
Individually Cartoned 





One dozen makes a freight shipment. 
Send along a trial order today. 


Imperial Methods Co. 


Forest Park Illinois 


E. L. SIRUS E. P. GOLD E. V. BOGART 
New York Los Angeles Atlanta 








D } ETZ AND TABLES Made in Cincinnati 
DESKS 


Ved CS | . 
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The Logical Line for Your Trade 
The Shipping Point Convenient to You 

FREIGHT AND TIME SAVED ARE ADDED PROFITS 
Proof of the extraordinary convenience and usefulness and modern, attractive design is found in the line itself 


and in our complete new catalog. This book includes a number of additions and changes and is accom- 
panied by a new, interesting price-list. Catalog and list are now ready for distribution—write for your copy. 





B <_ THE J. F. DIETZ CO., CINCINNATI, OHIO 
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\\vit not wrinkle or | Where Others Fail 


ae. cur] in the machine 

STORMS 
Ribbons and 
Carbon Papers 


Succeed ! 


All the years-you’ve been in business you have had 
customers complain of the shortcomings of carbon 
papers and typew riter ribbons :—“Don’t write clean, 
don’t last any time, smudge, cari’t get enough copies, 
soil hands and clothes”—are a few of the complaints. 


These are winners—and \ll that is over when you stock STORMS Ribbons 
and Carbon Papers. Clean work, long life, clearcut 


big profit makers ! copies, will not soil clothing. That is Storms’ history! 
STORMS WHITEDGE Carbon Write for samples and prices. 


STORMTEX Ribbons Prompt delivery always. 
CAMEO Carbon 


CAMEO Ribbons H. M. STORMS COMPANY 


STORMTONE Carbon 561 Grand Avenue Brooklyn, N. Y. 











id : bist a7 < ' ° 
Use This a ond cot Window 
- Li Offer cri a E J — 
° / Slate té ' = ze 
Slackloaid | 


i TmUL 


SCHOOL BELLS WILL SOON BE RINGING! 


EPTEMBER is school supply month. Cash in on the opportunity it presents to you. 
The HIGGINS’ display plan will help you. It moves a// school supplies in short order. 


LET US TELL YOU HOW 


You can make your window in jig-time—right from stock items and the 
displays and window cards which we will send you gratis. 


‘ : Brooklyn, N. Y. 
There is only a short time left so send this coupon at once. 1 Kindly send me 


: . ; immediate! i 
It will bring you by return mail the HIGGINS’ d splay ail window and display” cards 
material with full instructions how to use it and ~~ scritien THE SCHOOLDATS 


make school opening time most profitable to raw 


. NAME 
your business. - ADDRESS _ 


- 
— MY JOBBERIS_ 














242 OFFICE APPLIANCES September, 1925 




















2] 














N-W-PAPER GOODS CO. 








Non-Sag Folders} 


Here’s a tough, durable and long serv- 
ice giving vertical folder that protects its 
contents. Superior to ordinary manila 
folders both because of the greater ca- 
pacity and because it will not tear, crum- 
ple or sag. Made in both flat and expand- 
ing styles and in several sizes. 




















Catalog No. 10 describes the full line of 
filing and mailing specialties. May we 
send a copy? 


The Northwestern Paper Goods Co. 


At Quality Park, St. Paul, Minn. 


Sales Offices and Stock Carried at 
CHICAGO LOS ANGELES NEW YORK CITY 
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“Mi 99 To us “M. B.” stands for “MON BUREAU” 
e BJ. Toyou“M. B.” stands for “MORE BUSINESS” 


This magazine has been in France the pioneer of modern 
business methods; it is the reason why it has gained so high 


Nata tata ta at tal eae ra merece nate 





- a reputation among the most progressive business men of 

Q this country. 

% If you advertise your goods in M. B. you are sure to reach 

= the very public that is interested in your goods: office fur- 

= niture and general modern office equipment of every descrip- 

o tion. Not only will your ads be read by a large and 

z sympathetic public but your copy stands every chance of 

-" being believed, as M. B. in its capacity of an expert in 

%, sound business methods has won the confidence and affec- 

‘ tion of its readers. 

< If you want to appeal to the most progressive French firms, 

m M. B. is the very medium for your advertising. You need 

S not apply to any other. Just concentrate inM.B. Remem- 

. ber that its initials stand for ‘MORE BUSINESS” for you o 
= and write today for a free copy of this live wire publication. a 
= The Advertising Manager § 
“MON BUREAU” : 
= oS 
. = 
= 52, rue des Saints-Péres Paris 7°, France s 


se 
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O. K. 


Washburne’s 
Improved 2 in | Paper 
Fasteners are the most 
convenient, fast holding 
and neatest on the mar- 
ket 

This popular time sav- 
ing device is recognized 
as standard office equip- 
ment in many of the 
largest and most modern 
offices in the country. 

For permanent use 
merely turn the point 
with a paper knife. This 
locks the papers between 
the two fastener mem- 
bers. May we send you 
our catalog and pricelist? 
We also manufacture the 
Ries O. K. Letter Opener 
and the O.K. Sanitary 


Write for 
prices 


eraser 


y 


PaperFasteners 
New 
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te MOST POPULAR 
ime Saving Device 


/ 













Order more 
and keep 
the sales 


going strong 


od 
' > thing ‘Just as 
heres n 


Increasing 
Popularity 


Our sales are rapidly 
increasing. aper 
Fasteners are being na- 
tionally advertised inthe 
leading magazines and 
by street carcards. Why 
not tie up with this ad- 
vertising with a display 
carton on your counter? 


Keep up 


your 
stock 



















Sold 








Y%, OK.MANUEFACTURING CO. 
Oswego . NY.,U.S.A. 


JASPER NOVELTY WORKS 


Office Desks 














and Tables, Teachers’ Desks, Juvenile Desks and Costumers 


Whethe not 
you are now well 
stocked with dffice 
desks, it’s worth 
your while to know 
of dependabl 
sources of supply 
Our desks and our 
service have the 
approval of contin- 
ual re-orders from 
many office furn 
ture dealers and our 
factory has been in 
steady, full-time op 
eration for many 
months Twenty 


years in the manu- 


facture of office and 
school desks and 
tables, juvenile and 
spinet desks, qual 


ify us as “The Desk 
Specialists,”’ and 


we'll be glad to 





~sr caaiaal t Send for our No. 11 catalog. 


sonally 


JASPER NOVELTY WORKS, JASPER, INDIANA 
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A DG BOD 


OF STEEL CABINETS 
























Graceful Enough for the Office 
Sturdy Enough for the Shop 


N this Lymetco Steel Table is combined uncommon 

features of beauty and ruggedness. It is a credit to 
any private office and an economy where constant, 
rough usage demands unusual durability. 








From the brass silence domes on its gracefully tapered 
legs to the heavy linoleum top are visible evidences 
of the exceptional quality that is characteristic of all 
Lymetco products. 








Lymetco Steel Tables are made in three convenient 
sizes. Immediate deliveries can be made on those 
finished in Lymetco Green baked enamel. A few days 
additional are required where mahogany, oak, walnut 
or ivory gray is desired. 






Write today for complete information on the Lymetco 
Line and for the sound sales plan that is available to 
all Lymetco representatives—a plan that isnow backed 
up by consumer advertising in national magazines. 









LYON METALLIC MANUFACTURING COMPANY 
AURORA ~ ILLINOIS 

















4O LINE 


AND TABLES 


<=> 


i 


| 
| 
' 


Won-dor 









4) A compact cabinet, that can 
be used as a wardrobe cabinet 


or for storing office supplies. 


aaa 


Shelves adjustable. 





Counter-hi 
Exactlycounter | 2D 
high, 42inches; 
36 inches wide. 
Three shelves 
adjustable on 
one-inch cen- 
ters. It has a 
largenumberof tI 
useful applica- ne 
tions in stores 





and offices. \ 
ae it ‘ 
T 

1 
Desk-hi 


A very convenient 
cabinet for the busy 
man or woman. Use- 
ful in a thousand 
ways. Shelves ad- 
justable. 


— 





Tu-dor 















A spacious general 
utility cabinet suit- 
able for a great vari- 
ety of uses in homes, 
offices and factories. 
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All Kinds of Envelopes 
and Always Something New 


NOW 
THE TCO KRAFT 


SS ATTACHMENT ENVELOPES 


Made of Sub. 32 NIBROC Kraft 
with all the features of the 


FAMOUS TCO JUTE ENVELOPES 


Carried in Stock by the Best Jobbers and 
Always On Our Own Shelves 


Both the DOUBLE CLASP and TENSION FASTENER 


14 SIZES 


Te 
44x 103 
74 x 103 
83 x 113 
9 x12 
94 x 123 
10x 13 
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THE BRASS NON-RUSTING CLASP THE TENSION FASTENER WITH 
FREE FROM BURR OR CUTTING EDGE THE CORD THAT CAN NOT PULL OFF 


TENSION ENVELOPE COMPANY, Inc. 


33 to 87 34th St.,. BROOKLYN, N. Y. 
Bush Terminal Telephone SUNSET 6000 
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National 


Loose Leaf 
and Bound Books 


~“¥ 
_ COMBINED CASH JOURNAL AND DAILY FINANCIAI 


orscrirrio* > * 


STATEMENT FOR MONTH OF. 


— 


epee ae 
Ht t nn 


ah 4t—+++t 
: : 


National Form 7082-CL has 25 columns covering such im nt items 
as your Ledger account, accounts payable and receivable, interests 
and discounts, etc. It has four blank columns for miscellaneous items. 
le summarizes your business and tells you where you stand. 


Three Big Reasons Why 


National Business Forms Boost Sales 


First: There is a well-planned National Loose Leaf Business Form to meet 
every record-keeping need. 





Second: The sale of National Forms automatically brings additional sales of 
National Loose Leaf Binders. 

Third: Aided by strong consumer advertising in the Saturday Evening Post 
and System Magazines, “Nationals” are the easiest to sell. 


Select a stock of some of these fast-selling National Forms listed below and prove this for yourself. 


Comb. Cash Jour. Sheet No. 7089-CL Record of Inv. Payable No. 7072-CG Dis. of Inv. Sales, etc., No. 7072-CR 
Rec. of Cash Received, No. 7072-CD Petty Cash Disb. No. 7072-CF Inventory Rec. Nos. 7100, 7100%4 
Record of Cash Disb. No. 7072-CE Bank Dep. & Withdr'ls No. 7072-CP Trial Balance, Nos. 06609, 06610 
Analysis of Sales, No. 7072-CK Perpetual Stores Rec. No. 7072-CJ Installment Ledger, No. 7048-CA 


(See pages 91 to 137, National Loose Leaf Catalog R) 


NATIONAL BLANK BOOK COMPANY 
112 Riverside, Holyoke, Mass. 
New York Boston Chicago Philadelphia 
52 Duane Street 161 Devonshire St. 626 W. Jackson Blvd. 1001 Market Street 














1925 OFFICE APPLIANCES 247 








Why do business men 
Risk the most valuable 
Thing they own 

Records of their business? 






















Business men, in general, are 
prone to take a chance and rely on 
antiquated methods of protecting 
the most valuable asset they have— 
vital records of their business. And 
why shouldn’t they? 

Have you explained in black and 
white the pros and cons of adequate 
safe protection? Have you, by ac- 
tual survey of conditions, shown the 
hazards which exist, the possibility 
of some happening which in a few 
minutes might wipe out the accumu- 
lation of years of hard effort? 










































































The Schwab way will help you. 
Schwab Safes and the Schwab Sales 
Plan are a good combination. Full 
details, without obligation, to inter- 


ested dealers. 


The Schwab Safe Company 


Lafayette, Indiana 

















More Than A Machine 


is what you get when buying a Burroughs. The 
Burroughs man brings expert knowledge of modern 
methods. He analyzes your business needs and helps 
select the right machine for your work. He shows 
how it will make your business pay a bigger profit. 


Burroughs Adding Machine Company 
Detroit, Michigan 


Other Factories at Windsor, Canada and Nottingham, England 
Sales and Service Offices in All the Principal Cities of the World 


ADDING » BOOKKEEPING - CALCULATING AND _ BILLING MACHINES 
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DESK CLEAN —letters in the mail—nose all powdered— cady 
to go! No need for “overtime”—no spotty work—no tired ™ 
wrists and aching backs where there’s a Woodstock” Electrite. 
It’s the modern typewriter—a fine standard machine powered by — 
electricity. It means faster, easier, more pleasant work for her, 
better, clearer, smarter letters for you. Send for the Woods é 
Elecirite booklet and learn how this modern ty powmene can speed 
things up in your office. - Bet 


WOODSTOCK TYPEWRITER COMPANY, 216 West Modsak Street, CHICAGO _ 
Branches in Principal Cities—Avents all over the World | : 









































Ask your 


Stenographers 
about fe 


UNDERWOOD 




















TENOGRAPHERS who have used the Underwood will 
tell you how perfect is its mechanical action—how 
durable its construction and how easy its operation. Its 
springy, resilient touch actually stimulates speed - 
although even the fingers of the world’s fastest typist 
cannot outspeed the Underwood. The type guide and 
other patented features insure perfect alignment. As for 
accuracy, in winning the World’s Typewriting Cham- 
pionship for 1924 (one hour of continuous writing) 
the Underwood machine did not make a single mechan- 
ical error : 








These are but a few of the reasons why stenographers 
»refer the Underwood. Executives, too, like the Un- 
derwood. They are proud of its clear, clean-cut work 
even down to the last carbon—and they know that when 
a letter is Underwood typed it represents the Com 
pany’s highest standard. 
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UNDERWOOD TYPEWRITER CO., Inc. 
Underwood Building New York City 


Branches in all Principal Cities 
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